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Introduction. Since December 2019, the world economy is in shock due to the epidemic of
coronavirus COVID-19. The pandemic has caused significant human losses, and has a negative impact on
the socio-cultural life of the population, economic stability and development of each country. Due to the
uncertainty of the duration of the COVID-19 virus and related restrictions, it is impossible to predict the
further state or development of the economic and social situation in the country.

As of today, it is difficult to develop an effective long-term action plan, but it is possible to form a
short-term perspective of the economy. To perform this, it is necessary to consider individual forecasts of
economic development and analyze the measures taken by the governments of the world's leading countries
to overcome the negative effects of the COVID-19 pandemic. It will enable to form a real vision of possible
economic processes course and develop an effective strategic action plan.

Analysis of recent research sources and publications. There is a global and lively discussion of
the coronavirus infection spread problem in the media and social networks. Opinions and statistics are
published by Ministries and World Health Organizations, state leaders, representatives of coronavirus control
headquarters and statistical agencies, leading economists, political scientists and other experts.

Purpose of the article is to study the COVID-19 impact on the economic situation in Ukraine, to
determine socio-economic losses and to analyze the world experience in overcoming the negative
consequences of the pandemic.

Research results. The pandemic of acute respiratory illness COVID-19 has become a factor that has
forced the whole world to rethink its existence, revise development forecasts, short-term economic and social
policies. The number of infected is growing every day around the world, and Ukraine in the end of 2020 year
[1], in terms of the number of new cases, ranked 4th among countries in the world, as shown in Table 1.
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Table 1

Number of new cases of COVID-19 in the end on 2020 year
Ne Country Total cases New cases Total Deaths Total
Recovered
World 47 457 209 +133 176 1213534 34112 159
1.| Poland 414 844 +19 364 6 102 159 986
2.| Russia 1673 686 +18 648 28 828 1251 364
3.| Iran 637 712 +8 932 36 160 495 473
4.| Ukraine 411093 +8 899 7532 168 868
5.| Netherlands 375890 +7 743 7576 N/A
6.| Romania 258 437 +7 733 7273 181175
7.| Belgium 447 355 +6 337 11 858 25999
8.| Switzerland 182 303 +6 126 2439 83400
9.| Hungary 86 769 +3 989 1973 20 856
10.| Mexico 933155 +3 763 92 100 687 420

The economy of Ukraine was significantly affected by restrictive measures [2], which were
introduced on the territory in connection with the announcement of all-Ukrainian quarantine:
- closure of shops, restaurants, catering establishments;
- suspension of international and national flights and transport connections;
- suspension of nightclubs;
- closure of shopping and entertainment centers;
- restrictions on holding mass events;
- reducing demand of goods and services exports;
- lack possibility to import goods;
- money transfers reduction;

- reduction of investments in all sectors of the economy.
All these restrictions led to negative forecasts of GDP (Fig. 1), which is clear from the forecasts of
the International Monetary Fund [3], the World Bank [4] and the consensus forecast of the Ministry of
Economic Development, Trade and Agriculture of Ukraine [5].
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Fig.1. Forecast level of Ukrainian GDP
* compiled by the authors on the basis of [3,4,5]

The projected decline of Ukraine's economy is a consequence of global shocks: unfavorable situation
in important commodity markets for Ukraine, closure of commodity markets for Ukrainian exporters,
changes in global production chains, the burden on the medical sector, social uncertainty.
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The forecast of the level of GDP according to the US Economic Research Service, given in Table 2
[6], coincides with the forecast of the World Bank and the consensus forecast and is at the level of 3%. This
is a rather optimistic forecast due to the impossibility of determining the duration of the pandemic.

Table 2
Analysis of forecast world economies GDP growth rates
Countries | 2016 | 2017 | 2018-2020 | 2021-2025 | 2026-2030
Developed economy
USA 1,5% 2,3% 2,2% 2,1% 2,1%
South Korea 2,9 % 3,1% 2,7% 2,0% 2,0%
United Kingdom 1,9 % 1,8 % 1,6 % 1,7% 1,8%
Eurozone 1,8 % 2,4 % 1,7% 1,2% 1,1%
France 12% 1,8 % 1,6 % 1,3% 1,2%
Germany 19% 2,2% 1,6 % 1,1% 1,0%
Japan 0,9% 1,7% 1,1% 0,8 % 0,9 %
Emerging economy
India 7,1 % 6,6 % 7,8 % 7,6 % 6,8 %
China 6,7 % 6,9 % 6,1 % 54 % 5,0 %
Indonesia 5,0 % 51% 52% 5,0 % 5,0 %
Brazil -3,5% 1% 2,7% 32% 31%
Russia 02% | 15% 1,4 % 1,5% 1,6 %
Ukraine 2,3% 2,5% 2,7% 3,4% 3,4%

Let's analyze the impact of the pandemic on more specific industries, according to the information
and analytical data of the Economic Incentive Program to overcome the consequences of COVID-19:

«Economic Recovery» (Fig. 2).
In terms of economic importance, industry, wholesale and retail trade, and agriculture generate the

most added values and create the most jobs.

Other services | — @ — @ — 203
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Fig.2. Quarantine measures and its negative impact on economy
* compiled by the authors based on [7]

Retail trade in non-food products, hotel and restaurant business, service and entertainment, industry
suffer the most from restrictions imposed in response to the spread of the virus, as they involve direct contact
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with customers. Despite fact that the share of hotel and restaurant business in economy is relatively small, a
large share of small businesses in need of support is concentrated in this sector.

So, quarantine restrictions create a safe environment for people to live in, but cause significant
damage to all sectors of the economy, due to its unpreparedness for the crisis, thus reducing its level of
stability and security.

According to the periodical of the Ministry of Economic Development, Trade and Agriculture of
Ukraine "Consensus forecast" Ukraine in 2020-2021: the consequences of the pandemic "[5], experts of the
consensus forecast survey provided their own assessment of the world economy and formed a scale of major
threats to economic recovery in Ukraine (Fig. 3). All of them are relevant not only for Ukraine, because no
one was ready and, moreover, no one could have predicted how long and crisis the pandemic would turn out
to be.

Changingthe structure of household consumption after | a b
quarantine measures =1

Lack of financial resources to support economic
entities

Massimpoverishment ofthe population dueto closure
ofa significant number of enterprises

THREATS

A gharp increagein thenumber ofunemployed, closure
of zmall andmedium-sized businesses

Deep decline in economic activity in countries, a
significant deterioration in world commodity markets

Lack of a clear anti-crizis action planto support the
economy and citizens during pandemic

Prolonged continuation and strengthening ofinternal

lon , |43
(lllal anfine measures

SCORESBY CONSENSUS STUDY

Fig.3. The biggest threats to economic recovery in Ukraine

World experience shows that all crises are over. However, it is necessary to prepare for the negative
consequences in order to reduce their scale of impact on business and living standards, as well as for the new
challenges that will arise in the post-crisis period. According to these reasons the Ministry of Economic
Development, Trade and Agriculture of Ukraine [5] has formed a set of actions to overcome the crisis, which
are shown in Table 3.

The set of actions consists of two areas: short-term and medium-term perspective. It is advisable to
formulate a long-term strategy after the end of the pandemic, because due to its uncertainty it is difficult to
predict the scale of consequences and, accordingly, it is impossible to determine specific measures to address
them in the future.

As for now, an action plan based only on the experience gained (in Ukraine, quarantine restrictions
apply from March 2020) and world experience can be developed. However, given the uncertainty in the
duration of COVID-19 viral infection, it is difficult to predict and assess the consequences that will result in
the future.

The head of the European Central Bank, Christine Lagarde, said that Europe could face a serious
economic shock, which resonates with global 2008 financial crisis, if world leaders don’t take urgent action
against the coronavirus outbreak [8].

That is why Ukraine must formulate its own anti-crisis policy, which will protect its interests and
determine the main stages in restoring economic stability.
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Table 3

The set of actions to overcome the crisis in Ukraine

SHORT-TERM PERSPECTIVE
(during quarantine measures)

MEDIUM-TERM PROSPECTS
(after quarantine for the following years)

Business support

Public health support

« exempt from payment or provide a deferral of
payment of taxes for the period of quarantine,
business entities whose activities are prohibited:;

e provide targeted financial assistance to
employees who are forced to go on leave at their
own expense or to care for a child, at the expense
of the stabilization fund;

« introduce a set of financial measures to support
small businesses and sole proprietors.

* build action protocols in case of a pandemic;

» have protocols for the treatment of citizens
returning from areas at high risk of a pandemic

* increase funding for health care, including for the
restoration of the sanitary-epidemiological service;
» create closed cycles of domestic production of
goods, pharmaceuticals, equipment, raw materials
necessary for effective response to the challenges
and threats of pandemics, etc.

Population support

Socio-economic support

« provide public financial assistance to the most
vulnerable segments of the population to reduce
social tensions and stimulate demand;

« limit the export of socially important goods;

* introduce temporary state regulation of prices for
socially important goods;

« release population from payment on mortgage
loans without accrual of interest and interest;

« expand the list of medicines in the "Affordable
Medicines" program for the population.

* have anti-crisis measures packages implemented
to provide social support to the population;
business support; social support of the most
vulnerable groups of the population and their
further social involvement;

« increase the efficiency of public administration;

« increase funding for innovation-oriented research;
* actively promote and disseminate using digital
technologies.

To form effective and operational plan to minimize the impact of pandemic on Ukraine's economy, it
will be useful to analyze key elements of economic and social measures in some countries to limit the
pandemic negative effects and compare them with measures introduced in Ukraine (Table 4).

Table 4

World experience in counteracting and minimizing the consequences of COVID-19

Austria

1. The total budget package announced on March 15 is 38 billion euros (about 9.5% of GDP in 2019), which
includes:

— € 4 billion for health care, long-term treatment, short-term work and compensation for self-employment,
family and micro-businesses for loss of earnings due to illness;

— € 9 billion in guarantees to companies, including exporters and the tourism industry;

— €10 billion for deferred payment of income tax on individuals and legal entities (for 2020), social security
contributions (3 months) and VAT payments (until the end of September 2020).

2. € 22 million has been allocated for the study;

3. Households have postponed the payment of rent until the end of 2020 and postponed debt service for 3
months;

4. New tax measures have been introduced, including € 500 million in tax benefits for the hotel sector and €
700 million in support for non-profit organizations;

5. The budget package has been increased to € 50 billion (13% of GDP), which includes investments in
climate protection, affordable housing, health care and digitalization, as well as one-off support for the
unemployed and families;

6. Reduced the minimum income tax rate from 25% to 20% by January 2020.
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Continuation of table 4

Azerbaijan

1. Increased expenditures on health care practices (8.3 million manat or 0.01% of GDP);

2. The COVID Public Health Response Fund was established (AZN 114 million or 0.14% of GDP), the
government transferred AZN 20 million (0.02% of GDP) to the Fund, with additional contributions from the
public and private sectors);

3. Support for affected legal entities and individuals in the amount of 3.3 billion manat (4.1% of GDP);

4. Introduced tax benefits for the annual exemption from land tax and property tax for certain sectors,
including tourism, passenger road transport and cultural facilities;

5. Income taxpayers received 75% of the exemption, and taxpayers under simplified procedures - 50% of
the exemption;

6. Rental property tax in areas affected by COVID reduced from 14% to 7%;

7. A one-time extension of social assistance announced on April 4 as part of a package of assistance to
unemployed and low-income people who have lost their earnings due to a special quarantine regime.

Canada

1. $ 20 billion (0.9 percent of GDP) has been allocated to the health care system to support expanded testing,
vaccine development, medical supplies, mitigation measures and greater support for indigenous peoples.
communities;

2. About $ 249 billion (11.6 percent of GDP) in direct aid to households and companies;

3. About $ 85 billion (3.9 percent of GDP) in the form of liquidity support through tax deferral;

4. The federal government has announced $ 95 billion in credit lines (including $ 13.8 billion in bad loans) to
lend to stressed companies;

5. Farm Credit Canada will receive support from the federal government, which will provide producers,
agribusinesses and food processors with an additional $ 5.2 billion in loans.

USA

1. The wage protection program and the Law on Improving Health Care include:

- $ 321 billion for additional non-repayable loans from the Small Business Administration and guarantees to
help small businesses that retain employees;

- $ 62 billion for the Small Business Administration to provide grants and loans to support small businesses;

- $ 75 billion for hospitals;

- $ 25 billion to expand virus testing.

2. Approximately $ 2.3 trillion (about 11% of GDP) is included in the CARES Act, which includes:

- USD 293 billion for the provision of one-time tax benefits to individuals;

- 268 billion US dollars to expand unemployment benefits;

- $ 25 billion to create a food security network for the most vulnerable;

- 510 billion US dollars to prevent corporate bankruptcy by providing loans, guarantees;

- $ 349 billion in non-repayable loans and guarantees from the Small Business Administration to help small
businesses that retain employees;

- $ 100 billion for hospitals;

- $ 150 billion in transfers to state and local governments;

- $ 49.9 billion for international assistance.

China

1. Fiscal measures of 4.6 trillion yuan (4.5% of GDP), which include:

- increase the cost of preventing and combating epidemics;

- production of medical equipment;

- accelerated payment of unemployment insurance and its extension for migrant workers;
- tax benefits and waiver of social security contributions, public investment;

2. Delay in loan payments with extension of the deadline until the end of March 2021,

3. Easing restrictions on the size of online loans and other credit support measures.
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Continuation of table 4

Japan

1. Adopted the Extraordinary Economic Package against COVID-19 in the amount of 117.1 trillion yen
(21.1% of GDP in 2019), which includes:

- develop preventive measures against the spread of infection and strengthen the therapeutic potential (0.5%
of GDP in 2019);

- protect employment and enterprises (16% of GDP in 2019);

- recovery of economic activity after containment (1.5 percent of GDP in 2019);

- restoration of a stable economic structure (2.8% of GDP in 2019);

- increasing readiness for the future (0.3% of GDP in 2019);

- deferral of taxes, social security contributions, soft loans from public and private financial institutions.

2. The second draft of the supplementary budget for fiscal year 2020 (worth 117.1 trillion yen) (21.1% of
GDP in 2019) was adopted:

- health measures;

- support of enterprises, households;

- transfers to local authorities;

- raising the level of the COVID-19 reserve fund.

3. In October, Japan announced a new contribution of $ 10 million to the COVID-19 Crisis Initiative.

Germany

1. Two additional budgets of € 156 billion (4.9% of GDP) were adopted in March and € 130 billion (4% of
GDP) in June;

2. Costs of medical equipment, vaccine production;

3. Expanded access to short-term work, provided subsidies to preserve jobs and income of employees;

4. Expanded childcare allowance for low-income parents and easier access to basic income support for the
self-employed;

5. Grants of € 50 billion for small business owners and the self-employed, severely affected by the pandemic;
6. Increased the term of unemployment insurance, child care benefits; local governments have announced
their own measures to support their economy in the amount of 141 billion euros in direct support and about
70 billion euros in state loan guarantees.

Ukraine

1. Fines for certain violations of tax legislation were abolished from March 1 until the last day of quarantine;
2. Moratorium on tax audits;

3. Land rent was not accrued and was not paid for March 2020;

4. Parliament has passed a law increasing the thresholds for a simplified tax regime;

5. 300% supplement to the salary of medical staff working with patients with COVID-19;

6. Permission for households to deduct the cost of medicines from COVID-19 from the calculation of
personal income tax;

7. A one-time increase in the pension of low-income pensioners by UAH 1,000 in April and a regular
monthly pension supplement of UAH 500 for pensioners aged 80 and over;

8. Medicines, medical devices and other equipment used to prevent or combat COVID-19 are exempt from
import duties and VAT,;

9. State insurance for medical workers who became disabled as a result of an illness related to COVID-19;

10. Reduced access to a number of social support programs;

11. The minimum amount of unemployment benefits has been increased from 650 to 1,000 hryvnias for
applicants.

* compiled by the authors according to [9]

Analyzing the data shown in Table 4, it can be argued that all countries have suffered significant
losses and economically negative consequences. To maintain a stable economic and social balance, tax
regulation measures were taken, people were provided with the necessary products and medicines, and
benefits were provided for enterprises and small businesses. That means each country tries to financial
support and ensure the viability of its economy through the centers of entrepreneurship, because it is the
most vulnerable in this situation (provide jobs, pay taxes, insurance, rent, and so on).

A positive factor is that the countries are forming a system of measures taking into account the world
experience of pandemic response, which will directly allow to develop an effective system of response to
destabilizing factors.
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Most experts believe that people's behavior and demand structure will change after the end of the
pandemic, but not significantly. However, most experts believe that the processes of digitalization
(digitization), robotics and the use of modality "remote workplace" will accelerate. According to experts, the
crisis may open a "window of opportunity" to change the Ukrainian economy in the direction of transition to
a new quality [5].

Conclusion. The results of the study suggest that the economic crisis triggered by the COVID-19
pandemic is global. Each country has felt the direct impact of the pandemic in all areas of the economy and
the social well-being of the population.

Given the uncertainty surrounding the duration of the coronavirus, specific figures are difficult to
predict for both Ukraine’s economy and the global economy as a whole.

However, it is possible to minimize the negative effects of a pandemic. To minimize the impact of the
virus, it is necessary to forecast trends and perform calculated work to obtain data. The results of the analysis
will be the basis for making informed management decisions in conditions of limited resources. The basis for
overcoming the crisis should be rapid tactical decisions.
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JEL A10

Onumenko Bosioguvup OJiekcaHApPOBHY, IOKTOP E€KOHOMIYHHMX Hayk, mnpodecop. CiBinbka
CpiTiiana [laBmiBHA, KaHAMJAT CKOHOMIYHMX Hayk, noleHT. YepB’sik AnHa BoaxogumupiBaa,
acmipantka. HamionaneHuii yHiBepcuter «IlonraBchka momitexHika iMeHi HOpis Konmpartioka». Anadis
piiuBy COVID-19 Ha exkonomiky Ykpainu. [ociimkeHo BB COVID-19 Ha eKOHOMIYHY CUTYAIliiO B
VYkpaini. BuzHaueHO TemMmnM NpHUPOCTY 3aXBOPIOBAHOCTI Ha Tepuropii YKpaiHM I iHIIMX KpaiH CBITY.
BukoHaHo aHami3 Ta BU3HAYEHO COLaJIbHO-EKOHOMIUHI BTpPAaTH y PI3HUX Taly3sX eKOHOMiKH. BusHaueHo
MEepeNiK 3alMpoBaKCHUX KapaHTHHHUX 3aXOJiB Ha TepuTopii YKpaiHu, sKi Majau HalOUIbII Baromui
HETaTUBHUHN pe3ynbTat. JJociipKeHo raiy3i eKOHOMIKM, KOTPi Malld 3MOTY MPOAOBXKYBATU CBOIO AisJIbHICTh
B YMOBaX KapaHTUHY U 30UIbIIMIM cBOT NpUOYTKH. 3AiHCHEHO MOPiBHSIBHUI aHali3 IPOrHO30BAHOT'O PiBHS
BBII 3a pizaumu mxepernamu indopmaiii Ha HacTynmHUE niepioll. [IpoaHanizoBaHO €KCIEPTHY OIHKY CTaHy
CBITOBOI €KOHOMIKH 3a Pe3yJIbTaTaMU KOHCCHCYC-IIPOrHO3Y Ta ¢(hOPMOBAHO IKATY HAWOIIBIINX 3arpo3 AJis
CKOHOMIYHOI'O BiHOBICHHSA B YKpaiHi. J{ocHiUKEeHO KOMIUIEKC Al 3 MOJOJAHHS KPHU30BUX SIBHUIL, KU
CKJIaJA€ThCs 3 ABOX HAIPAMIB: KOPOTKO- i CEpeIHHOCTPOKOBOI IEPCIIEKTUBH. APIyMEHTOBAHO JOUUIBHICTh
Ta acleKTH BIPOBALKEHHS KOXXHOTO 3 HampsMmiB. BusHaueHo HeoOXimHicTh ais Ykpainu QopmyBaHHS
BIIACHOI aHTHKPU30BOI IMONITUKH, KOPOTKOCTPOKOBUX 3aXOJiB 1 METOIB MiHiIMi3allii HETATHBHHUX TPOSBIB
naHjemii, 10 BU3HAYaTh OCHOBHI €TalM y BiJIHOBJIEHHI €KOHOMIYHOI CTaOlLIbHOCTI. 3 MeTor0 (opMyBaHHS
aKTYaJIbHOTO, JII€EBOTO Ta ONEPATHBHOTO IUIaHY MiHiMi3alii BIUIMBY MaHAeMii Ha eKOHOMiKy Ykpainu OyIo
MPOaHa i30BaHO KIIOYOBI €JIEMEHTH EKOHOMIYHHMX 1 COI[laIbHUX 3aXOAiB KpaiH CBiTy, CIIPSIMOBaHHUX Ha
00OMeXeHHSI HETaTUBHUX BIUIMBIB MaHIeMil i OPiBHSHO iX i3 3aX0/laMH, YBEICHUMH HA TEPUTOPIi YKpaiHu.
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Onyshchenko Volodymyr, DSc (Economics), Professor. Sivitska Svitlana, PhD (Economics),
Associate Professor. Cherviak Anna, Postgraduate Student. National University «Yuri Kondratyuk Poltava
Polytechnic». COVID-19 and Its Impact on Ukrainian Economy. The impact of COVID-19 on the
economic situation in Ukraine is studied in the article. The growth rates of morbidity on the territory of
Ukraine and other countries of the world are determined. The analysis is carried out and social and economic
losses in various branches of economy are defined. List of implemented quarantine measures on the Ukraine
territory, which had the most significant negative results, is determined. The branches of the economy that
were able to continue their activities under quarantine and increase their profits are studied. A comparative
analysis of the projected level of GDP from different sources of information for the next period is performed.
Key elements of economic and social measures world countries for formation actual, effective and operative
plan of minimization pandemic influence on Ukraine economy are analyzed by authors.
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Introduction. One of the typical features of the modern era is an increase in the scale, variety of
types and directions of international migration. International movements of the population have become an
important factor in social transformations in countries of destination and origin of migrants, and affect
interstate relations. These conditions have led to an increase in the importance of migration policy as an
obligatory component of the activities of national governments, interstate associations, and the entire world
community. As a result, the relevance of scientific research on migration policy, which has theoretical and
practical significance, has increased. Migration policy, as well as migration processes, is studied on a
multidisciplinary basis. The long dominant position of economics in the study of migration, the most
widespread study of migration policy from the standpoint of political economy, where the main issue is the
economic benefits and losses from migration and, hence, the political decisions made as a result of their
assessment. At the same time, a number of theoretical models for the analysis of migration policy are used in
political science, sociology, and international relations. The review of the most common of them, presented
in the article, gives grounds for the conclusion that they all complement each other, but they cannot offer an
exhaustive explanation of the process of formation of migration policy and its content. Although a coherent
theory of migration policy does not exist, the scientific approaches used in modern research lead to several
conclusions that seem important for practical policy. First, migration policy is a product of the political
system, not just a reflection of economic or demographic circumstances. Secondly, it is formed not only by
the state, but also by other public institutions, the vision of which may differ. Therefore, an effective
migration policy requires the coordination of the interests of the state and the actual migrants, local
communities, political parties, and non-governmental organizations. Third, since migration occurs between
two or more states, reconciliation of interests is also necessary at the international level.

Analysis of recent research sources and publications. In modern conditions, many domestic and
foreign scientists are working on this problem, such as A. Betts, M. Weiner, E. Meyers, J. Hollifield,
A. A. Zolberg, V. Yevtukh, E.Libanova, O.Piskun, S.Pyrozhkov, A.Pozniak), O. Piatkovska,
S. Chekhovych, B. Yuskiv, et al. studied the current migration problems of the country, offered their own
vision of their settlement by means of state policy. At the same time, the work of Ukrainian scientists was
mainly of a practical direction and to a lesser extent related to the theoretical aspects of the problem.

Results. One of the typical global processes now is the growing scale of international population
movements. The volume of migration is rapidly increasing in both absolute and relative terms. According to
UN estimates, there are at least 258 million international migrants in the world, accounting for 3.3% of the
world's population.

At the same time, the composition, nature, and direction of the movements are changing. As a result, the
impact of international migrations on the demographic situation, ethno-national structure of the population,
the socio-economic development of the countries of the world, their international relations is significantly
enhanced. Social shifts caused by migration determine the transformation of migration policy into an
obligatory component of the activities of national governments, interstate associations, and the entire world
community.
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Before gaining independence, Ukraine was artificially separated from global migration processes.
Having opened up to the world, our state quickly turned into a country-supplier of migrants abroad. At the
same time, it receives migrants and refugees, and is a transit one. This has put forward an urgent need to
develop a migration policy of the state, adequate to modern requirements, to provide legislative and
administrative means of its implementation. In such conditions, the study of the essence and features of
migration policy, analysis of theoretical achievements in the relevant area has both scientific and practical
significance, is an important prerequisite for a well-grounded approach to improving the state policy in the
field of migration.

A lot of regional agreements on the regulation of migration processes have been made in the world.
The integration of migrants into society takes place at the local level, so the relevant issues naturally remain
within the competence of individual countries. Like any other global process, international migration not
only opens up new opportunities, but also creates new problems. The challenges caused by the social shifts
caused by migration led to the rapid politicization of the migration sphere, the transformation of migration
policy into an obligatory component of the activities of national governments, interstate associations, and the
entire world community.

In the modern world, migration processes have acquired rapid quantitative and qualitative changes,
the means and mechanisms of their regulation are becoming more important. Migration policy is the main
element of migration management.

Having created a clear migration policy, migration movements can be used as a positive potential in
the interests of the country's development; the ability of state authorities to control migration processes is a
prerequisite for the successful development of international cooperation in the field of migration.

Most scientists consider migration policy as a system of measures aimed at achieving the desired
intensity and composition of migration flows.

The scientific understanding of migration policy as an important factor in migration processes took
place in the 1980s and 1990s. It owes much to the works by American scientist A. Zolberg. He rightly noted
that all countries where people want to enter usually restrict entry. Thus, it is their policies that determine
whether population movements will take place and, if so, what they will be. This applies not only to
normalized, but also to illegal migration, because the very concept of illegal migration arises and acquires
meaning only in the context of the rules and procedures established by the state, which, in case of illegal
arrival or stay, are violated.

Analysis of the migration policy of different states gave A. Zolberg grounds for concluding that
international migration is primarily a political process, a consequence of the organization of the world in the
form of sovereign states. It consists in the transfer of a person from the jurisdiction of one state to the
jurisdiction of another, which leads to a change in its membership in one or another political community.
According to the migration policy, it covers not only the rules and procedures for entry and exit across state
borders (migration policy in the narrow sense), but also all aspects of the acquisition, preservation, loss or
voluntary refusal of membership in this political community in all its aspects — political, social, economic,
cultural [5].

Researcher Oleksandr Khomra argued that "migration policy is a complex of developments and
measures aimed at forming the necessary flows and the required intensity of population migration" [1].

In the context of globalization, migration policy acts as an aspect of international politics. Therefore,
it is worth paying attention to the definition, according to which migration policy is a system of political
measures, regulations, legislative acts and agreements (first bilateral and then multilateral) between states to
regulate migration flows.

Migration policy is an independent direction of state policy, this direction is intertwined with its
other components, both domestic and foreign policy. It is an element of population policy and, as well as one
of the means of the desired population and labor force — part of socio-economic policy, an instrument for
achieving its goals. Migration policy, at the same time aimed at planning the movement of the population,
and performs the functions of control over it, is the state's response to spontaneous movements of people.

Migration policy research, like migration research, is usually conducted at two levels — international
and national. At the international level, migration policy is considered within the framework of the
international system, interpreted as a consequence of the discrepancy between the needs of the global market
and geographically limited state entities. This is a reflection of the struggle between two groups of interests:
the needs of the global economy in a wide supply of labor and efforts to maintain differentiated conditions of
wages, social security, and cultural homogeneity within the state.
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Supporters of the international approach emphasize that the effectiveness of measures by national
states depends on the current international legal regime, namely international agreements and agreements
between them, in particular, human rights. That is, the actions of states are limited by the principles, rights
and obligations fixed in international legal documents. K. Codagnone noted that this approach allows us to
determine, first of all, the framework for making decisions on migration, but not their content, since, despite
the declaration of the principles of liberalism and respect for human rights by most states of the world, they
differ significantly both in their interpretation and readiness. or the ability to fully comply with them [3].

Scientists who study the national approach study the internal factors of the formation and evolution
of the migration policy of states, such as the socio-economic situation, demographic development, the ethnic
composition of the population and its dynamics, and the like. Usually they are considered in two dimensions
— national and situational-political [4].

At the national level, the study provides for the study of the impact of migration processes on the
socio-political position of the state and the identity of its citizens, the system of intrastate relations, political
culture, and the like. In the first place is control over migration flows, the establishment of rules for entry,
exit, stay, that is, state migration policy in the narrow sense. The situational political dimension is associated
with the study of national security and threats caused by migration. Migrants and their associations are
viewed as political actors who are directly involved in the political life of the state, as well as subjects of
influence of political forces in both countries of origin and destination. Within the framework of this
dimension, the political roles of diasporas and transnational social networks that have developed due to
migration are studied, today these networks and diasporas are of great importance in the countries of
residence and origin, they can lobby the interests of the native country, support certain political forces in it,
and influence the electoral choice. the like.

Migration policy, migration processes and migration are studied on a multidisciplinary basis. Long-
term dominant position in the research of migration of economic science, more attention has been focused on
the analysis and study of migration policy from the standpoint of political economy, the main point of which
is the economic benefits and losses from migration and, accordingly, the political decisions taken as a result
of their assessment. Considering migration policy in political science, pluralistic, institutional and neo-
corporative models are most often used. Sociology and psychology focus on explaining migration policy in
terms of national identity. The field of international relations offers the following approaches as realistic,
liberal, constructivist. All these theoretical models complement each other, although none of them is capable
of providing an exhaustive answer to the question of the factors in the formation and content of the state's
migration policy.

An attempt to get out of the coordinates of the interests of certain social groups, as E. Meyers writes,
is an explanation of migration policy from the standpoint of national identity [5]. Supporters of this approach
believe that the unique history and tradition of each country, the concept of citizenship, the concept of
citizenship reigns in it, the widespread in society understanding of its identity are decisive for the content of
migration policy, and national mythology is an important factor in shaping the attitude of the population
towards newcomers [6].

Perception of aliens largely depends on cultural homogeneity or heterogeneity of society and differs
in states where nations are formed by immigrants (USA, Canada, Australia), and states where carriers of
local culture make up the majority and live for generations; in countries with a multi-ethnic and mono-ethnic
composition of the population. Colonial ties are important, as well as the concept of citizenship: where a
nation is viewed as a political and not an ethnic unity, the attitude towards migrants is more tolerant [7].

Within the framework of this approach, the development and changes in the migration policy of this
or that state reflect changes in national identity, and differences in migration policies of different countries
are due to different understandings of it. The main disadvantage of explaining migration from the standpoint
of national identity is the inability to explain why countries that are completely different in their historical
experience and cultural characteristics form similar or even identical migration policies, an example of which
is the formation of a common EU migration policy.

The relationship between migration and foreign policy was first emphasized by M. Weiner. Firstly,
the attitude of the state towards migration often affects its international relations; secondly, the rules for
admitting foreigners to a sovereign territory may reflect relations with the country of their citizenship, be the
result of a demonstration of their position or a means of forming an international image; thirdly, migrants are
capable of influence the international policy of the country and of origin and destination [6].

According to A. Betts, within the framework of a realistic approach, in order to understand migration
policy, several hypotheses must be taken into account. First, migration is important for the state only as a
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factor of its security, therefore, most of the scientific works of the supporters of this approach are devoted
specifically to threats to national security, including the terrorist threat, is associated with migration.
Secondly, the migration policy is influenced by conflicts between states, which are viewed as a consequence
of the imbalance of power in the international arena. They, in particular, can lead to restrictions on the
movement of the population, or, conversely, to activate them [7].

Thus, the connection between conflicts and migration policy is clearly confirmed by the example of
Israel, where the promotion of immigration is a component of the state's security policy in the face of
constant confrontation with the Arab world.

In addition, since the interests of the state are primarily in the strengthening of military power, there
are no altruistic and ethical motives in its actions, in particular, the asylum of foreigners is provided
exclusively in accordance with their own interests. This explains the positive attitude of Western
democracies towards asylum seekers from the countries of the Eastern bloc during the Cold War.

Conclusions. So, after analyzing the research of scientists, we can say that the only correct theory of
migration policy does not yet exist. Scientific approaches and developments used in modern research lead to
certain conclusions that seem to be relevant for practical policy. Let us also highlight the fact that migration
policy is a product of the political system, and not just a manifestation of economic or demographic
circumstances.

Migration policy is formed not only by states, but also by other public institutions, the concept of
which may be different. Therefore, for the effectiveness of migration policy, the interests of migrants, local
communities, non-governmental organizations and the state must be aligned. So migration is carried out
between states, and coordination of interests at the international level is also required.

Therefore, summing up the above material, in order to improve migration policy, a clear
understanding of the mechanisms of its formation is necessary. The migration policy of Ukraine in the field
of migration should not only regulate migration processes, but also influence the development of the country,
taking into account global trends and promote Ukraine's integration into the international community as an
independent, progressive and civilized state. The main promising directions, possible for implementation,
will be proposed by us in further scientific research.
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JEL O15

Yepunmr Ipuna BonoammmupiBHa, AOKTOp eKOHOMIYHMX Hayk, mnpodecop. Cogaoseid FOaist
I'puropiBua, acmipantka. Hamionanenmii  yniBepcureT «llonraBchka momitexnika imeni IOpis
Konppatioka». TeopeTuuHi ocHoBH Mirpamniiinoi mosiTuku. OIHIEIO 3 THIOBUX PHC Cy4acHOI €MOXH €
HapoCTaHHA MaclTadiB, Ypi3HOMaHITHEHHS BHIIB Ta HaNpsMiB MDKHApogHOI Mirpauii. MixHapoaHi
NepeMillleHHs HaceJICHHsI MEePETBOPWIIMCS Ha BAXKIMBHH YMHHUK CYCHIBHUX TpaHcdopMmaliil y kpaiHax
NpPU3HAYCHHS 1 IOXOIKEHHS MITpaHTiB, BIUIMBAalOTh HA MDKAEpKaBHI cTocyHku. Came Wi yMOBH
CIIPUYMHWIM 3POCTaHHS 3HAYMMOCTI  MIrpalidHOl MOJITHMKH sSK OOOB’SI3KOBOI CKJIQJOBOI AiSUTbHOCTI
HaIllOHAILHUX YPsIIiB, MIKIEp)KaBHUX 00’€HaHb, YCi€l CBITOBOi CHIBAPYXHOCTi. YHACHiOK IbOTO
MOCWIIMIACS aKTyallbHICTh HAayKOBHUX JOCHI/PKEHb MITpAIliifHOI MOJITHKH, MO MAarTh TEOpeTHYHE I
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NpakTU4YHE 3Ha4yeHHS. MirpauiiiHy mNOJITHKY, Tak caMO SK 1 MirpamiiiHi mOpouecd, BHBYAIOTH Ha
IO TUCIIMITUTIHAPHIN OCHOBI. YHACIHIOK TPHUBAJOr0 IIaHIBHOTO CTAaHOBHUINA CKOHOMIYHOI HAayKd B
JOCHIDKEHHSIX Mirpauii, HalOUIbIIOro MOLIMPEHHs HaOyJ0 BUBYEHHs MIrPaliifHOI MOJITHUKH 3 O3l
TTOJITHYHOT €KOHOMii, ¢ OCHOBHUM INHTAHHSIM € €KOHOMIYHI BHTOIHW Ta BTPATH BiJ Mirparii 1 3BiIch
TIOJITHYHI PIMIIEHHS, YXBaJieHI B pe3ynbTaTi iX OIiHIOBaHHA. Pa3oM 3 THM HH3KY TEOPETHYHHX MOJEIICH
aHaJi3y MirpauiiHoi HONITHKH 3aCTOCOBYIOTH Y MOJITOJNOTI, COLIOIOTii, MKHAPOAHUX BigHOCHHAX. Orisig
HaWUTTOIIMPEHINTUX 13 HUX, ITOJAHUHA y CTaTTi, Ta€ MMiJCTaBH JUIsl BACHOBKY, IO BCi BOHH JOIIOBHIOIOTH OJTHA
OJIHY, IPOTE HE MOXXYTbh 3alPOIIOHYBATH BUYEPIIHI MOSACHEHHS Ipoliecy GOpPMyBaHHS MIrpaliifHOl MOJIITHKH
Ta i1 3mMicTy. Xo4a [i1icHOI Teopii MIrpaliiHol MONITHKN HE ICHY€E, HAYKOBI MiAXO/H, 10 BUKOPUCTOBYIOTHCS
B CyYaCHHUX JOCHIDKCHHSX, MAIOTh 3MOTY 3pOOMTH KilbKa BHCHOBKIB, SIKI BHAAIOTHCSA BAXKIMBUMH I
MPaKTUYHOrO BnpoBagKeHHA. Tlo-mepmie, mirpauiliHa MOJITHKA € MPOAYKTOM IOJIITUYHOI CHCTEMH, a HE
JHIIe BiJOOpaKeHHSIM €KOHOMIYHMX 4M nemorpadiunux oocraBuH. [lo-apyre, BoHa GpopMyeThCst HE TITBKU
IepyKaBoro, a ¥ IHIMMMH CYCHIIBHUMH 1HCTUTYTaMH, OaueHHS KOTPWUX MOXKe BiApI3HATHCS. ToMmy IieBa
MirpaiiifiHa HONiTHKa NOTpedye MOroJHKEHHS iHTepeciB Jep)kaBW 1 BacHE MITpaHTIB, MICHEBHX IpOMaf,
TIOJITHYHUX TIAPTiH, HEYPSAIOBUX OpraHizailiii Tomo. [lo-TpeTe, OCKiIMBKN Mirparlist BitOyBacThCS MIXK TBOMa
abo ¥ OLIBIIe JAepKaBaMH, TIOTOKCHHS IHTEPECIB € HEOOX1THUM TaKOX 1 Ha MXKHAPOJIHOMY PiBHI.
Knwuoei cnosa: mirpauiiina nojiiTrka, TEOPETUYHI MOJET, HATIPSMH aHATi3y.
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article is devoted to the definition of one of the typical features of the modern era - an increase in the scale, a
variety of types and directions of international migration. International movements of the population have
become an important factor in social transformations in countries of destination and origin of migrants, and
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an obligatory component of the activities of national governments, interstate associations, and the entire
world community. As a result, the relevance of scientific research on migration policy, which has theoretical
and practical significance, has increased.

Key words: migration policy, theoretical models, directions of analysis.

- EkxoHomika i pezioH Ne 1(80) — 2021 — HayioHanbHuli ynieepcumem im. FOpisi Kondpamroka - #2

19




Economics and national economy management _

UDC 658.7:656 DOI 10.26906/EiR.2021.1(80).2234
JEL L91, R41

DEVELOPMENT OF TRANSPORT SERVICE MANAGEMENT UNDER
THE CONDITIONS OF EUROPEAN INTEGRATION

Liudmyla Boldyrieva*, D.Sc. (Economics), Associate Professor
Anastasiia Sydorova, Master Student
National University «Yuri Kondratyuk Poltava Polytechnic»

* ORCID 0000-0002-9147-5524

© Boldyrieva L., 2021.
© Sydorova A., 2021.

Cmamms ompumana peodakyieio 19.02.2021 p.
The article was received by editorial board on 19.02.2021

Introduction. Transport plays the role of a link in the production logistics chain in terms of both
inter-economic and intersectoral integration. Transport as an industry of material production carries out
people and goods transportation, in the structure of social production it belongs to the sphere of material
services production. The relevance of transport’ management and optimization problems are confirmed by
the fact that the share of transport costs is 40 — 50% of the total logistics costs.

The EU’s main goal is to create an environmentally friendly, safe and energy efficient single
European transport system. Such circumstances indicate the need for research related to deciding on the
strategic directions of transport management development in Ukraine.

Analysis of recent research sources and publications. Researchers from the Slovak Republic
Miroslava Nyulasziova and Dana Pal'ova [1], pay attention to the development of digital technologies. They
dedicated their publications to the analysis, modeling and optimization of the transport process. Special
attention was paid to decision support system designing in this process on the example of a small transport
company. For this company scientists have developed an innovative decision support system to improve
transport service process management [1].

The team of authors during management decision support system cargo transportation on transport
networks study [2] paid attention to the fact that the transport issue is a special case of linear programming
general problem. Therefore, according to researchers, it is necessary to use the simplex method as the most
well-known method for solving problems of this class [2]. In the course of experimental studies on the
optimization of unbalanced cargo traffic, using the developed decision support system, it was concluded that
the simplex method is highly effective for finding optimal cargo transport plans for both balanced and
unbalanced transport problems [2].

The team of authors carried out research on the application of information technologies for the
optimization of itinerary when delivering cargo by automobile transport [3]. R. Gabryelczyk and N. Roztocki
analyzed the Business process management success framework for transition economies [4]. Under review
by such scientists as A. Goel and S. Irnich was proposed an exact method for vehicle routing and truck driver
scheduling problems [5]. Other scientists were studying Using predictive data mining models for data
analysis in a logistics company [6] and Logistic and production computer systems in small-medium
enterprises [7].

The interesting one is a research related to Variety in freight transport service procurement
approaches [8], which showed that cargo transport is characterized by complexity due to interdependence
within supply networks. Based on a case study, scientists have concluded that the variety of approaches to
transport services purchase strongly influences the conditions of the wvehicles use [8]. D. Topolsek,
K. Cizitiniené and T. Cvahte Ojstersek [9] deal with transport logistics issues; logistics and Supply Chain
Management is under review of M. Christopher [10]; international transport logistics system was considered
by S. C. Lin [11].

Task statement. To investigate the development of transport management in the context of
European integration.
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Results. Ukraine’s transport system consists of transport infrastructure, vehicles and a management
system. The largest volume of cargo turnover is carried out by road and rail transport. Thus, in 2019, their
share in the overall structure of cargo traffic was 73.4 and 19.6 %, accordingly.

In Ukraine, transport is divided into state (public transport) and non-state, which belongs to
individual legal entities and individuals.

State transport is subordinated to the Ministry of Infrastructure of Ukraine, which was established by
reorganizing the Ministry of Transport and Communications of Ukraine on December 9, 2010. It includes
central executive bodies, in particular:

— State Aviation Administration of Ukraine;

— State Agency of Motor Roads of Ukraine;

— State Service of Ukraine for Transport safety;

— State Service of Maritime and River Transport of Ukraine;

— State Agency for Infrastructure Projects of Ukraine.

The structure of JSC "Ukrzaliznytsia" includes six railway departments: South-West, Odesa, Lviv,
Donetsk, Dnipro, South.

Authority bodies develop the strategy and tactics of cargo traffic, make plans for rolling stock
according to volume (tons) and turnover (ton-kilometers), set tariffs and rates of additional fees for provided
services, determine the amount of fines for violations of rail transportation rules. They include departments
of the railways, endowed with the authority to organize the transportation process. The departments have
rolling stock — locomotives, cars, containers. They own stations, which manage weighing facilities, hoisting
and transport mechanisms, warehouses, depots, repair shops.

Industrial transport (IT) is at the disposal of legal entities. It includes factory locomotives and
railway cars, cars, electric and autocars, conveyors, pneumatic and hydraulic transport.

The creation of industrial railway transport enterprises (IRTE) is forward-looking.

Pipeline transport is the most economical type of gas, oil and oil products transportation from
production sites to areas of their use and processing. The gas transportation system (GTS) of Ukraine is one
of the largest gas transportation systems in the world and performs two main functions: 1) provides domestic
consumers with natural gas; 2) transits natural gas to the countries of Western and Central Europe through
the territory of Ukraine.

Transportation as a key integrated activity related to the movement of material resources,
progressing production or finished products by a particular vehicle in the logistics chain, which in turn
consists of complex and basic activities covering forwarding, cargo processing, packaging, giving a right to
pOSsess cargo , insurance, etc.

Transport plays a dual role in the logistics system:

— firstly, it is a component of the main functional branches of logistics (procurement, production,
distribution);

— secondly, transport is one of the branches of the economy in which entrepreneurial activity also
develops: transport offers its products on the market of goods and services, it means transport services, for
which it receives income and makes a profit.

Being a branch of material production, transport has its products — this is the process of movement,
which is characterized by a number of significant features [12]:

— lack of material form, but at the same time materiality by its nature, because in the process of
moving material resources are spent: there is wear of rolling stock and service equipment, the work of
transport workers is used, etc.;

— impossibility of storage and accumulation, so the transport can have only some reserve of its
capacity to meet the needs of transport services;

— epitome in additional transport costs associated with the movement of material flow, so the
transport must be used in such a way that transport costs are the lowest under same circumstances;

— attachment to a certain place, district, region (for example, to the place where the roads are located
and relevant transport companies exist).

A significant part of logistics operations on the way of material flow from the primary source of raw
materials to final consumption is carried out using different vehicles. The cost of these operations is up to
50% of the total logistics costs. Analysis of cargo transportation dynamics by all types of vehicles in Ukraine
for 2015 — 2019 is given in table 1.
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Table 1
Dynamics of cargo transportation by all types of vehicles
within Ukraine for 2015 — 2019, million tons [13; 14]
Types Years Deviation in percent 2019 till:

2015 | 2016 | 2017 | 2018 | 2019 2015 2018

Road® 1021 | 1086 | 1122 | 1206 | 1147 112,3 95,1

Railway’ 350 343 339 322 313 89,4 97,2

Pipeline 97 107 115 109 113 116,5 103,7

Air 0,1 0,1 0,1 0,1 0,1 100,0 100,0

Waterway 6 7 6 6 6 100,0 100,0
including:

- maritime; 3 3 2 2 2 66,7 100,0

- river 3 4 4 4 4 133,3 100,0

Total within Ukraine 1474 | 1543 | 1582 | 1643 | 1579 107,1 96,1

T Taking into account transportation performed for own needs. Since 2005 - including commercial cargo
traffic performed by individual entrepreneurs.

2 According to JSC "Ukrainian Railways" (since 2000 - transportation of goods).

® According to the State Aviation Administration of Ukraine

Analysis of the table 1 shows that in total in 2019 compared to 2018 less cargo was transported, in
particular by road transport by 4.9% and by rail — by 2.8 %. According to the general dynamics of all
transport types in Ukraine during the research period, two types of transport dominate: road and rail. Most
transportation is performed by rail transport.

The structure of transport services exports and imports of Ukraine for 2015 — 2019 is given in table.
2, the analysis of which showed that in 2019 comparing to 2018 exports increased by 55.7 %; and imports —
by 6.5 %.

Table 2
Structure of transport services exports and imports of Ukraine
for 2015 — 2019, million dollars USA [15
Years Deviation (+,-) 2019 till:
Indicators 2015 2016 2017 2018 2019 2015 2018
Transport 5263,2 | 5300,6 | 5861,4 | 58514 | 9109,9 3846,7 3258,5

services export
In percent till the
previous year
Transport
services import
Inpercenttilithe | o340 | g58 | 1225 | 1208 | 1064 226pp. | (144pp)
previous year

Note: p.p. — percentage points

86,3 | 100,7 | 1106 | 998 155,7 69,4pp} | 559p.p.

1153,4 | 989,3 | 1212,1 | 1464,8 | 1559,2 405,8 94,4

Transport activities in the context of European integration should develop in the following areas
[12]:

— in-depth study of demand using the transport balances of the regions;

— improving the quality and reliability of customer service;

— improvement of the whole loading and unloading as well as warehousing works complex;

— provision of information and forwarding services;

— raising the level of contractual relations;

— development of services;

— creation of enterprises that would be a part of various associations, joint stock companies, leasing
companies, etc.;

— creation of intermediary firms for the supply of rolling stock, support service, marketing,
advertising;

— the spread of containers use.
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One of the priority tasks of Ukraine in the conditions of European integration is the dynamic
development of the domestic transport system with the help of smart technologies. Transport occupies a
leading place in the life of any country. Therefore, the improvement of the transport management system is
possible only through the introduction of innovative smart technologies.

The use of these technologies in the transport management system is constantly expanding.
Conditions for systematic study of their updated versions have appeared. After performing such an analysis,
many organizations will have the opportunity to modernize their own transport.

There is a rather independent transport sphere of logistics, in which multifaceted coordination
between the participants of the transport process can be considered outside the direct connection with the
linked production and storage areas of material flow. At the same time, transport organically fits into the
production and trade processes. Therefore, the transport component is included into many logistics tasks.

Transport logistics should include tasks, the solution of which allows to optimize both transport
processes and processes related to them. In general, the set of transport logistics tasks covers logistics
processes, which include transportation of goods.

The specifics of the logistical approach to the organization of transport processes will be explained
using the example of the transport chain links interaction in the process of goods delivery by several types of
transport. The basic one is the schematic diagram of the transportation organization, in which the only
function of managing the pass-through material flow is missing. The coherence of the links in the promotion
of information and finance is objectively low, as there is no one to coordinate their actions.

Fundamentally different is the organization of transportation. The presence of the end-to-end
transportation process single operator creates a fundamental opportunity to design the material flow, to
achieve the specified parameters at the output.

The use of logistics in transport, as well as in production or trade, transforms these participants into
co-operating partners, complementing each other in the transport process. Logistics is the unity of
technology, economics and planning. Accordingly, the tasks of transport logistics should include ensuring
the technical and technological integration of transport process participants, coordination of their economic
interests, as well as the use of unified planning systems.

The main requirement of the renewal logistics concept is to change the traditional organization of
transport production to a new one. This necessitates the identification of reorientation centers in the transport
chain of flow processes. These can be centers for products processing carried by transport and orders
processing concerning the carriage of goods.

Thus, the transport link applies to all other requirements of the production process updating concept.
These are the development of a fundamentally new product manufacturing strategy (transport process), the
strategy of further final cargo transportation orientation ensuring, based on the focus on the minimum
division of labor and the optimal size of transported consignments for the final products markets.

An integrated approach to the transport logistics system is carried out in order to provide rhythmic,
timely and high-quality provision of consumers with goods, customers with services, getting cost reductions
as consumers, customers and other unsubs in the markets of goods and services interacting with them.

Transport logistics is characterized by elements that are basic in this area of logistics. The main
elements are transport links with suppliers and consumers, goods which are transported. The transportation
process begins with finished products warehouses, ends with the receipt of goods at the consumer’s
warehouses or intermediaries.

Recently, despite all the difficulties, the use of elements of transport logistics is constantly expanding
due to, for example, the introduction of a virtual machine local network, information on the movement of
goods in transport flows, the introduction of new accounting methods for material assets.

Logistics principles are basic for the development of optimized solutions quality improving during
the transition to private management, which reduces the level of workers incompetence, as well as the
creation of information flows that combine transport material flows and the processes of their operation.

Conclusions. However, the implementation of logistics into transport processes is increasingly
constrained by the policy of market reforms. On the example of transport policy, it means that market
thinking and the practice of using logistics by transport companies are still insufficient. Organizational and
economic aspects of transportation are also important. Thus, perhaps the most progressive type of rail
transportation is by using containers and packages, and as for the road transportation — by using transport
terminals. One of the tasks of transport logistics is to avoid irrational transportation (short-distance by rail
transport, unjustified long-distance ones, oncoming, empty, as well as repeated transportation, when the
cargo is re-transported, unloaded and loaded at the warehouses of intermediary organizations). The costs of
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this transportation for transport organizations are reflected in their total costs of goods transportation, for
shippers and recipients — in the cost of transportation according to rates. For the logistics process, they are
reflected in the specific total, current and one-time costs from production to consumption. Therefore, in some
cases, irrational repeated transportation may be justified from the point of consumer or manufacturer’s view,
taking into account complex costs, not just the cost of transportation. In the first case, savings are achieved
due to the relative (comparing to the past) reduction in the batch size of products supplied, and as a
consequence, acceleration of the turnover of its inventories in warehouses occurs. In the second — the
possibility to reduce sorting operations and time spent in the warehouse is provided.

The main results of the study that reflect the scientific novelty and reveal the content of the scientific
article are those that have been further developed, namely theoretical approaches to substantiate the
development of transport in the conditions of European integration, which, unlike existing ones, include a
system of such measures: in-depth study demand using the transport balances of the regions; improving the
guality and reliability of customer service; improvement of the whole complex of loading and unloading as
well as warehousing works; provision of information and forwarding services; raising the level of contractual
relations; creation of enterprises that would be a part of various associations, joint stock companies, leasing
companies, etc.; creation of intermediary supplying firms for rolling stock, logistics, marketing and
advertising; widespread use of containers.

The scientific and practical significance of the research results concerns the determination of the
relationship between the elements of the transport management development system in the conditions of
European integration, analysis of its current state in Ukraine, creation and application of its development.

A forward-looking area of further research will be the study of economy logistization through smart
technologies.
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YJIK 658.7:656

JEL L91, R41

boaaupesa Jlionmuina MukosaiBHa, TOKTOP €KOHOMIYHHAX Hayk, AoneHT. CuaopoBa AHacTacis
KoctauTuniBHa, Marictpantka. Harmionmamsauit yHiBepcuTeT «llonmTaBchbka mositexHika iMeHi IOpis
Kongpatioka». P03BMTOK yNpaBJIiHHA TPaHCHOPTHUM 3ale3ledYeHHSIM 32 YMOB €BpoOiHTerpamii.
JlocnipKeHO TPaHCHOPTHY CUCTeMY YKpaiHH, SKa CKIAJA€Thesl 13 TPaHCIOPTHOI iH(PacTPyKTypH, BiIacHe
TPAHCIIOPTHUX 3ac00iB Ta CHCTEMHU yHpaBliHHs. [IpoaHamizoBaHO NMHAMIKY TEpeBE3€Hb BAHTAXKIB yciMa
BUAAMHU TPAHCIOPTHHUX 3acO0iB 1 CTPYKTYypy EKCIOPTY Ta iMIOPTY TPAHCIOPTHUX MOCIHYr B YKpaiHi.
BusHaueHo, 10 TPaHCHIOPT Y CUCTEMI JIOTICTUKHU BiJirpa€e MOABiHHY poJib: MO-TEpILe, BiH € CKIaJ0BOI0 a0
KOMITOHEHTOM OCHOBHHX (DYHKITIOHAJIbHUX TaTy3€H JIOTICTHKHU (3aKyHiBEIbHOI, BHPOOHWYOI, PO3IIOAIIBHOI);
TI0-ZIpyTe, TPAHCIIOPT € OAHIEIO 3 Taly3eit €eKOHOMIKH, V SIKi PO3BHUBAETHCS W MiANMPUEMHHUITBKA JTiSITHHICTE:
TPAHCHOPT MPOIOHYE HAa PUHKY TOBAPIB 1 IMOCIYr CBOIO MPOAYKIIO — TPAHCHOPTHI MOCIYTH, 3a KOTpi
OTpUMY€ IO0XOAM W Mae mpuOyTOK. Bu3HaueHO, 10 MpolLec NepeMillleHHS TOBapiB TPaHCIOPTHUMH
3aco0aMy  XapaKTepHU3yeEThCSI HHU3KOIO ICTOTHHUX  OCOOJIMBOCTEH: BIJICYTHICTIO pedoBoi  Qopmu;
HEMOJIMBICTIO 30€piraHHs Ta HArpOMaJKCHHS, BTIJICHHSIM VY JIOJAaTKOBUX TPAHCIOPTHUX BUTpPATaX,
MOB’SI3aHUX 3 MEPEMIICHHAM MaTepiajJbHOTO MOTOKY; MPUB’A3aHICTIO JO MEBHOTO MICLs, pailoHy, periony
(HampwKIam, O MICI, € PO3TAIIOBaHI IUIAXH CHOIYYEHHS 1 € BIATOBIIHI TPAHCTIOPTHI MiANPHEMCTBA).
JloBeaeHO, MO M0 TPAHCIOPTHOI JIOTICTUKH CIIJ BITHECTH 3aBIaHHS, PO3B’SA3aHHS SKUX JTO3BOJUTH
ONTUMI3YBaTH SIK TPAHCIOPTHI MHPOLECH, TaK i MpOLEcH, MOB’s3aHi 3 HUMH. BHOKpEeMIICHO HampsMu
PO3BUTKY TpPAHCIIOPTHUX II€pEeBE3€Hh B YMOBAaX €BPOIHTErpamii: MOrauOjIeHe BHBUYEHHS TIOMUTY 3
BHKOPHUCTAHHSAM TPAHCIIOPTHUX OajlaHCIB PETiOHIB;, MiABHINCHHS SKOCTI M HATiHHOCTI 0OCITyrOBYyBaHHS
KIIIE€HTIB; YJIOCKOHAJIICHHS BCHOTO KOMIUICKCY BAHTAXXHO-PO3BAHTAXKYBATBHUX 1 CKIQJCBKUX POOIT;
HajaHHS iHGOpMaUiiHUX, €KCHEeIUIIMHNX TOCHIYT; MiJBUINEHHS PiBHSA JOTOBIPHUX BiIHOCHH; PO3BHTOK
CEPBICHUX TIOCITYT; CTBOPCHHS ITiAMPUEMCTB, KOTPi BXOAWIN O IO CKIAAy PI3HHX acolliallii, aKI[iOHSPHUX
TOBAapHUCTB, OPEHAHUX (ipM Ta iH.; CTBOPEHHS MOCEPEeAHUIBKUX (ipM 3 TOCTa4aHHS PYXOMOTO CKIafy,
MaTepiabHO-TEXHIYHOTO 3a0e3MeueHHs, MapKETHHTY, PEKJIaMH; MOIINPEHHS BUKOPUCTAHHS KOHTEHHEpIB.
JloBeneHO, MO OMHWUM i3 TPIOPUTETHUX 3aBIaHb YKpaiHM B yMOBaX €BPOIHTErpamii € IWHAMIYHUH
PO3BHTOK BITYM3HIHOI TPAHCIIOPTHOI CHCTEMH 3a JTOTIOMOTOI0 CMapT-TEXHOJIOT 1.

Knwuogi cnosa: norictruka, onTHMi3alisi, MEpeBe3CHHs], PO3BUTOK, PYXOMHUH CKIIad, TPaHCIIOPTHI
TIOCITYTH, YIIPABIIiHHS.
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Management under the Conditions of European Integration. The transport system of Ukraine, which
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in Ukraine are analyzed. It is proved that transport logistics should include tasks, the solution of which will
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Introduction. The rapid development of market relations and the influence of many factors on the
activities of the enterprise, the irrational use of energy resources is one of the important factors to which
attention should be paid. One of the components of enterprise reform is the introduction of energy-saving
technologies in accordance with world standards. This is what prompts the study of the energy management
process at the enterprise, which affects the increase of profitability of the enterprise and the improvement of
the population living conditions. The introduction of energy saving at the enterprise should be accompanied
by consideration of the problem of organizing the process, which should be considered comprehensively.

Analysis of recent research sources and publications. Let's analyze the essence of the concept of
organizational and economic concept of energy saving, but there is no single scientific definition of this
term. The most common interpretations of the concept of organizational and economic concept studied
leading scientists, namely: P.D. Nemish, 1.D. Mykhailenko, T.M. Afonchenko, V.V. Bevz, K.l. Dokunin,
T.V. Serdiuk, V.V. Dzhedzhula, Yu.l. Chystov, Yu. Vovk, I.Ya. Ippolitov et al. [1-15].

Nemish P.D. [10] considers the concept of energy saving as a set of measures that will increase
energy potential by saving energy costs, but it is advisable to take into account the available untapped
opportunities. Although Mikhailenko I.D. [9] noted that the maximum use of energy potential at minimum
energy costs forms the conceptual basis of energy saving, but the key element should be identified
management levers of influence on the main elements.

Bevz 1.V. [2] noted that organizational and economic levers contribute to the strengthening of energy
potential. Dokukina K.I. holds the same opinion [5], which emphasizes the interaction of legal,
organizational, managerial, economic and technical elements of this concept.

The key role of the innovation component is indicated by the definition of Serdiuk T.V. [13]. And
Dzhedzhula V.V. [4] emphasized the implementation of those energy-saving measures that reduce the
environmental impact on the environment.

It is necessary to agree with Chystov Yu.l. [14] that the energy saving process is carried out due to
an efficient system of tools.

Vovk Yu. [3] approach to the interpretation of the concept of energy saving as a complex
management system is interesting.

Shivakumar A., Kypriianov |. investigated the features of energy policy formation in different
countries, which were taken into account in this study [8, 15].

Background. The purpose of this study is to form an organizational and economic concept of energy
saving in the enterprise, the implementation of which will increase the efficiency of economic activity,
reduce the environmental impact on the environment and strengthen the competitiveness of business.

The main tasks are: generalization of the concept of «organizational and economic concept of energy
saving», definition of its key elements, principles of effective implementation in practice, formation of
criteria and stages of implementation, methods of stimulating energy saving.
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Results. The essence of the problem of energy saving organizational and economic concept has been
researched by native and foreign scientists. However, a clearly defined definition of the concept of
«organizational and economic concept» has not yet been formed.

In the course of the research the own interpretation of the organizational and economic concept was
developed, which in its composition combines organizational and economic goals, impulses and
management decisions aimed at achieving the set goals and objectives, methods of use.

Table 1 formulates approaches to defining the essence of the concept of organizational and economic
concept of energy saving.

Table 1
Approaches to defining the essence of the concept of «organizational and
economic concept of energy saving»
Authors The essence of the concept of «Organizational and economic concept»
P.D. Nemish [10] The economic concept of energy saving is a set of measures that ensure the

most efficient use of energy potential with minimal specific energy
consumption per unit of output. It should have a pronounced stimulating
character, using the savings achieved as a result of improving the energy
efficiency of production.

I.D. Mykhailenko, This is a set of measures that ensures maximum use of energy potential with
T.M. Afonchenkova [9] minimum specific energy costs per unit of production
V. Bevz [2] It is a set of organizational and economic levers (each of which has its own

forms of management influence), which affect the economic and
organizational parameters of the enterprise, which contributes to the formation
and strengthening of energy potential, obtaining competitive efficiency and
competitiveness.

K.I. Dokunina [5] The structure of the concept of energy saving provides for legal,
organizational, managerial, economic and technical aspects, the interaction of
which in the end should have a positive economic result.

T.V. Serdiuk [13] The system of interconnected economic and organizational elements aimed at
activating the economical consumption of energy resources, the introduction of
energy-saving measures, taking into account innovative achievements in the
field, both technological and product

V.V. Dzhedzhula [4] Organizational and economic concept of energy saving of industrial
enterprises is a set of economic, organizational, motivational methods and
techniques aimed at cost-effective detection and maximum use of energy
saving potential in order to minimize the specific costs of production and
reduce the environmental impact on the environment.

Yu.l. Chystov [14] A system of tools, which for a certain application is activated and carries out
the process of energy saving, due to which it should have a positive effect of
reflection in several planes, which reflects the multi-vector nature of the
mechanism

Yu. Vovk [3] A comprehensive management system, characterized by the rational use of
resources in the enterprise, which can be used to achieve management goals
through economic methods

I. Ya. Ippolitova [7] Combination and integration of organizational and economic goals, incentives
and management actions aimed at energy saving with the help of management
methods and tools, carried out by influencing the subject on the object of
energy saving in order to reduce energy dependence and increase efficiency
perspective

Source: developed by the authors on the basis of [2-5, 7, 9, 10, 13]

As a result of generalization, it is expedient to reveal the essence of this concept as follows:
«Organizational and economic concept of energy saving is a combination and implementation of
organizational and economic goals, impulses and management actions aimed at reducing energy
consumption and energy consumption, the use of which will increase profitability, competitiveness and
efficiency of innovative technologies at the enterprise.
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Energy saving is one of the components of energy management, as its practical side, as it involves
the use of advanced technologies and equipment. After analyzing scientific sources, the main contradiction
in the interpretation of the term «energy saving» is the definition of its objects. As an object of energy
saving, V. Zhovtianskyi [11, 12] describes, that this is the saving of different types of fuel and energy
resources. According to the EU directive, the object of energy saving is energy saving.

According to the Law of Ukraine "On Energy Conservation" of 1994, the object is the rational use
and economical consumption of primary and transformed energy and natural energy resources. According to
the recommendations of the International Energy Agency (IEA), the object of energy saving is the efficiency
of energy demand management. All this can be considered as a process of forming the organizational and
economic concept of energy saving at the enterprise [12].

Creating an effective organizational and economic concept of energy saving is a very important issue
in a market economy, because its solution can ensure the rational use of energy in enterprises. The main
purpose of the mechanism is to reduce energy dependence on the generating company using scientifically
sound methods and tools at all levels of economic activity of the enterprise.

The tasks of the organizational and economic concept of energy saving are:

- creation of restrictions on irrational use of energy resources in technical, economic, production and
organizational divisions of the enterprise.

- motivation and encouragement of employees of the enterprise to save and preserve energy
resources, natural resources;

- economic substantiation of introduction of energy saving measures at the enterprise;

- monitoring the implementation of energy saving measures.

The implementation of the concept of energy saving in the production sphere requires the
improvement of the existing organizational and economic concept through the application of a set of
measures. The energy saving mechanism has a significant number of components, so the consistency of their
work and the successful implementation of energy saving policy depend on the quality of all its components.

In order to effectively implement the organizational and economic concept of energy saving in the
economic activity of the enterprise, principles should be formed, which can be considered in Figure 1.

When reorganizing production, it is necessary to take into account changes in the cost of energy
consumed and production volumes by adjusting management decisions. The introduction of the
organizational and economic concept of energy saving in the economic activity of the enterprise should be
carried out gradually and in stages.

Adherence to a holistic and unified energy saving system at the enterprise

Coverage of all divisions of the enterprise by energy saving measures

HHJ

Proposing by the enterprise management ways to save energy resources

Observance of the normative base of Ukraine concerning energy saving at the
enterprise

]

Principles

L~ Responsibility of company officials and all employees for the implementation
of energy saving measures

L~ Economic incentives and job incentives for employees to achieve the project
level of eneray efficiency

Fig. 1. Principles of organizational and economic mechanism of energy saving
Source: developed by the authors on the basis of [9-11]

Thus, it is possible to form a certain chronology of the implementation of these stages in the
activities of the enterprise, namely:
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- the first stage — formation and selection of a group of energy managers who will develop and
maintain energy saving measures at the enterprise;

- the second stage — the creation of an appropriate group of persons who will control the use of funds
allocated from the energy saving fund,;

- the third stage — direct coverage of the process of development and implementation of the
mechanism in production;

- the fourth stage — implementation of energy saving measures;

- the fifth stage is the process of adjustment and improvement of the organizational and economic
concept.

The effectiveness of the implementation of organizational and economic measures for energy saving
can be analyzed and evaluated using the established criteria, which are presented in Figure 2.

\ < : > Increasing the potential for energy saving at the enterprise

<——>| Reduction of energy load on the indoor network

Reduction of specific energy consumption of services provided by the

CRITERIA

' i . enterorise
: : Increasing the amount of alternative energy in the energy balance of the

enterprise

Reducing the mass of emissions of harmful substances into the environment
<> 9

__J <= Use of the motivational mechanism at the enterprise

Fig. 2. Criteria for evaluating the effectiveness of organizational and economic energy saving

strategy
Source: developed on the basis of [10, 13]

The implementation of energy saving should be carried out in accordance with the state strategy for
energy saving and its formation at the regional level. Implementing an energy saving strategy helps the
company to avoid risks and gain a competitive advantage over other companies that present their products or
services on the market. This strategy should be the basis for effective management of energy saving
processes in the long-term energy, economic and innovation policy of the enterprise.

The criteria presented in Figure 2 should be considered comprehensively, because alone can not be
an absolute indicator of the effectiveness of the implementation of energy saving measures and
organizational and economic concept in general.

Assume that the energy saving potential has a linear relationship, so the list of services can be
predicted several years in advance. The transition to alternative and renewable energy sources gives the
company the opportunity to abandon the use of electricity, for which there is no fixed price and gain full
independence from monopoly companies and external conditions.

Independence from energy makes it possible not only to increase profitability, but also to reduce
operational and financial risks. The result of the implementation of the organizational and economic concept
is an increase in energy saving in enterprises, which leads to increased profitability. The economic
mechanism consists of the following elements:

- reduction of specific energy consumption of employees of the enterprise;

- stimulating employees of the enterprise to save energy resources;

- reduction of costs and tariffs for services provided;

- calculation of resource savings due to the introduction of energy saving measures or a set of
measures.

One of the main areas of improvement of the organizational and economic concept is the production
and household spheres of economic activity of the enterprise, development and creation of energy saving
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measures at the state and regional level; division of energy saving management into categories of subject and
object; characteristics of the principles and criteria for evaluating the effectiveness of the mechanism; audit
of the enterprise and determination of energy saving potential; monitoring the condition and taking into
account the factors of influence of external and internal environments.

The organizational concept covers the following main components: economic and energy inspection
of the object, formation and implementation of energy saving measures and its monitoring. The
implementation of energy saving should be carried out in accordance with the state strategy for energy
saving and its formation at the regional level [6].

The implementation of planned energy saving measures requires the use of technical, economic,
organizational, legal and other methods. The company should ensure monitoring, measurement and analysis
of energy efficiency indicators, on the basis of which conclusions are made about the effectiveness of the
chosen strategy, if necessary, revise the overall development strategy, energy policy. Achieving the system
of goals within the chosen energy saving strategy will ensure the most efficient use of energy resources to
prevent internal and external threats and promote the stable operation of the production enterprise, which are
the priority areas of its economic security [1]. Methodical bases of the organizational and economic concept
of maintenance of energy efficiency of the enterprise are generalized in figure 3.

Organizational and economic concept of energy efficiency of the enterprise

provides: l includes:

- analysis of the financial -economic measures;
condition of the enterprise; Economic and energy -organizational activities;
- study of the actual level of survey of the enterprise | _| -technical measures;
energy consumption; and definition of -technological measures.
- study of basic and auxiliary -« potential

production processes;
- calculation of the level of .
energy consumption of requires. _

] -elimination of direct costs;
products;  troduction of
- formation of priority - Intro uc_tlonlo hani
directions of research of energy organizational mechanisms

to increase energy efficiency

saving potential;

- identification of places of Formation of energy of production;
energy loss; saving measures ~ | - application of measures to
- research of energy waste stimulate responsibility for
potential; irrational use of resources;
- determination of ways of
redistribution of utilized - transfer of production to
energy; . alternative and renewable
- compilation of energy energy sources;
balances

Implementation of - use of the potential of solid
provides: energy saving measures ¥| and liquid production
- formation of energy wastes for energy
management service; production;
- analysis of the dynamics of A
energy consumption: - -utlllzat_lon ofcr;eat offlueoI
- determination of energy gases, air, condensate an
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Fig. 3. Conceptual model of organizational and economic concept of energy efficiency of the
enterprise
Source: developed by the authors on the basis of [7]

#4 [ Economics and Region Ne 1 (80) — 2021 — Yuri Kondratyuk National University [0

30




_ ExkoHOMiKka ma ynpaesiHHs1 HayioHabHUM 20crodapcmeom

The main result of the implementation of organizational and economic concept in enterprises is a
combination of a set of elements that reduce energy costs per unit of output and increase the efficiency of the
enterprise.

The main tasks of the economic mechanism of energy saving are motivation to rational use of
energy, saving of fuel and energy resources, introduction into production of energy-efficient technologies
and processes, equipment and materials.

The main source of funding for energy saving measures is the State Energy Saving Fund, own and
borrowed funds of enterprises, institutions and organizations.

The sources of formation of the State Energy Saving Fund are:

« funds received for the issuance by the central body of executive power, which implements state
policy in the field of efficient use of fuel and energy resources, permit documents;

« voluntary contributions of enterprises, institutions, organizations and citizens.

Basically, all funds from the fund are used to finance energy saving measures, for the rational use
and saving of fuel and energy resources, research, design work, granting credit benefits and subsidies for the
development and implementation of energy saving.

Funds are also allocated from the fund for the development of unconventional energy, production of
alternative fuels, state examinations, retraining of personnel, development of energy standards, norms and
standards, participation in equipping enterprises with equipment, equipment.

Economic measures to ensure energy conservation are based on the principles of mutual economic
responsibility and include:

a) compensatory payments and compensation of losses to consumers of fuel and energy resources in
case of non-fulfillment of contractual conditions of fuel by energy supply institutions;

b) compensation of losses to suppliers of fuel and energy resources in case of non-fulfillment of
contractual conditions by consumers;

c) the obligation of the energy supplier to obligatorily accept the consumer's applications for
connection of loading and increase of energy consumption with the right of the supplier to establish
contractual prices for the connected capacity and the excess energy used and used,;

d) the right of the energy consumer to receive compensatory payments from the supplier in case of
compulsory restriction of the power actually used by the consumer.

Stimulation of energy saving is carried out by:

a) providing tax benefits to enterprises — manufacturers of energy-saving equipment, machinery and
materials, measuring instruments, control and management of fuel and energy resources, manufacturers of
equipment for the use of energy sources;

b) providing tax benefits to enterprises that use equipment that works on non-traditional and
renewable energy sources, alternative fuels;

¢) priority lending of measures to ensure the rational use and saving of fuel and energy resources.

Energy saving measures — a complex process that affects the intermediate and intermediate results of
economic activity of the enterprise. For more efficient operation of the energy saving mechanism, it is
necessary to evaluate their implementation efficiency.

The results of the implementation of energy saving measures will be expressed in various effects, in
particular economic, social and environmental:

- the economic effect arises as a result of the received economy of energy resources that reduces
prime cost of agricultural production;

- the social effect is manifested in the improvement of working conditions of workers. However, as a
result of the introduction of energy-saving equipment and technology, there may be a negative social effect
as a result of reduction (dismissal) of employees.

- ecological effect is obtained as a result of reduction of contaminated soils and other harmful
emissions into the environment. This effect can be estimated by determining the amount for which losses are
prevented due to the implementation of energy saving measures.

Costs for the implementation of energy saving measures are formed from the fixed costs of
production and costs of energy management. Fixed costs include the cost of energy and other resources; to
spend on operation, including the cost of repairs, wages and deductions from it; other costs provided by
regulatory documents on the calculation of cost; depreciation deductions.

The effectiveness of the implementation of the mechanism as a result depends on the management of
energy saving in the enterprise as a whole. The creation and construction of an effective system of energy-
saving measures and programs will be perfect if employees take seriously the saving and rational use of fuel
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and energy resources, energy and, in general, reduce the negative impact on the environment, which can
have a negative impact on the environment.

Management of energy potential of enterprises is based on energy management, which consists of
voluntary, proactive and effective actions of economic entities that are directly interested in the effective
implementation of energy saving measures in production processes.

Conclusions. The studied basic principles and components of the organizational and economic
concept of energy saving will allow to form a motivational mechanism of energy saving at the enterprise.
Implementation of the developed methodological bases of the concept of energy saving at the enterprises of
Ukraine will allow to increase energy independence of the country, to strengthen competitive positions and
to adapt to the European standards.
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eHeproe()eKTUBHOTO CYCIILCTBA, BIPOBAKCHHS €HEPro30epiralouux MmporpaM i MpoekTiB. JociimIKeHO
OCHOBHI MiAXOAHM BITYM3HAHUX Ta 3apyODKHUX YUEHHMX MO0 TPaKTyBaHHS OpraHi3aumiiHO-€KOHOMIYHOTO
MEXaHI3My €HEpPro30epeKCHHS K TOE€THAHHS M YIPOBADKCHHS IiJICH, IMITyJIBCIB Ta yNPaBIIHCHKUX i,
CHIPsIMOBAHUX Ha 3HIDKCHHS BUTPAT Ha €HEPropecypcd. Bu3HaueHO OCHOBHI 3aBAaHHS KOHIEMIii, METOO
SKHX € 3MEHIICHHS €HEPreTUYHOI 3aJIe)KHOCTI HAa OCHOBI HAYKOBO OOTPYHTOBaHMX METOAIB TA IHCTPYMEHTIB.
CdopmoBaHO TMPUHIMIIN €KOHOMIYHOCTI, BiIIOBIAaIbHOCTI, HIJICHOCTI, KOMIUIEKCHOCTI, IO MOKJIAJICHO B
OCHOBY poO3po0JIeHOT METONWKH. Y3arajabHEHO KpHTEpii OIiHIOBaHHA e(QEKTHBHOCTI OpraHi3amiiHo-
EKOHOMIYHOI KOHILEMLII eHepro30epexeHHs, 0 IPYHTYIOTbCS Ha 301IbIIEHHI HOTO MOTEHLialy B MpoLeci
BUKOPUCTAHHS aJlbTEPHATUBHOI E€HEPreTHMKH W MOCWJIEHHI MOTHMBAalil INOJO 3HMKECHHS EHEPrOEMHOCTI
BupoOHuUITBa. [ToOynmoBaHo MeToauKy (GopMyBaHHS KOHIICMIIT eHepro30epekeHHs] Ta PO3KPUTO CYTHICTh
KOXKHOTO eTarny. BusnadeHo Jpkepena (iHaHCYBaHHS BIPOBDKCHHS CHEPro30epiralounx IMpOEeKTiB.
Po3kpuro MoTHBaLiiiHI 3ax0Au W METOAM CTHUMYJIIOBAaHHS BIPOBAKEHHS EHEPro30epiralodmx 3axoliB.
3a3HaueHo oTpuMaHi eeKTH BiJ peani3allii KOHICIIT eHePro30epeKeHHS.
Knwouogi cnosa: eneprozdepekeHHs, MEXaHi3M, IPUHIIUIIH, KPUTEPii, MOTHBALLiSl, CTHUMYJIH.
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Introduction. The growth of Ukraine’s investment attractiveness requires the creation of a new
model for ensuring coordination of interregional cooperation and investment-innovative activity. Ukraine
consists of different regions with completely different investment attractiveness. Given the limited
investment, ensuring coordination of interregional cooperation and investment-innovative activity are the
basis of Ukraine’s development. Statistics on investment in various areas of activity, which are the main
indicators of investment development of Ukraine’s economy, show the lack of significant progress in
ensuring coordination of interregional cooperation and investment-innovative activity. Modern effective
development of interregional cooperation and investment-innovative activity is not possible without foreign
investment. At the current stage of development of Ukraine’s economy, it is important that the direction of
interregional cooperation and investment-innovative activity of the state was aimed at stimulating the
attraction of foreign investment in the Ukrainian economy. As a result, foreign investment should become
the main driving force of Ukraine’s economic development. Therefore, it is necessary to ensure coordination
of interregional cooperation and investment-innovative activity, taking into account promising areas of
economic development, to increase the investment attractiveness of Ukraine and its regions.

Analysis of recent research sources and publications. The publications by foreign and domestic
scientists-economists are devoted to the problem of investment activity.

The researches by foreign and domestic economists show that there is the direction of scientific
economic thought in the research of investment activity, among them A. l. Danylenko (2019) [1],
V. V. Tyschenko (2019) [2], Yu. Mykytiuk (2019) [3], H. V. Indychenko (2020) [4], O. A. Boiko (2019) [5],
P. O. Kutsyk (2019) [6], O. V. Fedorchak (2019) [7], O. O. Tsanko (2018) [8], M. Rossin-Slater (2017) [9],
T. A. Hassan (2017) [10], M. J. Boskin (2020) [11], M. Lettau (2018) [12], L. Casi (2017) [13], N. Bhasin
(2016) [14], H. Tong (2020) [15], D. G. Garrett (2020) [16] et al.

Noting the significant contribution of domestic and foreign scholars, it should be highlighted that
incompletely researched ensuring coordination of interregional cooperation and investment innovative
activity.

The purpose of the article is to analyze the coordination of interregional cooperation and
investment-innovative activity, which are the basis for increasing the investment attractiveness of Ukraine.
The methods of theoretical generalization, grouping and comparison are used to study statistical information
on foreign investment, which allows to form a good balance of advantages and disadvantages in this process
for the implementation of coordination of interregional cooperation and investment-innovative activity. The
analysis of the main directions of development of interregional cooperation is based on the methodology of
system analysis and synthesis.

Results. It is necessary to identify current issues of coordination of interregional cooperation and
investment-innovative activity to increase the investment attractiveness of Ukraine, namely to identify
general trends in key performance indicators of investment activity. Table 1 shows the increase (decrease)
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rate of foreign direct investment in the economy of Ukraine by type of economic activity (2015-2019) as the
percentage.
Table 1
The increase (decrease) rate of foreign direct investment in the economy of Ukraine by type of
economic activity (2015-2019) as the percentage

Ne | Indicators Years
2017 2018 2019
1 | Agriculture, forestry and fishing 116,73 98,70 78,10
2 | Industry 97,72 109,06 102,65
3 | Construction 94,49 88,13 106,96
4 | Wholesale and retail trade; repair of vehicles and 97,31 97,09 110,54
motorcycles
5 | Transportation and storage, postal and courier 99,82 90,73 105,86
activities
6 | Information and communication 99,34 101,18 104,81
7 | Financial and insurance activities 83,39 97,21 103,26
8 | Professional, scientific and technical activities 101,39 94,57 98,4

Source: calculated according to statistics [17]

As can be seen from Table 1, there is an increase in foreign direct investment by type of economic
activity, which shows an increase in investment attractiveness. But the growth of foreign direct investment
by type of economic activity is unstable and insignificant. It is necessary to intensify Ukraine’s international
investment activities.

Figure 1 includes the analyze of the statistics of the effectiveness of foreign direct investment in
Ukraine in relation to economic development, namely identify the ratio of foreign direct investment per unit
of national currency of gross domestic product in Ukraine. The data help to identify the effectiveness of
foreign direct investment in relation to economic development over the years to determine the pace of
investment development. The data help to identify the effectiveness of foreign direct investment in relation
to economic development over the years to determine the pace of investment development.

150
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m Professional, scientific and technical activities

Fig. 1. The ratio of foreign direct investment per unit of national currency of gross domestic
product in Ukraine
Source: calculated according to statistics [17]

As it can be seen from Figure 1, the trend of efficiency of foreign direct investment in Ukraine in
relation to economic development is negative and low growth of foreign direct investment shows the
insufficient level of economic development because Ukraine’s population growth is negative over the years.
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It is necessary to implement investment projects to improve socio-economic development in Ukraine,
support small and medium-sized businesses to create jobs, implement innovations and more.

Data on the effectiveness of foreign direct investment in Ukraine in relation to economic
development do not reveal the volume of foreign direct investment that has the impact on the population.
Therefore, it is necessary to analyze the statistics that show the development of foreign investment in relation
to the population. Data on Figure 2 on the development of foreign investment relative to the population in
Ukraine show the increase in the ratio of foreign direct investment per capita in percentages.
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Fig. 2. The increase in the ratio of foreign direct investment per capita in percentages
Source: calculated according to statistics [17]

As can be seen from Figure 2, the growth rate of foreign direct investment per capita in percentage is
quite low in Ukraine. It is necessary to increase the international investment attractiveness of Ukraine,
namely to attract foreign investment, improve the image of Ukraine, help develop small and medium
enterprises in Ukraine and so on.

To increase the level of foreign investment, it is necessary to promote the development of areas of
interregional cooperation:

1. Economic growth — support for productive activities of enterprises, job creation, support for
innovation, small and medium enterprises;

2. Decent working conditions — significantly reduce the share of young people who do not study, do
not acquire professional skills and do not work;

3. Implement quality education — significantly increase the number of people who have the required
skills, including professional skills for employment and entrepreneurship;

4. Information-communication technologies is one of the most dynamically developing sectors of
Ukraine’s economy;

5. Development of tourism — this area is one of the main in the economy of the European Union;

6. Foreign trade is one of the main sources of filling the budget. The basis for increasing exports of
goods and services should be small and medium-sized businesses;

7. Agricultural sector — the agricultural sector has the key role in the growth of Ukraine’s economy,
providing a significant share of gross domestic product, Ukraine has a chance to become one of the global
centers of global food security;

8. Development of construction — a significant number of the working population works in the field
of construction. The development of the sector has a positive impact on many related industries;

9. Transport infrastructure — this area will allow Ukraine to meet the needs of the economy and
realize the transit and export potential. The impact of transport infrastructure on the main sectors of the
economy is extremely significant;
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10. Training of personnel of organizations — to maintain a competitive economy requires qualified
personnel;

11. Development of industry and energy — the competitiveness of Ukraine's economy depends on
the effective development of industry and energy use.

Conclusions. The study shows that there is the increase in foreign direct investment by type of
economic activity to identify increased investment attractiveness. Article analyzes that the trend of efficiency
of foreign direct investment in Ukraine in relation to economic development is negative in order to identify
the level of economic development. Author considers the growth of the ratio of foreign direct investment per
capita in percent to identify the need to increase the international investment attractiveness of Ukraine.
Article studies that to increase the level of foreign investment it is necessary to promote the development of
interregional cooperation: economic growth, decent working conditions, to implement quality education,
information and communication technologies, tourism development, foreign trade, agricultural sector,
construction development, transport infrastructure, personnel training, development of industry and energy.
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Kynakor Ouaekciii OuekciiioBH4, KaHIMIaT S€KOHOMIYHMX HAayK, T'OJOBHHHN CIEIaliCT BLIILTY
MIXKHApPOJHOTO Ta MDKPETIOHANBHOTO CITIBPOOITHUITBA YTIPABIiHHS 30BHIIIHHOEKOHOMIYHHMX BiJIHOCHH
JlemapraMeHTy 1HBECTHLIHHO-IHHOBAaLlIHHOTO PO3BUTKY 1 30BHIIIHIX BigHOcWH. JloHeupka oOmacHa
nepkaBHa anmiHicTparis, wmicto Kpamaropcek JloHemnpkoi oOmacti. 3a0e3medeHHsi KOOPAWHAMIL
MiKperioHaJbHOro CHiBpoOiTHUNTBA Ta iHBecTHUiiiHO-iHHOBaUiiiHOT aisibHOCTI. B yMoBax
00OMEKEHOCT] IHBECTHIIIH 3a0e3MeUeHHsT KOOPAUHAIIT MIXKPETiOHAILHOTO CIIBPOOITHHUIITBA W 1HBECTHUIIIHHO-
IHHOBaIIHOT AisUTBHOCTI — 1Ieé OCHOBAa PO3BUTKY YKpaiHu. CTaTHUCTWYHI JaHi IIOJO iHBECTYBaHHS Pi3HHX
HaTpsAMIB JisTTBHOCTI, IO € OCHOBHMMH TOKa3HHKAMH 1HBECTHIIHHOTO PO3BUTKY EKOHOMIKH YKpaiHH,
MOKa3ylOTh BIJCYTHICTh ICTOTHOTO Tporpecy B 3a0e3MeUYeHHI KOOpAWHAIII  MIDKPErioHaJIbHOTO
CHIBpOOITHHIITBA Ta 1HBECTUIIHHO-IHHOBaNiWHOI mismbHOCTI. CywacHuii e(eKTHBHHH PO3BHUTOK
MDKpPETIOHAJIhbHOTO CHIBPOOITHHUIITBA ¥ IHBECTHIIMHO-IHHOBAIIMHOT MisNTBHOCTI HE MOXJIHMBHHA 0e3
Ha/IXOJPKEHHS iHO3eMHUX iHBecTHIiH. Ha cydacHOoMy eTarmi po3BUTKY EKOHOMIKH YKpaiHU € BaXKIIMBHM, 1100
HampsiM MDKPETiIOHAJIBHOTO CIIBPOOITHUIITBA Ta 1HBECTHUIIMHO-IHHOBAIIIHOI JiSUTBHOCTI JIep)KaBU MaB Ha
METI CTHUMYJIOBAHHS 3aJydeHHS 1HO3EMHHMX IHBECTHLIM B YKpaiHCbKy €KOHOMiKy. Otxe, HOTpiOHO
3a0e3reyyBaTd  KOOPAMHAIN  MDKPEriOHAIBHOTO  CHIBPOOITHUIITBA W  IHBECTHUIIHO-IHHOBAI[IHHOT
JUSUTBHOCTI, BPaXxOBYIOUHM TEPCIEKTUBHI HANpsIMH PO3BHTKY EKOHOMIKH, JUIS MiJBHUINEHHS 1HBECTHIIHHOT
npuBabauBOCTI YKpainu Ta ii perionis. [IpoBeneHe HoCimKeHHS MOKa3ye, MO CIIOCTEPITaeThCs 3POCTAHHS
00cAry TpsIMUX 1HO3EMHHUX IHBECTHUIIIM 3a BUAAMHM €KOHOMIYHOI JisUTbHOCTI. J[OCHIIKEHO, 10 TEHACHILis
e(EeKTHBHOCTI MPSIMOTO iHO3EMHOTO 1HBECTYBaHHS B YKpaiHi BITHOCHO PO3BHTKY €KOHOMIKH € HETaTHBHOIO
IUTsL BUSIBJICHHS PIBHS PO3BUTKY eKOoHOMikd. [IpoaHanizoBaHO 3pOCTaHHS CHiBBIJHOIICHHS OOCSTY MPSIMUX
1HO3eMHHX 1HBECTHII Ha OJHY 0co0y B TPOIEHTaX 3 METOK BHSIBJICHHS HEOOXITHOCTI ITiJBHIIYBaTH
MiXKHApOAHY 1HBECTHHIHHY NMpuBabmuBicTh YKpainu. [loBeneHo, M0 A MiJBUILEHHS PiBHSA 1HO3EMHOTO
IHBECTYBaHHSI HEOOXITHO CHPHUATH PO3BUTKY HAMPSMIB MIKPETIOHAIFHOTO CHIBPOOITHHIITBA, CEpEN SKHX:
€KOHOMIYHE 3pOCTaHHS, TiJIHI yMOBHW Tpalli, peajizallis SKiCHOI OCBITH, iH(poOpMaIliiiHO-KOMYyHIKaIliiHi
TEXHOJIOT11, PO3BUTOK TYPH3MY, 30BHIILIHS TOPTiBIIs, arpapHUA CEKTOP, PO3BUTOK Oy IiBHUIITBA, TPAHCHIOPTHA
iHppacTpyKTypa, HaBUaHHSI IEPCOHATY OpraHi3aliid, PO3BUTOK MPOMHCIOBOCTI Ta EHEPTETHKH.

Kntouoei cnoea: iHBecTuIlii, iHBECTHIliiiHa NPUBAOIMBICTh, MDKpPETIOHAIbHE CHIBPOOITHHIITBO,
IHBECTUIiTHO-IHHOBAIlii{HA JisJIbHICTh, BAJIOBUI BHYTPILIHIA MPOIYKT.
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Introduction. In the context of globalization of world economic and political processes, the main
priority of developed and developing countries is to ensure internal and external democratic relations and
economic stability of each region of the country. The main aspect for solving the tasks is to create a flexible
system for making effective management decisions at the local level. The process of decentralization serves
as a foundation for the creation of this system, which allows for a more adequate assessment and response to
the priorities and demand of a particular region, a public association. However, the transition from a
centralized to a decentralized system of government based on foreign experience had both positive and
negative effects on the financial and economic stability of countries.

One of the main directions of the decentralization process is budget decentralization. The optimal
strategy of inter-budgetary relations of territorial associations is the key to economic growth of the country.

Today, the optimization of inter-budgetary relations, analysis, forecasting, control of the economic
situation, prevention of risks, economic instability and failure of the reform system are relevant.

Analysis of recent research sources and publications. American scientist and economist Charles
Tibou is the founder of theories of budget decentralization, who in his work "Economic theory of fiscal
decentralization in public finances: necessity, sources and uses" he notes that the growth of economic
efficiency is due to competition from local governments. [7]

Domestic scientists N. Natalenko, A. Tkachuk, A. Nechypyronko, M. Treshchev in their scientific
works considered in detail the importance and shortcomings of budget decentralization [5, 6, 8, 9].

Research and analysis of the quality of local budgets and ways to improve the reform are investigated
in the scientific work by 1.0. Zhuvahina "Analysis of the implementation of budget decentralization in the
context of socio-economic development of the country™ [10].

A meta-analysis of the impact of fiscal decentralization on the financial and economic development of
the country was conducted by German scientist Tushyanthan Baskaran in his work "Fiscal Federalism,
Decentralization and Economic Growth: A Meta-Analysis" [11].
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In monographs [12, 13, 14] European scholars studied and analyzed the impact of fiscal
decentralization on the economic stability and socio-economic development of countries with economies in
transition, as well as the main problems and risks of reform.

To date, there are both positive and negative factors in the implementation of budget decentralization
in countries with economies in transition. When implementing the reform, it is necessary to constantly
analyze changes in the system and adjust the management strategy in the event of economic instability.
Moreover, it is advisable to make a point adjustment, for each region separately, taking into account demand,
supply, geographical and socio-political opportunities of the relevant territory of the country.

Setting objectives. The aim of the work is to study the implementation of the local budget of Poltava
region, analysis of the impact of budget decentralization on ways to strengthen the financial base and
forecast revenues to the local budget of Poltava region based on adaptive models with the highest estimated
accuracy.

Basic material and results. Results. Decentralization reform is being actively developed and
researched the moment of approval by the Decree of the President of Ukraine of the development strategy
"Ukraine — 2020" on January 12, 2015, the priorities of which are public administration reform. Amendments
to the Budget and Tax Codes of Ukraine are the first stage in the implementation of the decree.

In Ukraine, the decentralization process began in 2014 with the adoption of the Concept of Local
Government Reform and Territorial Organization of Power in Ukraine (April 1, 2014), the laws of Ukraine
"On Cooperation of Territorial Communities" (June 17, 2014), "On Voluntary Association of Territorial
Communities™ .2015) and amendments to the Budget and Tax Codes — on financial decentralization.

The Resolution of the Cabinet of Ministers of Ukraine of August 5, 2020 Ne 695 approved the State
Strategy for Regional Development for 2021-2027. This Strategy was developed pursuant to the Decree of
the President of Ukraine of September 20, 2019 Ne 713 “On urgent measures to ensure economic growth,
stimulate regional development and prevent corruption” and in accordance with the Law of Ukraine “On
Principles of State Regional Policy”, Resolution of the Cabinet of Ministers November 11, 2015 Ne 931 “On
approval of the Procedure for developing the State Strategy for Regional Development of Ukraine and the
action plan for its implementation, as well as monitoring and evaluation of the effectiveness of the
implementation of these Strategies and action plans.

The priorities of the reform are to expand the powers of local governments to make decisions and
provide fiscal independence. The goals of the strategy are the introduction of an effective system of
territorial organization, financial self-sufficiency of local governments and increase their budget [4].

Implementation of the strategy of regulation of all local budgets by horizontal equalization depending
on the solvency of territories promotes the interaction of individual territorial units to achieve economic
growth, both a particular territorial unit and the country as a whole.

Today, the questions of economic efficiency of the implementation of the reform system of
governance and the definition of economic changes have occurred during the decentralization process.
Already in the first years of the decentralization process, the country had positive results. According to the
officially published information on the website of the Ministry of Finance of Ukraine, in the year after the
reform, local budget revenues increased by 19.1%. [16]. Among the positive economic changes are changes
in the structure of budget expenditures, improvement of the mechanism of inter-budgetary relations,
introduction of targeted subventions from the state budget and improved the mechanism of financial
borrowing.

One of the important economic regional indicators that reflect economic changes are the indicators of
budget program implementation.

On the example of Poltava region we will analyze the total receipts of the general and special fund to
the budget and receipts without taking into account intergovernmental transfers for 2010-2020 (for 9 months
of 2020) (Fig. 1). This period describes the economic situation 5 years before the implementation of the
reform and 5 years after its implementation, which allows to analyze in detail the consequences of the
reform.

According to statistics, there is a steady increase in revenue to the budget of Poltava region, but it is
not economically correct to equate and analyze economic data without taking into account the decrease in the
purchasing power of the currency compared to the base year.

The first step to the financial and economic analysis is the recalculation of the purchasing power of
money (Ukrainian hryvnia), caused by inflation for the period between the base and current year (Fig. 2).
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Receipts to the local budget of the Poltava region without support of
intergovernmental transfers
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mTotal 2591,37 3291,09 399456 3867,88 391144 4822,85 693143 9359,93 11499,78 13036,17 9076,25

Million UAH

Aggregate revenues to the local budget of Poltava region
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2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 (for9
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M General fund 4703,45 5622,01 6607,23 654948 6832,15 10762,30 14281,91 18850,59 29007,11 23993,92 12368,32
mSpecial fund 666,83 696,03 904,24 820,16 110558 656,77 962,21 2129,88 218022 2361,16 1691,83
 Total 5370,28 6318,03 751147 7369,64 7937,73 11419,07 15244,11 20980,47 31187,33 26355,08 14060,15

Million UAH.

Fig. 1. Receipts to the budget of Poltava region for 2010-2020 [15]

Inflation-adjusted statistics show that from 2012 to 2015 there is a period of stagnation and from 2015
to 2019 the revenue rate is gradually increasing. Compared to 2015, the revenue rate in 2019 increased by
44%. This shows that economic reform has had a positive impact on the financial results of Poltava region.
Factors that contributed to the growth of revenues are the delegation of authority to dispose of certain
revenues of the state budget:

- payment for the provision of administrative services in full;

- state duty in full;

- 10% tax on profits of private sector enterprises;

- environmental tax in the amount of 80% (before the reform - 35%).
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Aggregate revenues to the local budget of Poltava region (including
inflation)
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Fig. 2. Revenues to the budget of Poltava region for 2010-2020, taking into account inflation

Also a positive economic shift is the introduction of excise tax on the sale of excisable goods at a
rate of 5% of the cost and improving the mechanism of intergovernmental relations. According to the
statistics of total revenues, since 2015 we have seen an increase in transfer revenues and in 2018 revenues
reached a record amount of UAH 1,987.55 million (Fig. 3).

In 2019, transfer revenues decreased significantly, but total revenues increased, which indicates the
acquisition of financial independence of the region and the division of funding powers between local and
central government.

Based on empirical data, the task is to make a forecast of revenues to the budget of Poltava region
for 2020-2021 and analyze the success of the reform under the condition of stable changes in the
development strategy. It is advisable to use adaptive models for forecasting because the input parameters
(receipts) change over time, and adaptive models are able to quickly adapt their structure to changing
conditions of trends and fluctuations.
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Fig. 3. Revenues of Poltava region received from intergovernmental transfers [15]
It was found experimentally that it is expedient to use the Brown Adaptive Model and the model
based on the method of dynamic regression, as these economic and mathematical models have the highest

indicators of forecast accuracy.
Since the initial data are the parameters of time and receipt, we use the first level model:

Y, (t)=A, + At (1)

where t is the current time; k is the bias time; AO, Alk - parameters of the linear model.
Using the found parameters, the predicted value was found:

According to formula 3 determine the forecast error:

et + k=Y + k- }"p[t + k).

®3)

According to the error, set the values of the parameters of the model A0 and Al:
A, +1)=4,0+ A,O+ arel): 4)
At +1D=A,0O+ ated) (5)

where a is the discount rate.

Substituting empirical data to the model, we obtain the forecast values of revenues to the budget of
Poltava region (Fig. 4).

According to the results of the forecast for the end of 2020 and for 2021, there is a tendency to a
gradual increase in revenues. Taking into account statistical data for 9 months of 2020, where revenues
amounted to UAH 3,038.73 million and the forecast value of UAH 4,092.14 million per year (with inflation
recalculation of UAH 13,716.03 million) the model can be considered reliable.
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Theoretical Forecast
Years t Yt {inflation) Yt A B data with Yt-F (1) B (varies) AND N (Yt-F () ~2 | (Yt-Yc)*2 i
forecast quality
2010 1 259137 2591,37 175,59 2570,22 2745,81 -154.44 0.4 175.59454 | 2570,22 23852,436 892302,76 0.12316
2011 2 2986.83 3291.09 150,88 272110 302287 -36,04 29,784937 | 184,8107 1298707 301572.60 0.08270
2012 3 3494.84 3994.56 145,12 2866.22 3301.57 193.26 0.8128914 | 270.5351 37350405 1693.54 0.06771
2013 4 339087 3867.88 176,04 3042,26 374642 -355,55 34,755909 [ 126418,660 21060,88 0,07193
2014 5 3412.13 3911.44 119,15 3161.41 378717 -345.04 256437691 585514 119050.765 1534113 0.07103
2015 6 3274.50 4822.85 63.95 3225,36 3609.03 -334.53 111908.578 68376.48 0.07713
2016 7 335541 6931.43 10,42 3235,78 3308.72 46,69 2179,806 32608,40 0,07346
2017 8 4024 .56 9369.93 17.89 325367 3396.80 627.76 394088.092 238701.43 0.00944
2018 9 4332.91 11499.78 118,33 3372,00 4437.00 -104.10 10835,827 635075,03 0.04405
2019 10 449648 1303617 101,68 3473,68 449046 6,02 36,240 922540,88 004090
2020 " 13 716.03 4592 14 827019516 | 3129273144 | 0.06715
2021 12 14 019.73 469382 93,28%
Yc = 3535,99
R= 0,858 R2 = 0,736
Fpos = 22,270
Fer= 0,828

Fig. 4. Brown's adaptive model for forecasting revenues to the budget of Poltava region in 2020
and 2021

According to the calculations of Fisher's criterion, the model is adequate, and the accuracy of the
forecast is 93.28% Graphical representation of the economic-mathematical model is shown in Figure 5.

Analysis of local budget revenues of Poltava region with a forecast
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Fig. 5. Graphic display of forecasting of revenues to the budget of Poltava region for 2020 and 2021 on
the basis of the Brown Adaptive Model

For a reliable economic analysis, it is necessary to make a comparative description of several
adaptive models. To compare the forecast values, we apply an adaptive model by the method of dynamic
regression based on the results of which the accuracy of the forecast is 98.57%. Predictive values of the
model are determined by formula 6:

(6)

where,

g = 2yt — y&; (7)
— (i —yi) ®)
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The parameters a0, al are the parameters of the trend level obtained by the method of least squares.
Substituting empirical data for the model we obtain the results of calculations shown in Figure 6.

The
. _ Sguare the
Ye The sguare difference | The difference The product | difference
- Forecast F of the beween the betwean Forecast .
Years T (inflaton ¥T - of by one a N (Ye-Ye) = 2
fd deviations | acwal value | acoal values | - quality
) a differences period
fye-F () = 2 and the and forecast s
forecast

2010 2581,37| 2531,3T 2551.372 0.000 reduction by | reducton for 0.023T8 857302, T6

T - N mmeme s wo periods one pericd _L

20 2 2586,53| 329108 2551,372 56389,815 0,023T8 WAET2 60
2012 3 3494,54| 355456 | 3454837 0.000 803,465 503,485 816245.22 | 81624522 1.000 0.01307 1653, 54
2013 4 3390,57| 3B6T.88 | 3402.674 135,444 TEG,454 -103.571 83124, 24 10805.57 0,885 001375 21060.88
2014 5 3412,13| 351144 | 3411.046 1,175 -52,707 9.456 -TE2.05 85,41 0,585 001372 15341.13
2015 [i] 3274,50| 482285 | 3285591 235,543 -128,174 -135.546 1750162 18844,77 0,887 001475 GRITE 48
2018 7 335541 653143 | 3347418 63,538 -55,635 65,421 -3635.68 4275.50 0,878 001425 3250840
2007 8 4024,55| 535553 | 3860535 1130866 734,570 577,142 457408.28 | 458521.82 0.850 0.01002 23570143
2018 3 4332,51| 11455,75 | 4370108 1384.018 585,488 341,571 3700769 | 11654384 1,108 000835 53507503
2018 i 4435,45| 1303517 | 4514,278 316,702 505,544 128,372 6388546 15565,78 114 000783 52254088
2020 1 1354411 | 4534578 159663, 660 001434 98,57% 3128072, 144
021 12 13552,85 | 4537437

o= [353559

R=| 0,974 R2 :| -:-,545|
Fpos =| 148,731
Fcr = 0,828

Fig. 6. Forecasting of revenues to the budget of Poltava region in 2020 and 2021 by the method of
dynamic regression

It should be noted that the adaptive model by the method of dynamic regression in comparison with
the adaptive model of Brown has a greater accuracy of prediction and a greater correlation coefficient and
determination. According to Fisher's criterion, it is determined that the model is adequate. Therefore, it is
more expedient to analyze and summarize the forecast data according to the adaptive model by the method of
dynamic regression, the graphical representation of which is given in Figure 7.

Analysis of local budget revenues of Poltava region with a
forecast (taking into account inflation)
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Fig. 7. Graphic display of forecasting of revenues to the budget of Poltava region in 2020 and 2021 by
the method of dynamic regression

Therefore, according to the results of the forecast, there is a slight but stable increase in revenues to
the budget of Poltava region, as evidenced by the reduction of subventions for 2019. However, it should be
noted that the model reflects the stabilization of revenues in the coming years, and if you do not improve the
system of filling the local budget, it is possible a period of economic stagnation, and eventually deterioration
(reduction of revenues). This indicates that the economy, as a mechanism of the management system, needs
constant change and improvement depending on the current living conditions.
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Adaptive forecast models and analysis of data from previous years show an increase in financial and
economic indicators of budget revenues of Poltava region. An important factor in this is the introduction of a
system of distribution of state budget funds depending on the needs of the regions, which has significantly
increased the region's revenues from inter-budgetary transformations.

Conclusions. Based on static data, the impact of the decentralization process on the budget revenues
of Poltava region is analyzed and on the basis of adaptive models, the forecast values of revenues for 2020—
2021 are calculated.

According to the results of the forecast based on Brown's adaptive model, there is a tendency to a
gradual increase in revenues. Taking into account statistical data for 9 months of 2020, where revenues
amounted to UAH 3,038.73 million and the forecast value of UAH 4,092.14 million per year (with inflation
recalculation of UAH 13,716.03 million) the model can be considered reliable. According to the calculations
of Fisher's criterion, the model is adequate, and the accuracy of the forecast is 93.28%.

According to the results of the forecast based on the adaptive model by the method of dynamic
regression, the accuracy of the forecast is 98.57%, which is higher than the Brown model. The estimated
value of revenues to the local budget is UAH 4,534.58 million (with inflation recalculation of UAH
13,544.11 million).

According to the latest statistics of the Department of Finance of the Poltava Regional State
Administration, the amount of revenues to the budget of the Poltava region for 2020 is 13054.80 million
UAH. Taking into account the forecast values, the smallest forecast error occurs when using an adaptive
model by the method of dynamic regression. However, the error is UAH 489.30 million and now there is a
need to improve the forecast model using the geographical, industrial, social features of the region. For a
detailed forecast, it is advisable to add a dynamic correlation coefficient to the forecasting model, which will
affect the result of the forecast value depending on the characteristics of a particular region. With the help of
the appropriate factor it is possible to achieve more accurate forecast values.

To further develop the reform of the governance system, it is necessary to expand the rights of local
governments, strengthen budget independence, define responsibilities, improve the system of local taxes and
fees, ensure the effectiveness of intergovernmental regulation and develop and implement state social
standards.
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YJIK 338.27

JEL C53

dy6imeB Bikrop IlerpoBu4, OOKTOp exoHOMIYHHMX Hayk, mpodecop. Kyaino Quexcanap,
acmipant. Hamionansuuii  yHiBepcuter «[lontaBchka momitexHika imeni HOpis  Konmgpatiokay.
IIporno3yBaHHsi BIUIMBY (piHAaHCOBOI AeneHTpasizaunii nmpu ¢dopmyBanHi Orwomxery IloaTaBcbkoi
o0siacti Ha OCHOBi aganTUBHMX Mojenaeil. Pedopma nenenrpanizamii, mo akTHBHO PO3BHUBAETHCS B
Vkpaini, morpeOye HOBHX MiAXOAiB OO (OPMYBaHHS PErioHaJbHOI EKOHOMIYHOI MOMITHKH. Po3BHTOK
VYkpaiHu SK JeMOKpaTHUHOI, HEe3aJe)KHOI KpaiHu MOTpeOye IABHUILEHHS SKOCTI JACP)KaBHOI'O YIPaBIIHHSA,
¢dopmyBaHHA eQEKTHBHOI COLIaTbHO-EKOHOMIUHOI TONITUKK. BektopoM pedopMaTopchkux 3MiH
€KOHOMIYHOI CHCTEMH PErioHy ciyrye (iHaHCcOBa JIeLeHTpati3amis, sKa CIUPAETHCS Ha COLiaibHI MOTpeOH
00’eTHAaHUX TepuTOpiaibHUX Tpomaj. DiHaHCOBa JELEHTpai3allii € OJHIEI0 3 BAKIMBUX YMOB
HE3AJIKHOCTI ICHYBaHHS OpraHiB MicIeBOl BIaad 1 crnpuse epeKTHBHOMY 3a0e3leueHHIO HaJaHHs
CYCIIIBHHUX IOCIYT BiJIMOBIIHO J0 MicleBUX mMoTped. JlocmimkeHo BIUMB OFO/HKETHOI AemeHTpami3alii Ha
BUKOHaHHS Or0/pkery [TonTaBchkoi oOnacti. IIpoaHamizoBaHO CTaTUCTHYHI aHI HAJIXOMKEHb Ta BUIIATKIB Y
nepion 70 moyatky pedopmu i micns il BnpoBa/pkeHHS. Ha OCHOBI eMIIpHYHUX JaHHWX 32 JIOTIOMOTOIO
aJIaNTHBHUX MOJIETIel po3paxoBaHi MPOrHO3HI 3HAYCHHS HAAXOKEHb JI0 MICIIEBOTO OFOKETY Ha MailOyTHIH
MepioJ;, BU3HAYEHO BiJICOTOK TOYHOCTI Ta SKOCTI MPOTHO3y. BU3HA4YeHO OCHOBI HEMOJNIKHA 3aCTOCYBaHHS
MOJIeJIeH 3arajibHOr0 BUKOPUCTAHHS W 3alpONOHOBAHO METO/HU 1X YIOCKOHAIICHHS IIISIXOM IPUCTOCYBAaHHS
KoeilieHTiB Kopemsii 10 (pakTopiB YKpaiHChKOI eKOHOMiKH. BHSBICHO MepCcreKTHBY PO3BUTKY peopMu B
VYxkpaiHi.

Knrouoei cnosa: neuentpanizaiiisi, O10/pKeT, HAIXOKEHHS, pedopMa, aJanTUBHA MOJIEIb, TIPOTHO3.

UDC 338.27
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Dubishchev Viktor, D.Sc. (Economics), Professor. Kudinov Oleksandr, PhD student. National
University «Yuri Kondratyuk Poltava Polytechnic». Forecasting the impact of financial decentralization
in the formation of the budget of Poltava region on the basis of adaptive models. The decentralization
reform that is actively developing in Ukraine requires new approaches to the formation of regional economic
policy. The development of Ukraine as a democratic, independent country requires improving the quality of
public administration, the formation of effective socio-economic policy. The vector of reform changes in the
economic system of the region is financial decentralization, which is based on the social needs of united
territorial communities. Financial decentralization is one of the important conditions for the independence of
local authorities and serves to effectively ensure the provision of public services based on the necessary local
needs. The scientific article examines the impact of budget decentralization on the budget of Poltava region.
The statistics of revenues and expenditures in the period before the reform and after its implementation are
analyzed. On the basis of empirical data with the help of adaptive models the forecast values of local budget
revenues for the future period are calculated, the percentage of accuracy and quality of the forecast is
determined. The disadvantages of using models of general use are determined on the basis and methods of
their improvement by adaptation of correlation coefficients to factors of the Ukrainian economy are offered.
Prospects for the development of reform in Ukraine have been identified.

Keywords: decentralization, budget, revenues, reform, adaptive model, forecast.
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IHocTanoBka npo6JeMu y 3arajbHOMY BHUIJIAAI Ta ii 3B’SI30K 3 BasKIMBUMH HAYKOBHMH YU
NPAKTUYHHUMH 3aBJAHHAMHM. EKOHOMIUHE CyNEepHMLTBO pErioHIB Ta BU3HAUCHHA HOro HAyKOBOI'O
0OIpyHTYBaHHsI, BUSBJICHHS YNHHHKIB Ta (JaKTOPIiB 3pOCTaHHS KOHKYPEHTOCTIPOMOKHOCTI LIKaBUTh BUCHHX-
C€KOHOMICTIB B)K€ Oljibllie, HiXK 3 cTOMTTS. TpaauiiiHi MOrIsA Ha KOHKYPEHTOCIIPOMOXKHICTh TEPUTOPIH
TpaHC(HOPMYBAIUCS 3 YacOM IIiJi BIUIMBOM Pi3HMX YHHHHKIB PO3BHTKY CYCHUIbCTBA: iH(QOpPMATH3AIIS,
HAYKOBO-TEXHIUYHHMH Mporpec, BIUIMB iHHOBawii. JloCHiIKeHHS BUCHHX-EKOHOMICTIB Ha MOYaTKy PO3BHUTKY
€KOHOMIYHOI JYMKH BiIHOCHO KOHKypeHTocnpomoxHocTi (XVII ct.) mepembauano came BHBUYEHHS
rIo0aIbHOI KOHKYPEHTOCIPOMOXKHOCTI (CBIiTOBOT). XapaKTEPUCTHKAa €KOHOMIYHOTO PO3BUTKY TEPUTOPiH
KpaiH MpuTamMaHHa JociigHuKaM XX CT.

Orusig ocTaHHiX mxKepes gociaikeHb i myOaikamiii. Ha cporogni ykpaiHCBKMMH BUYCHHMH
OIPallbOBaHO BENHUKY KUTBKICTh MaTepiany, IO JO03BOJIsIE€ cPopMyBaTtd 0a3y IOCHIDKEHHs, cepel HHX
Pomanxo O.IL. [1], Aanpycsak H.O. [2], Ob6onennesa JI.B. [3], Tynpuunceka C.O. [4], I'yaze 11, I'yaze M.,
Brogiuena O., Tkanenko O. [5], Oniitauk FO, [lkypynceka 1., IBanuenkosa B., [lerpenko O., Bmacenko O
[6] Ta iHIIi.

3akopaonHi aBTopu Unrea M.A. Ta JloHa [7] po3riisigaloTh perioHAIbHY KOHKYPEHTOCIIPOMOKHICTh
SK CyMy IHIWBIZyaJdbHOI KOHKYPEHTOCHPOMOXKHOCTI (ipMm, sIKa THM HE MEHII, 3aJeXHa BiJ
MaKpOEKOHOMIYHOI (HAI[iOHAIBHOI) KOHKYPEHTOCIPOMOXHOCTI. Y 3B’S3Ky 3 [HM, JJS JIOCIHIiKCHHS
npoOjeM TMiABUIICHHS KOHKYPEHTOCIIPOMOXHOCTI MPUMOPCHKHX PETiIOHIB BaKJIMBE 3HAYCHHS MAalOTh
0c00IHMBOCTI 11 QYHKIIOHYBaHHS Ta CTPYKTYpH. 3Ba)Karoul Ha OOMEKEHY KUIbKICTh HayKOBUX IOCIHIIPKEHb
O0COONMMBOCTEH  PETiOHAIEHOTO  PO3BUTKY  NPUMOPCHKMAX  PETIOHIB ~ Ta  MIABUINEHHSA  iX
KOHKYPEHTOCITPOMOXKHOCTI, BUBUEHHS CIEU(IYHIX 0COOIMBOCTEH Ta MpoOiieM, MiarHOCTHKA CY4acHOTO
CTaHy €KOHOMIYHOT'O PO3BUTKY HaOyBa€e 0COOIUBOI aKTyaJIbHOCTI.

IlocraHoBka 3aBaaHHsl. MeTol0 CTAaTTi € BU3HAYCHHS CKIAJOBHX KOHKYPEHTOCHPOMOXKHOCTI
MPUMOPCHKUX PETiOHIB, fAKi € HEOoOXiMHWMHU Ui OO4YHCICHHS TIOKAa3HUKIB Ta 3arajJbHOrO piBHA
KOHKYPEHTOCITPOMO)KHOCTI MPUMOPCHKUX perioHiB. OCKiNbKH MOKa3HUKHW, BU3HAYEHI B JOCHiKeHi [8], €
BIIMIHHUMH Ta He CIIEIU(ITHIMH ISl IPUMOPCHKUX PETiOHIB.

OcHoBHUiiT Matepian i pe3yabTaTH. PO3yMiHHA perioHadbHOI KOHKYPEHTOCIPOMOXKHOCTI
MPUMOPCHKOTO PETiOHY MOBHMHHO BUXOJIUTH 3 PO3YMiHHS ocoOimBocTed ii cTpykTypu. OCHOBOITOJIOKHHK
«pomOy» xoukypeHuii M. Iloptep ta cmiBaBrop K. Kerten 3a3HauaroTh, 10 KOHKYPEHTOCHPOMOXKHICTb
€KOHOMIYHOTO CyO’eKTy 0a3yeThCcsl Ha T'SITH CHJaX, IO BIUIMBAlOTh HA PO3BUTOK Oi3HECY: MOKYIIII
(xmieHTH), MOCTAa4YaNbHUKH, ICHYIOUl KOHKYPEHTH, HOBI TpaBIli Ta TOBapH-3aMiHHUKH [9]. SKkmo 3aiiicHUTH
«mepeHeceHHs» iaeit [loprepa Ha 00’ €KT HOCTIIKEHHS — KOHKYPEHTOCIPOMOXKHICTh IPUMOPCHKUX PETiOHIB,
TO JIOTiYHO, IO CKJIAJOBHIMH € MEIIKAaHII Ta TOCTI PerioHy; MPeICTaBHUKHU Oi3Hecy (BHYTPIIIHIA PUHOK) Ta
BIIA/IW; HOBI BHUIW Oi3HECy, MOB’A3aHi 3 BUKOPHCTAHHSIM MOTEHIIATy MPUMOPCHKHUX PETiOHIB;, KOHKYPEHTH,
MpeAcTaBieHi iHIIUMH PEeriOHaMH Ta TOBapH CIEU(PIYHOTO «MOPCHKOT0» MOX0MKeHHs. To0To, IoTiYHO, 0
JUIS. aHaNi3y KOHKYPEHTOCIPOMOXXKHOCTI NMPHUMOPCHKUX PETIOHIB NOUIIBHO BUXOAWUTH 3 TBEPIUKEHHS MPO
e(eKTUBHICTH (TPOJYKTHBHICTH) 1 €IEMEHTIB.

KoHKYpeHTOCTTPOMOKHICT MPUMOPCHKOTO PETIOHY CKIIANAETHCS 3 KOHKYPEHTOCIPOMOKHOCTI
rany3eid (BUCOKOTEXHOJIOTiYHI Taly3i 3aKiafaloTh pecypc UId MiIBUIIEHHS KOHKYPEHTOCHPOMOXKHOCTI
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BUPOOHHIITB Ta rajly3eil perioHy), NpUMOPChKHX KIACTEPIB, MiAMPUEMCTB Ta OpraHisalii, 1o GopMyoTh
KOHKYPEHTOCIIPOMO>KHI TOBapH Ta MOCIYTH I CIIOKKMBAviB — MEIIKAHIIIB Ta TOCTel periony (puc. 1).

MixxHapoaHa KOHKYPEHTOCIIPOMOXKHICTh PETIOHY

o

HamionansHa KOHKYPEHTOCTIPOMOXKHICTE PETiOHY

J

— KoHKypeHTOCTIPOMOXKHICTh IIPUMOPCHKOTO PETIOHY

Buznauenns perioHis-
JiepiB

BusnadeHHs To4ok
AN .
~“| €KOHOMIYHOTO 3pOCTaHHA

N KOHKypeHTOCHpOMO)KHiCTB BUCOKOTEXHOJIOTUHUX .
I BI/IKOpI/ICTaHHH MMOTCHI1AITY

ramyseu
MOPCBHKOI'0 Y30epeiKKs

N .
— KoHKypeHTOCTIPOMOXKHICTh IPUMOPCHKHX KonkypeHTHa
KJactepiB a00 BUPOOHHUIITB C iH(ppacTpyKTypa
: : Po30ynoBa pexpeauiiino-
KoHKypeHTOCTIPOMOXKHICTb i IIPHEMCTB, TYPUCTCHKOTO KOMILIEKCY
opraHizariii
\l/ — IIpuponooxopoHHa

- eKOCHCTEMHA TisIbHICTh
KoHKypeHTOCIPOMOXKHI TOBapH Ta MOCIYTH

Perionanbauii OpeHIIHT — QOPMYBaHHS TO3UTHBHOTO KOHKYPEHTHOT'O
IMiZKy perioHy

Puc. 1. Oco0JuBOCTi CTPYKTYPH KOHKYPEHTOCIPOMOKHOCTI MPUMOPCHKOI0 PerioHy

Crenngika NPUMOPCHKUX PETIOHIB MOJsrae y 3a0e3leueHHI KOHKYPEHTHOI I1H(PacTpPyKTypH,
TYPUCTCHKO-PEKPEALifHOIO KOMIUIEKCY, KOMILUIEKCY NPUPOJIOOXOPOHHUX Ta €KOCHCTEMHHUX 3aX0AiB. Mix
THM, PETiOHAIIbHA KOHKYPEHTOCIIPOMOXHICTh TIOBUHHA CTBOPIOBATH YMOBH Ui (POPMYBaHHSI TO3UTUBHOTO
KOHKYPEHTHOTO IMifKy perioHy. HarioHanbHa KOHKYPEHTOCIPOMOXKHICTD PETiOHy mependayae BU3HAYCHHS
pETIOHIB-TIIZIEPiB B OepKaBHOMY MacmiTadi, sSka, B KIHIIEBOMY IIJICYMKY, 3aKJIagac TEPEeIyMOBH IS
MI>XXHApPOJIHOI.

CucrteMa perioHaJdbHOI KOHKYPEHTOCHPOMOXKHOCTI, K OyAb-Ka CHCTEMa BHUCTYNA€ y BHIIISAL
CYKYITHOCTI 00’ €THAHUX 00’ €KTIB 3a PE3yIhTATOM PETYIBIPHOI B3aEMOJIIT 200 B3a€MO3AICIKHOCTI K HACIIIKY
BUKOHAHHS JESIKUX (QYHKITIH.

Po3yminHs Ta 3acTocyBaHHS TpakTyBaHHs Teopii A. Macmoy [10] B mpoueci AociigKeHHS
CKJIa[IOBUX PETIOHAIIbHOI KOHKYPEHTOCIIPOMOXKHOCTI 103BOJIsIE BAOKPEMUTH HACTYIIHI CJIEMEHTH:

- Ha 0a30BOMY PiBHI KOHKYPEHTOCIIPOMOXKHICTh PETiOHY BHUSBISETHCS B 3aJaHUX TeorpadiyHuX Ta
MPUPOAHO-KIIMATUYHUX YMOBAX, ICTOPHYHIM cCaMOOYTHOCTI PerioHy, SKOCTi KOMyHaJIbHHUX MTOCTYT

- BUMOTH O€3MeKH MOKHa TPaKTyBaTW SK SKICTb HAJaHHS TOCIYr 3 OXOPOHM 3J0pOB’S Ta
MIPaBOOXOPOHHMX TOCIYT B PETiOHI, CTA0LIBHICTh EKOHOMIYHOI'O PO3BUTKY PETiOHY

- moTpebH y couiaibHIi NPUHATIEKHOCTI BUSIBISIOTHCS B YMOBAX, 110 CKJIaJAI0ThCsl B PETiOHi 0J0
(hopMyBaHHS CYyCHUIBHUX TYPTKiB, 3B’A3KiB, JisSUIbHOCTI OnaromiiHux GoHAIB

- moTpebH B MOBa3i Ta BU3HAHHI (JOPMYIOTh PEriOHAbHY KOHKYPEHTOCIPOMOXHICTD 32 paxyHOK
CTBOPEHHS MOXIIMBOCTEH JIJIsl TIJBUINEHHS HABMYOK, KBamiikamii s po0ovoi cwid, (HopMyBaHHS
JIIOACHKOTO KalliTany, MiIBUILEHHS MOYKJIMBOCTEH 00 1HTEIEKTYaIbHOTO PO3BUTKY

- HaliBUIIMHK piBeHb MoTped mipaminun A. Maciioy 3 ogHOTo OOKY MiATBEPKYETHCS ICHYBaHHSIM Ta
C(EeKTHBHICTIO  [JISUIBHOCTI  IHCTUTYTIB  OCBITH, 3  IHIOIOTO —  BHU3HAHHSAM  pETiOHAJIBHOI
KOHKYPEHTOCIIPOMOXKHOCT] Ha HalliOHaJbHOMY PiBHi, HaJIaHHM NIepeBar Ta MUIbI TAKUM PEriOHaM.
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Bukopucranas mpuBemeHol BHUINE Teopii € OIM3BKUM 10  PO3YMIHHS — periOHaJbHOI
KOHKYPEHTOCIIPOMOXKHOCTI, IIPOTE 3aIrlepeuye To (akxT, mo ii GopMyBaHHS Hece B COO1 OCHOBHU e()eKTUBHOL
IISUTEHOCTI BUCOKOTEXHOJIOTIYHUX Tally3¢ei BUPOOHHIITBA Ta MOPE TOCIIOIAPCHKOT0 KOMIUIEKCY 30KpeMa IS
TIPUMOPCHKUX PETi10HIB.

[IponoHyemMo 11 MOAATBIIOTO PO3YMIHHA €IEMEHTIB KOHKYPEHTOCIIPOMOXHOCTI BUKOPHCTOBYBATH
inei A.M. I'panbepra [11], ski HONSArIM B OCHOBY PO3YMiHHS caMoOl CYTHOCTI HOHSTTSA «pErioH» fK
CKJIAJIOBHX €IIEMEHTIB TEpUTOPii, JIOJCEKHX pecypciB, Oi3Hec-TporeciB Ta ynpasmiHHsA. [lpu mpomy
KOHKYPEHTOCIIPOMOXKHICTh pErioHy Oyne TpakTyBaTHCA SIK cTaH a00 eQeKTHBHICTh YNPaBIiHHA LUMH
CJIEMEHTAMH.

Po3yMmiHHS MexaHI3My B3a€MOJIii €JIEMEHTIB KOHKYPEHTOCHPOMOXKHOCTI J]a€ 3MOTY BCTaHOBHUTHU
CKJIaJIOBI KOHKYPEHTOCIPOMOXKHOCTI IIPUMOPCHKUX PETiOHIB 3a eneMeHTamMu (puc. 2).

AQMiHiCTPYBaHHSA Jlronu
OO6mik Ta cTaTUCTHKA Kpoc-kynbpTypHa i1€HTHYHICTD
PerionanbsHa cTparterist pO3BUTKY peTioHy Menramniter
MiXXHapOIHI Yo 31 CIiBpOOITHULITBA Hapuuaku
PerioHanbHi Ta MicIieBi OpraHu ynpaBIiHHS Ocgirta
310pOB’sl Ta TPUBATICTD KHUTTS
Jo6pobyT
~N— — 7
Cknaosi

KOHKypeHTOCHpOMO)KHOCTi

/\

Tepuropis Ipouecn
AxBaropis Typusm ta pexpeartis
ATtMocdepa [IpupogooxopoHHa AisIIBHICT
Jlannmadt MoperocnonapcbKuii KOMILIEKC
biopizHOMaHITTS Puborocnonapcbkuii KOMITICKC
[IpubGepexna 30Ha Kiacrepu
Exocucremni nocnyru Tpancnopt Ta iHbpacTpykTypa
CinbChKe TOCIOapCTBO Iudposizartis
Bukumau Ta 3a0pyaHEHHS

Puc. 2. CxeMa KOHKYPEHTOCIPOMOKHOCTi IPUMOPCHKOT0 PEriony

Perionn, Maroum BHXiIHI pecypcH IUIsi KOHKYPEHTHOI OOpOTHOM (TepUTOpisi, KOPUCHI KOMAIWHH,
MOTOJTHO-KIIIMAaTHYHI Ta TPUPOIHI YMOBH, HasBHI iH(pacTpykTypa, BHPOOHHIITBO) KOHKYPYIOTh dYepe3
3a0e3MeUeHHs] COLIaJbHUX Ta EKOHOMIYHMX YMOB H00poOyTy rpomansH. HeoOximHo 3a3HauuTH, IO
NpUMOPCHKi perioHu Ykpainu posramoBani Ha Cxomni ta I[liBmHi Ykpainu. Onecbka, MukonaiBchka Ta
3amopizbka 00MacTi icTOPMYHO B YKpaiHi BiTHOCHIIUCH JIO KaTeropii «iHmycTpianbHi» perionn. Crenudika
iX perioHaJFHOTO PO3BUTKY BIAPI3HAETHCSA BiJ| IHIIMX PETIOHIB, OCKUIBKM BHCOKa ypOaHizarlisi,
IHIyCTpiaIbHUI PO3BUTOK HAKJIANAIOTh CBil BIIOMTOK HA EKOJIOTII0 MICT, TeMIT XHUTTA, CTPYKTYpY
EKOHOMIKHM TepUTOpii. ICHYBaHHS MEBHUX MPUPOTHO-KIIMATHYHUX YMOB CTBOPIOE YHIKAIbHI MOXKIHMBOCTI
JUTS TI1IBUIIIEHHS] KOHKYPEHTOCTIPOMOXKHOCTI PETi0HIB.

JlocmiUKeHHST €JIEMEHTY KOHKYPEHTOCIIPOMOXKHOCTI «TEpUTOpis» TMOBHHHO BKJIIOYATH BHBYCHHS
aCTEKTIiB PO3MIIEHHsI MPOIYKTUBHUX CHJ, 00pOOKH Ta BUIOOYTKY. AHami3 3amaciB, €KOJOTIYHOTO CTaHy
TEPUTOPIi, aTMOChEepH Ta aKBaToOpii, 3eMJICKOPUCTYBAHHS Ta 3eMIICBHI00YTKY BiZ0Opa)ka€ CIIPOMOXKHICTh
TEPUTOPIi BiMOBIaTH HA 30BHIITHI BUKIIAKH.

[HIIIMM eneMeHToM € «rroam» (JIF0ICKKAN KamiTal). 301IbIIeHHS PO3MIpY JIFOICHKOTO KaliTaly - 11e
MiABHUIICHHS ICHYIOUOTO PiBHSI iHHOBaIliHHO-IHBECTHILIIHHOI AISUTFHOCTI Ta iHHOBAaLIWHOI iHPPACTPYKTypH B
perioHi, siki OpMyIOTh KOHKYPEHTHI IepeBaru TepuTopii.

Ilopsmox mpoBeneHHS PO3paxyHKy IHAEKCY periOHambHOTO JroAchkkoro po3BuTky (IPJIP)
3aTBeppkeHmit Kabinetom MiHicTpiB Ykpainu Ta nepeadadae BpaxyBaHHS MOKa3HHUKIB!
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_ Po3eumok npodykmueHuUXx cuJ i pe2ioHasibHa eKOHOMiKa

1. JloBre >XHATTS Ta 3MOpOB’s (CepemHsl OYiKyBaHa TPHBANICTH KUTTS MPH HAPOKEHHI, 3arajabHUH
Koe(illieHT TPUPOCTY (CKOPOYCHHS) YHCEIBHOCTI HACEJICHHS, KOC(II[iEHT CMEPTHOCTI BiJ] HABMUCHOTO
CaMOYIITKOHKCHHS ).

2. HoOpoOytr Ta rimui ymoBH mpami (0OcsSr BHAATKIB MICIEBHX OIOKETIB (3 ypaxyBaHHIM
MDXKOIOPKETHUX TpaHc(epTiB) Ha OAHY OCO0Y, BIIHOLICHHS CEepeAHbOI 3ap0o0iTHOI IUIATH 10 MiHIMANBHOI,
piBEHDb MpaLeBIAIITYBaHHS 3apEECTPOBAHUX 0E3pOOITHUX).

3. OcpiTa (YUCTHI MMOKA3HUK OXOIUICHHS MONMIKIJIbHUMK HaBYaJIbHUMHU 3aKjIaJlaMH JITeH BIKOM TPH -
I’ SITh POKIiB, KUJIBKICTh BUITYCKHUKIB BUIIMX HaBUANbHUX 3akiafiB -1V piBHs akpeauTarii

[lomanpmmii  pPO3BHTOK 3HAaHb Ta OCBIYEHOCTI HACENICHHS BHMMAara€ TPaHCKOPIOHHOTO
CHIBPOOITHHILITBA 1 MOTJIMOJICHHS perioHasibHOl iHTerpaiii. Ile TakoX MIAKPECIOE BaKIUBICTh
pETIOHANTBHOTO PO3BUTKY Ha YMOBax CIemiaiizaimii Ta HOBATOPCHKOTO MiAXOAY 1O TPOIECIB CTBOPEHHS
BaJIOBOi JOJaHOI BapTOCTi perioHy. Lle Takok BigKpHBa€e MOXKIMBOCTI IO PETIOHAIBHOTO CHIBPOOITHHLITBA
Ha OCHOBI KOHKYPEHTHHX TeorpadiuyHux mepeBar i CHHEpril PerioHiB, IO 3HAXOAATHCS Ha PI3HUX PIBHAX
€KOHOMIYHOTO PO3BHUTKY.

CTOCOBHO €NEeMEHTY KOHKYPEHTOCIHPOMOXKHOCTI PErioHy «IIpolecu», TO BiH OXOIUIIOE BCi
rOCHOAAPCHKI MPOLECH B PErioHi. AHaji3 IBOr0 €IeMEHTY KOHKYPEHTOCIPOMOKHOCTI PErioHYy JO3BOJNUTH
3pOOUTH BHCHOBKH PO KOHKYPEHTOCIIPOMOXKHICTh €KOHOMIKH B I[IJIOMY Ta OKPEMHX TMPOBIIHHUX Taiy3eil
(ramy3eBuii Tiaxin).

Ixeddpi Cakc, Kniddopn Linnec i Sip Eitnar migkpecirooTh B cBOEMY JOCITIDKEHHI Ha 0asi
MOPIBHAUILHOTO aHaJli3y KOHKYPEHTOCIIPOMOXKHOCTI B KpaiHax 3 MepexiJHOI0 eKOHOMIKOI0, 0 KpaiHa MoKe
MaTH BUCOKHH BasioBUH BHYTpimHiHA nponykt (BBII) uepes Benmve3ni mpupojaHi pecypcH, MpoTe Lie, He
03Hayae, 10 KpaiHa 0yJe MaTu BUCOKY KOHKYPEHTOCHPOMOXHICTh. Kpim Toro, kpaiHa Moke MaTu HU3bKUN
Temn 3poctanHs BBII, ane ne He o3Hauvae, M0 KpaiHa OTPUMYE HU3BKY OLIHKY KOHKYPEHTOCIIPOMOXHOCTI.
KoHKypeHTOCIPOMOXKHICTh KOpemtoe no0pe, ale He ifeanbHO, 31 3poctaHHsaMm BBIT [12.]. Lo Tte3y
aKTYyaJIbHO 3aCTOCYBAaTH JO EKOHOMIKH perioHy. OueBHIIHO, 110 HE BCi PETiOHH, 110 MAIOTh BUCOKHH BaTOBUH
perionaneanit mpoaykt (BPII) MaioTe BHCOKY KOHKYPEHTOCHPOMOXHICTH, i HaBmakw. OcoOnuMBO B
JOCHIPKEHHI TPUMOPCHKUX PErioHiB HEOOXiZHO po3yMiTH iX crenudiky — KOJMM TEBHI ramysi (TypusM,
pekpeairris, cynHOOyIyBaHHs), NpPUTAMaHHI JIMINE I[MM pPETioHaM, CTaHOBJATH Oa3uc Ui 3pPOCTaHHS
KOHKYPEHTOCTIPOMOXKHOCTI.

3a pesyibpTaTaMu JOCHIPKEHHS TJIOOANTBHOIO €KOHOMIUHOrO ()OpyMy IMOKa3HMK 15 maTeHTiB Ha
MUIBHOH KUTENiB OOpaHWMd JAis TOAUTYy KpalH Ha JBI TpynmM BiJHOCHO iX iHHOBaliiHOI
KOHKYPEHTOCTIPOMOKHOCTI [13].

OcTaHHI# eTeMEeHT KOHKYPEHTOCTIPOMOXKHOCTI PETiOHY — «a/IMiHICTPYBaHHS» - BUMAarae aHaii3y Ta
OILIIHKH YIPaBIiHCHKUX PillIEeHh OPraHiB MicLIEBOI paju.

[Iponec peamizamii crparerii KOHKYpEHTOCTIDOMOXXHOCTiI Ta PETiOHAILHOTO PO3BUTKY TOBHHHI
y3ro/KyBaTHCh 3 IHTepecaMu coOliyMy Ta Bianu. [lnanyBaHHS Ta BHUKOHaHHS OOYMOBJIEHI POOOTOIO
MICIICBUX OpTaHiB BIAIH, iX ITOBHOBWKEHb Ta CTPYKTYPH. 3BSI30K MDK pPETIOHANTBHOIO  BIAIOI0 Ta
BUKOHAHHSIM CTpaTerii KOHKYPEHTOCIPOMOXKHOCTI JUKTY€E TPU BaXKJIMBI YMOBH, BUKOHAHHS SIKUX ITOJIETIIIYE
pearizaniio cTpaTeriyHuX pillieHb:

1. Bu3HadeHHA BIamHOI OCHOBHM, CHCTEMH OpPTaHi3aIlifHUX BITHOCHMH B OpraHax MICIIEBOI Ta
perioHaTbHOT BIIAIH.

2. CTBOpeHHS «KOadiliit», TOOTO 3aIydeHHs MiANPHUEMCTB Ta iHBECTOPIiB, TPOMaJICBKUX OpraHizarii,
MPEICTaBHUKIB OCBITH, KyJIbTYpH Ta Oi3HECY.

3. 3ocepemKeHHs] Ha KOHKPETHHX, BUMIPHUX pe3yibTaTaxX MisSUTBHOCTI, IO CTBOPIOIOTH JOJATKOBY
HiHHICTE.[14, 266-267].

VYnpasniaHs 3 00Ky perioHalbHOI By MOBHHHO BUKOPUCTOBYBATH HACTYITHI €Tary (OPMYBaHHS
cTparterii MigBUILEHHS KOHKYPEHTOCHPOMOXKHOCTI PEriOHYy: NMPOBEACHHS IOCIIKEHHS PUHKIB TOBapiB Ta
MOCIYT perioHy, Oi3Hec Cy0’€KTiB Ta opraHizamliil perioHy, NpUHHATTS YHPaBIIHCHKUX PILIEHb HA OCHOBI
JOCITIJPKEHHSI €KOHOMIYHO1, €KOJIOTIYHOT Ta COIialIbHOT CHTYyaIlil B perioHi, OOTPYHTYBaHHS YIIPAaBIiHCHKHX
pilieHb, PO3PaxyHOK iX IMJIaHOBaHOI €()EKTUBHOCTI, MOHITOPMHI BUKOHAHHS PillleHb PETiOHAJIILHOI BIAAN Ta
X BIJIMB Ha BCi cepH KUTTS PErioHy.

®dopMyBaHHS B MPUMOPCHKUX PETIOHAX CHPHUATIMBOIO €KOHOMIYHOTO Ta COIIaJbHOTO CEpeIOBHUINA
JUIS pO30yI0BH 1HGPACTPYKTYPH, 3aKOPJAOHHHUX IHBECTHUIIIHN, MIABUINECHHS 3aiHATOCTI, 3HM)KCHHS MIrpaiii,
CIPOLICHHS JIOTICTUKA Ta KOMeEpUii, PO3BUTKY OCBITH Ta KYJbTYpH CTBODIOE TEPEIYMOBH s
(YHKIIIOHYBaHHSI PETiOHIB SIK <OKHMBI JlabopaTopii s BUNPOOyBaHHS HOBHUX EKOHOMIUHHMX, MEIMYHHX,
OCBITHIX Ta €KOJIOTIYHHUX pilieHs [15]».
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BucnoBku. TakuM 9rHOM, OIHCaHI €JIEMEHTH PETiOHATLHOI KOHKYPEHTOCTIPOMOKHOCTI (TEPUTOPIs,
JIIOAM, IPOLIECH, aAMiHICTPYBaHHS Ta MEXaHi3M B3a€MO/Ii1) Ta HAZAHO XaPAKTEPUCTUKY KOKHOMY 3 HUX.

Teputopiss perioHy € «BHIIPABICHOIO» YMOBOIO KOHKYPEHTOCIPOMOXKHOCTI Ta HE MOXe OyTH
00’€KTUBHO 3MiHEHO. s aHaji3y I[bOro €JIEMEHTY HEOOXIJHO MiAXOMUTH 3 TOYKH 30pPy PO3MIIICHHS
MPOAYKTUBHUX CHUJI, 0OPOOKH Ta BUIOOYTKY.

JIroCHKiI PECypCH € «GKOPCTKOIO» YMOBOIO KOHKYPEHTOCHPOMOXKHOCTI, TOOTO MiJIIal0THCS BILIMBY Ta
KOPUTYBaHHIO aJie 3 IIIMHOM Yacy. BayKITMBUM NTOKa3HUKOM I[LOT'0 €JIEMEHTY € iHIEKC JIFOJICHKOT0 PO3BUTKY.

[Iponecu BimoOpaxaroTh BIacHE BCi TOCIOAAPCHKO-EKOHOMIUHI IPOLECH CTBOPEHHS, OOMiHY,
PO3MOAITY Ta CHOXHBAHHS JOJAHOI BapTOCTi B PerioHi. byaydm <«GKOpPCTKHMY» MOKa3HUKOM, LEH eleMEeHT
BiJJ0Opaka€e MPOAYKTHUBHICTH €EKOHOMIKHU PETiOHy, HOTO 1HHOBAIIHO-1HBECTUITIHUIT TOTEHITial.

AJIMIHICTpYBaHHS € «M’SIKHUM)» €JIEMEHTOM KOHKYPEHTOCIIPOMOXHOCTI PETiOHYy Ta IPYHTYEThCS Ha
PO3po0IIl Ta BUKOHAHHI CTpaTEeTiYHUX PErioHaJbHUX PIllICHb, 3aTBEPKCHUX PErioHaJbHUMHU Ta MiCLEBHUMU
OpraHaMH BIAJIH.

BuBuenHsi cnenu@iku elIeMEHTIB KOHKYPEHTOCIIPOMOXHOCTI, BJacHE, NPHUMOPCHKUX PETiOHIB
JO3BOJINTh YAOCKOHAIWTH MEXaHi3M B3a€MO3B’SI3KIB MiX BHILCHA3BAHUMH e€JEMEHTaMu. PosrisHyTa
CTPYKTypa KOHKYPEHTOCIPOMOKHOCTI TNPHUMOPCHKOTO PETIOHY JO3BOJIIE YEpe3 CUCTEMY E€JICMEHTIB
3po3yMiTH 1i crienudiky Ta BIUIMB Ha HAIIOHAJIbHY.
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YK 336.6:330.1

JEL R12

Be3xsiona Awnacracis [laBaiBHA, KaHIUIAT EKOHOMIYHMX HayK, JoOleHT. HarioHanbHui
yHiBepcHUTeT «3amopizbka nmojiTexHika». CKIag0Bi KOHKYPEHTOCIPOMOKHOCTI IPUMOPCHKOT0 perioHy.
PosrasiHyTo mpoOneMu BHU3HAYCHHS E€JIEMEHTIB KOHKYPEHTOCIIPOMOXHOCTI IPUMOPCHKHX —PETiOHIB.
BukoHaHO TeopeTHYHE y3araJbHEHHS Ta TOPIBHSHHS €JIEMEHTIB KOHKYPEHTOCIPOMOXKHOCTI 32 TEOpisMHU
A.Macnoy (mipamina motrpe0 Ta ii iHTepHpeTalis Moa0 KOHKYpEHTOCIIPOMOXKHOCTI perioHy), M. Iloprepa
(Mozmenp WATH CWJI KOHKypeHMii). 3amponoHOBAaHO PO3YMIHHS MeXaHi3My KOHKYPEHTOCIIPOMOXHOCTI
MPUMOPCHKHX PETiOHIB SIK B3aEMO/IIT €JIEMEHTIB: aJIMiHICTpYBaHHSI, TEPUTOPIi, JTro/el Ta pomeciB. Onucano
CTPYKTYpY KOHKYPEHTOCHPOMOXKHOCTI NMPUMOPCHKHX PETiOHIB. 3a3HaueHo, M0 iX crheuudika Mmousrae y
3a0e3MeYeHHI KOHKYPEHTHOI 1H(PACTPYKTypH, TYpPUCTCHKO-PEKpPEALifHOTO KOMIUIEKCY, KOMILIEKCY
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IPUPOJOOXOPOHHUX Ta EKOCHCTEMHHX 3axofiB. TakuM UYMHOM, ONMCAHO E€JIEMEHTH peTiOHATbHOL
KOHKYPEHTOCIIPOMOXKHOCTI (TEpHUTOPisl, JIOAU, IPOLECH, aIMiHICTPYBaHHA i MEXaHi3M B3a€MOIi1) Ta HaJaHO
XapaKTepUCTUKY  KOKHOMY 3  HHX. TepuTopisi  perioHy €  «BUIPABICHOIO»  yMOBOIO
KOHKYPEHTOCTIPOMOKHOCTI ¥ He Moke OyTH 00 €KTHBHO 3MiHEHOM. Jlns aHamizy mbhOro ereMeHTa
HEOOXIZHO MiJXOIUTH 3 TOYKH 30pY PO3MILICHHA NPOIYKTHBHUX CHJ, 0OpOOKH Ta BHUIOOYTKY. JIronchki
PECYpPCH € «OKOPCTKOI0» YMOBOIO KOHKYPEHTOCIIPOMOXHOCTI, TOOTO MiAJIal0ThCsl BILIMBY M KOPUTYBAaHHIO,
aJlle 3 TUIMHOM 4acy. BakiuBHi TOKa3HWK IbOTO €JIEMEHTa — IHJEKC JIFOJICBKOr0 PO3BUTKY. [Iporecu
BiOOpakaloTh BJIACHE BCI T'OCHOAAPCHKO-EKOHOMIYHI MPOIECH CTBOPEHHs, OOMiHy, po3moAily Ta
CHOXKMBaHHS JI0IaHOI BAapTOCTI B perioHi. Byayum <« KOpCTKMM» MOKa3HUKOM, LIEH eleMEHT BigoOpakae
MPOJAYKTHBHICTE €KOHOMIKH perioHy, HOro iHHOBaliHHO-IHBECTHIIMHUA MOTEHIian. AJMIHICTPYBaHHS €
«M’SIKUM» €JIEMEHTOM KOHKYPEHTOCHPOMOXKHOCTI PErioHy U IPYHTYETbCS Ha pO3pOOJIEHHI Ta BUKOHAHHI
CTpaTeriuHUX perioHaJbHUX PIlICHb, 3aTBEPAKCHUX PETIOHAIILHUMH i MiCLIEBUMHM OpraHaMH BIIaJIu.

BuBdeHHst crienudiky €IEMEHTIB KOHKYPEHTOCIIPOMOXHOCTI TPUMOPCHKHUX PETiOHIB T03BOJIHTH
YIOCKOHAIUTH MEXaHi3M B3a€MO3B’SI3KIB MK BHUIICHA3BAaHWMHU eJIEMEHTaMH. PO3TJsHYyTa CTPYKTypa
KOHKYPEHTOCIIPOMOXKHOCTI MPUMOPCBHKOIO PErioHy JO3BOJIIE 4Yepe3 CHCTEMY €JIEeMEHTIB 3pO3yMiTH il
cneundiky Ta BIUIMB Ha HAL[IOHAJIIbHY KOHKYPEHTOCIIPOMOKHICTb.

Knwuoei cnoea: KOHKYPEHTOCIIPOMOXKHICTh — PETioOHYy, TNPUMOPCHKHH  PErioH, eleMEHTH
KOHKYPEHTOCHPOMOXHOCTI, CTPYKTYpa KOHKYPEHTOCIIPOMO>KHOCTI.

UDC 336.6:330.1

JEL R12

Bezkhlibna Anastasiia, PhD (Economics), Associate Professor. Zaporizhzhia Polytechnic National
University. Components of the Competitiveness of the Coastal Region. The problems of determining the
elements of competitiveness of coastal regions are considered. Theoretical generalization and comparison of
elements of competitiveness according to the theories of A. Maslow (pyramid of needs and its interpretation
on the competitiveness of the region), M. Porter (model 5 forces of competition) are carried out. The
understanding of the mechanism of competitiveness of coastal regions as interaction of elements is offered:
administration, territory, people and processes. The structure of competitiveness of coastal regions is
described. It is noted that the specifics of coastal regions is to provide competitive infrastructure, tourist and
recreational complex, a set of environmental and ecosystem measures.

Key words: competitiveness of the region, coastal region, elements of competitiveness, structure of
competitiveness.
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Introduction. As of today, one of the most dynamic markets in the world is the market of organic
products. Prerequisites for this are the growing consumer demands for environmentally friendly and safe for
human health food. In Ukraine, the development of organic production in the agri-food system, despite the
existing problems, is promising and can be progressing for our country with the skillful use of fertile black
soils and due to strong traditions of agricultural production in harmony with nature. One of the important
conditions for the development of the domestic market of organic products is the formation of sustainable
and reliable marketing sources for such products.

Analysis of recent research sources and publications. The study of theoretical and methodological
foundations of marketing in the market of organic products, the use of marketing methods and instruments to
form domestic demand for organic products is distinguished in the works by scientists S. V. Kovalchuk,
S. llliashenko, N. Vynohradska, O. Shchubravska, T. Zaichuk, T.V. Borovyk, O.T. Dudar and T.H. Dudar,
T.O. Zaichuk, O.V. Rudnytska, Yu. S. Berezhna et al. However, the issues related to the definition of the
main sales channels of domestic products of organic agricultural production and the implementation of
specific marketing strategies for the agri-food system in the market of organic products remain problematic
and insufficiently covered.

Purpose. The purpose of the study is to highlight the main sales channels of organic products,
consider their advantages and disadvantages, to make suggestions for the implementation of certain
marketing strategies for the production of various groups of goods and their positioning in the market.

Results. The movement of goods is carried out on the basis of the functioning of many subsystems:
procurement, processing, warehousing, packaging, transportation and storage, financial and regulatory
support, etc. The activity of the above subsystems allows to obtain raw materials, semi-finished and finished
products of agricultural production and procurers of natural resources, processing and catering, wholesale
and retail trade, which supply goods to consumers of domestic and foreign food markets.

That is, functionally, the infrastructure of the entire market system consists of four subsystems,
«corresponding to a particular aspect of the process of social reproduction»:
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- resource-creating sphere (production of agricultural raw materials and procurement of natural
food resources — as stages of production and distribution in the reproduction process;

- production infrastructure (network of processing enterprises) — as a production link in the
reproduction system;

- sphere of commodity and money circulation (network of wholesale and retail trade enterprises
and mass catering enterprises) — as a sphere of exchange in social reproduction;

- sphere of consumption (consumption by a specific consumer of the final product of the
reproduction system) [1].

As for the distribution of organic food products, here we see quite asymmetric information. It is
absolutely fair, in our opinion, to say that the scheme of movement of goods in the market of organic agri-
food products is generally identical to the scheme of movement of goods in the general agri-food market
(Figure 1). This is due to the fact that the food market of agricultural organic products is one of the segments
of the agri-food market.

‘ Processing plants ‘

l Consumer

Sales infrastructure

Fig. 1. The scheme of movement of goods in the market of organic products

In the distribution of organic products: with the help of small specialized departments in
supermarkets, network and specialized retail stores, as well as direct sales from the manufacturer and online
sales. For example, a study of the behavior of consumers of organic food in Canada, conducted by
T. V. Borovyk, showed that the target audience of customers prefers supermarkets, grocery stores and health
food stores, and those customers who regularly consume ecoproduct, prefer to shop in supermarkets, grocery
stores and directly from the manufacturer [2]. Examples of distribution schemes in individual European
countries are presented in Table 1.

Table 1
Sales channels of organic products in European countries
Country Most popular organic Share of sales through, %
name products
Retail | Directsales: |Specialty |Restaurants| Notes
network |enterprisesand| stores | and cafes
markets
Austria Cereals, meat and dairy 70 15 15 -
products
Denmark Cereals, milk and dairy 89 7 15
products, eggs, fruits and 4
vegetables
France Wide range of products 42 - 28 30 75
Germany Bread and baked goods, dairy - - 90 - 38
products, tofu products, eggs,
vegetables and fruit, meat.
Sweden Wide range of products 91 7 - - 20-30
Netherlands Wide range of products 42,3 16,9 40,8 - -
Great Britain Wide range of products 90 - - - 50
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However, by 2019 the situation has changed, and the key distribution instrument has been the direct
sale of organic food from the farmer through sales to consumers directly on the farm, in the farms' own
branded stores and through the online delivery system.
The results of domestic research [3] demonstrate the following main trends in the market of organic

- the growing need of the population for healthy products, but the lack of distribution channels;
- the results of research by the US Foreign Agricultural Service [4] revealed a wide network of
distribution channels for organic products, which has a steady growth rate of distribution (Tables 1&2).

Table 2
Sales channels of organic products in Ukraine, %
Sales channels name 2015 2016 2017 2018 2019
Sales with storage points: 95.0 95.0 94.7 94.0 93.7
Retail trade: 33.1 30.2 30 30.5 33.6
Hypermarkets 1.2 2.4 3.2 4.7 6.7
Supermarkets 29.9 26.1 25 24.1 24.4
Discounters - - - - -
Convenience stores - - - - -
Other types of retail trade 61.9 64.8 64.7 63.5 60.1
Other grocery stores: 61.9 64.8 64.7 63.5 60.1
Sales without storage 5.0 5.0 5.3 6.0 6.3
points:
Vending - - - - -
Home shopping - - - - -
Internet commerce 5.0 5.0 5.3 6.0 6.3
Direct sales - - - - -
Total 100 100 100 100 100

However, some researchers [8, 9] note that the distribution of organic products in Ukraine through
large specialized supermarkets (e.g., elite eco-supermarkets «Alphabet of Taste», «Globus Gourmet» and
regular eco-supermarkets ECO Market, Retail Group (Velmart, Velyka Kyshenia, VK Express), Novus,
Billa, Furshet, Metro Cash & Carry) is ineffective.

In this regard, there are recommendations to open small specialty stores with an area of 200 — 500
square meters (for example, «Meat and Milk», «Natur Boutique», «Lavka»).

At the same time, there are positive trends.

Online stores have also begun to develop in Ukraine selling natural rural / farming and other organic
products throughout the country with home delivery. For example, such well-known companies that work
10-15 years or more:

- «ecoclub» distributes certified ecological products supplied from Europe, USA and Ukraine;

- American company «iHerb», which supplies Ukraine with certified organic products of a wide range
(including food products);

- online stores that have a wide range of different health products, including organic food products
directly from manufacturers: «e-komora»;

It should be noted that to the extent of demand for agricultural organic food products, such online
stores becomes more and more in Ukraine.

Finally, many authors [11] also note the possibility of using “mixed channels” of goods movement,
which uses Internet technologies (for example, catering departments), as well as the involvement of
consultants of nutritionists, offline meetings with customers (environmental festivals, conferences, interest
clubs, evenings recreation, etc.), etc. The use of mixed channels can significantly reduce sales costs and
increase the influx of new customers. In addition, there are proposals for various types of associations of
producers of agricultural organic products (associations and non-commercial production of producers [12],
cooperatives, etc.), which will increase sales and the number of consumers loyal to it. For example,
Yu. S. Berezhna emphasizes to the fact that since «... currently the producers of organic and environmentally
friendly products are mostly small farms, a promising direction for the development of infrastructure of the
market of organic agri-food products may be their voluntary association in consumer cooperatives of
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different functional orientation, first of all, machine-technological, processing, sales and supply-sales. By
types of products it can be: vegetable, fruit and berry, meat, dairy and egg cooperatives» [7].

Based on the analysis of the advantages and disadvantages of indirect, direct and mixed distribution
channels, as well as the results of research by Ukrainian and foreign authors on consumer preferences for the
place of purchase of agricultural organic products, we have clarified and supplemented options for possible
sales channels (Table 3) [13,14,15].

1. Direct channels. These are sales based on deliveries by producers to consumers:

- farmer's markets;

- «sales from the field»;

- sales in government agencies (schools, colleges, universities, etc.);

- hotels, restaurants, cafes;

- specialty stores and «health shops»;

- specialized kiosks and / or departments in the markets («green supermarket»).

2. Indirect channels. These are sales through intermediary structures:

- vending, or sale by means of the automated systems-vending machines (vending machines);
- network retail networks (international, federal, regional and local);

- hypermarkets;

- supermarkets near the house;

- service cooperatives.

3. Mixed channels — consultations with nutritionists:

- ecological and agrarian tourism;

- conducting offline meetings with customers (festivals, conferences, interest clubs, leisure evenings,

etc.).
Table 3
Distribution channels
Distribution channel name
Direct channels Indirect channels Mixed channels
Positive | 1. Allow small | 1. The possibility of cooperation, various | 1. Lack of worki
features | producers to compete | forms of association and centralization of | ng capital.
«t+» successfully with | procurement and distribution of products. This | 2. Development
retailers. will allow the sale of organic agricultural food | problems
2. Ability to quickly | products directly to retailers. without special
form consumer loyalty. | 2. The possibility of selling products of | state support.
3. Ability to respond | manufacturers under their own brands (private
quickly  to  market | labels) retail. This will facilitate the promotion
demands. of agricultural organic food
Negative | 1. Lack of working | 1. Lack of working capital.
features | capital. 2. Development problems without special state
«-» 2. Development support.
problems without | 3. Concentration in the retail sector increases
special state support barriers to market access for small producers.
4. Difficulties in ensuring the continuity of
supply, taking into account the seasonality of
sales of a number of agricultural organic food
products.

A state-cooperative wholesale and retail system that maximally protects the economic interests of
small and medium-sized farms can be considered a fairly effective channel for the distribution of agricultural
organic food products. The effectiveness of the cooperative system of food sales is evidenced by more than a
century of sales of civilized countries. Unfortunately, there is no such system in Ukraine yet, although
belated attempts to create it are found in some regions of the country.

Here it is important to maintain the stability of supply of food products, including organic, through
the wholesale and retail mechanism to the final consumer. Given that cleaner agricultural products can
actually be produced on personal farms, which do not usually use chemical fertilizers and pesticides, their
cooperation can play an important role in the distribution process. However, even with this variant, it will be
inevitably necessary to solve the problem of rhythmic supply of organic food products produced by them, in
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order to constantly adhere to the optimal ratio of supply and demand in the food market of organic
agricultural products.

To do this, there is a need to create in each rural area of small stocks of the most popular in the food
market of agricultural organic products, subject to the conditions of its storage. From district storage
facilities, these products are delivered to cooperative wholesale food markets in cities using appropriate
vehicles within the allowable (minimum) costs.

The problem is solved on the basis of the known model of optimization of transportation of different
cargoes by different types of transport. In this case, we mean different types of agricultural organic food
products, which are delivered to the cooperative wholesale markets directly from agriculture by their sales
cooperatives or from district storage points.

Restrictions should be supplemented by compliance with the actual and regulatory time spent on the
delivery of agricultural organic food products to the locations of wholesale food markets and especially to
retail organizations in cities. Delivery must be made on time, due to the safety of the quality of the
transported products. In this regard, the delivery of agricultural organic products to wholesale food markets
should be performed, as in civilized countries, at night, and to the shops — in the early morning to avoid
traffic jams. They usually have a high saturation of exhaust gases from cars, which violates the
environmental friendliness of products and shortens its shelf life.

Conclusion. Thus, taking into account foreign experience, one of the factors for the long-term
development of the domestic market of organic products is the implementation of effective marketing
activities of economic entities in the agri-food system of Ukraine, which depends on balanced distribution of
sales channels and the choice of marketing strategy for different product groups. The study of the
motivational factors of the process of buying organic products by potential consumers will allow the
company to effectively organize its marketing activities. Prospects for further research are to determine the
most effective marketing tools to ensure the competitiveness of organic products in the Ukrainian market.
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«IlonraBcbka momitexHika imeHi lOpis Konmparioka». MapkeTHHroBuii aHami3 KaHadiB 30yTy
opraniuynoi mpoaykmii. Ha cyuacHomy ertami po3BUTKY PWHKY OpraHiqHOI MpOAyKIii 3abe3rmedeHHs il
epexTuBHOro 30yTy HalOyBae ocoOimBOro 3HaueHHA. Came BIOCKOHAJICHHA 30yTy OpraHigyHOi MpPOAYKIIl
cepell BUPOOHMKIB y perioHax Ta e(eKTHBHa opraHizaimis OOMiHy i ToBapHOro o0iry, ONnTHMallbHa iX
TEpPUTOpiaJibHA OpraHi3allisi € HaWBaKJIUBIIIMMH YUHHUKAMM CTaOLTi3allii OpraHiyHOro BHUPOOHMIITBA Ta
Ba)XXJTUBOIO TIEPElyMOBOI0 HACHYEHHS IMPOJOBOJIBUOrO PUHKY KpaiHH, JDKEPEIOM 3aJOBOJICHHS HIOACHHHX
notped HaceNeHHA Y CIIOKMBAaHHI €KOJIOTIYHO YMCTHX MPOAYKTIB xapuyBaHHA. OCHOBY HOCHIIKECHHS
CTaHOBIIATh (PYHAAMEHTANbHI TOJOKEHHS €KOHOMIYHOI Teopii, HAyKOBi Ipami yKpaiHCBKHX 1 3apyOiXHHX
YUEHHX 3 NIUTaHb BJOCKOHAIECHHS 30yTy OpraHivyHOl MpoayKiii. MeTo0I0TriYHOI0 OCHOBOIO JOCTIIXKEHHS €
MiaTeKTHYHUN METO/| Mi3HaHHA, CYYacHI KOHIIETIIii opraHizamii Ta yrpaBiIiHHSI KaHaIaMu 30yTy OpraHigHOl
MPOYKIIii, 3aralbHOHAYKOBI IIPUHOMHU 1 METOH, 30KpeMa: aOCTPAKTHO-JIOTIYHHIA;, ICTOPUKO-EKOHOMIYHHL;
CTaTUCTHKO-EKOHOMIYHUH;, CUCTEMHO-CTPYKTYpPHUH. Y pOOOTI BHUKOPUCTaHUM CUCTEMHHMH MiIXil, SKWAN
MOJISITA€ Y KOMIUIEKCHOMY JTOCTIIKEHH1 KaHaJiB 30yTy opraHiuHoi mpoaykuii. Po3risHyTo pisHOMaHiTHI
JoKepena 30yTy OpraHidHOi MPOMYKINi, iXHI MepeBard Ta HeAoNiKdu. HaBemeHo po3momin pi3HWX KaHAiB
30yTy OpraHiuyHOi MPOAYKLii B PO3BHUHYTHX €BPONEHCHKUX KpaiHax. [lpuaizeHo yBary MOTHBamiiHUM
¢akTopaM 3IiHCHEHHS KyMiBIi OpraHiuHOi MPOAYKUil y pi3HMX TOYKax NPOJaKy H 3ampornoOHOBAHO
BIIPOBA)KCHHA KOHKPETHHX MAapKETWHTOBUX 3aXOJiB JJISl CY0’ €KTiB arpompoAoBONIbY0i CHCTEMH Ha PHUHKY
Opra”iYHUX MPOAYKTIB.

Knwuoei cnosa: opraniuHa NpoayKIis, KaHAIX 30yTy OpraHiuHOi MPOAYKIii, MApKETHHTOBI CTpaTerii,
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IMocTtanoBka npo6iaemu. PopMyBaHHA Ta PO3BUTOK HOBHX EKOHOMIYHMX YMOB, IO IOB'SI3aHO 3
MEPEX0JIOM 10 PHUHKOBUX BIIHOCHH, OOYMOBWJIO 1O  HEOOXIAHOCTI 3MIHH HapaJurMd YIpaBITiHHS
MiANPUEMCTBAMHU Ta OPraHi3allisIMM HUIIXOM CTPYKTYPHHX 1 CHCTEMHHMX 3MiH OJHOYACHO Ta BiACYTHOCTI
Ji€31aTHUX PUHKOBUX IHCTUTYLiH. BincyTHICTh HOCBiAy 37iMiCHEHHS 3MiH, YNpPaBIiHHA B yMOBax 3MiH,
3arOCTPEHHsT BHYTPIIIHIX MpoOjgeM Ha mianpueMcTBax (pO3ropTaHHs OMHOYACHO KpH3 (BUPOOHHUYOL
(biHaHCOBOI, KaJpOBOi, OpraHi3amiiHOi Ta iHIIKX), Tiaodamizamis, mBuaAKuA po3surok HTII obymoBmim
notpedy y HOBUX MiIX0Jax JI0 CUCTEMH yNpaBIliHH K Ha PiBHI MiANPHEMCTBA, TaK 1 Tays3i.

Crnin 3a3HAYUTH, IO 3MIiHU CTaIXd HEBiJ'€EMHOIO YaCTHHOKO TMPOIECy VYIPaBIIHHS Cy4YaCHHMHU
MiAMPUEMCTBAMH 1 OpraHizamisMd. TEeXHONOTIYHI 3MiHHM, TPHCKOPEHWH PO3BUTOK iH(OpMAIiHHUX,
TEJCKOMYHIKAIliIHHUX TEXHOJIOTi TpU3BETH M0 HEOOXiAHOCTI TOIIyKYy HOBHIX IiJXOJIB Ta KOHIEMITii
yOpaBliHHS, SKi O JO3BOMSUIM 3a0e3MevyBaTd >KUTTEBO BAXKIMBI IHTEPECH CYCHUJIBCTBA Ta MOro CTalIMd
PO3BHTOK.

AHami3 ocTaHHIX AochimkeHb i myOmdikamiii. [locnmimkeHHS TEOPETUYHHUX, METOJIOJIOTIYHHUX Ta
KOHIICTITYJIbHUX aCIIEKTIB MEHEDKMEHTY € aKTyaJbHUMHU OCTaHHE CTOJIITTS i 3aJIMILAETHCS Y LEHTPl yBaru
CyJaCHHX TEOPETHKIB Ta MpakTHkiB. JlocTaTHbo 3rafatu dhyHmaMmeHtanbHi mparti @.Teinopa, I'. Popra,
U.bapuanpa, A.daitonss, M.Bebepa, I'. 'antra, E. Meiio, y II.[Ipykepa, L.Aucodda, b.Kapmodda,
HO.MakI'peropi, B.Oyui. 3HauHu#i pPO3BUTOK Yy Cy4acHOTO MeEHeMKMeHTy 3poownu JI. banabanoga,
JLJIeneiiko, JI. Ckibimpka, B. Cragamk, B. UepBanboB, @.Xmine Ta iHmi. OmHAK, PO3BHTOK ITU(GPOBHX
TEXHOJIOTIHM aKTyali3ye MOIIYK KOHLEMIT MEHEKMEHTY, sSIKi T03BOJIATh (hOpMYyBaTH €PEKTUBHY CHCTEMY
YOpaBIiHHSA B YMOBaX IWHAMIYHMUX 3MiH Ta BHCOKOTO PIiBHS HEBU3HAYCHOCTI 30BHIIIHBOTO CEpPEOBHIIA
MiANPHEMCTBA.

MeTto10 cTaTTi € TpeACTaBieHHS KOHIENTYalbHHUX 3acajl CTAaHOBJIEHHS 1 PO3BUTKY CYYacCHHX
KOHIICTIIIF MEHEIKMEHTY Ta iX 3aCTOCYBAaHHS Ha CY9acCHHUX TIANPUEMCTBAX B YMOBAX JiKATATI3AIII].

Buknaag ocHoBHOro matepiajgy. MeHEIKMEHT HapaxOBYE BENHKY KUIBKICTh HAyKOBHX TEOpid i
KOHIICTIIIIH, K1 IMOB’sA3aHi i3 YIPaBIIHHAM CYJaCHUX IiIIPHEMCTB 1 0€3 SKUX CydacCHOMY MEHEIKepy He
obiiftrcs. 30KpemMa, CHCTEMHOMY MIiAXOXi, SIKHHA JO3BOJIIE BiMOOPa3WUTH 3aKOHH 1 3aKOHOMIipHOCTI
(YHKLIOHYBaHHS MiANPHEMCTB SIK COLIATbHO—CKOHOMIYHHMX cHcTeM. Tak, y 20-x pokax XX CTONITTS
0.0.bornanoBum y HaykoBil mpari «O0Ias oOpraHu3aluoHHas HayKa», OyB BUKJIQJICHUN MepIinuii BapiaHT
3arajpHOI TEopii CHCTEM, sKa HAroJIoNIyBasa Ha HEOOXiMHOCTI BUKOPHUCTAHHS 3aKOHOMIPHOCTEH opraHi3allii
KHUBOI MPUPOAM AJIS Mi3HAHHA colianbHuX sBull. B 40-x pokax munynoro cromitts JI. ¢on bepramandi
Oyna chopMynboBaHa CydacHa KOHLEMIS 3arajibHOi TEOpii CHCTEM, SIKa PO3IJISIa€ CHCTEMY SIK KOMILIEKC
€JIEMEHTIB, 1110 3HAXOIATHCS Y MPOIIECi B3aEMOIII.

3rimgHo ITi€l KOHIIEMIii, OCHOBHA 3aJada CHCTEMHOI METOJIOJNIOTII TOJIsATaE Y BU3HAYCHHI 3aKOHIB, SIKi
TOSICHIOIOTh TIOBEIIHKY, (DYHKIIIOHYBaHHS 1 PO3BHTOK CHCTEM pi3HHX KiaciB [5]. BBOAMTbCS TMOHATTS sSIK
EHTPOITiS, MMICUCTEMa, CHHEPT IS, pecypcH. Jl03BoIsie MEHEpKepaM YCBITOMUTH HEOOXITHICTh YCBIIOMIICHHS
OCHOBHHMX TIPUHITHIIIB YIPABMIHHSA : IUTICHOCTI, 1€papXidHOCTI Ta B3a€EMO3AJCHKHOCTI CTPYKTYpH 1
CEpeZOBUILA, 110 € BAXKIUBUM IIPU 3MIHCHEHH] OpraHi3aliiHuX 3MiH, NPUHHATTS YIPaBIiHCHKHUX PIlIeHb Ta
BU3HAYCHHI HANIPSAMIB PO3BUTKY ( LIiJIeH Ta cTpaTerii).
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A. @aiionb, SKWH BIAHOCHUTHCA IO KIACHYHOI INKOJHM MEHEIKMEHTY copMyBaB OCHOBHI 14
NPUHOMIIB MEHEIKMEHTY (pO3MOALN Ipali, HASBHICTh BIAAM y OJHOTO CyO’€KTa, 3JAaTHOTO CTaBUTH
3aBHaHHS Ta BIATOBIMATH 3a IMICYMKOBI pE3yNbTAaTH, €AHICTh BIIAOW, pPE3yJIbTaTH MisUTBHOCTI,
JTUCITUTUTIHOBAHICTh, TPIOPUTET 3arajlbHUX IHTEpECiB TIeped IHAWBIAyadbHUMH, CTUMYJIIOBaHHSI Ta
BUHAropoja IMpaliBHUKIB, LEHTPaTi30BaHUN XapakTep, HEOOXiAHICTh B3a€MOIii MK KEpiBHUKOM 1
MiAJIErIMMH, CYBOPHI BHYTPIIIHIM MOPSAOK, PiBHICTH BCiX WICHIB OpraHizamii, CTaOUIbHICT MpaliBHUKIB,
iHiIIaTUBHICT Ta KOprmopaTHBHUE nyx) [5] Ta QyHKmii, sfKi € BaXJIMBHUMH sl Oprasizaiii mporecy
YIOpaBJIiHHS MiAIPUEMCTBOM 1 HE BTPATUIIN aKTYaJIbHOCTI CHOTO/IHI.

CknazHO YSBUTH CHUCTEMY YIPABIiHHS MiANPHEMCTBOM O€3 MpoLecy opraHizamii, IiaHyBaHHS,
KOHTPOJII0, KOOpAMHALIT Ta afaMiHicTpyBaHHs. BomHouac, nanaemis COVID — 19, akryanizyBana mUTaHHS
oprasi3ariii JUCTaHIIHHOT poOOTH y BCix chepax OizHecy Ta myOsiuHOMY yrpasiinHio. [IpogeMoHcTpyBaa
Ba)XXJIUBICTh TNPHHLUIIB YNpPaBIiHHA NPH Oprasizauii poOOTH MiANPHEMCTB 1 oOpraHizamii B yMOBax
TOTAJILHUX OOMEKEHb (PO3IMOMia Ipalli, MTUCIHUILIIHOBAHICTh, HEOOXIIHICTh B3a€MOJIl MK KEPIBHHKOM 1
MiJICTIIMMHY, 1HII[IaTUBHICTD Ta KOPIIOPATUBHUK JyX, €HICTD BIIaJIH, PE3yJbTaTH NisIbHOCTI, CTHMYJTIOBaHHS
Ta BHHAropoja npauiBHUKiB). Came NMPUHIMIIM BUKOPUCTOBYIOTHCS SK IMPaBUiIa, HOPMH, IO J03BOJIIOTH
CTPYKTYpYBaTH BCi IpOLIECH, KOMYHIKalliiiHI KaHaJIX Ta B3a€MOBIAHOCHHHU B CEpEelWHI MiANPHEMCTBA AJIS
JIOCSTHEHHSI TOCTABJICHUX IJIEH Ta B yMOBaX BHUCOKOTO PiBHS HEBH3HAYEHOCTI. 30epirarouu Hpu IbOMY
3II0pOBi, po0O0Yi BiTHOCHHU Y KOJEKTHUBI.

Hagite, ®pank [xins0epT y cBoiX npamsgx “BuBueHHs pyXiB fK CrociO MiABHIUTH MPOAYKTUBHICTH
3a Oyab-sikoi poOOTH” 3BepTaB yBary Ha Ba)KJIMBE 3HAUEHHS JPYKHIX CTOCYHKIB MiX TPAI[iBHUKOM 1
MiAJIETIIMMH, OCOOJIMBO SIKIIO MPOJYKTUBHICTH KOXKHOTO POOITHHKA OKPEMO HEMOXKIIMBO BH3HAYHTH [2, C. 9;
4, c.43].

He BTpauae cBo€i aktyampHOCTI «Teopis Owopokpatiin M. Bebdepa (1864-1920 pokwu), sika 6a3yeThest
Ha YiTKOMY DPO3MOJiII Tpalli, i€papXiYHOCTiI CTPYKTYpH YIPaBIiHHA, TOYHOTO BEIEHHS JTOKYMEHTOOOIry,
MOCIIOBHOCTI TpaBWJI, MPOCYBAaHHIO MO Kap €pHUX CXOIWHKaX Ha OCHOBI KOMIIETEHINH Ta pPe3yibTaTiB
po0oTH, 2 He 0COOUCTUX SIKOCTEH.

Came M.Bebep npoaeMOHCTpYBaB MOKJIMBOCTI 3HEOCOOJIEHHS MPOLIECY YIPAaBIiHHSA, IO JTO3BOJISIE
CTaHIapPTH3YBATH MPOIIEC YIPABIIHHS, [0 € BAXKJIUBUM JIJI1 HOBUX ITIIMTPUEMCTB, SIKi TIIbKM BUHUKAIOTh 1 HE
PO3YMIIOTH SIK MOTPiOHO OpTraHi3yBaTH IIECTIPSIMOBaHy POOOTY KOMaHIU Ta KepiBHUKA. B yMoBax maHnemii,
Horo mimXiJ MO3BOJISIE YHHKATH XaoCcy NpH Oprasizalii mpoliecy ympaBliHHS K y Oi3Heci, Tak i y
aJMIHICTpaTHBHIN OpraHizarii. Horo JIOKYMEHTOBaHUW TMIAXiA JIO YIpPaBJIiHHA Ha OCHOBI TOKJIAJCHUX
(YHKIIIT 32 CBOEIO CTaNiCTIO, CYBODICTIO, HAAIAHICTIO, IHTEHCHBHICTIO, ©()EKTHBHICTIO Ta TOYHICTIO
3a0e3redye €IHICTh 3yCHIb KEPIBHHUIITBA Ta MPAIiBHUKIB Y JOCATHEHHI ITIOCTABICHHUX IIeH. 30KpemMa, TaKui
miaxig HaOyBa€ Ba)KIMBOTO 3HAUCHHSA, KONIM MH 3IHCHIOEMO aBTOMAaTH3alil0 TPOLECIB YHpPaBITiHHS,
BIIPOBAKYEMO CydacHi mudpoBi iHPOpMaIiiTHO-KOMYHIKaIiitHI TEXHOJOTI1, BUAUIAEMO Oi3HEC-TIPOIECH Ta
peaizyeMo IIporpaMu Jep>KkaBHO-MAPTHEPCHKOTO PO3BUTKY.

3100yTKH 1i€l Teopii He BTpavaroTbes i HUHI, KOJIM PO3BHBAETHCS HUPPOBA EKOHOMIKA y CBiTi Ta B
Vxpaini. [ 103Bosie 3HAlTH BIAMOBiAI Ha 3alMTaHHA SK MM [IOBHHHI OpPraHi30BYBaTH IPOLEC YIPaBIIiHHSI
CydJacHUMH aJMIHICTpAaTHBHHMH OpTaHI3amisiMH Ta  Oi3HEC-CTpyKTypaMHu, 1mo0 JOTpUMYBAaTHCh
3aKOHOZABCTBA 1 3a0e3MeuyBaTH PO3BUTOK B YMOBaX JUHAMIYHUX 3MiH.

I'moGanizanii, possurok HTII Ta cyuacHux iH(oOpMamiiHUX CHCTEM aKTyali3ye 1 MUTaHHS
NPOAYKTHBHOCTI Tpami, SKAM 3aiiMayics TPEIACTABHUKM HAYKOBOi IIKOIM MEHEIKMEHTY, 30KpeMa
®.Teitmop (1856-1915). Came BiH 00TpyHTYBaB JOMUIEHICTh BUKOPUCTAHHS HAYKOBOT'O METOAY IPH IOIIYKY
NUISXIB MiJBUILEHHS MPOAYKTHUBHOCTI Mpalli Ha OCHOBI MOKpameHHs (YIOCKOHAIEHHs) opraHizauii pooounx
MICIIb 33 PaXyHOK 4Oro Oi3Hec Moyke OyTH OiIbII eDEeKTHBHUM 1 IPOAYKTUBHUM.

3100yTKH AaHOT TeOpii HHUHI 3aKJIaZICH] Y CUCTeMI OpraHi3aliii i parioHamizarii «5S», 1110 BiAHOCHTHCS
JO KOHIEMLil «OIaAauBoro BUpoOHHITBa» (Lean), ska IPyHTYeTbCs Ha MparHEHHI MiANpPHUEMCTBA
JKBIAYBaTH BCi BHAM BTPAT 3a JOMOMOIOI0 3ajJy4€HHs Y MpOLEC YNPAaBIiHHS KOXXKHOTO NpalliBHUKA Ta
MaKCHMAaJIbHOI Opi€HTAllli Ha CIIO)KKBaYa, 110 IHepeadayae BUPOOIATH CTIIBKU MPOMYKINi, CKIIBKM BUMarae
puHOK [3]. KoHIemntis «ommaaInBoro BUPOOHUIITBA» aKTyasli3yBaja iHTepeC IO TAKMX IHCTPYMEHTIB SIK:

— «TouHO-BUacHO» - cCHCTEMa, 30pi€HTOBaHAa Ha MiHIMI3alil0 CKJIaJCHKUX 3amaciB I[UIIXOM
oprasizanii yacTux MOCTaBOK APIOHUMH MapPTisIMH;

— TPM - cucrema, B OCHOBY SKOi IOKJIAJCHO HABUAaHHS OCHOBHOTO BHPOOHHUYOTO IEPCOHATY
00CITyrOBYBaHHIO YCTAaTKyBaHHS Ta BUSBJICHHIO HEMOIAI0K BIACHUMHU CHUIIAMH;

— SMED - cucrema, 3aBAsKH BIPOBaKCHHIO SAKOI 3a0€3MMEeUy€ThCS MIBUAKE MEPEHAIAroIKyBaHHS
BUPOOHUYOTO YCTATKyBaHHSI,
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— «Kanban» - cucrema OIEPaTHBHOTO YIPABIIHHS BUPOOHHUIITBOM 3a JIOIIOMOTOIO CICIialIbHIX
KapTOK;

— «/I3igoka» miaxia, Mo 3anpoBaKye MPaKTHKY 3yMHHKH poOOTH 0OJaTHAHHS 4YM JiHii B LiJIOMY B
pasi 3arpo3u BUHUKHEHHSI IS(EKTiB;

— «Kaiim3en» - migxig, MmO BTUIFOE B OO0l 1I€ONIOTII0 HETMEPEePBHOCTI BIOCKOHAICHHS OKPEMHX
MIPOIIECIB i IIOTOKY CTBOPEHHS LIHHOCTI B IIiioMy Toimo [3, ¢.19 ].

Ili xoHIENIIi OIMAJIUBOTO BHPOOHMIITBA HA CYYaCHOMY €Talll IEepPETBOPIOIOTHCSA Y Ii€3MaTHI Ta
e(eKTUBHI IHCTPYMEHTH MEHEIDKepa, IO JO3BOJSIOTH 3a0e3ledyyBaTH CTaIWN PO3BUTOK, NI¢ OJHHUM i3
KITFOUOBHX (PAKTOPIB € JIOACHKUI YNHHHK.

PuHKkOBa cHCTeMa TroCIOJapiOBaHHS BIAKpHIa O€3J1iY MOMKIMBOCTSH IS peamisallii JIOJChKOIro
MOTEHITIaNy, SIKUH JTOCIHIHKYBAINA TPEICTABHUKYU IIKOIH JTIOJACHKUX Ta TOBEIIHKOBUX Hayk. | maibke uepes
I’ SITECAT POKiB HE BTPAYAETHCS 1X aKTyaIbHICTb.

Ilkona moacekux BigHocuH (1930 — 1950 pp.) mop’s3aHa 3 iMEHAMH TAaKMX BHIATHHX BUYCHHX SIK
®pin Pornicoeprep, AbOpaxaam Macnoy, [yrinac MakIperop, ['oro Mionctep6epr, Enton Meito, Mepi
[Tapkep Pomnet, Yectep bapuapn. OcHoBHOW ifee€ro miei mKoiaM € cTBOpeHHS yMOB. Koiu mpaiiBHUKH
MOXYTh MaKCHMallbHO pealli3yBaTh CBill IOTEHI[ia)l, 0 3a0e3Ne4nTh OpraHi3allifHWH pPO3BHTOK Ta
opranizaniiiny e(eKTUBHICTb.

VY kum3i «Jlronceka cropona miampuemuunTBa» (1960 p.) J.Maxrperop, sk 3azHauuB Jladpt P. [2]
BHU3HAYUB, IO KEPIBHUK OYy/ye CBOIO MOBEIIHKY MO0 ITiIJICTIINX BiMOBIIHO IO CBOiX OCOOMCTUX YSIBJICHB
PO TIPAIliBHUKIB Ta iXHi 3410HOCTI. TOMYy KepiBHUK Ma€ 3MOTY BUKOPHUCTOBYBATH JIBi CHCTEMH.

Ilepma — «X», KOJAM TpaliBHUKA HE MOJIOOJSIIOTH MpamioBaTH 1 MParHyTb YHHKAaTH POOOTH 1
KOHTPOJIIO; BOHU TParHyTh IO 3aXUIICHOCTI; U1 IX CTUMYIIFOBaHHS MTOTPiOHO BUKOPUCTOBYBATH IOTPO3H Ta
MOKapaHHsA. Y pe3yibTaTi BHHHKAE MOTpeda y aBTOKpaTHYHOMY CTHII KepiBHHMITBa. Jlpyra- «Y» -
TIPOTHJICKHUH TIX1, SKUH Tiependadae, Mo MpamiBHUKA PO3TIISIA0Th TPAIIo K IPUPOIHiNA mporiec. Tomy
BOHM HE TUIbKM OyAyThb IpalfoBaTH i OpaTh Ha ce0e BiAMOBiaJbHICTh, asie i OyayTh y Hill 3allikaBJeHi.
Bonu OyayTh BHUKOPUCTOBYBAaTH CaMOBDPSITyBaHHS 1 CaMOKOHTPOJb. 3aBISIKH ILOMY C(HOpMYBaBCs
JIEMOKPATUYHUH CTHITh YIIPaBITiHHS.

Sk mpoAeMOHCTpyBalla MPAKTUKA, KOXHUHU MIIXiJ Mae CBOIX NMPUXWIBHHKIB 1 JIO3BOJIIE JOCSATATH
MOCTABJICHUX IIJICH, ane MoTpedye BpaxyBaHHS HU3KH Pi3HOMAHITHUX YMHHHUKIB. 3 4acOM JIaHa Teopis Oyna
IOOoBHEHa YinbsMoMm Youi, skuii copmyBaB Teopito «z» [12]. B ocHOBI mi€i Teopii JEXHUTH TPUHIIAI
KOJIEKTHBI3MY Ta KOPIIOPATHUBHOTO AyXy, KOJHM TPAIiBHUK HECE IHIWBIMyallbHY BiAIOBINAILHICTE 3a
pe3yibTaTH CBOEI Tparli, a pe3yJbTaTH POOOTH OIHIOIOTHCS 3TIIHO YITKMX KpUTepiiB. [IpaliBHHKOBI
HAJa€ThCSA MOYIIMBICTH OE3MEPEPBHOIO 1 MOCTIMHOIrO MifABHUINEHHSA KBadidikarii. ToOTo, opraHizaliiiHuii
PO3BUTOK 1 opraHizaiiiiia eeKTHBHICTh OYAyTh JOCATATH 3a PaXyHOK KOPIIOPATHMBHMX IIIHHOCTEH, a caMe :
JIOBIpH, COJJapHOCTI, BiAmoBimampHOCTI. lle HaOyBae BaKIMBOTO 3HAYCHHS B yMOBax JiJDKUTaIi3aii
S€KOHOMIKH Ta BIPOBA/KEHHS TUCTAHIIIMHOT OpraHi3alii poOOTH Cyd4acHUX MiAIPUEMCTB 1 aMiHICTPATHBHUX
opranizamiii. OCKUIBKM 3a X BIJICYTHOCTI CTa€ CKJIATHO KOOPIHWHYBATH, 00’€IHYyBaTH Ta MOTHBYBATH
MPaIliBHHUKIB, KOJU BOHU 3HAXOASTHCS 32 MEKaMU OpTaHi3allii.

M. I1. ®omner gocmimKyBana mpobieMu, sIKi € aKTyaJbHHUMHU i CHOTOJHI: Blaja, JiJepCTBO, €THKA,
MIABUIIECHHS IPOAYKTUBHOCTI IIPalli IEPCOHAIY, BIUIMB MPOLIECY MOCTAHOBKH I[iJIel Ha KIIBKICTh KOH(MJIIKTIB
B opranizariii, eeKTHBHA B3a€EMOIis MEHEKEPIB 3 oprafizamiero B miaomy[12].

[Ipami HayKOBIIB WIKOJIHM JIOJACHKMX BIiJIHOCHH Ta TOBEIHKOBUX HAayK MOCIYT'YBaIH OCHOBOIO
PO3BHUTKY Cy4aCHHX MOJIEJICH OpraHi3aIlifHOTO PO3BUTKY, SIKi PO3BHUBAIOTHCS JIO IIHOTO YacCy.

30KkpeMa, PO3BUTOK IOBEIIHKOBHUX HAyK, JCMOHCTpAIlis BHUIIJ BiJ ACLEHTpasi3allii, mepeBaru Bif
KOMaHHO1 poOOTH, BIAKPUTHI OOMiH 3HaHHSIMH NPHU3BIB 10 3MiHU MiIXOIiB OpPraHi3amiiHOrO PO3BUTKY.

Sk 3a3Hauae I'. MakJlin Ha mouatky XXI CTONITTS, IO OpraHi3aliiHUN PO3BUTOK IIe «OyIb-SKUH
rporiec abo JiSIBHICTE, sKa 0a3yeThCs Ha MOBEIIHKOBHX HayKax, sKi, abo i3 caMoro mouaTky abo depe3
JIOBTUH Yac, MalOTh TIOTEHI[AJl PO3BUBATH, B MEXaX OPraHi3alliifHOro CepeOBHUINA, BIIOCKOHAICHI 3HAHHS,
eKCIIEPTHUI JOCBIJ, HMPOAYKTHBHICTB, 3aJOBOJICHICTD, JOXiJ, MIXOCOOHCTICHI BIJHOCHHH, Ta abo IHIII
OaxkaHi pe3ynbTaTd, ab0 M IEePCOHAIbHOI ab0 IpymoBOoi / KOMaHAHOI KOPHCTI, ab0 s BUIpAIly
opraizarii, CIiJILHOTH, HaIlii, perioHy, abo, 3peIiTol, BCchoro JroacTBa» [13]. 3okpeMa, XpOHOJOTIS
MoOJIeJIeH OpraHi3aliiHOro PO3BUTKY HO3BOJISE MPOJEMOHCTPYBAaTH CHHEPIiI0 CHCTEMHOIO, MIPOLECHOTO Ta
CUTYalliiHOTO MiJXOy, IOCATHEHb IIKOJH JIFOJCHKUX Ta IMOBEAIHKOBUX HAYK 0 MPOIeCy YIPaBIiHHS, SKE
Opi€EHOBaHE HA OpTaHi3aIlifHUN pO3BUTOK (TadII.1).
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Taommms 1
XponoJiorisi popMyBaHHSI Cy4acHUX MoJeJeil OpranizauiiiHoro po3BuTKy™
Pix Ha3sa mopesi KopoTtka xapaktepucTuka

50-1i pp| Mogens E. [leminra Opranizaiiiouii  po3BHUTOK BiAOyBaBCsI Ha OCHOBI  peajizarii

XX cr. KOHIICTIIIi TIOCTIHHOTO TIOKPAIICHHS 1 TPOMOHYBAJIOCS MisITH 3a
koM PDCA (plan — do — check — act): «mnanyii — poou — nepeBipsiii
— BIDMBai». JleMiHr 3ampomoHyBaB 14 TIPUHITUINB YIIPAaBIIHHSI
OpraHi3aliifHIM pPO3BUTKOM, SKi Biirpand HeaOUsAKY poiib Y
(hopMyBaHHI ITiTXO/IIB /IO OPraHi3aIliitHOrO YIIpaBIliHHS.

1972 Mogens K. JleBina OpranizauiiHuii po3BUTOK BiOYBaeTbCS 32 TPHbOX(A3HUM LUKIOM:
«PO3MOPOXKYBAHHSI - 3MiHA - 3aMOPOKYBAHHSD

1972 Mopgens JI. I'peitaepa Opranizaiiifiauii ~ pO3BUTOK € TIPOIECOM  IIOCHTIJIOBHOI  3MiHH
PEBOIOLIMHUX Ta €BONIOLIMHMX (a3, [0 Mae II'STh CTalliB
3pOCTaHHS: KPEaTHBHICTh, AMPEKTHBHE KEPiBHUIITBO, JAEJIETyBaHHS,
KOOPJMHAIIIS Ta KoJabopartis

1978 Monenb «Acoepray [lepenbauae  opraHizamiiHAKA  PO3BUTOK  uepe3  HedopMabHi
C. H. I'epmana BIIHOCHHH, 100 TapaHTyBaTH IMiATPUMKY WICHAMH OpTraHi3arlii miJieH,

3aBJlaHb, CTPATETIH 1 MOJIITHKY.

1976 IIlecTnenemenTHa OpranizaiiiHuil po3BUTOK — II¢ MOIIYK BiIIMOBIHOCTI MiXX BUMOTaMU
Mopens M. BelicOoopra | 30BHIITHROTO OTOYCHHS Ta OpraHi3amic€lo; BiANOBIAHOCTI MiX

BHMOTaMH OpraHizarii Ta iHguBigyymoM. LIlicTs emeMeHTIB Momem €
TaKUMH: [T, CTPYKTypa, BHHAropoia, IONOMDKHI MeXaHi3MH,
BIIHOCHHH, JIIIEPCTBO K IICHTPATLHUN KOMIIOHEHT.

1979, Mopens )KuUTTEBOTO | OpraHizariitHuii po3BUTOK PO3TIIAAAETHCS SK KOMIUIEKCHHM TpoIiec i3

1990 muky [. Anizeca (a3 3poctanHs Ta 3aHenany. CTBEpAXKYEThCS, IO ICHYE IIICTh CTamil
PO3BUTKY: 3aUISTHHS, MAJIOJITTS, OYpXJIMBI POKH (OpHTiHAIBHA Ha3Ba
«/laBaii-naBaii»), FOHICTh, paHHIH Ta Mi3HIN po3kBiT. CTamii merpamarii
BKJIIOYAIOTh B cebe apuctokparm3M, Canem-citTi (opHuriHajpHa Has3Ba
«Pekpiminanisny), GI0pOKpaTiio Ta CMEPTb.

1980 MakKinci 7-S PamkoBa | Opranizaiist po3risgaeTsCsi SK CYKYIHICTb CEMH  €JIEMEHTIB:
Mopens (aBTOpH | cTpaTeris, CTPYKTypa, CHCTEMH, IIEPCOHAI, CTHIh, HABUYKH, PO3IIICHI
P. Yorepman Ta | miHHOCTI. PO3BHTOK BimOyBa€Thcsl 3a BCIMa KOMITOHCHTaMHU
T. Iitepc) HEOJJHOYAaCHO, HEOJHOPIAHO, i TOMYy KyNbTypa CTa€ BH3HAYaJIbHUM

€JIEMEHTOM OpTaHi3aIiitHIX 3MiH.

1986 Monenb po3sipBanoi| OpraHizamiiHA# PO3BUTOK PO3IJINAETHCS  Yepe3 TPUBAII IEPiOAH
piBaoBaru (T.Pomanemni,| piBHOBaru, sKi TEpEepPUBAIOTHCS PEBOMIOMIMHUMU Tiepiomamu. Lle
M.Tymmas, JOCATAETECA 33 PAaxXyHOK JIBOX THUMIB 3MiH: «HAJAIMNTYBaHHM» 1
Jlx.Heroman) «Oe3nepepBHOT aanTaiiii 10 3MiH y 30BHIITHHOMY CEPEIOBHUIIII

1992 Mounens Bypke-JliTBiH OpranizaliiiHuil po3BUTOK € 0araTOIIapOBOI0 CHUCTEMOIO, B SKIiH

€JIeMEHTH TIOB’S3aHI MK €000l y  TpaH3akKIiMHUX  Ta
TpaHcopmamiifHux BuMmipax. Ilpum 1bOMYy BCTaHOBJCHA pPOJb
TpaHCQOpMaliHUX Ta TPAHCAKIIHHUX JJAEPIiB, 3B SI3KIB MIX
CJIEMEHTaMH Ta iX e(DEeKTUBHICTb.

2006 Mopnenp oprasizaimiiinoi | Opranizamifina  TpaHcdopMallis  COpsAMOBaHa Ha  BHPIIICHHS
Tpancopmanii J{oiisa- | HEBIANOBIZHOCTI MDK BHUMOTaMH OTOYEHHS Ta MOKJIMBOCTSIMHU
CrepHa opramizamii Ta MICTUTh Taki cTafii, sk: 1) OIliHKA 30BHINIHIX CHII

TpaHcdopmarii ramxysi, 2) po3po0aecHH KOHIICIIIIT JiIepCcTBa B Taly3i;
3) po3poOiieHHs TporpamMu MOOYIOBU KITFOUOBUX KOMICTCHINN s
JOCSTHEHHSI Lied KOHKYPEHTOCIPOMOXKHOCTi, 4) po3poOieHHs Ta
BHOIp KOHKPETHHX CTpaTerii Ta MmIXxo/iB TpaHchopMaIliitHOTOo
JigepcTna.

2007 3ipkoBa Mozenb Opranizawisi TNpeacTaBieHa fK II'SATHEIEMEHTHA CHCTEMa, IO

Ketitc-I"an6paiita

CKJIQJIA€ThCH 13 CTpATerii, CTPYKTYpH, TIPOIIECIB, BAHATOPOIU Ta JFOACH
(mepconan).

*Vsazanvneno na ocrosi [7, 8, 9-14,]
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TakuM YHUHOM, I1i MO JEMOHCTPYIOTh MOKIIMBOCTI ()OPMYBaHHS CY4aCHHUX CHUCTEM YIPaBJIiHHS Ha
OCHOBI Oprasi3alliiHUX 3MiH, SIKi CTAIOTh HEBiJ €MHOIO YAaCTHHOIO Mpolecy (YHKLUIOHYBaHHS Ta PO3BHUTKY
T ITPUEMCTB 1 aIMiHICTPATUBHUX OpTaHi3allii.

Ix peanmizarmito HEMOXIHBO YSBHTH 0€3 BUKOPHUCTAHHS CHTYAIIHHOTO Ta IIPOIECHOTO MiAXOMiB, sKi
BuHMKIN y 60 — x pokax XX cTOmiTTA, AKi CTBOpWIM Oa3uC Cy4aCHHUX KOHLEMLiH, SKi IIUPOKO
BUKOPHUCTOBYIOTHCS Y CBITOBIH MPAKTHUIII Ta BIPOBaIKYIOTh B YKpaiHi. Jlo HUX cllif] BigHECTH:

— KOHIIEIIiI0 peimKuHIpHHTY GizHec-TporeciB abo xoumemnmis Business Process Reengineering, sika
nependavae paauKaibHe EPENpPOEKTYBAHHS OCHOBHHX 0i3HEC-TIPOLIECIB 3 METOI0 OTPUMAHHS PaJAUKAIBHHUX
MOKpallleHb OCHOBHUX ITOKAa3HHUKIB;

— KOHIEIIII0 MPOEKTHO-OPIEHTOBAHOTO KOMAHIHOTO YIPABIiHHS, SIKa Opi€HTOBaHa Ha BU3HAYEHHI
0i3Hec-TIpoLeCiB, BUKOPUCTaHHI Cy4acHUX iH(GOpMaliiiHUX TeXHOJOril Ta (OopMyBaHHI  MPOEKTHHX
KOMaHJI;

— KOHIICTIIII0 TOTaJbHOTO YIPaBIiHHS SKICTIO, sika (QopMyBajiacsi OCTaHHI IT'SITh JECATHIITH B
OCHOBI fIKOI 3aKjajieHa pealtizailis MPHHIMUIIB POOOTH 3 JOKYMEHTaMH, TOOTO 3aCTOCYBaHHS TEXHIYHOI
JOKYMEHTAIlil, CHCTEMH KOHTPOJIO 3a OpakoMm Ta JedeKTaMu, BiAMOBIAHOI MOcCaau iHCIEKTOpa MO SKOCTI,
CaHKIii, MoTuBanii. TakuM YUHOM, CHCTEMa YIpPAaBIiHHS SKICTIO IHTETPYETBHCSA Yy KOXKHUH BUPOOHUYMI
MPOIIEC TEXHOJOTIYHOTO IIMKIY Ha BUPOOHMIITBI Ta OPIEHTOBaHA HA IOCTIHHE MOJIMIICHHS SKOCTI,
MiHIMi3alil0 BUTpAT Ta MOCTadyaHHs MNPOAyKUii BuacHO. KimrouoBuM dakTopoMm ycmixy wi€i cucTteMu €
NpAIiBHUK, SIKHH MaKCUMAJIbHO 3aJTy4aeThCs 1O BCIX MPOLECIB, MPOXOAUTH HABYAHHS, CTHMYJIIOBAHHS i
npodeciiHui PO3BUTOK.

— KOHICTII0 YympaBiiHHA edekTuBHicTIO Oi3Hecy (Business Performance Management), sxa
BUKOPHUCTOBYETHCSI /IS ONIHCY METOJIOJIOTIH, IpoLieciB a00 poOOUMX MPOLECIB, METPUK Ta CHCTEM, SIKi OpraHi3arlis
BUKOPHCTOBYE Il YIPABIIHHS Ta ONTUMI3AIi pe3yabrariB Oi3Hecy. Metoto BPM € HamanHs MoxmuBoCTI
opramizamii JOCATTH CBOiX IIijIlell skoMora edektuBHime. e mocsaraeTbcs BHUKOPHCTAHHSIM HasSBHHUX
pecypciB, BKITFOUAIOUH JIFOJCH, A1 pO3pOOKH Ta peajizallii cTparerii, ssika Oyae peaizoByBaTHCS Yepe3 HOoro
CIPYKTYpY.

BucnoBku. TakuMmM dYHHOM, Il KOHIIETINI JO3BOJISIIOTH 3a0€3MEdyBaTH aJamnTaiii iepapXidHuX
CTPYKTYp IO AWHAMIYHHX 3MiH. | O3BOJSIOTH BHUKOPHUCTOBYBATH MOJKIIUBOCTI [JDKUTATI3AIT IS
OpTraHi3aliifHOr0 PO3BUTKY, & came: HaJaHHsS JOJATKOBOI IIIHHOCTI TOBapy 3a PaxyHOK SIKICHOTO CEpBicCy;
MOCHJICHHS 3B’SI3Ky 13 HIIBOBHMHU ayAUTOPISIMH, KITIEHTAMU Ta TMOCTaYalbHUKAMH, MiABUINCHHS PiBHSA
JOSUTPHOCTI  KJTIEHTIB JO0 MMANPHEMCTBA; IPO30POCTI BCIX TMPOIECIB; 3HIKCHHS IIIHU 332 pPaxyHOK
ABTOMATH3allii OCHOBHHUX Ta JIOJATKOBUX O13HEC-TIPOIICCIB.

[lepcnekTHBM MONAIBIIMX JOCHIKEHb Y MAOCHIIPKEHHS CYyYaCHMX KOHLENLii PpO3BHUTKY, SIKi
CTIPUSTUMYTh CTAIOMY PO3BUTKY €KOHOMIKH YKpaiHH.
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YJIK 65.012.23.001.11

JEL 015, 032, D11

I'pumiko Bonogumup BacuinboBu4, JOKTOP EKOHOMIYHHUX HayK, Mpodecop, 3aciIyKeHUH eKOHOMICT
VYkpainu. Hamionaneauii yHiBepcuter «[lonraBchka momitexnika imeHi HOpis Konpgpatioka». Cy4achi
KOHIleNIii MeHeI:KMEHTY Ta iX 3aCTOCYBaHHsI B yMOBax [JilkuTanizamii exoHoMmikm Ykpainm.
[IpoananizoBaHO OCHOBHI TeOpii MEHEIKMEHTY, SKi € aKTyalbHHMH JUIsl CYYacHHUX WiANPUEMCTB Ta
opranizaniii. BusnadeHo, mo 3700yTKM HayKOBOI Ta KIACHYHOI INKOJW MEHEIKMEHTY OLIIBHO
BUKopucToBYBaTH B yMoBax nanjemii COVID- 19. 3okpema, BpaxyBaHHSI TAKUX MPUHIIMIIIB SK: PO3IOILT
Mpaii, JUCIHMILIIHOBAaHICTh, HEOOXiTHICTh B3a€MOJii MiXK KEPIBHUKOM 1 MiAJETIMMH, iHINIATUBHICTH Ta
KOPIIOPATUBHUHN JyX, €IHICTh BJIAIU, PE3YJIbTATH JisIbHOCTI, CTUMYJIIOBaHHS Ta BHHArOPOJa MPAI[iBHUKIB.
Ile 103BOMUTH CTPYKTYPYBATH BCI MPOLIECH Ta B3a€EMOBIIHOCHHH BCEPEAMHI MiIPUEMCTBA JIJIs JOCATHCHHS
MOCTaBJICHUX IJIEH Ta B yMOBaxX BHCOKOTO piBHS HeBH3HadeHOCTi. [Ipalli HayKOBIIIB IIKOJH JIFOJCHKHX
BiTHOCHH Ta IMOBEIIHKOBUX HAyK IOCIYTYBAJIH OCHOBOIO PO3BUTKY CYYaCHHUX MOJENIel Oprasi3alliifHoro
PO3BUTKY B YMOBaX IOIIMPSHHS ITU(PPOBUX TEXHOJOTIH Ta HipKUTami3allii ekoHoMiku. 1ludpori TexHomorii
SK CTBOPIOIOTH HOBI MOKJIMBOCTI JUIsl PO3BUTKY CYYaCHHX MiANPHEMCTB, TaK 1 ()OPMYIOTh HOBI BUKIIHKH.
Came 3HaHHS 3700YTKiB HAYKOBI[IB Ta TMPAKTUKIB 3 MEHEIKMEHTY O3BOJIUTH CYYaCHOMY MEHEKEpY
320€3MeYNTH CTATUH PO3BUTOK ITiIIPUEMCTB.

66 #9 [ Economics and Region Ne 1 (80) — 2021 — Yuri Kondratyuk National University [




_ EkoHoOMiKa ma ynpaesniHHs nidonpuemMcmeamu

Kniouosi cnosa: KoHIENIs, MEHEPKMEHT, MOJICIb, OpTraHI3aliHWA PO3BUTOK, TCHE3UC, CTAJIHI
PO3BUTOK.
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Hryshko Volodymyr, Doctor of Sciences (Economics), Professor, Honored Economist of Ukraine.
National University "Yuri Kondratyuk Poltava Polytechnic”. Modern Concepts of Management and Their
Application in the Context of the Digitalization of the Ukrainian Economy. The author analyzes the
main theories of management that are relevant for modern and administrative organizations. It was
determined that the achievements of the scientific and classical school of management are advisable to use in
the context of the COVID-19 pandemic, including such principles as division of labor, discipline, the need
for interaction between the manager and subordinates, initiative and corporate spirit, unity of power,
performance results, incentives and rewards workers. This will allow structuring all processes and
relationships within the enterprise in order to achieve the set goals and in conditions of a high level of
uncertainty. The work of researchers at the School of Human Relations and Behavioral Sciences served as
the basis for the development of modern models of organizational development in the context of the spread
of digital technologies and the digitalization of the economy. Since digital technologies both create new
opportunities for the development of modern enterprises and create new challenges. It is the knowledge of
the achievements of scientists and management practitioners that will allow a modern manager to ensure the
sustainable development of enterprises.

Key words: concept, management, model, organizational development, genesis, sustainable
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Introduction. The effectiveness of any enterprise or organization depends primarily on their ability
to form and implement quality management systems. In modern economic conditions, rapid attention is paid
to a set of practical tasks of organization, methods and implementation of the latest approaches to assessing
the socio-economic efficiency of the management system. The implementation of the latest tools of modern
management science and practice should create the conditions for effective and long-term operation of the
enterprise as a whole by regulating the effectiveness of management systems at any stage of the life cycle of
the enterprise or organization. In this regard, the development of scientific and practical recommendations
for the approach to assessing and regulating the socio-economic efficiency of management systems is of
great importance.

The results of scientific research and theoretical generalizations of the interpretation of the concept
of "efficiency of the management system" is the subject of wide discussion in scientific domestic and foreign
publications.

However, in the current conditions of the country's economy, the methodological basis for
organizing measures to assess and regulate the socio-economic efficiency of management systems is
insufficiently developed. There is also a lack of scientific and methodological developments on improving
the efficiency of management systems. At the same time, the methods and forms of assessing the socio-
economic efficiency of management systems need to be improved, necessary for professionals in solving
practical problems, especially when organizing work in enterprises in the framework of integrated
approaches to management. All this indicates the need for thorough study, evaluation, analysis and
determination of ways to regulate the effectiveness of socio-economic management systems in modern
conditions.

Analysis of recent researches and publications. The urgency of developing scientific,
methodological and practical recommendations for evaluating the effectiveness of enterprise management
systems remains relevant, despite the existence of the ISO Management System (MSS) (example, 1SO
9001:2015 Quality management system). Such developments to assess the effectiveness of enterprise
management systems allows organizations to improve performance by developing specific milestones by
which organizations will work to achieve their goals, as well as to increase the level of organizational
culture. R.S. Andreyeva's work is devoted to solving the problems of forming a system of indicators for
evaluating the activities of enterprises. Adler Yu.P., Repina V.V., Kaplana R.S., Rybalko-Rak L.A., Taran-
Lali O.V. attempt to create a methodology for assessing the socio-economic efficiency of enterprises, taking
into account the impact of not only economic, but also social and environmental factors, are now made by
both Ukrainian and foreign scientists. This fact once again confirms the urgency of the problem of
developing methodological approaches to assessing the socio-economic efficiency of enterprise management
systems in a dynamic environment.

The purpose of the article is solving the current scientific and applied problem of developing
theoretical and methodological bases for assessing and regulating the socio-economic efficiency of the
enterprise management system, as well as practical recommendations for their implementation.
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Results. Analysis of modern theoretical research has shown that today, unfortunately, there is no
universal approach to assessing the socio-economic efficiency of the management system. This is due to a
number of reasons. In particular, some authors propose to use indicators of production and economic
activity, such as output, profit, cost, capital investment, etc., to measure the socio-economic efficiency of
management systems. This approach allows to take into account the peculiarities of production, for example,
the quality of technological processes, the scale and level of specialization and cooperation, the requirements
for the quality of manufactured products that directly affect the volume, quality and results of management.

At the same time, many researchers believe that the socio-economic efficiency of the enterprise
management system can and should be measured not only by the final results of production, but also by the
direct results of the management itself. In this regard, some literature sources note the need to develop
appropriate indicators for evaluating the effectiveness of enterprise management. According to another
approach, the direct result of management activities is assessed by the degree or level of achievement of
goals relevant to the subjects of management. To achieve the goals, the subject of management must perform
certain functions and selected on their basis sets of works, individual works, operations, which in the most
general form are defined as actions. Accordingly, socio-economic efficiency is often determined in two
ways: by the quantity and quality of information produced by the subject of management (information
approach) and by the level of organization of production and management (effective approach).

Another approach to measuring the socio-economic efficiency of the management system is used
when considering it as one of many interrelated factors of increasing production efficiency. Internal changes
that occur in connection with the improvement of the quality of management affect the object of
management and the results of its operation.

In most scientific works in this area, the measurement of socio-economic efficiency of the
management system is carried out by the level of quality obtained as a result of improving the production
management system. Quality can be expressed by an indicator that reflects the total production effect of
management improvement, or increase in profits, profitability, and productivity by improving the quality of
management.

In some works, the improvement of management is identified by factor analysis. On the basis of
economic and statistical methods quantitative dependences between final results of industrial and economic
activity and the indicators reflecting a condition of management are traced. As indicators of management are
used, for example, the level of organization of managerial work, the level of management technology and
mechanization of management works [5, p. 11].

According to some authors, modern forms of assessing the quality of the management system require
consideration of many factors, so quality indicators should better reflect the use of fixed assets and capacity;
increasing the efficiency of capital investments; efficient use of human resources (increasing productivity);
reduction of working time losses; mechanization of labor-intensive and auxiliary works; scientific
organization of labor and management.

On this basis, the assessment of socio-economic efficiency of the enterprise management system is proposed
to be carried out using a system of indicators. This system of indicators must meet the following conditions:

— reflect the costs of all types of resources consumed by the enterprise;

— create preconditions for identifying reserves to increase the efficiency of conduct;

— stimulate the use of all resources available at the enterprise;

— provide information on the effectiveness of all levels of the management hierarchy;

— perform a criterion function, i.e. for each of the indicators must be defined rules for the
integration of their values

The effectiveness of any of the enterprises depends on how its main components interact with each
other and on the extent to which each of them affects the others. Among the main elements of enterprise
management as an open system, having the largest impact on its quality, there are such: labor resources
(personnel), business processes and production technology. Therefore, to assess the socio-economic
efficiency of the management system, it is advisable to consider and analyze the components of the managed
and control management subsystems, and the company is considered in the logic of a systematic approach to
management. Schematic representation of the general process of functioning of the enterprise as an open
system is shown in Fig. 1.

Obviously, the company acts as the only mechanism that has input, means of transformation and
output. At the same time, the company interacts with the external environment, carries out the process of
functioning and transforms available resources into products and services. Among other factors, the
organization of management at enterprises has the greatest influence, the functional features of which include
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control over production technology and support of management processes. A clear balance of management
components contributes to the process of normal functioning and stable development of enterprises.

§The company's response to

Environmental

requirements ] Environment - the requirements T
Exit Transformation
resources behavipr (use of resources Entrance
.| |goals and objectives .| according to production g
processes technology) products
technology action (influence) on SErVIces

Mmanagement processes

Fig. 1. The process of functioning of the enterprise as an open system

The management system of the enterprise includes two main interdependent components: the object
of management production and economic activity, labor cooperation of various scales and the subject of
management — the body that exerts influence on the object of management. Both components have their own
structure, content and are in constant interaction.

It is important to understand that both the object and the subject of management consist of human
resources, and therefore management and production staff are central factors in any model of management.

Today, two approaches to performance measurement dominate: a quantitative approach based on
financial indicators, and an approach using the success factors of a strategy or business model. In the first
case, the system of key performance indicators is based on the disaggregation of key financial indicators of
the company and its management units and the consolidation of responsibility for individual elements in the
organizational units of lower management. However, the above characteristics of the components of
management gives grounds to argue about the need to distinguish and the feasibility of theoretical and
methodological development of an approach to assessing the quality of management, based on the analysis
of the components of the object and the subject of management.

Preserving the logic of a systematic approach to understanding the nature and content of the enterprise,
we propose to summarize the indicators of socio-economic efficiency of the management system in
accordance with the structural components of the control and managed subsystems.

Fig. 2 and Fig. 3. show the results of such a generalization.

The assessment of socio-economic efficiency of the management system can be carried out on the
basis of various economic, social, technical and technological, financial and other indicators. The proposed
system of indicators of socio-economic efficiency of the management system gives, including a
comprehensive assessment of the use of all resources of the enterprise and contains all general economic
indicators. Variation of the selected indicators makes it possible to make universal the proposed approach to
assessing the socio-economic efficiency of the management system, to adapt it to any enterprise and its field
of activity.

Conclusions. Thus, consideration of socio-economic efficiency of the management system, which is
a condition for the effective functioning of the enterprise as an open system, logically leads to the need to
express the result of management activities through the assessment of the system of parameters
characterizing the functioning or state of the management system.
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Socio-economic efficiency of the enterprise management system is manifested in the fact that all
elements of this system are involved, function and are used in accordance with their purpose most
effectively. The received system effect (as a result of an estimation of social and economic efficiency of
management system) reflects both qualitative and quantitative characteristics of each element of
management both open system, and essentially new quality which has arisen as a result of management work
realized system communications and relationships. Given this, the tasks of modern management in the
enterprise is the choice of key indicators for evaluating the results of its activities, which requires the
definition of a system of parameters by which you can measure the final results of enterprise management.

The approach presented in the article can be applied to assess the effectiveness of sustainable
development management based on European experience, where the key priority of the formation and
development of management systems is to achieve sustainable development goals by implementing socially
responsible behavior in the environment.
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Komenina Ouabra BoJioguMupiBHA, JTOKTOp €KOHOMIYHHX Hayk, mpodecop. I'yHuenko Mapis
BosionuMupiBHA, KaHAMIAT CSKOHOMIYHMX Hayk, goueHT. HamioHanbHuii yHiBepcuter «[lonTaBchka
nomitexHika imeni lOpis Konmparioka». OuiHIOBaHHSI Ta PperyJOBaHHS COLiaJbHO-eKOHOMiYHOI
eekTUBHOCTI cucTeM ynpaBJiHHsA. CTaTTd NpUCBSYeHA BUPIMIEHHIO TPOOIeM PO3BUTKY TEOPETUYHHX Ta
METOJMYHUX OCHOB OIIIHIOBaHHS Ta PEryJIOBaHHSA COIL[laIbHO-€KOHOMIYHOI €()EeKTHMBHOCTI CHCTEM
YIpaBIliHHS B Cy4acCHUX YMOBax rocriogaproBanHs. [IpoBeneHO aHaii3 cydyacHHUX TEOPETHUHHUX OCIIIKEHb
y wii cdepi. 3poOaeHO BUCHOBKHM IIO0 BiJICYTHOCTI YHIBEPCAIBHOTO MigXOMy A0 OLIHIOBAaHHS COLIAIBHO-
E€KOHOMIYHOI e(EeKTUBHOCTI CHCTEM YIpaBIiHHA. [IpOMOHYEThCS: IOTPUMYBATHCS JIOTIKM CHCTEMHOTO
MiAXOAY JIO PO3YMIHHS CYTHOCTI Ta 3MICTy MiANPHEMCTBA, Yy3arajlbHEHHS MOKAa3HUKIB COIabHO-
€KOHOMIYHOI €()eKTUBHOCTI CUCTEMH YIPaBIiHHS BiAMOBIIHO IO CTPYKTYPHHUX KOMIIOHEHTIB KOHTPOJIOIYO1
Ta KEPOBAaHOI IHiJCHUCTEM. 3alpolOHOBaHA CHUCTEMa ITOKA3HUKIB COIIaJIbHO-CKOHOMIYHOI e()EeKTHBHOCTI
CUCTEMH YIPABIIHHS, N0 BKJIIOYAE KOMIUICKCHY OI[IHKY BUKOPHCTAaHHS BCiX pecypciB MiANMpPUEMCTBA i
MICTUTb YCi 3araJTbHOEKOHOMIYHI TIOKa3HHUKH.

Knrouoei cnoea: cucrema yrnpasiiHHS, COIIaIbHO-€KOHOMIYHA €(DEeKTHBHICTh, CHCTEMHHUH MiIXia B
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Introduction. Marketing is characterized with a variety of multifaceted tools: to identify patterns of
potential consumers’ behavior; to determine effective mechanisms for product promotion. In this point, the
urgent problem is always to determine the most optimal models of marketing communications and the
formation of marketing tools for managing these communications. Marketing communications is one of the
key elements in the effectiveness ensuring of product promotion and interaction with consumers. Taking into
account the current economic and social characteristics of the market environment, in this case, the leading
role in the communication mechanisms functioning is given to the brand. At the same time, marketing
communications is often given a secondary role or a separate application, which leads to underestimation of
the role of marketing communications in strategy’s formation of the enterprise market and product
competitiveness; and consequently — to non-use of potential competitive advantages and to loss of
prospective consumer segment.

Analysis of recent research sources and publications. Problems of marketing communications and
their effective arrangement are studied in the works by many domestic and foreign scientists. In particular, it
should be noted the publications by the following authors: Yu.V. Mironova, O.0O. Kahliak and O.V. Pityk
[1], A.F. Pavlenko, A.V. Voichak and T.A. Prymak [3], H.H. Pocheptsov [4], F. Kotler and J. Kaslione [6],
Ye. Romat [12], J. Yang and A. Battocchio [14], H. Sadek, S. Elwy and M. Eldallal [17], et al. However,
despite the significant achievements in this sphere, identifying the role of marketing communications for the
enterprise requires further study, in particular in terms of communication impact and interaction between the
category “brand” and customers-consumers of brand’s products.

Purpose. The purpose of the article is to investigate the features and role of marketing
communications in the activities of enterprises, to identify factors that increase their efficiency and
performance.

Results. Effective use of marketing is impossible without the existence of an effective
communication system. An acceptable pricing policy and well-chosen sales channels may not give the
desired result without bringing the information to the consumer. That is why communication policy is one of
the components of marketing [1]. Theoretical research has shown the growing importance of marketing
communications. Along with this, among researchers there is no single point of view on the definition of the
concept and components of the complex of marketing communications as a complex of promotion.
Marketing communications should be understood as the process of transmitting information about the
company and its products in order to influence the target audience and obtain counter-information about the
reaction of these audiences to the impact of the company. The activity of companies in the field of
communications can be considered successful only if it significantly achieves the goals and objectives. In the
case of impact on the target audience, the main purpose of marketing communications is to change its
attitudes or behavior, i.e., the transition from one state to another. Tasks, been set in accordance with the goal
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above, may relate to various aspects of the activity. Effective communication with consumers has become a
key factor in the market promotion of any organization. Modern marketing requires much more than simply
creation of a product, which meet customer’s needs. Businesses need to communicate with their customers.
At the same time, there should be nothing accidental in the content of communications. Therefore, the key to
the success of the enterprise in the market is the ability to organize properly the interaction of many tools of
marketing communications with the definition of the most effective and efficient means of communication in
each case of economic activity of the enterprise [2].

Theoretical aspects of marketing communication in business are the subject of research by many
authors. Marketing communications are information and psychological connections between market objects,
which are established to ensure mutually beneficial relations and achieve the marketing goals of the
communicator in the process of creating and distributing certain values. Marketing communication policy is
a prospective course of action of the firm, aimed at ensuring interaction with all actors in the marketing
system based on a well-grounded strategy of using a set of marketing communications, to meet the needs of
consumers and make a profit [3]. Marketing communications are the basis for all areas of market activity, the
purpose of which is to achieve success in the process of meeting the aggregate needs of society. They are
used as an effective marketing tool, which includes the practice of bringing to consumers the information
necessary for the enterprise, and are considered as a process of managing the movement of goods at all
stages: at the time of product launch, before sale [4]. The objectives of an effective marketing
communications policy are [3]:

— creating a prestigious image of the manufacturer and its products;

— informing potential consumers about goods, prices, application features, advantages over
competitors’ goods, etc.;

— offering new goods, services, ideas on behalf of the manufacturer;

— maintaining the popularity of goods that are already on the market;

— providing consumers or intermediaries with information on the conditions of stimulating the sale
of goods;

— development of marketing communication measures that would persuade consumers to buy
products from this manufacturer;

— providing feedback to the consumer to determine the attitude towards the manufacturer and his
products.

The general program of marketing communication of the enterprise is a complex of advancement,
and represents a combination of five basic means of advancement [5].

1. Advertising — a paid form of impersonal presentation and promotion of ideas, goods and services,
which is ordered and funded by a particular sponsor. The main task of advertising is to encourage the
purchase of this product by a particular consumer (buyer). Therefore, advertisers need to know whether
advertising has managed to create, maintain, deepen the image of the company and its product or service,
whether advertising has encouraged the product to buy it, whether it has created a circle of regular
customers, and so on.

2. Personal sale — the presentation of goods to one or more potential customers, which is carried out
in the process of direct communication and aims to sell and establish long-term relationships with customers.
Personal selling is used in some cases much more often than other means of promoting goods and is more
effective in the wholesale sale of goods.

3. Sales promotion — one-time incentives that encourage the purchase of certain goods or services. It
is worth noting that the stimulation on the Ukrainian market began with simple tastings, which became very
popular among consumers. The effectiveness of the sales promotion system is greatly enhanced when its
tools are used in conjunction with other forms and elements of product promotion, such as advertising and
personal selling.

4. Public relations — establishing relationships between the company and various contact audiences
by creating a good reputation for the company, a positive corporate image, on the one hand, and eliminating
or preventing unwanted rumors, gossip and actions — on the other. The main tools of public relations are
contacts with the press, building a reputation, corporate communications, meetings of company
representatives with consumers and consulting. Thus, public relations (PR) are a prerequisite and an
important part (especially today) of marketing. According to some marketers, public relations is becoming a
new, fifth element of marketing, complementing product, price, promotion, place and becoming a new “P”.

5. Event marketing — the use of various means of communication for direct communication with
customers, designed to get a certain reaction. It involves the use of mail, telephone and other channels that
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allow you to reach a certain category of consumers or get an immediate response.

Although advertising effects have been the subject of research for decades, there is currently no clear
approach to determining the advertising effect. There are economic and psychological components of
advertising effects [6; 7]. Psychological advertising effects can be summarized using a multi-layered
advertising effect — the attitude of consumers. Attitude — is any change in the consciousness and/or
subconscious of the consumer, resulting in an economic advertising effect, i.e., consumer behavior in the
form of buying the product. The formation of an appropriate attitude serves as a basis for future economic
results, with a certain combination of situational factors.

Of course, every company aims to make a profit, so the economic advertising effect for everyone
becomes the main thing, and the company, as a result of consumer behavior, expects an increase in sales in
the first place. But (according to scientists who have studied the effects of advertising effects) it is almost
impossible to identify the share of sales, which has increased due to the system of marketing
communications of the enterprise. After all, there are many factors that increase the company’s profits.
Depending on the source of influence, there are three groups of the factors [8]:

— internal factors of the advertiser — compliance of advertising influence with the used marketing
strategies of the enterprise and its strategic plans, as well as the capabilities of the enterprise;

— factors related to the target audience of advertising — psychological features of the perception of
advertising, as motivation, previous experience, etc.;

— factors of the external marketing environment.

All marketing communication tools are closely related and have a common goal: to accelerate the
promotion of goods in target markets; to encourage customers to take active action (purchase or repeat
purchases, dissemination of feedback and recommendations). However, they help to achieve a common goal
in different ways and play a different role in the implementation of marketing tasks [9]. Thus, marketing
communications transform the market into a specific social category, and the key centralized phenomenon of
which — is the brand.

The brand can be rightly considered as the embodiment of various “paradigms of values” promoted
by the manufacturer and sought by the consumer: philosophical, cultural, psychological, sociological,
marketing, economic. The brand is able to act as a motivator of consumption, “psychological” of brand — is
identified with the effectiveness of marketing communication and consumer loyalty to the brand, and this is
the conceptual basis of brand’s success and profitability [10, p. 53-54]. Accordingly, in today’s market
environment, the brand is beginning to play a leading role of communicational “point of contact” between
the supply and demand. Therefore, the organization of effective marketing communication should be based
on determining the correct vector of translation of brand values. This, in turn, ensures the implementation of
business goals of a particular business entity, as well as long-term fruitful interaction with customers or
consumers [11, p. 121]. According to theoretical research and practical developments, such efficiency is
achieved by following the model of “communication pyramid” — a hierarchical system of marketing
communication goals, where each subsequent level is based on the previous one and represents a gradual
achievement of higher and more complex communication goals [12]:

— brand awareness by the target consumer audience;

— expanding knowledge about the brand by target audiences;

— formation of psychological associations of the brand in the mind

— representatives of target audiences;

— brand identification and differentiation;

— formation of a positive brand image;

— communication to the target audiences of the mission, vision and essence of the brand;

— promotion of brand values;

— stimulating sales of branded products (corporate brand of the company);

— formation of brand loyalty;

— reminders about the brand to representatives of target audiences.

The reverse effect of the communicative influence of the brand on consumer behavior is a significant
activation of the mechanisms of social comparison. Thus, a particular consumer, comparing himself with
other individuals, gets the opportunity to assess their own abilities, attractiveness, personality traits,
comparing past and current situational-factor environment. In the social plane, this leads to categorization —
the moral-aesthetic and psychological process of assigning the subject to a certain class, on the basis of
perceptual standards, stereotypes of behavior, lifestyle, and so on. Studies show that the features of social
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comparison and categorization, although, allow to build more effective communication to ensure consumer
loyalty to the brand, but the intensity of social comparison and categorization does not depend on the level of
income [13]. Thus, effective marketing communication allows to eliminate a number of restrictive barriers to
consumption and thus to carry out structural transformation of the market environment.

However, the design of effective marketing communications and the specification of forms and
methods of their implementation depends on the initial segmentation of the client by economic and social
nature: consumer preferences and expectations; level of well-being; fashion trends in society; moral
qualities; desire for self-expression, etc. [14]. Therefore, long-term arrangement of “communication bridges”
is possible with a clear establishment of such specific requirements — the customer’s/client’s avatar. In terms
of communication, a customer’s avatar is a reflection of the type of person who is really loyal to a certain
brand (brands) — this is the “ideal customer”. Modern market features show that the customer’s avatar is a
key element of marketing strategy, a specific reflection of the target audience and a comprehensive segment
for research or obtaining data from the market [15]. Marketers note that an established customer avatar
provides 80% success in promotion, as it allows to turn the average consumer into a “fanatic” of a particular
brand; resources and efforts to identify the avatar can pay off in the plural.

In this sense, it is advisable to refer to the practical results of the market environment. According to
the results of the number of studies from Online Market Intelligence about brand communications in the
markets of post-Soviet countries [16], was revealed a stable correlation between:

— positioning and value proposition of the brand — on the one hand;

— socio-psychological type of behavior and motives for decision-making — on the other hand.

According to the results of such studies, 5 typical groups — customer avatars were identified [16],
and also their propensity in terms of specific brands (Fig. 1).
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Fig. 1. Customer’s avatars in brands: Apple, Samsung, Sony*
*Source: [16]

1. “Shopaholic-esthete”. This avatar is guided by feelings, not the mind, active and dynamic, likes to
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spend time away from home, easily changes residence, work. He has an active social position, wants to
benefit society, and does not depend on advertising, but his consumer behavior depends on fashion trends.
Such a customer is prone to impulsive shopping, shopping for him is a holiday, he likes to go to expensive
stores, because the buying process itself is fun, the one does not plan expenses and buys more than really
needs.

2. “Consumer on show”. According to the description, the one is close to the previous avatar —
social, emotional, active and dynamic, but very dependent on advertising and has the image of a person who
follows to the newest. Such a customer always listens to the opinion of friends, can buy a very fashionable
thing, even if it is inconvenient, but never buys unfamiliar brands, even for the sake of saving.

3. “Moderate rationalist”. The one is guided by the arguments of reason, pays great attention to value
for money, is not ready to overpay for the brand. Does not consider as necessary to keep up with fashion,
buys only what he really needs, plans and controls his expenses. Such a customer adheres to the strategy of
buying different products of certain brands, been sure of their quality in practice.

4, “Rationalist”. Such a client declares that he lives with his mind, not his feelings, carefully plans
his budget, does not buy on credit, tries to avoid unforeseen expenses. He is reasonably frugal, goes to
inexpensive stores, is willing to buy unfamiliar brands for the sake of saving and mostly does not trust
advertising. This client is looking not so much for the cheapest, but for the best value-money options.

5. “Traditionalist”. Such an avatar is the complete opposite to the “shopaholic-esthete” — the one
lives with his mind, does not follow fashion, goes to cheap shops, buys goods, guided solely with savings,
does not borrow money at all. This customer is quite conservative and passive, he based on the desire to save
products in choosing products, so none of the advertised brands can become his favorite.

This dispensation fully reflects the results of leading brands of marketing communications and the
positioning specificity. Effective promotion is formed under the affection of the decisive influence of the
customers’ avatar, which ensures the effectiveness of marketing communication. The meaning of the format
and methodology of marketing communications is especially important for the sphere of fast-moving
consumer goods, where the decision is usually made instantly, without long-term rationale, and directly at
the point of sale. In particular, researchers note [17] the need for companies to pursue an active
communication and content policy in social media to overcome the irrelevant content, which is generated by
users of social networks (Table 1).

Table 1
The variables and their items, explanatory factor analysis (EFA), confirmatory factor analysis (CFA)
and the average variance extracted (AVE) of each variable*

Variables ltems EFA |CFA| AVE

I am satisfied with the company’s social media 0.8990.886
communications conducted via Facebook for this brand ' '
The level of the company’s social media communications
conducted via Facebook for this brand meets my expectations

The company’s social media communications conducted via 73.331%
. . 0.878(0.824

Facebook for this brand are very attractive
The company’s social media communications conducted via
Facebook for this brand perform well, when compared with|0.787 {0.715
the social media communications of other companies
I am satisfied with the content generated on Facebook by
other users about this brand
The level of the content generated on Facebook by other
User-generated |users about this brand meets my expectations

social media |The content generated on Facebook by other users about this
brand is very attractive
The content generated on Facebook by other users about this

brand performs well, when compared with other brands
*Source: [17]

0.857|0.824

Firm-created
social media

0.826|0.748

0.867|0.863

72.393%
0.839|0.862

0.870|0.801

This moderation allows to ensure the competitiveness of the brand at a high level. In the information
society, the Internet becomes an environment for users to stay and interact in the form of community
formations, where their own information space is formed, which also affects consumer behavior [18].
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Researchers note that the model of the communication process in Internet changes — from the traditional
“one-to-many communication model” to “many-to-many communication model”. This leads to changes in
the object of marketing communications on the Internet: from a specific consumer to a whole group — a
virtual community of consumers who interact with each other within each community.

Conclusion. In modern conditions, companies must actively implement marketing communications,
that will increase an influence on existing and potential consumers, enhance competitive positions in existing
markets, increase access to new markets and raise up profitability. The ability of strategically organization of
the interaction of many marketing communications tools with the definition of the most effective means of
communication in each case of economic activity of the enterprise — this is the key to the market success.
Effective marketing communications contribute to the growth of the company’s image and competitiveness,
consolidation of the brand or organization image. Customer’s avatars and communication channels, for
achievement positive marketing effect and dominance, should be used in combination, depending on the
product factor’s peculiarities and the situation in a particular market environment.
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Bonnapenko Bikropin MuxaisiBHa, KaHIWAaT CKOHOMIYHMX HAyK, JOIICHT. Xajapien
Onexkcanap BajeHTHHOBHY, KaHTUIAT EKOHOMIYHUX HayK, noneHT. ['purop’eBa Ogsecss Borogumupisua,
KaHJIUAAaT eKOHOMIYHMX HaykK, foueHT. HamioHansHuil yHiBepcuteT «llontaBchka momitexnika iMeni HOpis
Konppatioka». EexTuBHiCTH MpocyBaHHA TOBapiB Ta OpeHAIB: PoJib MAPKETMHIOBMX KOMYHiKaIii.
PosrnsiHyTO 0COOIMBOCTI i pOJIb MAPKETHHIOBUX KOMYHIKaIliil, 30KpeMa B aCIieKTi BILIMBY Ta B3a€MOJIT Mixk
KaTeropisiMiu «OpeHa» Ta «KIIIE€HT-CIOKHMBAa4 HPOINYyKTiB OpeHmy». ocmimkeHo cnenudiky IisuIbHOCTI
KOMIaHi#l y cdepi KOMyHiKaIliid, BU3HAYEHO KIIOYOBI YHHHUKH, IO 3a0€3MEeUyI0Th CIIPOMOXKHICTh BiHANTH
epeKTHBHI 3aco0M W IHCTPYMEHTH MAapKETHHIOBHX KOMYHIKalliil. PO3rNIssHYyTO 3aBIaHHS Ta €IeMEHTH
(hopMyBaHHS MapKETHHTOBOI MOJITHKH KOMYHIKaIii. [laHO XapakTepuCTHUKy OCHOBHUX 3aC00iB KOMIUIEKCY
MPOCYBAaHHA SIK MPOTPaMU MapKETHHTOBOI KOMYHIKamii MiAmpueMcTBa. PO3TISHYTO CKIaMOBI peKIaMHUX
epeKTiB K TOYOK KOMYHIKATHBHOI B3a€MOJii MK CIIO)KMBa4eM 1 TOBapoM. BHOKpeMIIEHO 3HAYYIIICThH
OpeHIy K KOMIUIEKCHOI iHTerpallii HiHHICHUX MPOMO3UIiii BAPOOHHKA 1 CTIOKUBUMX OUiKyBaHb KiieHTa. Ha
MiJCTaBl aHami3y CY4YacHHX OCOOJIMBOCTEH PHWHKY OOTPYHTOBAHO, IO aBaTap KII€HTAa € OCHOBOIO
(hopMyBaHHS MapKETUHTOBUX KOMYHIKaIlil sIK BiIOOpa>KeHHS ILiJIhOBOTO CerMeHTa. J[OCHiKeHO PO3MOai
MPUXHUIIBHOCTI 10 MEBHUX OpEH/IB y Po3pi3i BIAMOBIAHMX aBaTapiB KiieHTiB. OXapakTepu30BaHO BILIUB
comiaJpbHUX Meia Ha ¢popMyBaHHS €(pEKTUBHOCTI KOMYHIKAIIMHAX KaHAJiB, 30KpeMa I CEKTOpa TOBapiB
MTOBCSIKJICHHOTO BXKUTKY. 3a pe3ybTaTaMH MPOBEICHUX TOCIIHKEHB, 3p00JICHO BiIMTOBITHI BUCHOBKH IIOA0
MOJANIBIIOTO BJOCKOHATIECHHS MapKETHHTOBHX KOMYHIKAIliifi Ha MiANPHEMCTBI 3 METOIO 3POCTaHHS 1MiKY
KOMIIaHil Ta ii KOHKypEeHTOCIIPOMOXKHOCTI, KOHCOIAaIii iMiKy OpeHay abo opraHizaiiii.

Kntouoei cnoea: mapkeTWHTOBI KOMyHiKamii, OpeHA, aBaTap KITi€HTa, MPOCYBaHHS, KaHAIH
KOMYHIKaIliii.
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Introduction. For many people, a brand is just the name and logo (corporate identity) of a company.
But in reality, a brand is much more. That is why people often overpay for it (and pay exactly for the brand,
not for the quality of the products). When people buy a well-known brand, they pay for prestige, for image,
for emotional satisfaction.

Branding is a powerful marketing communication tool that generates demand and stimulates sells.
The brand regulates customer behavior, creates a stable favorable image of the company and product.

In the modern marketing system the central place is given to the formation and promotion of brands.

Advertising promote brands campaigns have their own characteristics. When promoting a company,
business owners strive to increase its awareness, image and ratings, as well as indicate positioning.

Analysis of recent research sources and publications. Currently the degree of knowledge of the
theory and practice of brand promotion is confirmed by many scientific papers.

A lot of material has been published on general issues of branding, as well as on the formation and
promotion of brands, which are presented in detail in the works by such well-known foreign and Ukrainian
authors in this area as: Aaker D. A. [1], Joachimsthaler E. [1], KapfererJ.-N. [2], Bastien V.[2],
O'Guinn T.[3], Allen C. [3], Semenik R. J. [3], Chatterjee S. [4], Vinod Malshe A. [4], Heath T. B. [4],
Hofer K. M. [5], Ho C.-H. [6], Chiu K.-H. [6], Chen H. [6], Papazafeiropoulou A. [6], Vogel A. T. [7],
Watchravesringkan K. [7], Bohoiavlenskyi O. V. [8], Polishchuk T. [9], Ukolova A. [10], Tanasiichuk A.
[11], Sirenko S. [11], Pnevskyi V. [11], Kotler P., Kakodei A., Larina Ya.

Nevertheless, the analysis of existing publications according the topic under study indicates that such
an important issue as brand promotion is insufficiently studied. This is what determined the choice of the
research topic.

Background. Building brand awareness is a critical component of any marketing effort.

One of the hardest aspects of marketing is designing effective campaigns that will actually give the
best positive results. Brand promotion requires a lot of attention and planning, which can make it a difficult
concept for many people.

So, the current direction of scientific research is the latest approaches, techniques and technologies
for brand promotion.

The purpose of the article is to study brand promotion peculiarities in order to increase and
strengthen its reputation.

Results. A brand is a complex of ideas, thoughts, associations, impressions, emotions, various
characteristics about the corresponding product, service, company, which are in the mind of a buyer.

A large number of buyers choose to buy a well-known brand. The reason for this is that they have
come across it many times and heard people praise and recommend it.

Brand promotion is a set of activities aimed at informing, persuading, influencing, promoting and
recognizing, as well as finding a target audience and bringing a brand to the market.

All this affects the decision-making process by consumers when choosing a particular brand.
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Brand promotion helps to leave a lasting impression of the brand in the mind of a consumer. Brand
promotion builds customer confidence and makes them believe that the quality of the product or service that
the brand represents is the best choice available in the market.

The process of brand promotion includes: marketing a brand name and logo, making souvenirs,
placing on various media, releasing videos, advertising layouts, online announcements and much more.

Building a strong brand requires consistency in the products or services that are provided and in
interaction with consumers. The main goal of all this is to make consumers of the brand feel that it can
provide exactly what they need.

Brand promotion is beneficial for both business and consumer and society in general.

It helps businesses build a long-term brand.

This gives the consumer information about the reputation, quality, quantity, price, benefits and
availability of products.

For society, it enables new jobs, activation of mass production, reduces the price of goods and leads
to higher sales of the branded product, in turn, it means higher tax revenues for the government and, as a
result, ensures economic growth.

The most popular methods used to promote brands:

1. Advertising is a way of spreading brand information through traditional media (newspapers,
magazines, television, etc.) or new media (social media, blogs, etc.). Media coverage of these events, in turn,
increases the authority and public image of a brand.

Advertising plays a very important role in promoting products in rapidly evolving markets and is
seen as one of the main brand building tools. The process is very convenient and economical, but it lacks an
individual approach.

2. Personal selling is that it involves personal communication and a separate approach to each
consumer. Sellers, therefore, after the transaction, receive feedback from the buyer. But there is a definite
disadvantage to personal selling, which is that it is a time consuming method.

3. Packaging. Nowadays, the perception and appearance of a product is very important. The better
the product looks, the faster it sells. Consumers are ready to pay a higher price for appearance and
convenience. When a product is packaged in a pretty wrapper, it does not only help to identify it, but also
builds a brand image. Custom-made packaging is a great way to make your brand memorable.

4. A 360° campaign is a comprehensive marketing approach that attempts to reach consumers at all
levels of communication channels to promote a brand. Successful campaigns will maximize sales.

5. Online brand promotion is a method of promoting a brand on various social platforms by using the
power of the Internet to reach a wider audience of users.

Considering the statistics of Internet users nowadays, online brand promotion has become on an
equal basis with traditional ones. There are even some advantages of online branding, such as: lower cost
compared to traditional; wide audience; targeted promotion; easy measurement of results and more.

Next, let's look at the main ways to promote a brand.

Website creation. First of all, you need to create content that is interesting and educational, so people
know who you are and what you can offer them. This process can be seen as a way to lure customers because
when they are ready to buy, they will be looking at your brand and not your competitors. Research displays
that most of the visitors who come to your site are not ready to make a purchase. And therefore, in order for
the purchase to take place, you need to focus on SEO (search engine optimization) strategies.

Search engine optimization. When you consider that your company is not world famous, people will
not know about your brand and what you have to offer. That is, without the right popularity, you will not
achieve what you would like. The solution is to focus on SEO and find the right keywords that your
customers will use to find your product or service online.

That is, an effective search strategy involves a number of steps, from building a keyword strategy to
doing more detailed keyword research, optimizing your site's architecture and performance, to building links
to your site.

Brand promotion campaigns through SEO-optimization imply the use of well-thought-out PR articles
that will combine both high utility for the reader and competent positioning of a brand or company. This
allows you to convey to the consumer the right thoughts in the right form, increase authority and image.

Social networks. Social media plays an important role in the e-commerce world. Thanks to them,
you have a unique opportunity to reach as many people as possible who will see your brand, and as a result,
get more potential customers.
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Studies have shown that the majority of Ukrainians use social networks on a daily basis (Facebook,
Instagram, Twitter and many others), and they are the most famous of the social media platforms. The
difference between them is the uniqueness of the interaction. This means you can focus on the network that
works best for you — instead of trying to master them all at once.

But don't just use social media to sell your products. In this case, no one will follow your brand.
Don't forget about the social side of social media.

Live broadcast. Nowadays, social media platforms allow their users to participate in live streaming.
For example, on YouTube and Facebook, you can tell your unique story and build your audience in real time.

Tell a story. In order to attract an Internet audience, you need to tell a story, because it is well known
that customers react to various emotions: delight, surprise, joy, sadness or anger. Having a page that tells
your story is not new. But most of the pages are boring enough. Liven it up a bit. Create one page dedicated
to your story, goals, and mission, and dedicate another page to your team. That is, you need to connect with
your target audience, show your unique brand identity — especially if you are cheerful, outspoken, outrageous
or magical. It is this combination of factors that will make your brand memorable.

Creation of valuable content. Google has many ways to share products and services: videos,
podcasts, infographics, blogs, and other media. This method of brand marketing will not only generate traffic
and increase revenue, but it will also make you a visible authority on the topic.

Blogging. By discussing things that are happening in your industry, you provide an educational and
informational blog and thus gain people's trust. This is exactly what blogging is all about, the overall purpose
of which is to educate and inform to the point where readers trust enough to buy a brand. But don't write a
wordy message, because even regular visitors can stop reading. Therefore, successful brand advertising
revolves around messages with as few words as possible.

Email. Creating an email list is not an easy task as the slogan on your web page with the text:
"Subscribe to our mailing list and stay updated with all our latest news™" does not sound very convincing.
Instead, you can think of another way to get your email address. For example: “Enter your email address and
get 10% off your first purchase.” This way you get an email address and increase your chances of selling an
item. The email format strengthens relationships with subscribers and leads to conversions and sales.

The LinkedIn Publishing Platform is a site that can become a stream for a multitude of users if it is
constantly engaged. It is designed as a professional tool for employees and employers, but it has gained
extraordinary popularity lately. This is largely due to the fact that professionals share information, services,
and products that they find useful or interesting on it.

Prizes. Everyone knows that customers feel more valuable and motivated when they receive free
gifts. In other words, you need to build brand awareness and establish contact with potential customers by
offering small gifts, such as fridge magnets, pens, badges, key rings, notepads. Also, you can advertise and
promote products by offering discounts or samples in exchange for honest reviews.

Infographics. Brands need a way to make their content and digital presence more vibrant, engaging
and enticing. Design is very often the main focus for those looking to make a good first impression and
establish brand awareness. Many people pay attention to a good data set. Very often this data is boring and
therefore brands that are able to visually display this data in interesting formats can earn a large number of
links from those who find it interesting. VVarious interactive data formats such as maps, graphs and charts can
be considered. These elements can be programmed in various ways. And every time they are rendered in an
interesting and interactive format, your site will be wildly popular. Exciting market data is best reflected in a
colorful and vibrant way. Another bonus is the fact that users are more inclined towards this brand building
tool as it instills faith and trust. Infographics are easy to post and share on social media, and easy to read.

Car wraps. Car wraps are custom-designed designs that can cover the entire car or part of it, bringing
a lot of attention to your brand. This way, you allow people to become familiar with your brand, slowly but
surely.

Networking events. They are similar to corporate parties, trade shows and other similar examples
that are perfect for building brand awareness. These events will not only allow you to get out of the office
and chat with real people, but also introduce potential customers who will hear more about various future
brands. Instead of taking these steps with the intention of selling a service, you need to open your mind to the
prospect of self-education, researching success stories, and making contact with others on a personal level.

Offline advertising. Placing advertising banners in an offline environment is an integral part of a
company's positioning. It can be not only advertising on billboards, but also clips on television or radio
inserts.
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People are constantly arguing about which is more profitable, offline or online advertising. There is
no need to single out any one channel, since the effectiveness of each of them will be individual for each
project.

Promotions. This is a whole list of all kinds of events and tools that provide your company with
increased interest from the consumer, increase in recognition and loyalty of real and potential customers.

Promotions include various actions, contests, free seminars, exhibitions, providing consumers with a
trial version of the product, interviews on TV, radio, etc. Promotions can be used both in online promotion
and in a live environment (offline). Promotions are an inexpensive way to promote your brand.

Loyalty programs. This can include various activities to motivate people to come back to you again
and again. Discounts have always motivated people. People love a benefit, so give it to them. We need to
think over a competent coupon-discount system, arrange sales, promotions, contests, quizzes, etc.

Free trial versions of the product. Don't be afraid to give your audience the opportunity to try your
product for free. After all, most people want to check first and only then pay money.

Free samples not only motivate people to make complete purchases, but also show you your best
side. You are not only concerned with money and profits, but also with customer satisfaction. You make sure
that they like the product, so you give them this opportunity.

Strong branding. It is very important to separate your brand from others even when you are just
starting out. To get your name noticed and your goal achieved, choose a logo that will highlight your product
and connect to your target audience. It's also important to consider using colors, styles, and shapes that mean
something to you, as every single detail will work to create who you are.

Conclusions. Brand promotion is creating consumer confidence in a product. Today, it is less
necessary to prove the importance and effectiveness of branding. The use of Internet resources will allow the
brand to reach a wider audience through social media communication and globalization. Branding on the
Internet is developing rapidly, which means that companies that start using it earlier will be significantly
ahead of their competitors, and thus will be able to increase their profits faster.

So, brand promotion campaigns are different. Some are aimed at increasing popularity, others
contribute to positioning, and still others help to capture the market.

All channels and promotion methods can be used at once, or just one. It all depends on the goals,
preferences and budget.

Branding takes a lot of effort, money and time, but it can dramatically increase a product's sales. And
as soon as a brand takes a leading position in the market and its identity is established, then a long-term
result will be achieved. That's why, put in as much effort as possible when hiring marketers who can help
you to create your desired brand image.
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V]IK 659.12:005.336-021.321

JEL M30

IBannnbka CeiTiana bBorjgaHiBHA, KaHIWIAaT E€KOHOMIYHUX HAyK, JOICHT. AreiiueBa AHHA
OJaexcanapiBHa, KaHIUAAT MTEJArOTIYHUX HAYK, JOIICHT, ACKaH I'yMaHiTapHOTO (haKynsTeTy. HamionaasHuit
yHiBepcuteT «llonTaBchka momitexHika iMeHi FOpis Kongpartroka». Oco0auBoCTi MPoCcyBaHHSA OpeHay.
HocnimkeHo ocobauBocTi npocyBaHHs OpeHay. [IpocyBanHs OpeHy — 1le KOMIDIEKC 3aX0/iB, CIIPSIMOBAaHUX
Ha iH(OpPMYBaHHS, NMEPEKOHAHHS, BIUIMB, PO3KPYTKY Ta BIi3HABAaHICTh, a TAaKOX Ha MOLIYK LJIBLOBOI
aynuTopii ¥ BHBEICHHS Ha PHHOK OpeHIy. Bu3HaueHo, 110 Mporec MpocyBaHHS OpeHIy BKIIIOYA€E B cebe:
MapKeTUHr (pipMOBOro HaiMEHYBaHHS 1 JIOTOTHITYy, BUTOTOBJICHHS CYBEHIpHOI MPOAYKLii, PO3MIIICHHsS Ha
PI3HUX HOCIfIX, BHITyCK BiJICOPOJIMKIB, MakeTH AJsl pEKJIamMH, aHOHCH B IHTepHeTi Ta OaraTo iHIIOTO.
Po3riisiHyTO HaMIOMYIApHIII METOIHM, SIKi BUKOPHUCTOBYIOTHCS JUIS IPOCYBAHHS OpPEHIIB, Taki SK: peKiiama,
0COOHMCTHH MPOJaK, yIIakoBKa, kammanis 360°, npocyBanHs OpeHny B IutepHeri. JloBeneHo, 110 crocodamu
MpocyBaHHA OpeHAy €: CTBOPEHHS CAlTy, ONTHMIi3alisi CUCTEM IOILIYKY, COLialbHI MEepexi, TpaHCIALis B
npsiMoMy edipi, poO3MoBiAb ICTOPii, CTBOPEHHS MIHHOTO KOHTCHTY, BEIACHHsS 0OJiora, €JICKTPOHHA IIOIITa,
LinkedIn Publishing Platform, npusu, ingorpadika, aBToM0GiIBHI OOTOPTKY, MEPEKEBI 3aX0aH, OQIIaiiH-
pexiIaMa, MpOMOAaKLii, MporpaMu JOSIBHOCTI, OE3KOIITOBHA po3/lavya MpoOHOI Bepcii MPOAYKTY, CHILHHUN
OpeHmuHr. Y pe3ynbTaTi JOCHIMHKEHHS BHU3HAYEHO, IO NPOCYBaHHS OpeHAYy — L€ CTBOPEHHS IOBipH
CIOKMBadiB 110 mponykry. Kammanii 3 mpocyBanHs OpeHay pizHomaHiTHI. OmHI HaIiIeHI Ha 301TBIICHHS
MOMYJISIPHOCTI, JAPYri CHOPHAIOTH MO3HMLIOHYBAHHIO, TPETI [IOMOMAaraioTh 3axONMUTH PHHOK. MokHa
BUKOPUCTOBYBAaTH BCi KaHAJIM 1 crmocoOu MpOCyBaHHS Bifpa3y, a MOXKHA 3aCTOCOBYBAaTH SIKHHCH OAMH. Yce
3aJIeKUTh Bij IJIEH, ki TOTPIOHO JOCSATHYTH, TiepeBar Ta Oro/pkeTy. bpeHnuHr BuMarae 6arato 3yCHIb,
rpoiiei 1 yacy, ajie BiH MOXe Pi3K0 30UIBIIUTH 00CST MPOJIaXKIB MPOIYKTY.

Knwouogi cnosa: 6penn, OpeHANHT, IPOCYBaHHS, peKiiamMa, IIb0Ba ayJUTOpis, PipMOBa 11€HTUYHICTB,
KOHTEHT, iHporpadika.
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Ivanytska Svitlana, PhD (Economics), Associate Professor. Aheicheva Anna, PhD (Pedagogy),
Dean of Faculty of Humanities. National University «Yuri Kondratyuk Poltava Polytechnic». Brand
Promotion Peculiarities. The brand promotion peculiarities are studied. It has been determined that the
process of brand promotion includes: marketing a brand name and logo, making souvenirs, placing on
various media, releasing videos, layouts for advertising, announcements on the Internet and much more.
Used methods to promote brands are considered, such as: advertising, personal selling, packaging, 360°
campaign, brand promotion on the Internet. The ways to promote a brand have been proven to be: website
building, search engine optimization, social media, live streaming, storytelling, creating valuable content,
blogging, email, LinkedIn Publishing Platform, prizes, infographics, car wraps, networking events, offline
ads, promotions, loyalty programs, free trial product giveaways, strong branding. As a result of the study, it
was found that brand promotion is the creation of consumer confidence in a product.

Key words: brand, branding, promotion, advertising, target audience, corporate identity, content,
infographics.
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Beryn. BaxaHHsS 1 TOTOBHICTH MEPCOHANTY BHKOHYBAaTH CBOIO POOOTY € OMHHUM 13 3HAUYIIHUX
YMHHUKIB  3a0e3neueHHs e(EeKTUBHOCTI  AISIBHOCTI  MiANPHUEMCTBA.  BupilIalpHOIO — NPHYMHOIO
Pe3yIbTaTUBHOCTI IMEPCOHATY BBAXKAETHCS X MOTHBALIs, SKa, HA HAIl MOIJISA, € CUCTEMOIO BHYTPIIIHIX 1
30BHIIIHIX MOTHBIB, SKi 3MYIIYIOTh IPAlliBHUKA JISATH MIEBHUM YMHOM. MOTHBAIIiS MepCOHANy mnepeadadae
JOBIOCTPOKOBMI BIUIMB Ha MpalliBHUKA MO 3aJaHUX IapaMeTpax A 3MiHH CTPYKTYpPH HOTo LiHHiICHOI
opieHTauii Ta iHTepeciB, (OpPMyBaHHS MOTHBALIAHOTO sIpa i PO3BUTKY Ha JaHiii OCHOBI TPYJOBOTO
MOTEHIIIaTy.

Orusig ocTaHHIX TeKepea aociaimkedb i myOaikaniii. [TpobGnema CTBOpPEeHHS 1 BIPOBAKCHHS
Cy4acHHX METOIIB MOTHBaLii MEpCOHaNy B OpraHi3amii 3a OCTaHHI POKM Halpana BEJIUKY KIJIBKICTbh
cynepedok. OjHI aBTOpU TPaKTYIOTh HOTO SIK MPOTPECHBHE, NO3UTHBHE HOBOBBEICHHS, SIKE paHillle He
3actocopyBasiocss B opranizamii (I. Adonin, JI.M. Tox6epr, B.H. I'yaun, I1. [pykep, ®. Hikcom,
B.YcruHoBa Ta iH.). IHII aBTOpM miJ «Cyd4acHUMH METOJAaMHM MOTHBALii» pO3yMiIOTh pPe3yibTaT TBOPUYOL
TSUTBHOCT] TIPAIiBHUKIB, KWW MPU3BOAMTH JIO 3MiH B OpraHi3amiiHil cucTeMi, i, SK HACNTIOK, 10 TOSBU
koMepmiiHoi Buromu Bix Hux (M.B. Kmapin, B.M. Mariamsini, M.KO. Moposora, I'.A. MoriH,
A.LIlpuroxwun, B.I'. Pi3aBsiauii i iH.).

Merta cTaTTi noJsITaEe y AOCHIKEHHI OCHOBHUX (POPM 1 METO/IiB MOTHBAIIIi IEPCOHAITY ITiITPUEMCTB
cdepu nocnyr. [IpoananizyBaTu Teopil MOTHBALIIT TIEpCOHANY 3 TOYKH 30pY iX 3aCTOCYBaHHS Ha MPaKTHUIII,
PO3IJITHYTH TPYITH METOIB MOTHBAIIIT Ta JaTH OLIHKY X e()eKTHUBHOCTI.

OcHoBHuii Matepian. CydacHi opranizauii cepu Mmociayr NmpamolTh B YMOBAaX IIyXe KOPCTKOI
KOHKYPEHLi, 110 3MYIIy€e KEpiBHULTBO IIyKaTH HaWOumbl edekTuBHI MeToau pobotu. Y TOH ke dac,
TOJIOBHOIO KOHKYPEHTHOIO IIepEeBarol0 oprasizaiiii chepu mociyr € ix mnepcoHan. Tomy ocoOJIMBO
aKTyaJIbHOKO € TpobiieMa mo0ynoBH e(heKTHBHOI CHCTEMH MOTHBAIli IpamiBHUKIB. A. Daifonb, BUAIIAIOUN
(hyHKIIIT yIIpaBIliHHS IEPCOHATIOM, TIO3HAYMB B YUCII MPIOPUTETHUX MOTHBALIIIO.

MoTuBallist — Lie CTUMYJIH, SIKi CIIOHYKAIOTh JIIOJJMHY BUKOHYBAaTH IEBHY [it0. Take po3yMiHHS JIEKUTh B
OCHOBI Pi3HMX MOTHUBAIIIHHUX CHUCTEM, L0 3aCTOCOBYIOTHCS B OI3HECI 1 CTUMYIIOIOUMX TIEPCOHAN JI0 301TbIICHHS
Pe3yIIBTaTUBHOCTI TIparli i 3HmWKEeHHs BUTpaT ¢ipmu. B manwmii gac icaye Oinbire 300 Teopiit motuBarii. Ha Ham
TMOTJISAA, CTOCOBHO aHaJIi30BaHOI cdepi, HAWOLIBII TTOBHO 1 TOYHO BioOpakatoTh (haKTOpPU MOTHBAILIT 3MICTOBHI
Teopii, B 4Mchi sKUX Mipamiga notped A. Macnoy, mogens ®. ['epridepra, a Takox Teopii «X», «Y», «Zy», mo
TIOSICHIOFOTH MOTHBAIIIIO TIPAIIiBHHUKIB 3 TOUKH 30PY JIFOACHKUX pecypciB (Tadm. 1).

Hemae emmHOro mpaBmna abo crioco0y MOTHBAIi MEpCOHANyY, alie iCHYIOTh MPHHIUIHU PO3POOKH
BJIACHOTO €()EKTHBHOTO METOY:

1. JlieBoro Oyme MOTHBAIlis, IO TO3BOJISIE CIYKOOBITIO BiTUyTH ceOe BayXIMBUM 1 oTpiOHMM. Take
3a0X0YEHHS BHKJIMKAE TI0BAry i J00py 3a31picTh cepen kKoner. OMHaK y BCbOMY CIIiJl 3HATH Mipy, B iHIIOMY
BUMAJIKy BTpaTa HaropoJ Npu3Bee 10 MOpaibHOI JUCKBai(ikalii mpaiBHUKA.

2. HemepenbaueHni oxHOpa30Bi 3a0XOUEHHS MPALOIOTh YCHINIHINIE CHCTEMHUX (LIOMicSYHE
HapaxyBaHHA TpeMii 3a sikicHy poOotry). Jlo cHCTeMHHX METOZIB IIBHUAKO 3BHKAIOTh 1 BBAKAIOTH IX
YaCTUHOIO HOPMH.
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3. IoxBana mie Kpalle MOKapaHHsI.

4. Peakuisi kepiBHMUTBa (NO3WTHBHA YHM HETaTHUBHA) MOBMHHA OyTH HeraiHowo. TakuM YHHOM,
ITJIETIINH BiayBae ceOe 3HATYINM: Ha9allbHUKY HeOaiayki ioro MOCATHEHHS a00 MpOMaXH.

5. IlpoMikHUN pe3ynbTaT Iie TeXK pe3ynabTar! CTUMYIIIOBAaHHS MPAIiBHUKIB 32 MJICHBKI YCIIXU
JIO3BOJIUTH MPUCKOPUTH JOCSTHEHHS TOJIOBHOT MeTH [3].

Taomums 1
3micT Teopiii MoTuBauii mepconasy [1]

Teopist MoTHBaIIii 3MicT Teopii MOTHBAITIT

[Tipamina notped A. Macnoy | JltonuHa 3a0BONBHSAE MOTPEOM 3a CTYNMEHEM IiX 3HAYMMOCTi: BiJ Oinbid
HACYIIHUX A0 MeEHII. PO3BHTOK OCOOMCTOCTI MOJIHBE 3a YMOBH, LIO
JIOMHA 33I0BOJIBHUBIIY HIDKYI MOTpeOH (BiTanbHI, moTpeda B Oesrerri),
MOKE 3aJ0BOJILHUTH HOTPeOU OLIbII BUCOKOTO MOPSIAKY (B MPHHAIEKHOCTI,
y 1oBa3i, B caMoakTyai3aiii)

JIByxdakTopHa MOJICIb Bci dakropu, mo Bu3HAYarOTh €()EKTHBHICTH IMPAIiBHUKA 1 MOTHBYIOTH
®. I'eprdepra HOTO IO TIparli, po3ijieHi Ha BHYTPIIIHI 1 30BHINIHI. BHYTpimTHI YHHHAKI
BU3HAYAIOTh 33J0BOJICHICTh Mpanero: npodeciiHuil ycmiX, MepcrneKTHBH
3pOCTaHHS 1 pO3BUTKY, BU3HAHHA NPOQeCiiHIX TOCATHEHD 1 30BHIILIHI:
YMOBH 1 3MICT TIpaili, YMOBH OIUIaTH IIparli, BiTHOCHHH B KOJICKTHBI 3
KOJIETaMU 1 HAYaJIbCTBOM

Teopis «X» . MakI'peropa | ['onoBHuM (hakTopoM € MaTepiajibHa 3ajeXHIiCTh MpauiBHUKIB. Tomy, mo0
MpaliBHUKH HANKPaI[UM YMHOM BHUKOHYBaJId CBOK POOOTY, HEOOXiIHO iX
CHUMYJIFOBATH B IPOIIIOBIiH hopmi

Teopis «Y» Bci npaniBHUKH MaroTh NMEBHUN MOTEHLIAN, TOMY HalKpamux pe3yJbTaTiB
MOJKHA JOCSITH, SIKIIO CTBOPUTH YMOBH ISl peaiizamii Hporo moTeHIiany.
CruMmynamMu 70 TIpami €: CaMOCTBEPIDKEHHS, MOpaJbHE 1 MarepiaibHe
320X0YEHHS, IPUMYC

Teopist «Z» VY. Oyui CriBpoOiTHUKH, BIECBHEHI B 3aBTPAllHbOMY [IHi, Y CBOeEMY H0OpoOyTi,
O1JIBIN JIOSUTRHI IO OpraHi3allii i TOTOBI MPAIFOBATH 3 OUTBIIOK BiIAY00

HesBaxkaroun Ha iCHYBaHHsI TEPEIiKy pO3pOOJCHUX 1 MPEKpacHO 3apeKOMEHAYyBalu cede cxeM
MOTHUBaI] mepcoHaty, 0araTo KepiBHUKIB MiAIPUEMCTB CTHUKAIOTHCA 3 ASSIKUMH TpynHouaMmu. CydacHoMy
KEPIBHUKY MOTPIOHO KOMIIETEHTHO IIMIMTH 10 MHUTAHHS CTUMYJIIOBAHHS MiAJICIIIMX, 00 3 HaWMEHIIMMU
BUTpPAaTaMy JOCSAITH BHCOKHMX IIOKa3HHMKIB (DYHKIIIOHYBaHHs opranizamii. CucTtemMa MOTHBALl MOBHHHA
BiJNOBiJATH OCHOBHUM MOTpeOaM KOJIEKTHUBY 1 JIETKO MOJEPHI3yBATUCS CI1IOM 33 MiHJIMBHUMH YMOBaMHU.

Oco6nuBy yBary BapTo NPHIAUIMTH BUAUICHHIO IPOIIOBUX CYM Ha KOPIOpaTuBHi cBsiTa. [IpoBeneHHs
MOJIIOHNX 3aXOJIiB JIOTIOMArae 3rypTyBaTH KOJIET, MPUIICTUTH ITepCOHaTy KOPIIOPAaTHBHUI AyX, HANArOJUTH
JpYy>KHI BIIHOCHHM MK CHiBpOOITHUKaMHU [6)].

Bunis HemaTepianpHOT MOTHBaIIi1 HabaraTo Oinbie. [0 HUX BiTHOCATHCS HACTYIIHI.

IToxBana Bix amMiHicTpalii opranizaiii. SIKI0 KepiBHHUK 3ayBaXky€ HE JIMIIEC IPOMaXHU MiAJIeTIuX, a
i yCIIITHO BUKOHAaHY poOOTY, HE CKYIUTHCS Ha MOXBaly, CIIy>KOOBII MParHyTh 1 HaJa i HE PO34apoOBYBaTH
KepiBHULTBO. ToMy B yCTaHOBax i CbOTOJIHI BHKOPHCTOBYIOTHCS AOIIKH MOLIAHU SIK (OpMa 3a0XOUYCHHS
JOOpPOCOBICHUX TMpaIiBHUKIB [1].

[TigBuiienns no ciyx6i. KoxkeH mianernuii 3Hae, 1o 3a SKiCHE BUKOHAHHS TPYAOBUX OOOB'SI3KIB
oMy rapaHTOBaHE MiJBHUILEHHS Ha mocaxi. Lle miaBuinye Horo cratyc cepel KoJer i CIpuse Kap'epHOMY
pocty. OfHaKk ciifi 3HaTH Mipy, B iHIIOMY BHUIAJAKY L€ MpHU3BElE OO0 KOHKYPEHTHOI OOpOTHOM BCepeauHi
KOJIGKTUBY, 1 PO KOMaHJIHY poOOTYy OBEAETHCS 3a0yTH.

[linBumenns kpawmigikamii 3a paxyHOK opradizaiii. HaBuaHHs migBummuTth mpodeciiiHuii piBeHb
MEPCOHAITY 1 CTaHe MPEKPACHUM CIIOCOOOM MOTHBAIIIT MTPAIIOBATH KPallle ISl KOKHOTO CITIBPOOITHUKA.

CTBOpeHHs IpYXHBO1, Teruiol aTMocdepu. BifIcyTHICTh 3TypTOBAHOCTI Y KOJIET HETaTUBHO BILJIMBAE
Ha po0OTy OpraHi3aiii B IIJIOMY, B TOW 4Yac SIK Jpy>KHA KOMaH/Ia 3 JICTKICTIO BIIOPAETHCSI 3 HAUCKIIaHIIIIMMU
MU TaHHSIMH.

CrtBopeHHs iMIKy ¢ipmu i TypOoTa mpo Hboro. Oprasizaris, SKa 3aBOIOBaNa IMOMYJSIPHICTh Ha
PHHKY, IPUBAOIIIOE HE TUTHKU TOTCHIIIHHKUX KITI€HTIB, ajie i POOUTH MPECTHKHOI pOOOTY B Hild. A 3HAYUTH, LIe
€ 9yI0BOKO MOTHBAIII€IO [5].

Opranizatiis cibHOTo 103BiUTA. PoO0Ta B KOMaHi — I1e HE TUTBKY CITIIBHA Mparid, a i BiAMOYNHOK.
Buiznu Ha mpuponay, CHOPTHMBHI 3MaraHHs, CHiUIbHE BiJBiAyBaHHS TeaTrpy, My3€l0, BUCTaBKH 3/aTHi
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3TypTYBaTH BECh KOJIGKTHB, a KOXXCH CHIBPOOITHUK OyIe IOpPOKUTH CBOIM poboumMm micmem. Taka
MOTHBAIIisl IEPCOHATY 3aCHOBaHA Ha MPUHIHUII: XTO 100pe BiAMOYMBAE, TOM J0Ope Mpatroe.

HasiBHiCTS 3BOPOTHOTO 3B'SI3Ky — IIpeKpacHa MOTHUBAIIIS CIIYKOOBIIIB. SIKIO KOXKEH I UIETIINI 3HAE,
mo Horo ayMka HeOalmyke KEpiBHHUIITBY, 1 HE OOIThCcS TPOIMOHYBATH imei MomepHizamii poOoTu, Ie
MO3UTUBHO MO3HAYAETHCS HA BCHOMY ITiATIPHEMCTBI.

CriocoOu MoTHUBalii NepcoHaty po3poOsIIOTECS 3 IEBHOIO METOIO: AJISi CTUMYJIIOBaHHS ITiABUIICHHS
SIKOCTI POOOTH miyierux. IcHye Oarato iHHOBAIIHHMX METOIB MiABUIICHHS Mpaie31aTHOCTI. Bei X yMOBHO
MOJKHA PO3IUINTH Ha TPU OCHOBHI KaTeropii:

— InnuBigyansHa MOTHBALIiS, SIKa Ma€ Ha MeTi poOOTy 3 oOkpeMumH mianernumiu [10];

— MopanbHa 1 TICHXOJNOTiYHA MOTHUBAIsl - BHUKOPUCTOBYETHCS JUISL 3aJ0BOJICHHS OCHOBHHX
BHYTPILIHIX NOTped NMpalliBHUKIB;

— Oprani3aiiliHa MOTHBALIS - IOTIOMArae CTBOPUTU CUCTEMY CTHMYIIIB JUIS CITY>KOOBIIIB BCEpEe/IHHI
YCTaHOBH.

3araoM, OMNpaNbOBYIOYHM 3HAYHY KUIBKICTHP TEOPETHYHOTO Ta IPAKTHYHOTO Marepiany Ta
JOCHIDKEeHBb, BAPTO 3ayBaXKUTH, IO peaji3allis iHAUBIAyalbHUX METOMIB MOTHBALIi NEPCOHATY MOXKIJIKBA B
Takux (opmax:

— CriibHi CBATKYBaHHSI 3HAUYIIUX MOJiH B )KHUTTI KOJIET;

— IloueproBe mpu3HAuUCHHS BIANOBINATBHOTO 3a OpraHizamilo HeQOpMaILHUX YU  TO
KOPIIOPATUBHUX 3aXO/IiB;

— OdopmiieHHsI KaOiHETIB TICUXOJIOTIYHOTO PO3BAHTAKEHHS Ta BiAMIOYNHKY NEPCOHAIY;

— InpopmyBaHHS KOJEKTHUBY PO OCOOUCTI JOCATHEHHS KOYKHOTO IPALliBHUKA,;

— TlpoBenenns 3marasns [6].

MopanpHi Ta TICHXOJOTiYHI METOJIWUKHA CHPUAIOTH TPOQECiiHOMY pPO3BUTKY CIYyXOOBII 1
IiIBUILICHHIO HOTO Tpane31aTHoCTi. Jlo HUX BiTHOCSTS:

1. ComjanbHe AiarHOCTYBaHHS MEPCOHANY KomriaHii. J[iarHOCTHKa JomoMarae BCTAaHOBHTH 0a30Bi
comianpHi MpoOIeMu TPYASIIUX, BUPIIIYIOUH SKi MOXKHA BIUIMBATH HA TTEPCOHAIL.

2. IlpoBenmeHHS TPEHIHTIB i 3MaraHb, CIPSIMOBAHUX Ha BHABIICHHS JFOEH 3 I AEPCHKUMU SIKOCTSIMU.

3. CrBopenHst ocobnuBoi atMocdepu. Croau BiIHOCATHCS KoJlipHA TamMMa o(OpMIICHHSI KaOiHETiB,
MY3HKa B IPUMILIEHHSX JUISl PETaKCy i MOXKIIUBICTh MPOSIBY TBOPYOCTI B OBCSKICHHIH pOOOTI.

B sixocTi MOpanbHOTO 3a0X04YEHHS 3aCTOCOBYIOTB!

— TOXBaJly MpaIliBHUKA Y MIPUCYTHOCTI KOJIET;

— 0COOHUCTY NOJIIKY KEpiBHHUKA, BUCIIOBJICHY YCHO 200 0pOpMIICHY y BHIJISII JkcTa [2].

Opranizaiiini METOA¥ MOTHBAIl JO3BOJISIIOTh CHCTEMAaTH3yBaTH POOOTY YCTaHOBU 1 JO HHUX
MO>KEMO BIIHECTH:

1. Opranizatis Hapaj i MIaHEPOK I BCHOTO KOJNEKTHUBY. [HpOpMyBaHHS MmiJIETIINX MIPO 3aBIAHHS
KOMIIaHii, MO>KJIMBICTh IOYYTH JTyMKY KOKHOTO CIIPHSIOTH 3aJy9EHHIO B POLEC JOCSATHEHHS CITUTEHOT METH
BCiX MpaliBHUKIB.

2. AnMinicTpyBanns. Bxirodae B cebe:

— odopMIeHHS nieperNiky QyHKIIOHATEHUX 000B'SI3KIB ITiIJICTIIHX;

— BHBYEHHS HOPMATHUBHOI 0a3u, MOB'A3aHO1 3 (YHKIIIOHYBaHHIM yCTaHOBH;

— CTBOPEHHS KOJIEKCY €THKH IpaIliBHIUKa KOMITaHil;

— KYJBTYpY CIUIKYBaHHS 3 KITIEHTaMH Ta KOJIETaMH;

— (QopmyBaHHS CHCTEMH 320X04Y€Hb 1 OKapaHb, sKa MOMIHPIOETHCS Ha BECh epcoHal (pipMu.

Taki MeTONWKHM TOMYJSPHI B YCTAaHOBAaX, A€ OIIBIIICTH CIYXOOBIIIB TOBOAWTHCS 3MYIIyBaTH
NpalioBaTH, a KEPiBHUITBO HAJalITOBaHE HAa 3aCTOCYBaHHS «Oarora i mpsHUKa». 3 iHIIOro OOKy, YiTKe
3HaHHsS CBOiX OOOB'SI3KIB, a TAKOX HACHIJKIB X HEBUKOHAHHS — L€ BAYKJIMBA CKJIAJ0Ba POOOTH KOKHOTO
MiaIpuEMCTBA [4].

I'peiinepyBanHs — 0JjHA 3 Cy4YaCHUX METOIMK IiABHIICHHS Mpale3AaTHOCTI nepcoHany. 3a3HauyeHni
METOJ MOTHBaLii MepcoHaty A03BOJIsE CHOPMYBATU 1€EPAPXIYHY «CXOAM» CIIBPOOITHHUKIB OO IX WIHHOCTI
JUIsT KOMIIaHil, Ha MiACTaBl SKOi PO3PaxOBYEThCS CHCTEMa BHHArOpOAd POOOTH KOXKHOIO CIIy>KOOBIIS.
Kpurepii oriHOBaHHS, IO 3aCTOCOBYIOTHCS B TpelayBaHHS: KBamidikarlisi, OCBITa, BiIMOBIIAIBbHICTD,
CTapaHHICTh, NPOILYKTUBHICTb.

Cepen ycix METOJIB MOTHBAIlii MEPCOHANY HAWOUIBII Pe3ylIbTATHBHUMH € HECTaHJapTHi. Taki
METOJUKHA HE BUMArarTh BEIMKUX (DIHAHCOBMX BUTPAT 1 3aCHOBaHI Ha KpEaTHMBHOMY ITiJIXOJi KEPIBHHIITBA
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0 opraHizarmii mpami. barato KepiBHHKIB 3a0XOUYyIOTh KaIpOBHX CIYXKOOBIIB, M0 MPOIOHYIOTH
HECTaHAAPTHI MiIX0AW MOTHBYBAHHS IIEPCOHATY.

[Tpuknagom TakuX HECTAHAAPTHHX PILLICHB €:

— JKaprisnuBa popma mokapaHHs HembaimuBux mimieriux. He 000B's13k0B0 3HIMATH mpemito abo
mrpadyBaTi HEAO0AWNIMBOrO NpamiBHUKA. JIOCHTh NPUBIACHUTH HOMY JKapTiBIMBE 3BAaHHS <UTIHUBIA
Bigaimy» abo «Yepenaxu Micsmi». Taki «TUTYyIHU» MOTHBYIOTH JIFOAMHH HA MiIBUILEHHS SKOCTI CBOET Mpalii.

— IrpoBi kabinern. Taka MeTonvKa HaJaHHS MPHUMIIICHb, I MOXKHA TOTPATH 1 BIABOJIKTUCS BiJ
pyTHHHOI pOOOTH, BIAMIHHO 3apeKoMeHayBaja cebe B OaraTboX 1HO3eMHHMX KommaHisx. Taka
PO3BaHTaXKEHHSI MIIBUIIYE MPale3aTHICTh KOJIEKTHUBY 1 mokpatiye odicHy atmocdepy.

— PanToBi momapynku. HecnozgiBane 3aoxodeHHs (HaBiTh HE3HauyHE) MOTHBYE IpalliBHUKA
MIPOIOBXXYBATH MPALOBATH TAK CaMo, a TO 1 Kparle.

— Typborta mpo cimi. Lle MoxxyTh OyTM HOBOpiUHI paHKH ab0 MOAAPYHKH IJISl AITEH, a TaKOX
3HWKKH JUIS BIATIOYMHKY YJICHIB CiM'T CIIiBpOOITHUKIB.

— JonarkoBuii BignounHok. He o0O0OB'I3KOBO BHIUIaYyBaTH IMpalliBHUKAM TPOIIOBI IMpeMii.
JlonaTkoBui BUXITHUI — 1€ BiIMiHHA aJIbTEPHATHUBA IPOIIOBOT BHHATOPOTH.

— «[ToBTOpEHH:», a00 MeToAWKa aHainorii. 3'sBuiIacsi BOHA IiJ] 4ac Kpu3H, Koiu Oarato Qipm He
MaJli MOXJIMBOCTI MaTepiajibHO 3a0X04YyBaTH CBOIX CIyXOOBIiB. 3aCHOBaHa METOJMKA HA TCHUXOJIOTIUHI
0CcOOIMBOCTI JIIOAEH, a caMe HeCBIIOMOMY HacjigyBaHHi. HauanbHUK CBOIM MPUKIAIOM MOTHBYE IiAJIETIINX
Ha SIKiCHe BUKOHAHHS NpoQeciiHIX 000B'SI3KIB.

[IpueMHUM TONATKOBUM CTUMYJIOM MOXE CTATH HATOPOJKCHHS «IIPAIliIBHUKIB MiCAI» KBUTKOM B
KiHO 200 a0OHEMEHTOM IS BiJIBiAyBaHHS OaceiiHy

BucHoBoK. Pi3HOMaHITTS iICHYIOUMX METOMIB YIIPaBIiHHS MEPCOHAIOM BEJHKE, MPOTe, HAHOUIBITY
e(EeKTHBHICTh BUKOPUCTAHHS METO/iB IPUHECE TIILKK B 3aCTOCYBaHHI X B KOMIUIEKCI, a HE OKpeMo. Takum
YUHOM, IPH MOCTIHHOMY BJOCKOHAJICHHI MEHE/PKMEHTY IMEpCOHANy Ha BHXOJi KOJEKTUB OTPUMYE NOBHE
3aJI0OBOJICHHSI CBOIX MOTPeEOD, a MiIMPUEMCTBO — Pealli3allito BIACHHUX, 1 OTpUMaHHS MPUOYTKY.

TakyuM YMHOM, BHBYECHHS MpoOJeM MOTHBALil TpaliBHUKIB 1 po3poOka iHHOBAIIHHUX METOJIB
CTUMYJIOBAHHSI 1 CIOHYKaHHs TepcoHany Mo Oinbll epeKTHBHOI TPYINOBOI MISIBHOCTI € 3apa3 OJHUM 3
KITFOUYOBHX YMOB YCIIIIIHOTO PO3BUTKY KOMIIaHi1 i 30€peKeHHS TiTHOTO PiBHSA KOHKYPEHTOCIPOMOXKHOCTI Ha
PHHKY.
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Yepuum Ipuna BorogumupiBHa, 10KTOp eKOHOMIUHHX HayK, npodecop. Ko3uk Mina BikropiBua,
acmipantka. HanionaneHuil yHiBepcureT «llonraBchka momitexnika imeni HOpis Konapartioka». Cyuachi
¢opmu i Meroam MoTuBamii mepcoHany mianmpuemMcTB cdepu mocayr. Mera cTarTi nHoisrae |y
JOCHI/DKEHHI OCHOBHMX (OpM 1 METOJiB MOTHBAIii MEpPCOHANy MiIANPUEMCTB CQepu  TOCIHYT.
[IpoananizoBaHo Teopii MOTHBaLii MEpPCOHATY 3 TOYKM 30py IX 3aCTOCYBaHHS Ha MPAaKTHLi, PO3TISTHYTO
Ipyly METOJIB MOTHMBALil Ta IaHO OLIHKY iXHil edexTHUBHOCTI. Bu3HaueHo, mo 1 eQeKTUBHOCTI poOOTH
MEPCOHANTY Ha MiJIPUEMCTBI HEOOXIHO IHAWBIAYaNbHO MIIXOMUTH 10 KOKHOTO IpaiiBHHKa. CyKyIHICTh
320X0YCHb, SIKI MOKHA 1 MOTPIOHO 3aCTOCOBYBATH, 100 CTUMYIIOBATH MpAaLiBHUKA O SIKICHOTO BUKOHAHHS
CBOIX IMOCaJOBUX 0OOB'SI3KiB, HA3UBAETHCSA MOTUBALIIEI0 MIEpCOHANY. Taka MOTHBALIiSl TOYMHAETHCS 3 MI00PY
BHUCOKOKJIACHUX (DaxiBIiB Ha Mocaay ¥ MIATPUMYETbCS IMiJ] 4ac poOOTH KepiBHUKOM. YcCHimmHi ¢ipMu
BKJIQ/IAlOTh 3HAYHUH KaIliTal y PO3BUTOK TPYAOBHX PECypCiB, pO3IISAIOYM HOTO HE sSIK BHTPATH, a SIK
aKTHBH MiANPUEMCTBA. 3TOJIOM KalliTall, BKJIaJCHUH B JIOJEH, 3pocTae, a He 3MEHLIYETHCS, SIK KarliTal,
BKJIaJIcHUI B 3aco0M BUpOOHHUIITBA. Came JIIOJChKUN KaliTal, a He 3aBOJU, YCTaTKyBaHHS W BHUPOOHHUI
3amacu 3a0e3MevyroTh KOHKYPEHTOCTIPOMOXHICTh Ta €KOHOMIYHE 3POCTaHHS MiANPUEMCTBA. YTPaBIiHHS
MEPCOHANIOM BKJIOYae Oarato ckianoBux. Cepen HUX: KaapoBa IOJNITHKA, B3a€MOBIAHOCHHHU B KOJEKTHUBI,
COLIIaJTbHO-TICUXOJIOTIYHI  aclieKTH ympaBiiHHA. KirodoBe 3k Micle 3aiiMae BH3HA4YeHHS CIIOCOOIB
CTUMYJTIOBAHHS 1 MOTHBALil MPaLiBHUKIB. Morusanis € OJIHUM 3 HaNBaXKITUBIIINX
BHYTPIITHBOOPTaHI3aIIfHUX TPOIECiB, a OCOONHMBICTh HOTO TMOIsATac B TOMY, IO BiH Oe3mocepemHbO
CIpsSAMOBaHUM Ha IOCATHEHHS IIiJIel opradizamii. YcCmiX MiANPHEMCTBA € Pe3ydbTaTOM B3AEMOIIl MiX
CHiBpOOITHHKAMHU 1 KIIIEHTAMH, MPOIYKTOM 1 opraHizamicto. Tomy, mo0 CTBOPUTH KIIIEHTOOPIEHTOBaHY
KOMIIAHIIO, Il TPU €JIEMEHTH MaloTh IpalfOBaTH pa3oM 3ajjisl OTPUMaHHsA NpHOYTKY oOprasizaijii Ta
(hiHaHCOBHX BUTI JJIs CiBpoOiTHHKIB. Lle Moke OyTH MOCATHYTO MUTSIXOM HaJaHHS BUHATOPO] Ta CTUMYJIIB
abo Buroj B 00OMiH Ha ix epekTUBHY poOOTY ISl JOCSITHEHHS LiJIEH opraHizarii.

Knrouoei cnosa: nepconain, MOTHUBallis, chepa mocayr, METOU MOTHBAILi1, HOpMHU MOTHBAII].
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Chernysh Iryna, Doctor of Sciences (Economics), Professor. Kozyk Mila, PhD Student. National
University «Yuri Kondratyuk Poltava Polytechnic». Modern Forms and Methods of Employees
Motivation at Service Companies. The purpose of the article is to study the main forms and methods of
motivating staff of enterprises in the service sector. The authors analyzed the theories of staff motivation in
terms of their application in practice, consider groups of motivation methods and evaluate their effectiveness.
It is determined that for the efficiency of staff at the enterprise, it is necessary to approach each employee
individually. The set of incentives that can (and should) be used to encourage the employee to perform their
duties properly is staff motivation. This motivation begins with the selection of high-class professionals for
the position and is maintained during the work of the head.

Key words: employees, motivation, services sector, methods of motivation, forms of motivation.
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Introduction. The efficiency of construction and the housing market is a powerful driver of
development with a significant multiplier effect on the whole economy. In particular, in the EU, the
construction sector generates about 9% of GDP, provides 18 min. jobs primarily for small and medium-sized
businesses, creates new jobs, contributes to solving social, climate and energy problems [1]. In Ukraine, the
contribution of the construction sector to GDP does not exceed 3%, which is three times more than in the
EU.

The development of the sector is provided by various instruments, among which mortgage lending
plays an important role. This tool is especially important in markets with high unmet demand for quality and
affordable housing. Therefore, the expansion of the mortgage market is an important condition for ensuring
the stable development of the national economy. This will help to address both the social problems of
providing different segments of the population (especially young people) to meet their housing needs
through the mechanisms of the financial market, and the stability and sustainability of the financial sector
related to the construction of economic sectors. The scale of the housing issue requires proper state
regulation of the mortgage lending market to create favourable conditions for all market participants —
housing consumers, developers, lenders.

Background. Among the key problems limiting mortgage lending in Ukraine are the high cost of
credit resources, low incomes of the majority of the country's population, especially young people, gaps in
the legal protection of housing market participants, and the weak attractiveness of long-term bank lending. A
number of conflicts related to new buildings are not conducive to the development of the mortgage market,
especially in the primary housing market. And inconsistent monetary policy does not encourage banks to
expand their high-risk mortgage portfolio in the presence of more profitable consumer loans and DGFs
(Domestic Government Bonds). The problem of fragmentation of state regulation and support programs in

92 [ #14 I Economics and Region Ne 1 (80) — 2021 — Yuri Kondratyuk National University [




— Ipouwii, pinaHcu i Kpedum

the primary and secondary housing markets exacerbates weak market trends. Moving away from such
fragmentation will allow more efficient use of state support potential and targeted use of state resources.

Analysis of recent research sources and publications. Problems and prospects for the development
of mortgage lending in Ukraine were considered by the following well-known Ukrainian scientists:
L. Svystun, Yu. Dovhal [2], I. Liutyi, V. Savych, O. Kolivoshko [3], K. Borysiuk [4], A. Diachenko [5] et al.

However, the validity of government programs to stimulate the housing market through credit
instruments, which will help attract domestic investors, reduce the cost of mortgages and address other legal
and financial obstacles to the development of the mortgage market, remains insufficiently studied.

Setting objectives. The purpose of the article is to substantiate the directions of increasing the
efficiency of state support of the housing market in Ukraine and the development of mortgage lending.
Disclosure of the purpose requires the definition of trends in the formation of housing, the peculiarities of
bank mortgage lending, the specifics of the application of state incentive programs in the housing market.

Results. The housing issue remains extremely relevant to the general population. The vast majority of
the country's housing stock (70%) is built to Independence with low standards of quality, convenience,
energy efficiency. According to the Ministry of Regional Development, in Ukraine 54% of the country's
citizens live in overcrowded housing (in many EU countries it is only 2-7 %), and 39% of families have less
than the sanitary norm (13.65 m?) of living space per person [6]. That in the conditions of development of
technologies and increase of well-being has formed considerable postponed demand for new habitation or
updating of available. The construction sector does not play a proper role in shaping the country's GDP,
forming, in particular, in 2019 only 6.4% of the total output of products and services in the country and 2.7%
of GDP. Such a limited contribution of the construction sector to the economy indicates a significant
unrealized potential that needs proper government incentives. In general, it is the duty of the state, which
according to Article 47 of the Constitution, should create conditions under which every citizen will be able to
build housing, buy it or rent it [7].

The housing stock of Ukraine at the beginning of 2020 exceeded 1.01 bln.m?, reaching a record for the
entire period of independence growth of total living space by 18.1 min.m? in 2019 (Figure 1). The level of
total living space per capita reached a maximum — 24.2 m? (in 1990 — 17.8 m?, in 2014 — 22.6 m?).

Housing stock growth, mln.m? over to the previous year 18.1
» 130,8 min m? (11,9%)

199,0 . .
56 73 65 82 7T 4q 69 85 i - loss of housing stock in 2014,
including:

Total area of housing stock, min.m? 40,5 min.m* (100%) - AR Crimea,
1096.6 © T -37.3 min.m? (67,9%) - Luhansk region;
1072.2 ) , -52,9 min.m? (51.1%) - Donetsk region.

10114
966,1

68.2 Z AR Crimea
W Luhansk region
& Donetsk region

2000 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2013 2014

Fig.1 Dynamics of housing stock in Ukraine in 2009-2019, min.m?
Source: State Statistics Service of Ukraine [8]

Due to the aggression of the Russian Federation, Ukraine in 2014 lost almost 12% of the available
housing stock of Ukraine: all housing in the Autonomous Republic of Crimea (40.5 min.m?), two-thirds of
housing in the Luhansk region (67.9% or 37.3 min.m?) half of the housing stock of the Donetsk region
(51.1% or 52.9 mIn.m?). However, significant unmet demand, including due to forced internal migration,
contributed to the active growth of the housing stock, the growth rate of which in 2015-2019 averaged
9.0 mIn.m? per year, which is 1.5 times higher than the corresponding average growth rate before aggression
(6.0 mIin.m? on average in 2009-2013).

The downturn in the economy in 2020 reflected the high dependence of the construction sector on
changes in consumer sentiment, the purchasing power of the population and the solvency (profitability) of
business. The index of residential real estate construction fell to a record high of — 16.5%, which is largely
due to falling demand for new construction due to the pandemic and declining resources among developers
(Figure 2).
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Fig. 2 Dynamics of housing commissioning and changes in the index of residential real estate
construction in Ukraine in 2011-2020, mIn.m? and %
Source: State Statistics Service of Ukraine [9]

The commissioning of residential real estate has halved (to 5.7 mln.m? against 11.0 mln.m? in 2019).
Even taking into account the possible adjustment of this indicator, it reflects the high sensitivity of the sector
to general economic trends and requires a proactive government policy in the housing market.

The introduction of state support programs requires taking into account the current state of the market
and the peculiarities of its functioning in the country. It should be noted that residential real estate in Ukraine
is mainly privately owned, so it is advisable to regulate the housing market as widely as possible on a
commercial basis. And such instruments include mortgage lending. Figure 3 shows the main components of
the functioning of the housing market in Ukraine.

Demand for housing Ways of financing Types of market State support

for personal living accumulation and srimary regulation of building codes, prices,
i 4 . -

= purchase I - conflict resolution
for business rent with redemption secondary construction/lending for budget
funds
passive free of charge partial compensation for
mvestments mortgage loans

mortgage loan

Fig. 3 The main types of demand for housing, financing ways, markets and state support

Given the low incomes of the general population and the availability of housing for most citizens, the
demand for housing is limited due to the accumulation of the entire amount. Opportunities to receive housing
free of charge from the state or enterprise are also reduced. Budget resources are increasingly refocused on
social protection, and private enterprises, in general, do not have the practice of providing housing for their
employees free of charge. There is a higher potential for increasing the demand for housing for further
commercialization — renting, resale, passive investments to save capital. For such demand, the possibility of
purchasing housing in a short time is relevant, which will increase the possibility of obtaining income from
such investments. For such purposes, government support for mortgage lending can be a significant impetus
for both the credit and housing markets.

Mortgage lending is still inaccessible to the general population due to the high cost of housing and the
cost of servicing such loans. The average size of new loans ranges from UAH 485.4 ths. (July 2019) to
UAH 761.0 ths. (November 2020) (Figure 4).

However, rising average monthly wages are expanding the effective demand for mortgages.
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Fig. 4 Dynamics of the average size of a new mortgage loan in Ukraine in 2018-2020, ths. UAH
Source: National Bank of Ukraine [10]

Thus, the average mortgage loan in December amounted to UAH 702 ths., which if repaid in equal
instalments over 10 years (120 months), the monthly payment on the body of the loan would be
UAH 6.2 ths. The average monthly salary in December 2020 increased to UAH 14.7 ths. In the case of
sustainable economic growth and job retention, servicing such a loan does not seem to be critically
burdensome.

According to the National Bank of Ukraine (NBU), in July—September 2020, in banks the demand for
mortgages among the population, especially among young people, increased by a record. Banks informed the
NBU that in December 2020 they issued 743 mortgage loans worth UAH 521 min., and in 2020 as a whole —
by UAH 3.8 bin., which is 36% more than in 2019 (Figure 5).

3758 min.UAH of mortgage loans in 2020, including: 497
548 min.UAH - primary market
3210 min.UAH - secondary market

primary market Il secondary market s total

Fig. 5 Volumes of mortgage lending in the primary and secondary markets in Ukraine in 2020,
min. UAH
Source: National Bank of Ukraine [10]

An important factor in such dynamic growth in demand is the reduction of interest rates on mortgage
loans.

Also, the domestic mortgage market is excessively concentrated, and almost 88% of new transactions
amount to UAH 3.3 bin. concluded only five banks. A feature of mortgage lending in the country is the
dominance of transactions in the secondary market, which accounts for almost 85% of new mortgages. In the
regional context, the largest number of mortgage loans was issued: in Kyiv — 1.5 ths. agreements worth
UAH 1.4 bin. (37% of the total amount), in Kyiv region — 646 agreements worth UAH 605.1 min. (16% of
the total amount), in Kharkiv region — 617 contracts for a total amount of almost UAH 296 min (8%), in
Lviv region — 345 contracts for a total amount of UAH 240 min. and in Dnipropetrovsk region — 388
contracts for a total amount of UAH 192.6 min.
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Ukraine implements a number of state programs in the housing market, which have the following
problems: limited allocation of resources for programs; the ambiguity of conditions of participation in
programs; narrow target (departmental) orientation; the short period of action; high official and unofficial
price of participation in the program; inconsistency of responsibility of program participants.

In particular, the current State program for providing youth with housing for 2013-2023 [11] is
designed for 10 years, but since 2015 the state budget does not provide for its implementation, and partial
funding is provided within separate local budgets. In general, the State Youth Housing Fund implements
housing programs in 7 areas: loans from the authorized capital; loans for IDPs (Internally Displaced Persons)
and Participants in hostilities (Joint Forces Operation); affordable housing; preferential youth lending;
cheaper mortgages; partial compensation and lending to condominiums [12]. In particular, in the direction of
cheaper mortgages for 2012-2020 compensations of UAH 484 min. were paid, of which UAH 34.5 min. in
2020. And under the program "Affordable Housing” in 2010-2020 from the state budget financed
UAH 897 min., a third of which — in 2019 (UAH 347 min.), and from the local UAH 81.7 min. (of which
UAH 54.2 min. — in 2019-2020).

Limited and uneven funding under the budget program KPKVK 2751190 "Providing state support for
the construction (purchase) of affordable housing" is considered among the key obstacles to achieving the
goals of the program. This is analysed in more detail in the report of the Ministry of Regional Development
of Ukraine [6]. The positive effect of state support programs is the involvement of citizens' own resources in
the construction industry.

Given the experience of developed countries, the best example of finding a domestic investor may be
to expand the availability of mortgages, which primarily depends on the cost of resources: the NBU discount
rate and market rates on deposits. Since, as of today, the discount rate of the NBU is 6.5%, and rates on
hryvnia deposits of the population have dropped to 7-9% per annum, the mortgage rate of 7-9% per annum
may become a reality.

It is also necessary to provide legal protection for the two parties to the loan agreement — the investor
and the lender. To protect the rights of the investor, it is necessary to provide the depositor with housing in a
timely manner, and to protect the rights of the creditor there is a need to regulate the acquisition of property
rights by the investor only on full repayment of the loan. That is, in a contractual manner to protect the
investor (consumer) from the problems of long-term construction. On the way to overcoming all obstacles,
the mortgage needs to be completely "reboot”, and the main task of the Government is to create legal
conditions and a transparent mechanism for all players in the real estate market.

The active policy of the Government on the renewal of affordable lending programs, including
mortgages, has significant stimulating potential and corresponds to the one set in 2004. The purpose of
creating a national system of mortgage lending — the formation of effective market mechanisms to attract
long-term financial resources that reduce the cost of mortgage loans for individuals and businesses and
increase lending time [13]. In particular, the new program "Affordable Mortgage"”, which is implemented
through the Fund for Entrepreneurship Development (Fund) under the program "Affordable loans" 5-7-9%
"[14]. An important condition of the new mortgage program is that it provides simplified access to the target
audience to purchase housing in the primary and secondary market. Among the planned parameters of such a
program — up to UAH 5 bin. of loans for 5 thousand families.

On the positive side, there is a greater systematization and amendments to regulations that will ensure
the practical implementation of the declared initiatives. In particular, it concerns the Cabinet of Ministers
resolutions "Some issues of reducing the cost of mortgage loans" [15], "On approval of the Procedure for
providing financial state support to small and medium enterprises" [16], "On approval of the Procedure for
using state budget funds for ensuring the functioning of the Fund for Entrepreneurship Development “[17].

The updated procedure for reducing the cost of mortgage loans determines the conditions, criteria and
mechanism for reducing the cost of mortgage loans due to financial state support of borrowers. In particular,
this Procedure clearly states who can become a "borrower" and defines the relevant criteria; which means:
members of the borrower's family; under persons in need of improved living conditions; under a mortgage
loan; under the loan agreement; under the subject of the mortgage; under the regulatory area of the subject of
the mortgage; under a mortgage lender. Defining all these definitions will allow the Borrower to prevent
possible additional requirements from authorized banks when receiving financial state support provided by
the Fund, which approves a program to reduce the cost of mortgage loans. The provision of state support
provided for by this Procedure may be carried out together with state support, which may be provided in
accordance with the legislation by local state administrations and local self-government bodies at the
expense of local resources.
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State support is provided within the funds received by the Fund, provided in the state budget, in the
form of:

1) partial compensation by the Fund of the interest rate on mortgage loans provided to borrowers for
the purpose specified in paragraph 4 of this Procedure, and meet the criteria specified therein;

2) provision by the Fund of guarantees to authorized banks to ensure the fulfilment of obligations
under mortgage loans provided to borrowers.

The declared parameters of mortgage lending, in particular: the maximum loan amount — UAH 2 min.,
loan term — 240 months, down payment — not less than 15%, service rate not more than 7%, will expand the
range of participants while maintaining positive dynamics of income growth and maintaining an adequate
price for housing. World practice shows that the development of construction is focused on solving
environmental and energy problems. Therefore, state support for housing construction in Ukraine should take
into account and support modern construction innovations that will mitigate the negative impact of the sector
on the environment.

Conclusions. Mortgage lending is an important tool for addressing the national issue of providing
citizens with quality and affordable housing. However, today most mortgage lending programs are aimed at a
narrow market segment, the recovery of which has little real growth potential.

Public housing policy requires comprehensiveness and the introduction of long-term financing
mechanisms for the purchase/construction of housing. Deferred demand for housing requires a multiple
increase in investment in construction and raising funds for this purpose, credit and budgetary resources. The
growing trend of commercialization of housing acquisition actualizes the use of mortgage lending in the
housing market.

The priority is to ensure the growth of income and solvency of the general population as a basic
condition for the effective functioning of the housing market and the mortgage market. An important task
remains the harmonization of a wide range of state housing programs, ensuring the effectiveness of their
implementation. Government initiatives to reduce mortgage rates to 7% per annum and up to 5% per annum
and create legal conditions and a transparent mechanism for real estate market participants have significant
potential to "reset" the mortgage market, increase and accelerate the commissioning of quality housing,
stimulate construction and economy in general. Such programs are directly important both in the context of
achieving the direct goals of increasing mortgage lending, and identifying the conditions for the functioning
of the housing market and competitive tools for its development.

Considerable attention should be paid to the issue of supporting innovations in construction, which
have a high potential to reduce energy consumption in the construction and operation of housing, optimizing
the use of resources. There are requires additional research on the taxation of mortgage market participants.
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IOpkiB Hapin fpocnaBiBHa, 3aciyxeHHii €KOHOMICT YKpaiHH, IOKTOp €KOHOMIYHHX HayK,
npodecop. HarionanbHuil 1HCTHTYT cTpareriyHux mgociijpkeHsb. JlyopoBin Ouexcanap BiraailioBuu,
KaHAUIaT eKOHOMIYHMX Hayk, mepmmid 3acTymHuk ['omoBu IlpaBninas Ab «YKPI'A3BAHKY. JlaBuaeHko
Cepriii BacumiboBH4Y, KaHIHIAT CKOHOMIYHHMX HayK, [IOICHT, ekcrepr. /lepxaBHa miaTpumka
iMOTEeYHOro KpeAWTYBaHHSl K YMOBa 3a0e3Ne4YeHHs] CTiHKOIro PO3BHTKY HaliOHAJIbHOL
€KOHOMIKH. PO3MIIIHYTO TMTaHHA AEp)KaBHOI MMIATPHMKM IMIOTEYHOTO KpPEOUTYBaHHA B YKpaiHi sK
IHCTPYMEHTY CTHUMYJIOBAHHS PHHKY JKMTJA, PO3MIMPEHHS MOXJIMBOCTEH MIMPOKOTO KOJa TPOMAJISH st
BHPIMIECHHS XKUTIOBUX MOTPeO 1 3a0e3meueHHs cTabiIbHOTO PO3BUTKY HAIllOHAIBHOI EKOHOMIKH. 3a3HAYCHO
30epekeHHs] (ParMEHTapHOCTI JepXKaBHOI JKUTIOBOI MOJITHKH Ta PI3HUX I1HCTPYMEHTIB JepKaBHOI
MITPUMKHA YYaCHUKIB PHUHKY JKHTIA. AKIICHTOBAaHO yBary Ha 3HAYHOMY HEpealTi30BaHOMY IOTCHITIai
ceKkTopa OymiBHHUIITBA, BHECOK SKOTO y BITUM3HSIHY €KOHOMIKY BTPHYI MEHIIHH 3a CEPEIHbOEBPOIICHCHKUH.
[IpoananizoBaHo cTaH 1 JOWHAMIKY JXHUTIOBOrOo QoHAY YKpaiHu, po30ymoBa KOTPOTO 3aJUILAETHCS
BHCOKOYYTIIMBOIO 10 3MiH B ekoHowmili. [lizkpecneHo 30epexeHHs! mpobjaeMu HEAOCTYMHOCTI iMOTEeYHOro
KpeAUTYBaHHS JIJIs ITUPOKUX BEPCTB HACETICHHS, KA ITOM AKIIYEThCS K PUHKOBUMH PillIEHHSAMH OaHKIB MPO
3HW)KEHHS peajbHUX CTAaBOK 3a IMOTEKOI0, TaK H iHINIaTHBAaMU Jep)KaBU LIOAO 3allpOBaKCHHS Ta
BJOCKOHAJICHHIO MpPOrpaM MO TOCTYMHHUX KpemuTax Ta >KUTIY. IlpoaHami3oBaHO MpPaKTUKY AEPKaBHHX
MporpaM Ha PHHKY JKUTJIA K 3a3HaueHO 30epeKeHHs MpoOsieM ix edeKTHBHOI peajizallii, cepes KOTPUX
OOMEXEHICTh 1 HeCTaOUIbHICTh (DIHAHCYBAaHHS, HEOJHO3HAYHICTH YMOB y4acTi, By3bKa I[iIbOBa
CHPSIMOBAHICTh, HEY3TOMKEHICTh BIAMOBINANBHOCTI YYacHHKIB TporpamMu. Bu3HaueHO 0COOIMBOCTI
MMOTOYHOTO 1MMOTEYHOTO KPEAUTYBaHHS, cepell SKUX HApOIIEHHS HOBHX IMOTEYHUX KPETUTIB, JOMIHYBaHHS
YroJl Ha BTOPHUHHOMY pPHHKY, OOMEXeHa KUIBKICTh OaHKIB KPEAWTOPIB IMOTEKH, HAMAHHS IMOTECYHHX
KpEIUTIB Ha KOPOTKUH mepioa. Po3risHyTo HOBI iHIIiaTMBU BJagdl IMOJO CTHUMYJIIOBaHHS iMOTEYHOTO
KpEIUTYBaHHS, Cepell MO3UTHBHUX AacleKTiB KOTPUX 3a3HAYCHO MPIOPUTETHICTh 3HMXKEHHS BiJCOTKA
00CITyrOByBaHHS TTO3WK, TapMOHI3AIII0 BIAMOBITHUX HOPMATHUBHO-TIPABOBUX AaKTiB, YTOYHCHHS TOPSIKY
y4dacTi. 3ampoIOHOBAaHO 3aCTOCYBaHHS CHCTEMHOTO TIIXOAYy 1O pO3poOJIeHHS MporpaM JAep>KaBHOI
MIATPUMKH, SIKI IPYHTYBaTUMYTbCS Ha TIpIOpUTETaxX CTHMYJIOBAaHHAM 3pPOCTaHHS JOXOHIB Ta
IJIATOCTIPOMOYKHOCTI IIUPOKUX BEPCTB TPOMAJISH 1 3aIydeHHS 10 IPOrpaM iHHOBAIIMHUX 320y TOBHHUKIB.

Knwwuogi cnoea: nepkaBHa TIATPUMKA, IMOTEYHE KPEAMTYBAaHHS, KUTIOBHH (DOHJ, PUHOK JKHUTIA,
BiJKJIaJICHUH TOTHNT, cTablIbHUI PO3BUTOK, A€pPKaBHA MTPOrpama.
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State Support of Mortgage Lending as a Condition for Ensuring Stable Development of the National
Economy. The issues of state support of mortgage lending in Ukraine as a tool to stimulate the housing
market, expand the opportunities of a wide range of citizens to meet housing needs and ensure the stable
development of the national economy are considered. The fragmentation of the state housing policy and
various instruments of state support for housing market participants are noted. Emphasis is placed on the
significant unrealized potential of the construction sector, whose contribution to the domestic economy is
three times smaller than the European average. The state and dynamics of the housing stock of Ukraine, the
development of which remains highly sensitive to changes in the economy, are analysed. The problem of
inaccessibility of mortgage lending for the general population is emphasized, which is mitigated both by
market decisions of banks to reduce real mortgage rates and government initiatives to introduce and improve
programs for affordable loans and housing. The practice of state programs in the housing market is analysed
and the preservation of problems of their effective implementation is noted, including limited and instability
of financing, the ambiguity of participation conditions, narrow target orientation, the inconsistency of
responsibility of program participants. The peculiarities of the current mortgage lending are determined,
among which the increase of new mortgage loans, the dominance of agreements on the secondary market,
the limited number of mortgage lending banks, the provision of mortgage loans for a short period. New
government initiatives to stimulate mortgage lending are considered, among the positive aspects of which is
the priority of reducing the % of loan servicing, harmonization of relevant regulations, clarification of the
procedure for participation. It is proposed to apply a systematic approach to the development of state support
programs, which will be based on priorities by stimulating the growth of incomes and solvency of broad
sections of citizens and the involvement of innovative developers in programs.

Keywords: state support, mortgage lending, housing stock, the housing market, deferred demand,
stable development, the state program.
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Introduction. In modern business conditions due to rapid changes in the external environment of
enterprises, the problem of analyzing the financial condition of the enterprise and its evaluation is
becoming increasingly important, because, on the one hand, it is the result of the enterprise, i.e. its
achievement, and on the other — determines prerequisites for enterprise development. One of the highest
goals of assessing the financial condition of the enterprise is to find reserves to increase the profitability of
production and strengthen commercial calculation as a basis for stable operation of the enterprise and
fulfillment of its obligations to the budget, bank and other institutions. The need for such an analysis can be
explained, first of all, by the fact that quite often companies are not able to properly assess their financial
condition, which in the future creates serious obstacles to its effective operation.

With the timely development and implementation of measures aimed at improving the financial
condition in the long run, companies can increase their property potential, restore solvency and
profitability. Prevention of the development of negative crisis phenomena at the enterprise is possible only
with the systematic provision of management staff with information about the current level of financial
stability and the ability of the enterprise to further development. Such financial and analytical information
should be obtained based on the results of assessing the financial condition of the enterprise. This
determines the theoretical and practical significance of this research.

Conducting an assessment of the financial condition makes it possible to determine the reliability of
current financial accounting and reporting, creates a basis for hypotheses about the patterns and the
possibility of unstable financial condition [2, 3].

Analysis of recent research sources and publications. Significant contribution to the
development of theoretical and methodological principles for assessing the financial condition of
national enterprises was made by economists: 1.Z. Adamova [1], T.A. Horodnia [5], N.H. Mitsenko [6],
T.A. Obushchak [4], O.1. Pavlenko [7] et al. But the question of determining and objectively assessing
the financial condition of the enterprise remains relevant. At the same time, it remains unclear which
method of assessing the financial condition is more acceptable in practice, will comprehensively and
comprehensively examine the financial condition of the entity, justify effective management decisions
to develop and implement the latest financial policy of the enterprise, which will be aimed at achieving
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long-term development goals.

The purpose and objectives of the research. The purpose of the article is to determine the main
approaches to assessing the financial condition of the enterprise and develop proposals for improving the
methodology of analysis of the financial condition of the enterprise.

Results. Analysis of the financial condition of the enterprise is a comprehensive study of its
functioning in order to objectively assess the achieved financial results and identify ways to further
increase profitability, ensure the level of liquidity. The content of this analysis is to study the location
and use of means of production, the state of inventories, and borrowed sources of their formation, the
solvency of the enterprise, the provision of its own working capital.

In a market economy, each company must ensure a state of its financial resources, in which it
would consistently maintain the ability to meet its financial obligations to partners, government,
owners, employees. The financial condition of the enterprise is a complex concept that is the result of
the interaction of all elements of the system of financial relations of the enterprise, determined by a set
of production and economic factors and characterized by a system of indicators reflecting the
availability, location and use of financial resources [1, p. 115].

Considering the essence of the analysis of financial condition, first of all, it is necessary to make a
critical assessment of the very concept of «financial condition» and its definition by various specialists.
Despite its simplicity and prevalence, at first glance, unambiguous interpretations are still not observed
(Table).

Byxzanmepcbkul obik, aHaniz ma ayoum

Table 1
Defining the meaning of the concept of «financial condition»

Ne Author The meaning of the concept Comment

1. | A.M. Podderohin | Financial condition — a complex concept | Emphasis is placed on the

[2, p. 282-283]

that is the result of the interaction of all
elements of the system of financial
relations of the enterprise, is determined
by a set of production and economic
factors and is characterized by a system
of indicators reflecting the availability,
location and use of financial resources

availability of resources that can
be used by the enterprise, but
ignores the qualitative side: the
feasibility and efficiency of their
use.

2. | 1.0. Blank
[3, p. 476]

Financial condition — the level of balance
of individual elements of assets and
liabilities of the enterprise, as well as the
level of efficiency of their use.

Two aspects are taken into
account: the required amount of
resources and the quality of their
use.

3. | G.V. Savitska
[4, p. 409]

Financial condition is the ability to
finance its activities, i.e. is characterized
by the provision of financial resources,
financial  relationships  with  other
individuals and legal entities, solvency
and financial stability

The qualitative side of resource
use and participation in the
relationship is not specified

4. | M.N. Kreinina

Financial condition — an indicator of

Business activity and reliability —

[5, p. 11] economic activity of the enterprise, which | limited characteristics of the
characterizes its business activity and | enterprise and do not give a
reliability complete picture of the ability to

function effectively for the future
5. | H.B. Poliuk The financial condition of the enterprise is, | It is impractical to identify all
[6, p. 277] in fact, the final results of its activities aspects of the enterprise only with

financial results (profit or loss)

6. | L.O. Kovalenko [7,
p. 411]

The financial condition of the entity — a

characteristic of its financial
competitiveness, efficiency of use of
financial resources and capital,

fulfillment of obligations to the state and
other entities

The author takes into account
most of the features of the
enterprise, from which it is
possible to  draw  sound
conclusions as a market entity

Summarizing all these definitions, we note that, in our opinion, the financial condition is a complex,
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integrated in many respects characteristics of the enterprise in a given period, reflecting the level of its
financial competitiveness, the degree of security of its own and borrowed financial resources, the degree of
their relationship between itself and the rationality of placement, provision of own working capital for timely
settlement of liabilities and effective economic activities in the future.

Although there is no general methodology for determining the financial condition of the enterprise, we
can summarize the opinion of national scientists who consider the stages of analysis of the financial condition
of the enterprise (Picture 1).

During the analysis of the financial condition is determined by the content of each of its stages, and
especially organizational.

The first stage. Express analysis of the financial condition of the enterprise. The initial data for
the rapid analysis are individual items of the balance sheet of the enterprise, which are used to calculate
independent variables. The purpose of rapid analysis of financial and economic activities is to assess the
working conditions of the enterprise in the reporting period, identify key trends in its activities
(profitability, asset turnover, liquidity of the balance sheet), as well as qualitative changes in property
and financial regulations (Fig.1).

Accounting, analysis and auditing

ANALYSIS OF THE FINANCIAL STATUS OF THE ENTERPRISE

Express analysis is to read reports, Comprehensive analysis involves a
study the absolute performance of comprehensive assessment of financial
the enterprise, conducting and economic activities using various

horizontal, vertical and trend methods of processing financial
analwvsis informatinn

Internal analysis External analysis

The purpose of the analysis

Bankruptcy diagnosis of the
enterprise

Assessment of the
creditworthiness of the
enterprise

Making management
decisions to strengthen the
financial condition

Methods of analysis

Rating rating,
Integral assessment,
Matrix evaluation,
Analysis of financial ratios,
Analysis of the financial
condition using absolute
indicators

Quantitative
Discriminant models;
Score (A-score, integrated
score)

Others (PAS - coefficient,
price of the enterprise)

Determining the class of the
borrower based on:
Coefficient analysis;
expert methods, including
rating models, statistical
methods

Quialitative
Two-level system of
indicators
Indicators of financial
stabilitv

Fig. 1. Methodical approaches to the analysis of the financial condition of the enterprise
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It is necessary to pay attention to the algorithm for calculating the main indicators. The essence of
rapid analysis is the selection of a small number of indicators and the constant study of their dynamics.
Express analysis concludes with a conclusion on the feasibility of further in-depth (detailed) analysis of
financial and economic activities of the enterprise.

The second stage. It is comprehensive (in-depth) analysis of the financial condition of the
enterprise, the initial data for which are the financial statements of the enterprise. The general
assessment of the financial condition of the enterprise is carried out at the following main stages:
compilation of the aggregate balance sheet and its assessment through horizontal and vertical analysis
by items). Such an analysis will make it possible to identify the sources of changes in the structure of
the main balance sheet items.

With the help of financial analysis you can provide:

- assessment of the level of efficiency of economic systems and identification of factors and reasons
for achieving the status quo;

- determination of trends in the development of the enterprise in terms of its financial condition;

- development of scenarios for the development of economic activity of economic entities:
accumulation, transformation and effective use of the information base of a financial nature;

- determining the level of creditworthiness of the enterprise as a borrower of financial resources for
business activities;

- quality planning, forecasting, budgeting, identifying needs and efficient allocation of financial
resources;

- effective formation and use of cash flows;

- creation of rating systems for assessing the financial condition of economic systems;

- timely application of measures aimed at increasing the solvency, financial stability and profitability
of enterprises;

- determination of reserves to improve the financial condition of economic systems;

- substantiation of the policy of distribution and use of profits for the needs of economic systems and
their owners;

- assessment of the level of business risk in terms of the ability to repay liabilities, the ability to
increase net assets, attract investment and make management decisions.

So, financial analysis is a component of analytical economic research to study the level, changes and
dynamics of financial indicators in their relationship and interdependence, in order to make effective
management decisions to ensure internal and external economic systems, sustainable economic development
and sustainable financial condition.

Today there are also difficulties in analyzing the financial condition of the enterprise due to: instability
of the economy; political uncertainty; instability of the legal framework (financial and tax law).

Conclusions. So, the analysis of the financial condition of the enterprise is due to the need for
systematic analysis and improvement of market relations, transition to self-sufficiency, self-financing,
the need to improve the use of financial resources and search for reserves to strengthen financial
stability, as financial results are the basis for calculating resource potential. During the analysis of the
financial condition of the enterprise, you can use a variety of techniques, methods and models of
analysis, their number and breadth depend on the specific objectives of the analysis and are determined
by its objectives in each case.

Based on the study of the method of analysis of the financial condition of the enterprise, it is
appropriate to conclude that today the most necessary to improve the financial condition of the
enterprise are: improving information and methodological support for the analysis of the financial
condition of the enterprise; development of methodological support for the process of forecasting the
financial condition of the enterprise; improving the structure of the analysis of the state of the
enterprise, depending on the purpose and content of work at each stage; improving the forms of
financial reporting, which will increase its analytical capabilities; development of a methodology for a
comprehensive score assessment of the financial condition of the enterprise, which would allow to
analyze the state of the enterprise on the optimal set of financial indicators and ratios; improvement of
theoretical bases of formation and realization of information system of the enterprise.
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JAvmutpenko Anjga BacuwiaiBHA, JOKTOp CKOHOMIYHMX Hayk, HOOIeHT. @DypmaHuyk OkcaHa
CepriiBHa, KaHAMIAT CKOHOMIYHHUX HayK, noleHT. HarionansHuii yHiBepcuteT «[lonTaBchka momiTexHika
imeni IOpis Kongpatioka». Lsixu BAOCKOHAJIEHHSI METOAUKHM TPOBedeHHsI aHaJdi3y (iHAHCOBOIro
CTaHy NiANPHEMCTBA. Y3arajJbHEHO OCHOBHI METOJMYHI MiJXOAW A0 BU3HAUYEHHs (PiHAHCOBOrO CTaHy
MiANPUEMCTBA, PO3IIISIHYTO €Tany IPOBEICHHS aHamizy (iHAHCOBOTO CTaHy MigNpUEMCTBA. Bu3HadeHO
OCHOBHI IIJIXOMH J0 OI[iIHFOBaHHS (D)iIHAHCOBOI'O CTaHy MiANPHEMCTBA Ta PO3POOJICHO MPOIO3HUIIT 11010
BJIOCKOHAJICHHSI METOAMKU aHaji3y (iHAaHCOBOrO CTaHy MiJNPUEMCTBA, OLIHEHO (IHAHCOBHMH CTaH
MiANPUEMCTBA 3 METOI0 TOLIYKY pEe3epBiB MiABUIICHHS PEHTA0ENbHOCTI BHUPOOHHMLTBA 1 3MillHEHHS
KOMEPITIHHOTO PO3paxyHKY SK OCHOBH HOro CTabUTbHOI poOOTH ¥ BHKOHAHHS HHM 3000B’S3aHBL IEpen
OroKeToM, OaHKOM Ta IHIMMMH YCTaHOBaMH. BHUKOHAHO KPUTHYHE OIIIHIOBAaHHS CaMOTO ITOHSTTS
«(iHaHCOBUI CcTaH» 1 1Or0 BU3BHAUCHHS PI3HUMHU CIIElialiCTaMU.

Ha ocHoBi mpoBeneHoro AOCHiIXEHHS BJOCKOHAJICHHS METOAMKU aHali3y (iHaHCOBOT'O CTaHy
MIAMPUEMCTBA BHU3HAYCHO, IO CHOTOAHI HAWHCOOXIAHIIIUM [JIs MOJIMNIICHHS (IHAHCOBOIO CTaHy
MiMPUEMCTBA €: YAOCKOHAJIEHHA iHPOPMaLiifHOT0 Ta METOAMYHOTO 3a0€3IeUYeHHsI aHalli3y (HiHaHCOBOTO
CTaHy HiAOPHEMCTBA ¥ pPO3pOOJEHHS METOAMYHOro 3abe3medeHHs MpoLecy Horo mporHo3yBaHHS;
YIAOCKOHAJICHHSI CTPYKTYPH aHajlizy CTaHy MiAIPUEMCTBA 3aJe)KHO BiJ METH Ta 3MICTy poOOTH Ha
KOYKHOMY €Talll; yJO0CKOHaJIeHHS (popM (iHAHCOBOI 3BITHOCTI, 110 IO3BOJIUTH IMiABUIIUTH 11 aHATITHYHI
MOXJIMBOCTi, PO3pOOJICHHS METOAMKM KOMILUIEKCHOrO0 OajbHOTO OLIHIOBaHHS (iHAHCOBOTO CTaHy
MiIMTPUEMCTBA, K€ O JO3BOJMIIO MPOAHANi3yBaTH CTaH IMiAMPUEMCTBA 32 ONTUMAIBLHOIO CYKYITHICTIO
(hiHaHCOBUX NTOKA3HUKIB 1 KOe(IIEHTIB; yIOCKOHAIIEHHSI TEOPETUYHUX 3acaj] (hopMyBaHHS Ta peamizaiii
iH(opMaLiiHOT CHCTEMH TiAIPUEMCTBA.

Kniouosi cnoea: mipnpuemctBo, (QiHAHCOBHH CTaH MiANpPUEMCTBA, (piHAHCOBMH aHami3, (iHAHCOBI
KoeilieHTH, IHTerpajibHa OI[iHKA.
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Methodology of Analysis of the Financial Condition of the Enterprise. The article summarizes the main
methodological approaches to determining the financial condition of the enterprise, considers the stages of
analysis of the financial condition of the enterprise.
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The main approaches to assessing the financial condition of the enterprise and the development of
proposals to improve the methodology of analysis of the financial condition of the enterprise, the assessment
of the financial condition of the enterprise to find reserves to increase profitability and strengthen
commercial calculation as a basis for stable operation other institutions. A critical assessment of the
concept of «financial condition» and its definition by various experts is analyzed.

Based on the study of improving the methodology of analysis of the financial condition of the
enterprise, it is determined that today the most necessary to improve the financial condition of the enterprise
is to improve information and methodological support of the financial condition of the enterprise,
development of methodological support for forecasting the financial condition of the enterprise. Content of
work at each stage, improvement of forms of financial reporting, which will increase its analytical
capabilities, development of methods of comprehensive scoring of the financial condition of the enterprise,
which would analyze the state of the enterprise for the optimal set of financial indicators and ratios,
improvement of theoretical principles of enterprise information system.

Key words: enterprise, financial condition of enterprise, financial analysis, financial coefficients,
integral estimation.
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Introduction. The activity of any modern enterprise is difficult to imagine without the use of a car,
and this requires the purchase of fuels and lubricants and proper organization of accounting for their
movement. In the present circumstances it is particularly important efficient and economical use of any
resources, including fuel, so the question becomes particularly relevant rational organization of accounting
and control of fuels and lubricants entities.

Analysis of recent research sources and publications. The organization of accounting and control
over the use of fuels and lubricants at the enterprise is the subject of research by many scientists in Ukraine.
A significant contribution to the study of this issue was made by: A. Bazyliuk, M. Bazas, K. Bezverkhyi,
H. Bykova, O. Bondarenko, F. Butynets, O. Vitkovska, O. Voloshyna, M. Holovin, R. Hrachova,
Yo. Dankiv, V. Zakhozhai, M. Zinkovskyi, M. Korinko, N. Kokhtenko, S. Lukiantsova, V.Maksimova,
O. Malyshkin, M. Matiukha, L. Mihunova, M. Ostapiuk, V. Palii, E. Sviderskyi, V. Sopko, V. Semenova,
H. Sinitsa, O. Snisar, H. Titarenko, et al.

Some scientific works are devoted to studying the order of formation of the accounting policy of
fuels and lubricants as a component of production stocks of the enterprise [1, 2].

Many publications of practicing accountants and consulting accountants in professional publications
such as "Chief Accountant", "Debit-Credit", "All about accounting”, "Accounting Week", "Taxes and
Accounting", "Accountant 911", "Officially about Taxes", "Interactive Accounting"”, etc. cover the issues of
accounting, taxation, control of operations related to the movement of fuels and lubricants at the enterprise
[3,45,6,7,8,9, 10, 11].

Scientists focus on studying the procedure for documenting operations with fuels and lubricants and
its improvement.

Thus, 1.0. Hladii, N.V. Kotseruba [12] exploring the theoretical foundations of documentation of
operations with fuels and lubricants of the enterprise, propose to generalize information and strengthen
control over the use of fuel coupons at the enterprise to apply a statement of coupons, which will increase the
efficiency of management decisions in the process of economic activity.

Improving the documentation and clarifying the methodological principles of accounting for fuel
purchased by the company on coupons and fuel cards is also the purpose by N.H. Zdyrko investigation [13].
Using the methods of analysis and synthesis, comparison and analogy, tabular method, modeling, the author
proposed and substantiated an alternative option for documenting the receipt of fuel on the basis of the Act
of acceptance of materials.

O. Varenyk, V. Marchenko [14] in order to improve the organization of accounting calculations with
the use of fuel cards for fuel offer to account for fuel cards at cost on sub-account 112 "Low-value non-
current tangible assets" with the establishment of liability for each card for the driver, in which it is
constantly for use for its intended purpose, and not on account 22 "Low-value and perishable items". Funds
of the enterprise on the accounts of the gas station network with access to them by fuel cards (both cash and
"liter") — to be reflected in monetary terms on sub-account 371 "Settlements on advances issued", and not on
sub-accounts 331 "Monetary documents in national currency" or 203 "Fuel".

106 [ #16 I Economics and Region Ne 1 (80) — 2021 — Yuri Kondratyuk National University [N




R Byxzanmepcbkul obik, aHaniz ma ayoum

Problem and setting objectives. Despite the availability of research and publications, the theoretical
and practical aspects of accounting and analytical support of operations with fuels and lubricants at the
enterprise require further study. In particular, this applies to the formation of schemes of document flow
operations with fuels and lubricants using different forms of calculations, which determines the choice of
purpose and areas of research presented in this paper. The purpose of this study is to develop schemes for
document flow of fuel and lubricants to the enterprise.

Results. The order of reception, transportation, storage, release and the account of fuels and
lubricants at the enterprises and in the organizations of Ukraine of any form of ownership is regulated by the
Instruction [15].

The organization of accounting and reflection of operations for the purchase of fuels and lubricants
depends on the method of refueling: through stationary points on production sites of the enterprise; through
third-party gas stations.

In any case, companies receive fuel and lubricants on the basis of agreements concluded with gas
stations, which state:

- brand, type of fuel, its price (it can be either fixed for the entire volume, or actual on the day of
refueling);

- when the ownership of fuel passes;

- method of receipt (coupons, plastic cards, fuel truck, etc.);

- place of receipt.

Documenting the refueling of road transport through stationary points at the production sites of your
company is similar to the registration of the movement of inventories with the use of appropriate primary
documents (Fig. 1).
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- brand, type of fuel, its price, type £ 2 5 S
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Fig. 1. The organization of acquisition of fuels and lubricants at gas station of automobile
transport through stationary points on production sites of the enterprise
Source: [16]
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Refueling of vehicles through third-party gas stations can be done non-cash and for cash.

Non-cash payments for fuels and lubricants can be made: without the use of coupons and with the use
of: coupons and fuel cards.

When purchasing fuels and lubricants by cashless payment without the use of coupons, the document
flow occurs in the following order (Fig. 2):

1. At the time of concluding a business agreement between the company and the gas station (or within
a few days after its conclusion) in the statement of release of petroleum products fill in the following details:
the name of the company and stamp, after which they are transferred to the gas station.

2. Make out the rest of the details of the information, which is made in two copies.

3. The gas station operator is obliged to put a stamp on the quantity of the released fuel in the
statement and in the driver's waybill at release of fuels and lubricants according to the information. The
statement can be filled in for several cars if they arrived at the gas station at the same time.

4. At the end of the month, the gas station transmits the second copy of the information to the
company.

5. The accounting department of the gas station shall issue an invoice for the total cost of the issued
fuel for the month, in which it shall indicate the name, quantity and cost by fuel brands. The data of the
specified information the accounting department of the enterprise uses for display of receipt of fuels and
lubricants in tanks of vehicles.
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Fig. 2. The organization of acquisition of fuels and lubricants at gas station of automobile
transport through third-party gas stations according to information
Source: [16]

When refueling with coupons, the buyer company will purchase a certain number of coupons at the
gas station, and then issue these coupons to drivers (Fig. 3). To do this, as in all other cases, a contract is
concluded between the buyer of coupons and the gas station, which, in addition to other mandatory details,
indicates the method of receipt — coupons. The contract also stipulates the validity of coupons, after which
they can be exchanged for cash or other coupons. After concluding the contract, the buyer transfers the funds
to the current account of the gas station within the time specified in the invoice.

Then the acceptance-transfer act is signed, on the basis of which the fuel and lubricants are transferred
to the storage of the gas station. After fulfilling these conditions, the buyer is provided with fuel coupons.
Coupons are issued to the driver, and he, when refueling the car at any of the gas stations specified in the
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previously concluded contract, exchanges them for the appropriate amount of fuel. The document confirming
the use of coupons is a PPO check.
The driver provides it to the company's accounting department for fuel accounting.

Supplier (gas station) Gas station operator
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[ Release coupons

Materially responsible person

Fuel accounting 4[ Check PPO ]

Report on the movement of petroleum

! v
- N\ |t Posting coupons The driver
Coupon accounting book
\. J

Fuel write-off { Waybill ]

Fig. 3. Organization of purchase of fuels and lubricants at refueling of motor transport through
third-party gas stations on coupons
Source: [16]

A characteristic feature of fuel coupons is the restriction of their validity for a certain period, for
example, until the end of the current year (quarter, month). Therefore, the contract should provide for the
exchange of unused coupons in the stipulated period for money or new coupons.

In the case of refueling with fuel cards after the conclusion of the contract, the company transfers the
money, after which the gas station gives him one or more fuel cards. They are monetary and liter. When
using cash fuel cards, a certain amount is transferred to a contingent account, and when receiving fuel, its
value is usually deducted from the prices at the time of purchase. When using a liter card, the gas station
credits to the conditional account not money, but the amount of fuel of a certain type (this is a feature of the
fuel card) at the contract price (Fig. 4). The fuel card is stored in the accounting office, and in case of
frequent use or long travel — assigned to the driver. To record the movement of fuel cards for drivers keep a
book of records of the issuance of cards, and to record the movement of the card — a card for accounting of
cash flows.

Recently, the option of purchasing fuel with a bank payment card is quite common. Specialized
registrars of settlement operations at gas stations are equipped with payment terminals that can be connected
or combined with the RRO. The bank payment card is a settlement card and does not require the conclusion
of an agreement with the refueler, as when using fuel cards. The driver prepares a report on the use of funds
issued under the report, and attaches to it checks of the payment terminal and RRO to confirm the
transactions.
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Supplier (gas station) Gas station operator
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the card account
5. Submission of the card
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products Waybil
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Fig. 4. Organization of purchase of fuels and lubricants at refueling of motor transport through
third-party gas stations for non-cash payment with the use of fuel cards
Source: developed by the authors

The purchase of fuel and lubricants for cash is also accompanied by the preparation of such a report
with the addition of a cash receipt at the gas station.

Conclusions and prospects. It is established that the implementation and reflection in the accounting
of the purchase of fuels and lubricants is influenced by the method of refueling (through stationary points at
the production sites of your company or through third-party gas stations) and the form of payment between
buyer and supplier — gas station (cash or non-cash). The developed schemes of document circulation on
operations on receipt of fuels and lubricants at refueling of motor transport through stationary points on
production sites of the enterprise, through third-party gas stations for non-cash payment according to
information, through third-party gas stations for non-cash payment according to coupons and fuel cards can
be organization of accounting for fuels and lubricants at the enterprise.
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UDC 657.24

JEL: M41

Ko6a Ounena BikTopiBHa, KaHIUIAT TEXHIYHUX HayK, AoueHT. CBUCTYH JIloaMuiaa AHaTtoqiiBHa,
KaHAMJIAT EKOHOMIUHUX Hayk, noueHT. Hamionansuuii yHiBepcuteT «llonraBchka momitexnika iMeHi FOpis
Konmpatioka». J[lokyMeHTajJbHe o¢oOpMiIeHH NPUIAOAHHSA NaJMBHO-MACTHJILHUX MaTepiajiB
niANpueEMCcTBOM. BU3HaUCHO NOPSIIOK JIOKYMEHTAIHHOTO O(OPMIICHHSI OTiepalliid 3 HaJXOJKCHHS aTUBHO-
MacCTWIBHUX MaTtepialiB Ha MiANPUEMCTBO BHACHINOK iX mNpuabaHHA uepe3 cTalioHapHI MYHKTH Ha
BUPOOHMYMX AUTBHHULSAX Ta 4Yepe3 CTOPOHHI aBTO3alpaBHI CTAaHUil 3 pi3HUMH (opMamMHu pPO3PaxyHKIiB.
3’scoBaHO, IO MiANPUEMCTBA OTPUMYIOTh MMAIMBHO-MACTHIIBHI MaTepialldi Ha TiJCTaBi JOTOBOPIB,
VKJIaJeHUX 3 aBTO3alpaBHUMHU CTaHLISAMH, J€ 3a3HAYAETHCS MapKa, BHJ MaJbHOr0, MOTO IiHA, MOMEHT
NepexoAy IMpaBa BIACHOCTI, CHOCIO onepXaHHS, MicLie OJep)KaHHS MajJbHOro. YCTAaHOBJCHO, LIO Ha
3MIACHEHHS 1 BiJJOOpakeHHS B OONIKY TNpHAOAaHHS TalUBHO-MACTHJIBHHUX MaTepialiB BIUIMBAE CIIOCIO
3alpaBieHHs] aBTOMOOUIBHOTO TPAHCIOPTY: 4Yepe3 aBTO3alpaBHI CTAHIIl YM cCTallioHapHI MYHKTH Ha
BUPOOHMYMX MJUTBHUIAX TiAnpueMcTBa. JlokymeHTambHe OQGOPMIICHHS 3alpaBieHHS aBTOMOOITBHOTO
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TPAHCIIOPTY Yepe3 CTAIIOHAPHI ITyHKTH Ha BUPOOHWYNX JUTHHUIILX TIAPHEMCTBA BiIOYBAETHCS MOAIOHO 10
oopmileHHS pyXy BHpOOHWYMX 3amaciB. J[okyMeHTaibHE OQOPMIICHHS 3ampaBiCHHS aBTOMOOIIBHOTO
TPAHCIIOPTY Yepe3 aBTO3alpaBHI CTAaHINI 3aJIC)KUTh BiJl BHAY PO3PaxyHKIB (FOTIBKOIO a00 Oe3roTiBKOBHM
IUIIXOM) Ta ix (opMu (BIZOMOCTI, TaJOHH, NAIMBHI KapTku). [Ipua0aHHs MaJuBHO-MACTUIBHUX MaTepiajiiB
3a 0e3rOTIBKOBUM PO3paxyHKOM 0€3 BUKOPUCTAHHS TAIOHIB JUIS BiAIYCKy [AlKBa Ha aBTO3alpaBHil CTaHI1
BifOyBaeThCsl 3a BimoMmocTsAMHU. OcoOnuBICTh BIANMYCKY HajiBa 3a TATOHAMH IOJSITa€ B OOMEXEHHi ix Ail
MEBHUM CTPOKOM. BCTaHOBIIEHO, 10 Cy4acHMM 3acO00M PO3paxyHKIiB 3a mpujadaHe MajuBO € JIITPOBI Ta
IPOILIOBI MaJMBHI KapTKH, a TaKOXX OaHKIBCHKI IUIATDKHI KapTku. Po3poOreHi cxemu JOKyMEHTOOOIry 3a
oreparfisiMi 3 HAJIXO/PKEHHS TMaMBHO-MACTHJIBHUX MaTepialiB TpH 3alpaBlieHHI aBTOMOOLIHHOTO
TPAHCHOPTY 4Yepe3 CTaliOHApHI MYHKTH HA BUPOOHWYMX JUTGHHISX MIANPUEMCTBA W Yepe3 CTOPOHHI
aBTO3alpaBHI CTaHIi y BUMAIKy BUKOPUCTAHHS BiJOMOCTEW, TaJOHIB, MAJMBHUX T'POIIOBHX Ta JITPOBUX
KapTOK MOXYTb OYTH BHKOPHUCTaHI JJs BIOCKOHAJCHHSA OpraHizamii o0JiKy NaJuBHO-MaCTHIBHHX
MaTepialiB Ha MiANPHEMCTBI.

Knrouoei cnosa: nanvuBHO-MaCTUIIBHI MaTEpiai, TAJIOHH, BIJOMOCTI, MAJIMBHI KAPTKH, JIITPOBI KapTKH,
JOKYMEHTaJIbHE 0(OPMIICHHS OOJIIKY.

V]IK 657.24

JEL: M41

Koba Olena, PhD (Technical Sciences), Associate Professor. Liudmyla Svystun, PhD (Economics),
Associate Professor. National University "Yuri Kondratyuk Poltava Polytechnic”. Documenting the
Purchase of Fuels and Lubricants by the Enterprise. The order of documentation of operations on receipt
of fuels and lubricants to the enterprise as a result of their acquisition through stationary points on production
sites and through third-party gas stations with various forms of calculations is defined. It is found that
companies receive fuel and lubricants on the basis of agreements concluded with gas stations, which indicate
the brand, type of fuel, its price, the moment of transfer of ownership, method of receipt, place of receipt of
fuel. It is established that the implementation and reflection in the accounting of the purchase of fuels and
lubricants is influenced by the method of refueling — through gas stations or stationary points at the
production sites of the enterprise. Documenting the refueling of motor vehicles through stationary points at
the production sites of the enterprise is similar to the registration of the movement of inventories.
Documenting the refueling of motor vehicles through gas stations depends on the type of payment (cash or
non-cash) and their form (information, coupons, fuel cards). It is reported when purchasing fuel and
lubricants by cashless payment without the use of coupons for the release of fuel at the gas station. The
peculiarity of the release of fuel on coupons is the restriction of their validity for a certain period. It is
established that the modern means of payment for purchased fuel are liter and cash fuel cards, as well as
bank payment cards. The authors developed document flow schemes for operations on the receipt of fuel and
lubricants when refueling vehicles through stationary points at the production sites of the enterprise and
through third-party gas stations in the case of information, coupons, fuel cash and liter cards can be used to
improve the accounting of fuel and lubricants at the enterprise.

Key words: fuels and lubricants, coupons, information, fuel cards, liter cards, documenting of

accounting.
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IlocTanoBKa Mpo0JieMH y 3arajbHOMY BHUIJISAI Ta 1l 3B’fI30K 3 BAKJIMBHMH HAYKOBHMH 4H
NPaKTHYHUMHU 3aBAaHHsaAMH. [IpoOmemMn GopMyBaHHS I1HCTUTYTIB TPHUBIACHEHHS IHTEICKTyaJIbHOI
BJIACHOCTI, IO CTBOPEHAa HAa YMOBaX BHKOHAHHS CIIy>KOOBUX (TpyZOBMX) OOOB’s3KiB a00 Ha 3aMOBJICHHS
iCHy€ 0 ChOTOJHI Yepe3 HeY3rOKEHICTh YHHHOTO 3aKOHOAaBcTBa Ykpainu 3 Koncturyuiero Ykpainu 1a 3
HOpMaM# MIKHAPOJIHHUX JOTOBOPIB, 3r0Ay Ha 000B’I3KOBICTh SKUX HamaHa BepxosHoro Pagoto Ykpainm.

HeoOximHICTh pO3B'SI3aHHSA CYIEPSYHOCTEH HOPM 1 TPAaBWIJI B3a€EMOIl TBOPIIB 13 3aMOBHHKAMHU
IHTENIeKTYaJIbHOI TIPOAYKLii Ha3pilia JaBHO aie Ha >Kalb ii BHUpilIeHHsS Oylo 3a0JO0KOBaHO fK
He(pOpMATBPHIMH HOPMaMH 1 TpaBHJIaM{ IOBEIIHKH, IO OyJIW OTPHUMaHI CYCHUIBCTBOM Yy CHAIOK BiJ
PaIsHCHKOTO 3MICTY aBTOPCHKHMX TMpaBoBimHOCHH B YPCP, Tak 1 HemoayruMm HOpMaMH HaIliOHAJIBHOTO
3aKOHOJIaBCTBA.

30anaHCyBaHHS MPABOBIIHOCHH COLIaJIbHOT EKOHOMIKH Ta T€Opii BIACHOCTI J03BOJIHUThH peallizyBaTh
THCTUTYI[IOHANBHI TIPUHIIMIIN HAJIEKHOTO PO3IO/LITY 1HTEIEeKTyallbHOI BIACHOCTI, IO € HEOOX1THOK YMOBOIO
PO3BHTKY BCi€l YKPaiHCHKOT EKOHOMIKH.

IHcTUTyHmiOHAMI3aMisT BiMHOCHH B cdepi NPHUBIACHEHHS IHTENEKTYyadbHUX I[IHHOCTEH CBhOTOJHI
perymoerbes Koncturymieto Ykpainu, [upineHuM kogekcoM Ykpainu Ta cneriansauM 3Y «[Ipo aBTopchke
npaBo 1 CyMiXKHI mpaBa». BomHouac ms cdepa 3HaAXOJUTHCS B YMOBaxX IHCTHTYLIHHHX TPOTHUPIY: MiX
OnepauiiHOl AiSTIBHICTIO (OPMaJbHUX IHCTHTYTIB AEPKaBU Ta MK (OPMaIbHUMHU 1 He(hOpMaTbHUMHU
HOPMaMH 1 IpaBUIIaMHU.

VY 3B‘s3Ky i3 3a3HaUCHWMHU MPOTHPIYYSIMA B YKpaiHi BUOYIOBYBINCH NPABOBIIHOCHHH, KOJU
HOPMATUBHI aKTH, SKHUMU PEryJIOIOTHCS LI NPaBOBIIHOCHHM, OTPUMANM CTaTyC «PEKOMEHAaLii», a He
000B’SI3KOBUX JJIi BHKOHAaHHS TMPAaBOBUX HOPM. 3aBISKH IIill HEBIAMOBITHOCTI, €KOHOMIKa AEp)KaBH 3
KO>KHUM POKOM CTPIMKO BTpayae CBiif HAYKOBO-TBOPYHIA MOTEHINI AN 1 IHTEJICKTyalbHY CKJIAJ0OBY EKOHOMIKH.

Bei migpyunukn B YKpaiHi MicTATh iH(GOpMAILio, siIKa BHKPHUBIIOE PO3YMIHHS EKOHOMIYHOI
KOHCTPYKLii MaiHOBUX IPaB iHTEJIEKTyaJIbHOI BIACHOCTI B YKpaiHi.

ChOrojiHi CTyJIEHTaM 3akjajiiB BHIOI OCBITH BHKJIAJAIOTh IPAaBO IHTEJICKTYaJbHOI BJIACHOCTI B
KOHTEKCTI HalliOHaJbHUX 3aKOHOJABUMX KOJNI3iH, SIKIi B OKPEMHUX MOJOKEHHSIX Cylepedarh OoJHa OAHIH 1
HOpMaM MbkHapoxHoro npasa. Hampukman: «Cy6’exkmamu asmopcokoco npasa moxcymv Oymu He Juuie
aemopu, a i inwi ocobu». Ceped Hux ocobauee micye nocioaroms max 36ani «iHULl 0COOUY, AKUM HANENCUMb
npaso na 0yOb-AKull 00’ckm iHmMeNeKmyanbHoi enacnocmi 3a 3akoHom. Lle 3a 3azanvhum npasuiom
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IopuduuHi 0cobu, ane He GUKIIOYEHO, WO HUMU MOXCymb Oymu 1 isuuni ocobu. Hoemwvcs npo
pobomodasyie. Lleii mepmin HOBUL Ol HAWO20 3AKOHOOABCEA 3A (hOPMOIO, ale BiH He € HOBUM 3A CBOEI0
cymuicmio, aodice 1l0emvbcsi npo Max 368ami cayxcbos8i pezyivmamu meopuoi disivrocmi. Pobomooasys ne
MOJCHA U3HABAMU NPABOHACHYNHUKOM, OCKLIbKU NPABO IHMENeKMYanbHOi GIACHOCMI 00 HbO2O He
nepexooums 6i0 agmopa, a 6iH 3a HEGHUX YMO8 GUHAECMbCA CYD’EKMOM UbO20 NPABA HE3ANEHCHO 80 6010
asmopa...

3 eusnauenv npagoeoco pedicumy pobomooasys GUNIUBAE O0He — 00 ’€Kkm IHMeNeKmyanbHol
meopuoi JisibHOCMI, AKWO 6IH CHMEOPEHUI ¥ NOPAOKY BUKOHAHHA CAYHCOOBUX 0006’A3Ki6, HAleHCUMD
pobomooasuyesi...

Bukntoune npaso Ha euxopucmanHa 00’€kma HMeNeKMYaabHOI 81ACHOCMI OXONIIOE Ci MAUHOBI
npasa meopys ybo2o 06’ckma. Maiinogi npaea nanexycams pooomooasylo 3a MaKux ymoea: (Ha0aemvcsl
nepeiik ymMo8 GCMAHOGNCHUL HAYIOHAIbHUM 3AKOHOOA6CMEOM)» - TOsCHeHO crop.202 — crop.206
miapydHukoM [1] 3a penmakiiero TOKTopa IOPUIMYHHUX HAyK, npodecopa, akagemika AllpH Ykpainu O. JL
[lizonpuropu, OOKTOpa MIOPUIMYHUX Hayk, mnpodecopa, uwieHa-kopecnonaenta AllpH Vkpainm O. .
Casronpkoro 2002 poky, Ta BUAAHHAM ApyruM aonoBHeHUM 2004 poky.

«llepgicte BUHUKHEHHS MAUHOBUX THMEEKMYANbHUX NPA8 OOHOUACHO Y OEKINbKOX 0CIO MONCIUBO
MaKodc y 6UNAOKAX CHIGOPEHHA IHMEIeKMYyaaibH020 NpoOyKmy Ha 3amoenenns (cm. 430 I[K) abo y
36°A3KY 3 GUKOHAHHAM CMEOPIO8ayem 0008 s3Ki6, NOKIAOCHUX HA HbO20 MPYOOSUM 002060pom (cm.429
LK). ... V 3a3nauenux sunadkax cniggoaoliibysiMu MAuHOBUX Npas, siKi Maiome 30IUCHIOBAMUCS CHIIbHO,
mMoOmMoO 34 CHIIbHOW 3200010, CMAIOMb NPAYIGHUK, KU CMEOpus 00 ’ckm, ma opuoudna avo pizuuna
ocoba, 0e abo y akoi 6in npauyioc, abo meopeup ma 3amMo6HUK 00’ ekma» - BKazaHo ctop.l4 - cTtop.15 y
Koncnexri nexmiit «IIpaBo iHTenekTyanbHOI BiacHOCTI Ykpainuy»[2] HamioHampHOI ropuandHOi akamemii
VYxpainu imeHi Apocnasa Myaporo.

BennuesHa KibKiCTh TOCTIDKEHUX aBTOPOM MiJPYyYHHKIB HAaBYa€ CTYACHTIB, IO MaiHOBI NpaBa
poOoTomaBIsl Ta 3aMOBHMKA BHHHMKAIOTh Ha TIJICTaBi 3aKOHy, BCyleped HOpMaM HH3bKI MiKHAPOIHUX
3000B’s13aHb 000B’SI3KOBHX Ut YKpainu Ta BuMoram ct.41 Koncrurynii Ykpainu.

Ha »anp, monmiOHy iHCHMHyamil0 MICTSITh HE TUNBKM MiAPYYHUKW 1 HaBYaJdbHI MOCIOHMKH IS
crynenris 3BO.

CamMe BenmKke 3aHETIOKOEHHS BUKIHKAE [1ociOHWK A CyamiB 3 iHTENEeKTyanbHOI BiacHOCTI[3] Ha
CTOP.43 TOSICHIOE CYIISIM: «Bionosiono 0o uacmunu Opyeoi cmammi 435 K Yxkpainu cy6’ekmamu
aBMOPCHLKO20 NPABA MOHCYMb OYMU IOPUOUYHI 0cOOU, AKI HADYIU NPAG HA MEOPU 8IONOGIOHO 00 002080DY
abo 3aKomy.

FOpuouuna ocoba ne mooce 6ymu agmopom meopy, momy wo meip CmeopIoEMbCs MIbKU MBOPUOI0
npayeio @izuunoi ocoou. Illpome opuouuna ocodva mosxce Habymu maitHo6i Aa6MOPCyLKI NPABa Ha NIOCMAGI
002080py 3 ABMOPOM MBOPY, 30KpeMa, 002080pY NPO Nepedaiy SUKIIOYHUX MALHOBUX ABMOPCLKUX NPAS ado
Ha niocmasi 3aKoHy (Hanpuxiao, 32iono 3i cmammero 429 I[K Vkpainu wooo cuyscbosux meopis y pasi
giocymuocmi 002080py Midc asmopom i poéomooasuem).

Omorce, opuduuna ocoba, Habysarouu MauHoO8i Npasa Ha mMeip 3a 002080pOM A0 3AKOHOM, €
BMOPUHHUM CYO EKMOM A8MOPCbKO20 NPAsa.

Ilepesasricna binvwicms meopie Hanexcumsv WPUOUYUHIN 0CO0I Ha niocmasi 002080pi6 NPo
nepeoauy BUKIHOYHUX MAUHOBUX ABMOPCHLKUX NpA8 YU 3 HIOCMA8 BUKOHAHHA AGHOPOM CIIYHCOO08020
3A80AHHA (C1YIHCO0BI MBOPU)».

3rigHO MpsAMOi BKa3iBKM ILOTO MOCIOHMKA, SKIIO MiXK POOOTOMABIIEM i TBOPIIEM HEMae JOrOBOPY,
a0 TBip € «CiIy:K00BUMY, TO CYAs TOBUHEH BBaXKaTH pOOOTOJAaBILS BIACHUKOM MaifHOBHX IpaB Ha IiACTaBi
3aKOHY. 3MICT TaKOT0 HaBYAHHS CYIAIB NpsMo mopymrye KoHCTHTYIIO YKpaiHH, HOPMH MiKHAPOIHOTO
npaBa 1 3HUIIYE EKOHOMIYHY KOHCTPYKLIIO, SIKa B PO3BUHYTHX KpaiHaX CIYrye OCHOBOIO €KOHOMiKH 3HaHb.
Yomy B [lociOHuKY AJist CyAniB 3 iHTENEKTyaJbHOI BIACHOCTI He 3rajaHa mpsima Hopma cT.41 Koncrurymii
Ykpaian, HopMu bepHChKOi KOHBEHII, HOpMH YTomau mpo acomiamiro Ykpaiau 3 €C, Jloroopy BOIB mpo
BUKOHAHHS 1 JOHOrpaMH, SKi HaJar0Th BUKJIIOUHI IIPaBa TIIBKH TBOPLISIM PE3yJIbTAaTIB CBOET IHTEICKTYaIbHOI
BIIACHOCTI, HE3PO3yMLJIO.

SKII0 y YMHHOMY MIKHapOJHOMY JAOTOBOpI YKpaiHHW, YKJIaJeHOMY Y BCTaHOBJICHOMY 3aKOHOM
MOPSIIIKY, MICTSATHLCS 1HIII MTPaBHJIa, HIXK Ti, [0 BCTAHOBJICHI BIAMOBITHIUM aKTOM IIMBIJILHOTO 3aKOHO/IABCTBA,
3aCTOCOBYIOTBCS IPABWJIA BiAMIOBITHOT'O MiXKHAPOJHOTO JoroBopy Ykpainu (4.2 c1.10 LIKY).

HesipHi pileHHs1 cy10BOi TiNKH BiIagd MpUHAHATI cyaasMu Ha migctasi IlociOHuka st cynnis 3
IHTETIeKTyalIbHOI BIIACHOCTI, PeKOMEHJ0BaHOTO HallioHabHOO MIKOJIO0 CY/IIB YKPaiHU JUIsl BUKOPUCTAHHSI
y HaBYaIbHHUX 3axo0jJax 3 MiJBUIICHHS KBali(ikaiii cyasiB, CTBOPIOIOTh HETATHBHY CYIOBY NPaKTHKY,
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3HUIIYIOTH €BPONEUCHKY €KOHOMIUHY KOHCTPYKIIIO, 110 Ma€ 3a0e3MedyBaT pO3BUTOK JIIOJICHKOTO KaliTamy,
Ta 3MEHLIYIOTh MOJATKOBI HAIXOKEHHS 3 aBTOPCHKUX BUHATOPO 710 OI0/DKETY YKpaiHH.

ITocTaHoBKka 3aBAaHHsl. METOIO MaHOTO JOCTIIKCHHS € BHSABICHHSA MEXaHI3MIB BIUIUBY
¢dbopmanbHuX 1 HepOpMaIbHUX HOPM 1 MpaBWJ NPUBIACHEHHS IHTEJIEKTYalbHOI BJIACHOCTI Ha YMOBax
BUKOHAHHS CIYy)OOBHUX (TpyZOBHX) OOOB’sI3KiB a00 Ha 3aMOBIICHHA. BUSBIEGHHS BiAMOBIIHOCTI YMHHOTO
3aKOHO/JaBCTBa YKpaiHu y cdepl IHTEIEKTyaJbHOI BJIIACHOCTI JO HOPM MIDKHApPOJHOTO IMpaBa i BHMOT
Koncrutymii Ykpainu.

BinHocunu y cdepi NpuBIACHEHHS 1HTENEKTyalbHOI BIACHOCTI B YKpaiHi ChOrOAHI 0arato B YoMy
yCIajKyBall 3acTapili (opMaibHi NpaBwia, IIEIUIEHI CYCHUIBCTBY 32 4YaciB PajJsTHCHKOTO IMEpiofy.
dopManbHi MpaBuia ycrajJKoBaHi Bijl PaJTHCBKOTO aBTOPCHKOTO IPaBa, SIKMM OXOIUTIOBAIHCH BHHAXOIIH,
aBTOPCBKI MpaBa, CHOTOJHI MEPETBOPWINCH y HedopManbHi NMpaBuia 1 MPOXOBXKYIOTH 3aCTOCOBYBATHCH
3aBJSIKM MOTYPAHHIO 3 OOKY OpraHiB AEP)KaBHOI BIAJIH.

Jo cboromHi CycHmigbCcTBOM HE YCBIJOMJIGHO NOJSIPHOT PI3HUII MK pPaasHCBKAM aBTOPCHKUM
NpaBOM Ta MalHOBMMH IpaBaMM IHTEJIEKTYAJbHOI BJIACHOCTI 3aKPIIUICHUMH HOPMaMH Mi>KHApOIHHX
noroBopiB. BapTo 3rajaty po3’siCHEHHS 3aCHOBHHKIB, PO3POOHHUKIB paAsSHCHKOIO 3aKOHOJABCTBA 3
aBTOpchbkuX mpaB AHTUMOHOBa B.C. Ta ®neiimui K.A. ski 4iTko BKasanu Ha Ii PO30DKHOCTI: «...
BUHAMKOBULL XapaKmep dA8MOPCbKO20 Npasa 6 paosSHCbKOMY YUBLIbHOMY Npasi, 3 00H020 OOKY, i 6
OYPICYAZHOMY YUBIILHOMY Npasi, 3 [HUL020, He MAIMb MidC CO00I0 HIY020 CHINbHO20, KPiM HA36U.
00HAaK06a HA36a RPUXOBYE NPAMO NPOMUTLENCHY CYMHICHb 6i0N06IOHUX 8I0HOCUN»[4].

AHali3 CTaHOBJICHHS IHCTHUTYI[IOHANBHOI CHCTEMH TNPHBIACHEHHS 1HTEIEKTYyaJbHOTO MPOJIYKTY B
VYkpaiHi [JO3BOJIMB 3pOOMTH BHUCHOBOK, L0 EKOHOMi4YHA €(EKTHBHICTh AEpKaBU B cdepi CTBOPEHHS
IHTEJIeKTyaJIbHUX MPOAYKTIB 3aIMIIA€THCSI HEBUCOKOIO B IEPINy YEpry uepe3 HEBU3HAUEHICTh FOPUANYIHOL
JOKTPUHHU 1 HEBU3HAYCHICTh TOBEIIHKH IOPUIWYHHMX AarcHTIB. «...He@OPMAbHI NPABUIA € OHCEPENOM
Gopmyeanns i 3minu popmanvHux npasu, KOIU CUCMEMA iX PO3BUBAECMbCA €8ONIOYIUHO, UWIAXOM MANUX
30inbULeHb, Yepe3 6i00Ip eleMenmis, ii cKknadosux. ... JIloou, wo cmeoprwms 3aKoHU, He 8UPOOIAIOMb HOBY
HOpMY, a Tuue 8UABNAIOMb i Qikcylomy ii nicisi mozo, K 6oHa exce ckuanacs na npakmuyi»[3].

HeoOxiguuMm U1t Aep>KaBU € BCTAHOBIICHHS TaKMX IOPUIMYHUX TPABUWI, SIKi CTBOPSATH YMOBH AJIS
3pOCTaHHS 1 PO3BUTKY JIIOJCHKOTO KammiTany y cdepi CTBOPEHHS IHTENEeKTyalbHHUX MPOIYKTIB 1 301MbIIICHHS
BBII Ykpainu 9acTkor0 iHTENIeKTyaabHOI CKIaI0BOI.

OcnoBHuii MmaTepias i pesyastatu. B YPCP gisnu dpopmanbHi i HehopmanbHi HOpMH PaasTHCBKOTO
aBTOPCHKOTO TIpaBa sIKe€ HE MICTHJIO B c00i mMpaB IHTENEKTyallbHOI BJIACHOCTI, HE BHKOPHCTOBYBAJIOCH B
rocromapcbkoMy o0opoti i He Oyno ToBapoMm. PanmsHceka OyxranTepis He MiCTWIA HAaBiTh TEPMiHY
«HEeMaTepiaJbHUN aKTUBY. «36epmaiouucy 0e3nocepeoHbo 00 A8MOpPCbKO20 Npasd, Cli0 nepui 3a 6ce
BIO3HAUUMU, WO 8 YMOBAX COYIANICMUYHO20 CYCHIIbCMBA Hi RPO AKY MOHONOIIO A8MOpa Ha CMBOPEHUL HUM
meip une moodce Oymu u mosu. Cmeopenuli agmopom meip He € Hi Mo6apom, Hi 060pomo30amHum
06'exmom»[5].

B YPCP exoHoMicTiB 3HAHOMHUX 3 EKOHOMIYHUMH KOHCTPYKILISIMU aBTOPCHKHX 1 CyMDXHHX IpaB Ha
PUHKY HeMaTepialbHUX aKTHUBIB HE iCHYBaJO, OCKIIBKH paJsTHCbKa eKOHOMiKa OyIia moOyaoBaHa BHKIIIOUHO
Ha MaTepiaJbHUX aKTHBaX. EKOHOMIUHI KOHCTpPYKIIi HeMaTepiadbHUX aKTHUBIB CYTTEBO BiJIPI3HSAIOTHCS Bil
MaTepiadbHUX aKTHBIB HE CITIBIAJAIOTh Hi 32 CIOCOOOM KOMepIliani3ailii, Hi 3a crocobaMu peaizaiii 11boro
TOBapy.

Jns imTerpamii y BHYTpimHINA puHOK €Bpomeiickkoro Coro3y VYkpaiHa miamucana YTomy IIpo
NMapTHEPCTBO Ta CHiBPOOITHULUTBO MiX YKpaiHoto i €BporneiicbkuMu CHiBTOBapUCTBaMH Ta iX Aep>KaBaMHu-
yiieHamu (1994 p.).

VYkpaina 30008’s13a1ack 10 2000 poKy HpHUBECTH CBOE 3aKOHOIABCTBO Yy c(epi iHTEIEKTyalbHOI
BiacHocTi (naui - IB) mo Bumor €C.

VY 3B’sa3Ky 3 BiACYTHICTIO (DaxiBIiB 3 €KOHOMIKHM IpaB iHTEJEKTyaJlbHOI BJIACHOCTi, TOMHIKOBO
HaJaBITH TEPMIHY «IPaBO» B €KOHOMIUHIN KOHCTPYKIIi MpiOpUTeTHE 3HaUeHHs, cepy IB mimmopsakysamu
[IPaBO3HABLISIM.

He 3HaiioMi 3 €eKOHOMIYHMMH MOJENISIMH PUHKY aBTOPCHKMX 1 cyMikHuX mpaB €C mpaBo3HaBIi B
VYkpaini ¢opmManbHO NpUBENN HaliOHAJIbHE 3aKOHOAABCTBO 10 BuMor €C aje BHECHH 10 MIXHAPOIHHUX
HOPM CBO€ HedopmaibHe OadeHHs paAsSHCHKHX MpPaBOBIAHOCHMH y wik cdepi. 3okpema c1.20 3Y «IIpo
aBTOpPCbKE NpaBO 1 CyMiKHI mpaBa» penakuii 1993 poky Haronocuna: «4eémopcvke npaso Ha MEip,
CMBOpeHUll 3a 002080POM 3 ABMOPOM, SIKULL NPAYIOE 30 HAUMOM

1. Aemopcvke npaso na meip, cmeopenuii 3a 002080POM 3 ABMOPOM, KU NPAYIOE 3d HAUMOM,
Haexdcums 1020 agmopy.
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2. Buxnioune npaeo Ha GUKOPpUCIMAHHA MAKO20 MEOPY HaNedCumy ocobi, 3 AKOIO asmop
nepebysac y mpyooeux 8i0HOCUHAX (DOOOMOOABUIO), AKWO iHUe He nepedbaieHo 002080POM.

Posmip aémopcvroi eunazopoou 3a CMEOPeHHA | GUKOPUCMAHHA MEOPY, CMEOPEHO20 3d
002060pOM 3 ABMOPOM, AKUU NPAYIOE 3 HAUMOM, Ma NOPAOOK ii 6UNIAMU 6CMAHOBIIOIOMbCA Y 002080Di
Midc agmopom i pobomoodasyem».

3 oaHOr0 OOKY aBTOPCHKE MPaBO Ha TBIP, CTBOPEHUI 3a HAWMOM, HAJICKUTh HOT0 aBTOPY, a 3 1HIIIOTO
BUKJIIOYHE MPaBO BUKOPHCTOBYBATH TBip HAIIEKHUTh POOOTOAABIO. BUHUKAE MUTAHHS: SIKMHA 3MICT B c0O0i
MICTHTh TEPMiH «@8mMOpcbKe npago» aBTopa Ha TBip 3a3HaueHe 4.l miei cTarTi. 3aKOHOM PO3’SICHEHO LI0
TaKe MaliHOBI MpaBa, 1[0 TaKe HEMAMHOBI ITPaBa, aje O JHOr0 PO3’ICHEHHSI 1[0 TaKe aBTOPChKE IPAaBO 3aKOH
HE BH3HAYaE, 1110 HAJa€ MOXKIIMBICTh TJIYMA4YHMTH I TEPMIH SIK 3aBrOJIHO. 3a HOPMaMH 1Ii€l YaCTUHH B3arai
HE3pO3yMiJIO PO SKi came Mpasa Hie MOBa.

3Beprae Ha ceOe yBary 4.2 miei craTTi: «Buxmoume npaso Ha SUKOPUCNAMHA MAKO20 MEOPY
Hanexcums 0cooi, 3 AKoW asmop nepedysac y mpyoosux eionocunax (pobomooasuyro)». Crarrs 4 3V
«IIpo Bnacuicte» (mpmitasato 07.02.1991 p.) BcranoBwna, mwo: «Brachuk Ha ceili po3cyd 60.100ik,
KOpUCMYemuvcsi i po3nopadoicacmvcs HanedsicHum tiomy maunom». Crarta 9 3Y «OCHOBH 3aKOHOIABCTBA
VYkpainu npo kynstypy» (mpuitaaro 14.02.1992 p.) BcranoBuna, mo «7eopu nimepamypu ma mMucmeymea €
iHmenexmyanvHo eadacHicmio ix meopuiey». ToOTO, 3aKOHONABEIh CKACYBAB KOHCTHTYHIWHWHA 1HCTHUTYT
BiacHocTi 1 yactuHoto 2 ¢T.20 3Y «IIpo aBTOpCHKE MpaBo i CyMiXHi MpaBa» M030aBUB TBOPILL, SIK BIaCHHKA
CBO€1 1HTENEKTyaJbHOI BIACHOCTI, TpaBa Ha CBil PO3CYA BOJIOJITH, KOPUCTYBATHUCH 1 PO3MOPSIKATUCEH
HaJIC)KHUM MOMYy MailHOM.

ABTOpY HAaJIeKUTh BHHAropoja «3a CTBOPEHHS i BUKOPUCTAaHHS TBOPY» SK L€ OyJIO NPUHUHATO B
YPCP, a me Bunaropona 3a MaitHoBi mpaBa aBtopa? To0Tto Hopmu cT.20 3V «lIpo aBTOpchKE mpaBo i
cyMixkHi nipaBay 1993 poky Oynu moOynoBaHi Ha eKOHOMIYHUX MPUHIMIIAX PAJSHCHKOTO aBTOPCHKOTO TpaBa
0e3 BpaxyBaHHs €KOHOMIYHOI KaTeropil iHTeJIeKTyanbHOI BIACHOCTI.

25 xoBTHSI 1995 poky mist Ykpaiam cramy 00OB’SI3KOBMMH HOPMH bBepHCBHKOI KOHBEHINIi Mpo
OXOpOHY JTepaTypHUX 1 XYAOXKHIX TBOPIB, SKOIO BCi BUKJIIOYHI TpaBa aBTOpa BU3HABAIUCH 3a HOTO
TBOpUEeM. ¥Y 1996 poui Oyno npuitasto KoHcTuTynito YKpaiHu, KO0 KO)XKHOMY TBOPIIO HaJaBalloCh MPaBO
BOJIOAITH, KOPUCTYBATHUCS 1 PO3MOPSKATUCS Pe3yNbTaTaMH CBOEI IHTEIEKTYalbHOI, TBOPYOi MisTBHOCTI
(ct.41 Koncrurymii Ykpainmn).

Jo 2001 poxy Hopmu cT.20 3V «IIpo aBTOpCEKE MpaBo i CyMiXKHI IpaBa» HE MIHSJIKCE.

Y 2001 pomi ct.20 Oyna 3aminena Ha cT.16 3Y «IIpo aBTOpChKE TpaBO 1 CyMiXKHI TIpaBa» pemaKiii
2001 poky: «4Aemopcvke npago Ha cayxcbo8i meopu

1. Aémopcovke ocobucme HematiHo8e NPAgo HA CAYHCOOBUI MEIP HANEHCUMDb U020 AGMOPY.

2. Buknmioune matiHose npago Ha CayicO08ull meip Hanexicums podoomooasylo, AKWO iHue He
nepedbaveHo mpyoosum 002080pOM (KOHmMpakmom) ma (abo) YUBIIbHO-NPABOBUM 002080POM  MIdC
asmopom i pobomooasyem.

3. 3a cmeopenns i GUKOpUCMAHHA CTYAHCOOB020 MEOPY ABMOPY HANEHCUMb ABMOPCLKA UHALOPOOU,
PO3MIp ma nopa0oK SUNIAMU SKOI 8CMAHOBIIOIOMbCA MPYOO8UM 002080pOM (Kommpaxmom) ma (abo)
YUBLILHO-NPABOGUM 002080POM MIXC ABMOPOM i pOOOMOOABYEM».

Yactunoro 1 miei cratti y 2001 poui 3akoHOgaBenb po3’ICHUB, 1[0 TEPMIH «aBTOPCHKE MPaBO» Mae
YUTATHCh, K «ABTOPChKE OcoOMcTe HeMaiHOBE TpaBo». YacTmHa 2 IIi€l CTATTI MPOCTO BIAA3EPKAIIOE
BuMmory §201(b) 3akony npo aBropcbke mpaBo CHIA (Copyright Law of the United States of june 2020) sika
BCTaHOBIJIIOE, 1110 aBTOPOM BBa)KaeThCsl poOOTOJAaBelb SKOMY HalleXKaTh aBTOPCHKI mpaBa a0o iHIIa ocooa,
Ui sikoi pobota Oyna MiArOTOBJIEHA, SKIIO POOOTONABENb 1 MPaLliBHUK NPSIMO HE TOMOBHIMCH MO iHIIE Y
MmiANMIcaHoMy HUMH mucbMoBoMy mokymenTi[6] «(b) Works Made for Hire.—In the case of a work made for
hire, the employer or other person for whom the work was prepared is considered the author for purposes of
this title, and, unless the parties have expressly agreed otherwise in a written instrument signed by them,
owns all of the rights comprised in the copyright».

s HopMma mipsiMo cynepeunts BuMoram cT.41 Koncturymii Ykpainu, Bumoram bepHCbKoi KOHBEHIIII,
Horosopy BOIB mpo aBTropcbke npaBo, aje He3Ba)KalouH Ha Led I0puauyHuid GakT, pegakiii 1poro 3aK0Hy
2003 p., 2004 p., 2011 p., 2012 p., 2016 p., 2017 p., 2018 p., 2020 p. HE 3MIHMIN LIeH AHTUKOHCTUTYLIiHNI
N, 3BepTae yBary HEBiJIOBIHICTh 1[Il HOPMU JI0 HOPM BHYTPIIIHBOTO PUHKY €Bporeiicbkoro Coro3y, sKi
CYTTEBO BiJIPi3HSIOTHCS Bl EKOHOMIYHO-IIPABOBOI CUCTEMH «copyright».

Ha Bigminy §201(b) 3akony npo aBropceke npaso CLHA 2020 p. (Law of the United States of 2020)
€BpOTICHChKE 3aKOHOJABCTBO 3aKPIILIIOE BUKIIOYHI TIpaBa Ha CIYXKOOBHUH TBip TUILKHM 3a aBTOPOM, a

116 [ #17 B Economics and Region Ne 1 (80) — 2021 — Yuri Kondratyuk National University [




_ Hemozpadgbisi, ekoHOMiKa npauyi, coyianbHa eKkoHoMiKa i nonimuka

poboTogaBens MOXKE OTpUMAaTH MaiHOBI MpaBa aBTOpa-TpaliBHUKA BUKIIOYHO HA MiACTaBl JOTOBOPY, a HE
3aKOHY.

«Hanpuxman ®paHIy3pKHil 3aKOH MPHUCBAIYE & CTaTe aymioBi3yaJbHOMY IIOCTAHOBOYHOMY
noroBopy (ct.132-23 no ct.132-30)»[7]

3rimHo ¢dpanmy3pkoro Kojekcy iHTenekTyanbHOI BiacHOCTI[8], aymioBi3yasibHI ITOCTaHOBOYHI
JIOTOBOPH ITOBHHHI MiCTUTH 000B’I3KOBI MOJIO)KEHHS, SIKi BCTAHOBIIOIOTh, I10:

* cdepa BUKOPUCTAHHS TpaB, NepeaHUX aBTOPOM, NMOBHHHA OyTH oOMekeHa 00’€MOM, METOIO,
MicieM i TepMiHOM iX BukopuctanHs - ¢T. L131-3 Kogekcy iHTenekryanbHol BracHocTi @panuii;

* BHHAropoJla HAJEXHTh aBTOPY 3a KOXHUH crioci0 BukopuctanHs — 1.1 cr.L132-25 Kopekcy
THTEJIeKTyalbHO1 BiacHOCTI DpaHiiii;

* J0Xil mMOBMHEH OyTHM MPONOPUIHHUM BUKOpUCTaHHIO TBopy - 1.2 cT.L132-25 Kopekcy
IHTEeNeKTyaIbHO1 BiacHOCTI @paHIlii (K10 BUHATOPO/a iHIUBIAyaTi3y€eThCs);

* BUPOOHHK 3a0e3reuye, OHaHMEHIIIe, OJMH pa3 Ha PiK, 00 aBTOP 1 CIIBABTOPU OTPUMAJIH JOXIiJ
BiJ] eKcIUTyaTamii poOOTH 3a KOKHUH CIOCi0 BUKOPUCTAHHS TBOPY, HA MPOXAHHs aBTOPIB BiH 3000B’s3aHUI
HaJaTH iM BCi JIOKa3W HEOOXiJHi Il BCTAHOBJICHHS TOYHOCTI pPaXyHKiB, B TOMY YHCII KOIIii IOTOBOpiB, B
SKUX BIH MpHU3Ha4ae TpeTiM ocobam Bce abo dYacTHHy mpaB, siki BiH Mmae — cr. L132-28 Kopgekcy
IHTeNIeKTyabHOI BilacHOCTI DpaHiiii.

* MpOJIOCEp Mae TpaBO IepenaTd NpuaAdaHi TpaBa TpeTiM 0cobdaM TiMBKH 32 YMOBH, IO
3000B’s13aHHS, SIKI BiH y3sB Ha ceOe MO BIJHOUICHHIO 10 aBTOpa, MEepeiayTh /1o HaOyBada i OyayTh
JIOTPUMYBATHUCS M, B IHIIIOMY BUIIAJIKY JIOTOBIp PO3PHBAETHCSA 1 IIPaBa MOBEPTAIOTHCS aBTOpam - cT.L.132-30
Kogexkcy inTenekryansHoi BnacHocTi ®paniii;

* AKIIO KIHOCTYMisl, SIKid Oynmu TiepemaHi MallHOBI TIpaBa aBTOPIB KiHEMaTorpadiqHOTo TBOPY,
JIKBiIOBaHA 1 MiSUIBHICTh KOMIIaHIl NMPUIIMHEHA OUIBIIE TPHOX MICSIIB, aBTOP 1 CHIBABTOPU MAalOTh MPABO
3a)kaJlaTH TIPUIIMHEHHS JIOTOBOPY 1 MOBEPHEHHS CBOIX MaiHOBHX mpaB Ha ¢imbM - cT.L132-30 Koxmekcy
IHTeNeKTyalbHO1 BacHocTi paniiii.

BpaxoBytoun nparHeHHs YKpaiHU iHTETpyBaTUCh JO BHYTpIlIHbOro puHKy €C ciin 3ragatu, mo 7
yepBHs 2019 p. HaOyna cumu Jupextusa 2019/790/€C npo aBTOPChKE MPaBo B €AMHOMY ITUPPOBOMY PUHKY.
Crarrs 18 miei upextusu BcranoBuia [[puHIMT BiAIOBIAHOT Ta MPOMOPIIIHOT BUHATOPOIH:

«l. Jepocagu-unenu 3abe3neuyioms, KOIU AGMOPU ma 6UKOHABYI NiYeH3yIomb abo nepedams ceoi
BUKTIOYHI NPABA HA BUKOPUCMAHHS CBOIX MBOPI6 YU IHWUX NPeOMemis, 60HU MAal0mb NPaso HA OMPUMAHHSL
8i0N0BIOHOI Ma NPONOPYIUHOT BUHALOPOOU».

Crarrs 20 mi€i JlupexTuBu BcTaHOBHIA MexaHi3M KOPUTYBaHHS KOHTPAKTY:

«l. [epocasu-unenu 3abesneuyiomv, wod y pasi iOCYMHOCMI KOAEKMUBHO20 002080pY, WO
nepeodauas NOPIGHANLHULL MEXAHIZM, aemopu ma GUKOHasyi abo ix npedcmasHUKU Mawoms npago
8UMAzAmMU HANEHCHOT, 000amKo8ol ma cnpaeediueoi UHA2OPOOU 6i0 mi€ci CmopoHU, 3 AKOIW 60HU YKAJIU
npasa, abo 1020 NPAGOHACMYNHUKAMY, KOIU CHOYAMKY V32000iCeHa 8UHA2OPOOA HENPONOPYIHO HU3bKA
NOPIBHSHO 3 YCIMA HACMYNHUMU 8I0NOGIOHUMU 00X00AMU 610 GUKOPUCTIAHHS POOIM YU BUKOHAHHSY.

ToOGTo BMHaropoma Moxke OyTH TPOMOPLIHHO 3MiHEHA HE3aIEKHO BiJ OOYMOBIEHOTO PO3MIpY
BUHAropoJy B MiAIMCAHOMY CTOPOHAMH AOTOBOPY.

Y 2003 pomi nHaOyna cuiu cr.429 ILluinbHOro Komekcy VYkpainu: «llpasa inmenexmyanbHol
61ACHOCMI HA 00'€km, cMmeopeHuUll y 368'a3K) 3 BUKOHAHHAM MPY008020 002080

1. Ocobucmi nematinosi npasa iHmenekmyanibHoi 81acHOCMI HA 00'ckm, cmeopenull y 38'3Ky 3
BUKOHAHHAM MPYO08020 002080pY, HAAEHCAMb NPAYIGHUKOSI, AKULl cmeopus yeil o0'ekm. Y eunadkax,
nepeodaueHux 3aKOHOM, OKpeMi 0COOUCMI HeMAliHOGI NPasa IHMEeNeKMYaIbHOI 8IACHOCMI HA MaKull 00'ekm
MO2ICYMb HAeHCamu IopuoudHiiu abo Qisuyniit 0cobi, oe abo y AKoi npayoe NPAyieHUK.

2. Maiinosi npasa iHmenekmyanbHoi 61ACHOCMI HA 00'ckm, cmeopeHull y 368'513Ky 3 GUKOHAHHAM
mpyo08020 002080pY, HANEHCAMb NPAYIHUKOGI, SAKUL CMEopus yell 06'ckm, ma wpuouyrii abo Qizuunii
0c00i, 0e abo y Kol 6iH npayroe, CRIbHO, AKUO THULe He 8CIMAHOBIEHO 002080POM.

3. Ocobnusocmi 30iCHENH MAUHOBUX NPAG THMELEKMYAIbHOL 6IACHOCMI HA 00'€Km, CMEopeHull y
383Ky 3 GUKOHAHHAM MPYO0B020 002080PY, MOAICYMb OVIMU BCINAHOBNEHI 3AKOHOM.

Yacrtuna 2 wiei crarti, Bcyneped Bumo3i cT.41 Koncrurynii Ykpainu, BUu3HaBajla BUKIIOYHE TIPaBO
BOJIOJIITH, KOPUCTYBATHUCS 1 POMOPSIKATHCS PE3YIBTATAMH CBOET 1HTEIEKTYalIbHOI, TBOPYOI JisSUIFHOCTI HE
3a aBTOPOM, a 3a CIUJIBHUMH BJIIACHUKAMU: 32 MPALiBHUKOM Ta IOPUANYHOIO a00 (Hi3uyHOI0 0c00010, e abo y
SIKO1 BiH ITPAIIIOE.
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KonctuTyniss Ykpainu Mae HailBHIy IOpUOUMYHY CHIY. 3aKOHH Ta iHIII HOPMATHBHO-TIPABOBI aKTH
npuiiMaroTbess Ha ocHOBI KoHctuTynmii YkpaiHn 1 NOBWMHHI BigmoBigaté i — mpsMoO BKaszajga CT.8

Koncturymii Ykpainu.

BepHcbka KOHBEHLis MpsIMO BKasana, IIO BCi MaiHOBI IpaBa HajeXaTb aBTOPY TBOPY, TaKUX
Cy0’€eKTiB, SIK «IpaliBHUK» ab0 «poOoTomaBens» HOPMaMHU LBOTO MIXHAPOAHOTO OTOBOPY HAaBiTh HE
srafaHo. YuHHI MIXKHApOIHI JOr0OBOPH, 3rojia Ha 00OB'I3KOBICTh SIKUX HamaHa BepxoBHoro Pamoio Ykpainu,
€ YaCTHHOIO HalllOHAIBHOTO 3aKOHOABCTBAa YKpaiHu — BkazaHo ¢T.9 Koncrurymii Ykpainu.

Crarts 27 BizeHCbKOi KOHBEHILII MPO MpaBO MIKHAPOIHHUX JOTOBOPIB BCTAHOBHJIA: «Brympiwne
npaso i 000epicantis 002080pia

Yuacnux ne mooice nocunamuce Ha NONOJCEHHS C8020 GHYMPIUIHLO20 NPABA K HA BUNPABOAHHS OISl

HEBUKOHAHHSL HUM 002080PY».
3a pe3ynapTaTaMM HEKOHCTHUTYLIMHHUX HOPM HAaliOHAJIHHOTO

crerniajibHOro

1 LMBUILHOTO

3aKOHOJIABCTBA, B YKpaiHi BHHHUKJA TPaKTHKa SKOK Oyll0 3pyHHOBaHO E€KOHOMIYHY MOJEIbh OXOPOHH 1
3aXHCTy IpaB IHTEIEKTyaJIbHOI BIACHOCTI.

Tabnums 1
HeBingnoBinHicTh HAlliOHAJILHUX MPABOBUX HOPM 10 HOPM Mi’KHAPOJHMX /I0TOBOPIB i
3000B’A3aHb
Crarts 41 | bepHcbka Yrogampo |Yactuna2ctr.16| YacTtuna 2
HopmaTtuBHi | KoHcTHUTYMIT | KOHBEHIIIS acorjariio 3V «lpo cr.429 11K
AKTH Ykpaiau HaJae VYkpainu 3 €C aBTOPCEHKE MPaBO Ykpaiau Hajiae
Hazae NepBUH- HaJae i CyMiKHI TIpaBa»| TEPBHHHICTD
MEPBUHHICTD HICTb MEPBUHHICTD BJIACHOCTI
BIIAaCHOCTI | BIIACHOCTi|  BIJIACHOCTI
cr.cT.8-15 | ct.cT. 169, 170,
MaiiHoBi 171,173, 174,
npasa IB 178, 179, 187,
188, 190, 191
1 2 3 4 5 6
1) mnpaBo  BIITBOPEHHS | TBOPLIO aBTOpY aBTOpY poboToaBIi0 | MpPaLiBHUKY i
TBOPIB; po60TOMaBIIO
CIJIBHO
2) mpaBo Ha myOiiyHE | TBOPLIO aBTOpY aBTOpY poboToaBIIO | MpPaLiBHUKY i
BUKOHAaHHS 1  myOuivyHe poboTonaBIo
CIIOBITIICHHS TBOPIB; CIIIBHO
3) mpaBo Ha TyONIYHY | TBOPIIIO aBTOPY aBTOPY po0OOTOMABIIO | TMPAIliBHUKY i
JeMOHCTpaLilo 1 myOmiyHui poboTonaBIo
IOKa3; CIJIBHO
4) mnpaBo Ha Oyab-ake TBOPITIO aBTOPY aBTOPY po0OOTOMABIIO | TMPAIliBHUKY i
[OBTOPHE  OIPUJIIOJIHEHHS poboTonaBIIO
TBOPIB; CHIJIBHO
5) mpaBo Ha TepeKiIamd | TBOPLIO aBTOPY aBTOPY poboToaBIIO | MpPaLiBHUKY i
TBOPIB; po60TOMaBIIO
CHIJIBHO
6) mpaBo Ha TmepepoOKH, | TBOPLIO aBTOpY aBTOpY poboToaBIIO | MpPaLiBHUKY i
ajanTarii, apamKyBaHHS Ta po60TOMaBIIO
1HTIT1 IO/TIOH1 3MiHH TBOPIB; CIIBHO
7) TpaBO Ha BKIIOYEHHS | TBOPLIO aBTOPY aBTOPY poboToaBIIO | MpPaLiBHUKY i
TBOPIB fIK CKJIQJIOBHX YaCTHH poboTonaBIo
00 30IpHMKIB, aHTOJIOTIH, CITIILHO
EHIUKJIONEAIN TOIIO;
8) IpaBo Ha | TBOPIIO aBTOpY aBTOpY poboToaBIIO | MpPaLiBHUKY i
PO3MOBCIOIXKCHHS TBOPIB; poboTonaBIo
CIJIBHO
9) mpaBo Ha MOJAHHS CBOIX TBOPITIO TBOPITIO aBTOPY po60TOIaBIIO MIpaIliBHUKY1
TBOpiB B MepexKy [HTepHET; poboTonaBIo
CIJIBHO
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[Tponopxenns Tadm. 1

1 2 3 4 5 6
10) mpaBo H©Ha 37HaBaHHS TBOPITIO aBTOPY aBTOPY po0OOTOMABIIO | TMPAIliBHUKY i
TBOpIiB B MaWHOBHUI HaiiM 1 po60TOMaBIIO
(ab0) KOMepLiHUI POKAT; CHIJIBHO
11) mpaBo Ha iMIOPT | TBOPLIO aBTOpY aBTOpY poboToaBIIO | MpPaLiBHUKY i
MIPUMiPHUKIB TBOPIB. po60TOMaBIIO
CHIBHO
12) mpaBo Ha JOBEACHHS | TBOPLIO BHUKOHABITIO MPaIiBHUKY 1
BHUKOHAHHSI  J0  Bijgoma po60TOMaBIIO
nyOaikd — mig  4yac  HOro CITUTEHO
3IiHiCHEHHS;
13) mpaBo Ha KOMEpUiiHWI | TBOPLIO BHUKOHAaBIIO MpaliBHUKY 1
NpoKaT, MaWHOBUM HailM po60TOMaBIIO
CBOIX BUKOHAaHb; CITIILHO
14) mpaBo Ha 3amUCyBaHHS | TBOPITIO BHUKOHABITIO MPaIiBHUKY 1
(pikcyBanHHS) BUKOHAHHS poboToaBIto
i yac Horo 31iMCHEHH, CITIILHO
15) mpaBo Ha mpsMe Y TBOPITIO BHUKOHABITIO TIPaIliBHUKY 1
orocepeIKoBaHe poboTonaBIo
BIATBOPEHHS 3aMuCy CIIBHO
BHKOHAHHS;
16) mpaBo Ha mpomax Ta | TBOPIO BHUKOHABITIO MPaIiBHUKY 1
1HIIE BiTUY>KEHHSI OpUTIHATY poboTonaBIo
M TPUMIPHHKA  3aIucy CIIBHO
BHKOHAHHS;
17) npaBo Ha OpeHDY | TBOPIIO BHUKOHAaBIIO MpaliBHUKY 1
OpUTiHAy YU NpPUMIpHHUKA poboTonaBIo
3anmycy BUKOHAHHS; CHIIBHO
18) paBo Ha | TBOPITIO BHUKOHABITIO TIPaIliBHUKY 1
PO3TOBCIOIKCHHS CBOIX poboTonaBIo
BHUKOHAHB; CITIILHO
19) mpaBo H©Ha myOIidHEe TBOPITIO BHUKOHABITIO TIPaIliBHUKY 1
CTIOBIIICHHS CBOIX poboTonaBIo
He3a(DiKCOBaHUX BUKOHAHb CHLTBHO
(mpstmuii edip);
20) paBo Ha | TBOPITIO BHUKOHABITIO TIPaIliBHUKY 1
PO3TOBCIOIKCHHS CBOIX poboTonaBIo
BUKOHAaHb B Mepexi CHLTBHO
InTepHer;

Crin 3a3Ha4MTH, IO €BpOIEHChKa €KOHOMiIYHAa KOHCTPYKLiSl iHHOBamiiHOi, IH(POBOI eKOHOMIKH
3HaHb 3aXMINAETHCS HE TIIBKA CHEI[IAIbHAM 3aKOHOJABCTBOM IIPO IHTENEKTyalbHY BJIACHICTB, a
MpeacTaBisie COO0K KOMILICKC PI3HMX 3aKOHIB, SIKi 3 Pi3HMX OOKIB IIEMEHTYIOTh €BPOICHCHKY €KOHOMIUHY
MOJEIb.

3okpema, NpuOJM3HA A/IeKBATHICTh 3aKOHIB MaTHMMe Micle B TAKHX Tady3six: 3aKOH IIpO
OyxranTepchKuii 00TiK KOMIIaHiN 1 TOJAaTKHU,IHTENeKTyalbHa BIaCHICTh, OXOPOHA Ipalli, iHAHCOBI MOCIYTH,
MpaBUiIa KOHKYpPEHLi, HempsiMe ONOJaTKyBaHHS, TEXHIYHI MpaBmia i cTaHIApTH — BCTaHOBWIA 4.2 cT.51
Yroau mpo mapTHEPCTBO Ta CHiBPOOITHULTBO MiXK YKpaiHotw 1 €Bponelicekumu CriBTOBapHCTBaMH Ta ix
neprxkaamu-awieHamu 1994 p. (aani - YIIC).

JlocmipKyroun TIpaBOBiTHOCHHN aBTOpa, poOoToaaBil abo 3aMOBHHMKA IPH CTBOPEHHI TPOIYKTIB
IHTENEKTYaJIbHOI BJIACHOCTI, HMPABOBITHOCHHM LUX CyO’€KTIB MAalOTh PO3IJSAATHCH KOMIUIEKCHO 3 TOYKH
30py PI3HHX 3aKOHIB, 100 HE BHKPUBUTH CKOHOMIYHY MOJIENb 3aKpilUIeHy HOpPMamH €BPOIECHCHKOTO
3aKOHOJIABCTBA.

SIKII0 aBTOp CTBOPIOE IHTENEKTYaJbHUH MPOAYKT HAa YMOBaxX TPYyIOBOIO JIOTOBOPY, 30KpeMa,
BUKOHYIOUM CIYXO00Bi 0OOB’SI3KM, JOOTPUMYIOUHCH TPYAOBOTO PO3MOPSAKY JHS BCTaHOBICHOTO
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poboToaaBIEM, BUKOHYIOUH MTpaBuiIa Oe3MeKH NMpari BCTAaHOBJICHI poO0TOAaBIEM, TO A0 LIUX MPAaBOBIIHOCHH
MaloTh 3aCTOCOBYBaTHCh HOPMH TPYAOBOTO IpaBa.

KoskeH Mae mpaBo Ha HaJIexHi, Oe3MedHi 1 37J0pOBi YMOBH IIpalli, Ha 3apo0ITHY IIJIaTy, HE HUXKYY Bif
BU3HAYEHOI 3aKOHOM... [IpaBo Ha cBO€YacHe OAEp)KaHHA BHHATOPOIMW 3a MPALI0 3aXUINAETHCS 3aKOHOM —
BkazaHo cT.43 Koncrutynii VYkpainn ta KouBeHmiero Mixnapoanoi opranizauii mpami N 131 mpo
BCTAHOBJICHHA MiHIManbHOI 3apoOiTHOI IUIATH 3 OCOONMBUM ypaxyBaHHSAM KpaiH, IO PO3BHUBAIOTHCS
(Konsenttiro patudikoBano 3akonom N 2997-1V (1 2997-15) Bix 19.10.2005).

Ho TpynoBux BimHOCHMH aBTOpa i poOOTOAABLS MalOTh 3acTocoByBatuch HOpMH 3Y «lIpo ommary
npari». [IpaBo Ha cBoedacHe oJiep)KaHHS BWHArOPOAM 32 BUKOHAaHY aBTOPOM pOOOTY IO CTBOPEHHIO
THTETIEKTYaJIbHOTO TIPOJYKTY 3aXMIICHO 3aKOHOM. BuHaropona 3a mpamro 3azHadeHa m.m.164.2.1 m.164.2.
cT.164 TlomaTkoBoro komekcy YkpaiHHM OMONATKOBYeThCsl y BiamosimHocTi mo m.167.1. cr.167 IIKY B
po3mipi 18 BimcotkiB Bim 0a3m omojaTtkyBaHHSA y (opmi: 3apoOiTHOI MiaTH, HIIMX 3a0XOUYYBAIbHUX Ta
KOMIICHCAIIMHUX BUILIAT a00 1HIIUX BUILIAT 1 BUHATOPOJ, SIKI HAPaXOBYIOTHCS (BUILIAYYIOTHCS, HAAIOTHCS)
IUTaTHUKY Y 3B’SI3KY 3 TPYIOBHMH BiIHOCHHAMH Ta 32 IIMBUJILHO-IIPABOBUMH JOTOBOPAMHU.

O06oB's13kn iatHukiB €CB BHHUKAIOTH Y poOOTOAABLIB (3aMOBHUKIB) B po3Mipi 22 BiICOTKIB BifJ
3apo0itHOi maTu 3rimHo 4.5 cT.8 3V «lIpo 36ip Ta 0OOJIK €IMHOrO BHECKY Ha 3arajibHOOOOB'SI3KOBE
Jiep KaBHE COIlialibHE CTPaxyBaHHsI».

VY BiINOBIAHOCTI [0 3rajaHWX BUMOI' 3aKOHOJABCTBa po0OOTONABEeIb 3 BHHAropogd aBTOpa 3a
BHKOHAHY HHUM pOOOTY MO CTBOPEHHI0 iHTEIEKTYaJbHOr0 NPOAYKTY 3000B’S3aHUI CILIATUTH [0
oromkety Ykpaiau [11DO Ta €CB.

[licns cTBOpeHHS aBTOPOM 1HTEJEKTYyaJbHOI'O MPOAYKTY, Ha YMOBAaxX BHUKOHAHHS TPYAOBHX
(cry>x00BHX) 000B’SI3KiB, y pOOOTO/ABIISI BHHUKAE O0OB’ 130K OI[IHHUTH 1 IOCTaBUTH Ha OOJIK MaiHOBI mpaBa
Ha CTBOpEHMH TBOpIeM MpoaykT, 3rigHo 3Y «IIpo Oyxrantepchkuii 00Nk Ta (iHAHCOBY 3BITHICTH B
VYkpaiHi».

VY BigmoBigHOCTI M0 TexHiYHMX mpaBuia i craHmapTiB (4.2 cr.51 YIIC), tobto 3rigHo IICBO 8
«Hemarepianbhi aktuBu» abo HamioHanbHOTO cTamapTy OyXraiaTepchbKoro oOJiKy B JAep:KaBHOMY CEKTOPi
122 «HemarepianbHi akTUBW» poOOTONaBElh 3000B’I3aHUM 3AIHCHUTH OLIHKY i 00NiK MaliHa (MaliHOBHX
MpaB) SKi BUKOPHUCTOBYIOTHCA B HOTO0 TOCMOMAPCHKiM misutbHOCTI. ToOTO, CTBOpeHHI aBTOPOM
IHTENEeKTyalbHUH TIPOAYKT HAa YMOBax TPYIOBOIO JIOTOBOPY Mae OyTH imeHTH(IKOBaHWUM, a IMPaBo
PO3NOPSDKEHHS MaWHOBMMH TpaBaMM Ha 1€l TpoaykT BimoOpaxxkeHo B HA-1 «AkT BBeleHHS B
TOCIIOIaPChKUI 000pOT 00'€KTa TpaBa IHTEIEKTYaIbHO! BJIACHOCTI Y CKIIaJi HEMaTepiaJbHUX aKTHUBIBY, SIK
e BcraHoBieHO Hakazom MiHictepcrBa ¢inanciB Yikpaiam N 732 Big 22.11.2004, 3apeectpoBaHO B
Minicrepctsi roctuii Ykpainu14 rpynas 2004 p. 3a N1580/10179 (gani Hakaz Mindiny Ne732).

[IpaBo po3mopskeHHS MaHHOBMMH TIpaBaMH Ha IHTENEKTYalbHUH MPOAYKT Mae OyTh
MiATBEP/DKEHO MATEeHTOM, aBTOPCHKMM CBINOITBOM, JileH3ielo abo moroBopom (m.m.l.1.-1.7. Hakazy
Mindiny Ne732).

[lepBuHHMM Cy0'€eKTOM, SIKOMY HaJle)KUTh aBTOPCbKe MpaBo, € aBTop TBopy (4.1 ct.11 3V «lIpo
aBTOpPChKE TPaBO 1 CyMiXkHI mpaBa»). KokeH Mae MmpaBO BOJNIOAITH, KOPHUCTYBAaTHUCS 1 PO3MOPSIHKATHCS
pe3ynbTaTaMu CBO€EI IHTENEKTYaIbHO1, TBOpUOi AismbHOCTI (cT.41 KoncTuTymii Ykpainu).

JoroBip moao po3nopskaHHI MailHOBUMH NpaBaMH iHTENEKTYalbHOI BJIACHOCTI YKJIAIAE€ThCS Y
MMACHEMOBIH (hopMi, a y pa3i HeIoAepKaHHS MICEMOBOI (DOPMHU JOTOBOPY MO0 POIMOPSIHKAHHSI MAHHOBUMU
MIpaBaMH 1HTEJIEKTyaJIbHOI BJACHOCTI TaKuMi MOTOBIip € HikdeMHUM (4.2 ¢T.1107 LIKY).

3riiHo 3raJlaHuX MpPaBOBHX HOPM poOOTOIaBelbh 3000B’S3aHHUN IIOJ0 KOXKHOTO 1HTEIEKTYyallbHOTO
NPOAYKTY YKIACTH 3 aBTOPOM IMCbMOBHM JIOTOBIp INOMO PpO3NOPSIKaHHS MaHHOBHMH IIpaBaMU
IHTEJCKTyaJIbHOI BJIACHOCTI B SKOMY IHTEJICKTYaJdbHUN MPOAYKT Mae OyTH 1AeHTH(IKOBAHUM 1 MICTUTH
MepeniK TUX MalHOBUX IMpaB, SIKi IMepeAaroThes. MaiiHOBI mpaBa, L0 MEPEAAlOTHCS 32 ABTOPCHKUM
JIOTOBOPOM, MaroTh OyTH y HbOMY BH3HAY€Hi, a MaifHOBI IpaBa, HE 3a3HA4Y€Hi B aBTOPCHKOMY JIOTOBOPI SIK
BIIUY)KyBaHi, BBOKAIOThCSA TakuMH, 1mo He mepemadi (4.1 ct.31 3Y «IIpo aBTOpChKEe MpaBo i CyMiXHI
TpaBay).

Crin 3ragaTi, 10 NMPaBO BIACHOCTI OXOIUTIOE MPAaBOBI HOPMH, SIKi 3aKPIiIUTIOIOTH 1 OXOPOHSIOTH CTaH
MPUHAJIEKHOCTI MaTepiaibHUX OJlar KOHKPETHUM oco0aM, TOOTO MaiHOBI IpaBa BHHHMKAIOTH TiJIBKH Ha
icHyroue MaiiHO. MaliHOBi mpaBa HEe MOXXYTh BHHUKHYTH Ha MalHO SIKOTO HE iCHY€. ABTOpPCHKE MpPaBO
BUHHMKA€E 3 MOMEHTY CTBOPEHHS TBOPY BcTaHoBieHO 4.1 ¢1.437 LIKY, u.2 cr.11 3V «Ipo aBTOpcrke npaso i
CYMIDXHI ITpaBay.

ToMy 3a TpyJZOBUM JOTOBOPOM POOOTONABEIh HE MOKE OTPHMATH MaWHOBUX IpaB Ha MPOAYKT
SAKOTO 1€ HE CTBOPEHO TBOpIEeM. [IOKH I1HTEIEKTyalbHOrO MPOAYKTY HE iCHY€, HOTr0 HEMOXKIHBO
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i1eHTU]iKyBaTH, OLIHUTH, i HA HEICHyl0Ye MaliHO HE BHHHKA€ MAaWHOBHX MpaB. TpyAOBHUM JOTOBOPOM
MOKJIMBO Tepen0ayuTy TiAbKH OOOB’S30K TBOPILSI CTBOPUTH (CTBOPIOBATH) 1HTENIEKTYalbHI MPOAYKTH, i
MMicIsT 3aKiHYeHHS pOoOOTH HaJ CTBOPEHHSIM IHTEJIEKTYadbHOTO MPOAYKTY, 3a3HAYUTH OOOB’S30K TBOPILA
nepeaaTd KOHKpeTHI MaiiHOBi mpaBa poOOTONABII0 HA MEBHUX YMOBax a0bo OOOB’S30K HalaTH JO3BiT Ha
BUKOPUCTAHHS CTBOPEHOIO HUM B MalOyTHbOMY MpPOAYKTY. B TpyZoBOMYy AOroBOpi HEMOKIMBO OLIHUTH
BapTICTh MAHOBUX IPaB IHTECIEKTyabHOI BJIACHOCTI, OCKIJIbKM BUTPATH Ha 1X CTBOPEHHs HeBimomi. s
OIO/DKETHMX OpraHizalliii BCTAHOBJICHA OKpeMa IpolleAypa Takol OILIHKMA 1 CKJIaJeHHS Ha MiJACTaBl i€l
mpoueaypu Po3paxyHKy OIIHOYHOI BapTOCTI 00’€KTIB, a BXKE Ha MiJCTaBi Or0 Po3paxyHKy CTBOPIOETHCS
AXT OIIIHKY 00'€KTIB MpaBa iHTENEKTYAIbHOI BIACHOCTI.

3rigHo 1m.15. Tlopsiaky BU3HAYEHHS OL[IHOYHOI BApTOCTiI 00'€KTIB MpaBa iHTEICKTYalIbHOI BIACHOCTI,
o nepedyBaloTh y IepXaBHI BIacHOCTI abo Oynu cTBopeHi (mpuadaHi) 3a Aep)kaBHI KOIITH, 3 METOIO
3apaxyBaHHs Ha OyxranTepcbkuil oOimik, 3arBepmkeHo Haxazom ®onmy nepkaBHOro MaiiHa YKpaiHu
13.12.2005 N 3162, 3apeectpoBano B Minictepctsi toctumii Ykpaiau 25 kBitas 2006 p. 3a N 479/12353
(mami - Ilopsimox BU3HAuUCHHs BapTOCTi): «Yci pospaxynxu oyinounoi éapmocmi o0'ckmis, y momy uuciui
00'exmig, Wo0o AKUX Y MAUOYMHbOMY He ICHYE UMOGIPHOCMI HAOXOOJICEHHS (OMPUMAHHS) eKOHOMIYHUX
6U200 6I0 IX BUKOPUCMAHHA, GUKOHYIOMbCA NO00'€EKMHO Ui opopmasiombes Pospaxynkom oyiHouHOT
sapmocmi, (hopma axozo npusedena 6 000amky 2 00 yb020 Ilopaoky».

BpaxoByloun 1i BUMOTH 3aKOHOJABCTBA, HA KOXKEH CTBOPEHHUI 1HTENEKTyaJbHUH MPOAYKT (TPYIy
IHTETIeKTyaJIbHUX ~ MPOAYKTIB), poOoTojdaBenb 3000B’S3aHUHA  YKIACTH OKPEMHUH  JOTOBIp  IIOJIO
PO3MOPSKEHHS MAaHHOBUMH MpaBaMu. B 1[bOMy JTOTOBOpI MPOAYKT iHTEIEKTYalbHOI BIACHOCTI Ma€ OyTH
ineHTH(]IKOBAaHUM, BKa3aHI MalHOBI TpaBa MI0 MEPEHAOThCS TOTOBOPOM, 3a3HAYEHO PO3MIp BHHATOPOAU
TBOPIIFO 32 KOKEH CIIOCi0 BUKOPUCTAHHS MPOAYKTY, BKa3aHUN TEPMiH, TEPUTOPIis, a TAKOXK 1HII YMOBH, 5IKi
CTOPOHM BBaXKAalOTh 3a JOIIbHE BKIOYMTH y norosip (ct.1107 — 1113 LKY, c¢1.31-33, ¢1.39 3V «Ilpo
aBTOPCHKE TPABO 1 CYMIXKHI TpaBay).

Ilin wac yknageHHs IOTOBOPY, [UI OLIHKM MAaHHOBUX IIpaB iHTEJEKTyaJbHOI BJIACHOCTI Ha
CTBOpPEHUI TBOPIIEM IPOAYKT, poOOTOAABIIEM Ma€ 3acTocoByBaTHCh HarionansHuii ctanmapt Ned «Oriinka
MalHOBHMX TIpaB IHTEJEKTYyaJIbHOI BJIACHOCTI» Ta METOAU OLiHKM 3artBepkeHi m.11 m.12 Ilopsaky
BU3HAYEHHsI BapTOCTI MAalHOBHX IIPaB.

Y BignoBimHOCTI 10 MeETOOMYHUX pEeKOMEHaliil 3 Oyxranrepchkoro OOJIKy HeMaTepialbHHX
aKTHBIB Cy0'€KTIB IEpKAaBHOTO CEKTOPY, 3aTBepkeHo Hakazom MiHictepcTBa ¢iHaHciB YKpaiHu 23 ciuHs
2015 poky N 11, BapTicTh MaifHOBUX TpaB Ha IHTEIEKTYATbHHUN MPOAYKT CTBOPEHUH Cy0'€KTOM AEepKABHOTO
CEKTOpPY PEKOMEHAYEThCSI OIIHIOBATH 32 COOIBapTICTIO, IO CKIIANAETHCS 3 BUTPAT, SIKi MPSMO TIOB'A3aHi 3 iX
cTBOpeHHsIM. ToOTo, B po3Mipi BHTpaT Ha OImJary Tpali, MaTepialbHUX BHTpPAT, IHIINX BHUTPAT,
0e3mocepeIHhO TOB'SI3aHKUX 31 CTBOPEHHAM IILOTO HEMATepiaJbHOTO aKTUBY (IHTENEKTyaJbHOTO MPOAYKTY),
OpeHa MPUMIIeHb, BUTPaueHa eJIeKTPOSHePrisl, TPAHCIIOPT, MPUOUPAHHS TOIIIO.

Crig 3BepHYTH yBary, 1o «Bumiiata npaiiBHUKOBI 3ap00iTHOI TIATH HE € TOTOXHOIO BUILIATI HOMy
aBTOPCHKOT BHHArOopoAMd 3a CTBOPEHHUH TBIp y 3B’SI3Ky 3 BHUKOHAHHSM TPYAOBOTO JOTOBOPY, OCKIJIBKH
3apo0iTHa TIaTa — IIe BUHAropo/ia 3a BUKOHaHY poOOTY 3aJeKHO BijJ MMEBHUX YMOB, a aBTOPChKa BUHATOPO/a
— 1€ BCl BUOU BHHAropoja abo KOMIIEHCAIli}, 110 BUIUIAYYIOTHCS aBTOpaM 3a BHKOPHUCTAHHS iX TBOPIB, SKi
OXOPOHSIIOTBCA B MEKaX, BCTAHOBICHUX aBTOPCHKUM IMPaBOM. Y pasi, KOJH MiXK CTOPOHAMH HE JIOCATHYTO
3oy 1010 PO3MIpYy aBTOPCHKOI BUHAIOPOJH, CYAU NPHU OOUYUCICHHI TAaKOI BUHANOPOAU MAaOTh KEPYBaTUCS
oJIOXKeHHAMH TTocTaHoBH KaGinery MinicTpiB Ykpainu Bix 18 ciuas 2003 poky Ne 72 «IIpo 3atBepmxeHHS
MiHIMaJIbHUX CTaBOK BHUHAropoAu (posuiTi) 3a BUKOPHCTaHHS OO0 €KTiB aBTOPCHKOTO MpaBa 1 CyMIXHHX
npaB»» 3a3HadeHo .25 [loctanoBu Ilnenymy BepxoBhoro Cyny Ykpainum Ne 5 Bim 4 uepus 2010 poky
«IIpo 3acTocyBaHHs CyAaMu HOPM 3aKOHOJABCTBA y CIIpaBax IPO 3aXUCT aBTOPCHKOTO IIPaBa 1 CyMIXHHMX
paBy.

PisHnmio Mix 3apruiaTHEI0 Ta aBTOPCHKOIO BHHAroponaoro BcraHoBieHo [logatkoBum Komexcom
VYkpainu[9], sxkuii BKa3za, 110 0 3araJlbHOI0 MiCSYHOro (PiYHOI0) OMOJATKOBYBAHOTO JIOXOIY ILIATHHKA
HOJATKY BKIIOYAIOThCS:

«164.2.1. noxomum y BUIISLAI 3apoOiTHOI TaTH, HapaxoBaHi (BHUIUIAYEHi) IUIATHUKY MOJATKY
BiJIIOBIZTHO 1O YMOB TPYAOBOI'O IOTOBOPY (KOHTPAKTY); ...

164.2.3. noxoau Bia mpojaxy 00’€KTIB MaHHOBHUX 1 HEMAaWHOBUX IMpaB, 30KpeMa 1HTEJICKTYyalbHOT
(mpoMUCIIOBOT) BJIACHOCTI, Ta MPUPIBHSAHI 0 HUX IMpaBa, JOXOAW y BUIJISII CyM aBTOPCHKOI BHHArOpO.H,
IHIIOT MJjaTW 3a HaJaHHS MpaBa HAa KOPHCTYBaHHS a0 PO3NOPSDKEHHS 1HIIMM oco0aM HeMmarepiajJbHUM
aKTHBOM (TBOpPaMH HAyKH, MHCTEITBA, JITEpaTypu abo IHIIMMHU HEMaTepialbHUMH aKTHBaMH), 00 €KTH
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MpaBa iHTENEKTYalbHOI IPOMHUCIIOBOT BIACHOCTI Ta NPUPIBHAHI 0 HUX MpaBa (aji - posuITi), y TOMY YHCIi
OTpHMaHi CTIAAKOEMIISIMHU BIACHUKA TAKOT'O HEMATEPiaJIbHOTO aKTUBY».
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Puc.1. I'pagiuna cxeMa eKOHOMiYHHX MPABOBITHOCHH Mi:K TBOPUSIMU, POOOTOAABISIMHU Ta
KOPHCTYyBa4YaMH iX TBOPiB i BUKOHAHB
IDicepeno: enacha po3pobka aemopa

3apmatHio, mo Bu3HadeHa cT.164.2.1. IlomaTtkoBoro KomeKCy YKpaiHH, TBOpEIh OTPHUMYE ¥
BiamoBigHOCTI 10 3akoHy Ykpainu «[Ipo omnary mpami»[10] 3a BuKOHAaHY MpaliBHUKOM poOoTy. A
BUHAropoJy 3a BiAUyKeHHS MaHOBUX MpaB, 0 BU3HaueHa cT.164.2.3. [logatkoBoro konekcy YKpaiHnu, A
iX MOCTaHOBKM Ha OyXTaJITepChbKuH O00JIiK POOOTOMABIIEM, TBOPIII MaiOTh OTPUMYBATH 3TiIHO 3aKOHY
VYkpainu «I[Ipo aBTOpChKe mpaBo i CyMiKHI IpaBa». L{i pi3HI BUIUIATH Iy)K€ MPOCTO BIACTIAKYBaTH 3a
JIOKyMEHTaMH OyXTaJITepChbKOi 3BITHOCTI, OCKUIBKM BOHHM TIO-Pi3HOMY OIOJATKOBYIOThCS. [lOBiITHUKOM
o3Haku fgoxofiB[11] (3arBepmkxeno Hakaszom MinictepcTBa moxomiB i 300piB Ykpainu Big 21.01.2014 Ne 49)
BCTAHOBJICHO, MIO 3apIUIaTHS 1 TUlaTa 32 BUKOPHCTaHHS TBOPIB € PI3HUMH BHJAMH JOXOJIB, SKi
BiJ10OpaXKar0ThCs PI3HUMHU KOJAMHU O3HAKU J0XomaiB: Koz 101 - 3apoOitHa miata, kox 103 — «posuiti, y T. 4.
OJIepXKyBaHi CIIaAKOEMIISIMH, JOXOAN Y BUIJISIII CyM aBTOPCHKOI BUHATOPOAH, 1HIIOI INIATH 32 HaJaHHS IpaBa
Ha KOPHUCTYBaHHA a0 pO3MOPSIHKCHHS IHIIMM OCO0aM HeMaTepialbHUM aKTUBOM (TBOpaMH HayKw,
MUCTEITBA, JiTepaTypH a00 iHIIMMHU HeMaTepialbHUMHU aKTUBAMH ).

Bunaropona 3a BiguyKeHHsS MalHOBUX NpaB onofatkoByeTbes Tineku I1JIDO i1 He mignamae min
BHUMoTYy ciuiati €CB.

BpaxoByrour 3a3HayeHI HOPMH HAI[lOHAJIBHOI'O 3aKOHOJABCTBA 3apIIaTHA HE MOXe OyTH
BUHAropoJOI0 3a BiIUdy)KeHHs] MalHOBHX IpaB 1HTEJEKTyalbHOI BIacHOCTi. BuHaropoma 3a BUKOpHUCTaHHS
TBOPIB HE BXOJUTH 10 GOHY OTUIATH MpaIli, sIK Ile BCTAaHOBJIEHO 11.3.14 [HCTpyKIii 31 cTaTUCTUKH 3ap00iTHOT
wiatd, mo 3arBepkeHa Hakazom [lepkaBHoro komitery cratuctuku Ykpaimm 13.01.2004 NS,
3apeecTpoBaHo B MiHicTepcTBi rocTullii Ykpainu 27 ciuns 2004 p. 3a N 114/8713: «Iuuii BumiaTu, mo He
HaJIe:KaTh A0 oy omatu npaui ... 3.14. Bunaropoga, no cruiauyerbes 3a aBTOPCbKUM JIOTOBOPOM Ha
CTBOPCHHSI Ta BUKOPHCTaHHS TBOPIB HAyKH, JITepaTypd Ta MHCTENTBA, KpiM 3a3HadeHoi y mm.2.1.3.
Bunaropoau 3a BiIKpHUTTS, BUHAXO/IM Ta PalliOHANI3aTOPCHKI MPOMO3HUIIii Ta iXHE BUKOpUCTaHHI». Ha xanb
3actapina inctpykuis 2004 poky He Bimmosimae Bumoram IlomaTkoBoro komekcy YkpaiHu (mpuitHAITO
02.12.2010 p.) i He BimoOpakae JOXOAH BiJl IPOIaXXy MaifHOBUX MpaB aBTOPIB 1 BHKOHABIIIB.

PazoMm 3 MaiiHOBUMU IpaBaMu 1HTEJIEKTYaIbHOI BIacHOCTI PoOoTomaBeIh OTpuMye mpago:

— Posmopsmxennas 06’ extom npaa IB;

— KopuctyBanus 06’ekrom npasa IB.

[IpaBo BomoxinHs 00’ekToM TpaBa IB, a came: «wopuduyno 3axpinieHy MoxiCIUBicms GaAKmuiHo20
20Cn00apcbKo20 NAHYS8AHHSA GIACHUKA HAO PIuyi0 (MAUHOM)» 3aJUIIAETHCS Y TBOPLIB B HEMAlHOBHX IpaBax.

«Hezaneoicho 6i0 matiHogux npas aemopa i HAGIMb Nicjisi 8I0CMYNJIEHH YUux npaé 6iH MA€ Npaso
eUMA2amu BU3HAHHS C8020 ABMOPCMEA HA MEIP | NPOMUOIAMU OYOb-AKOMY NepeKpyyenHIo, CHOMBOPEHHIO YUl
IHWIU 3MIHI Yb020 MBOPY, A MAKONC OYOb-AKOMY THUWOMY NOCASAHHIO HA MEIP, 30aMHOMY 3A80amu WKOOU
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yecmi abo penymayii agmopay» BCTaHOBIECHO 4.2 cT.6bis bepHChKOi KOHBEHIIT PO OXOPOHY JiTEpaTypHUX i
XYAOKHIX TBOPiB. ABTOP Ha3aBXI1 3AJTUIIAETHCS BOJIOAUIBIIEM CBOIX TBOPIB.

3rigo 4.1 cr.5 J[orosopy BOIB «IIpo BukoHaHHS 1 (hOHOrpaMH» BHKOHABI[I Ha3aBXIU
3aJIMIIAI0THCS BOJIOAUTBLISIMU CBOIX BUKOHaHB: «Mopanvhui npasa euxonasyis (1) Hesanesicno 6i0 maiinogux
npase 6UKOHABYs i HAGIMb Y pasi ix nepeoaui UKOHABEYb CMOCOBHO CE0IX He3ANUCAHUX YCHUX BUKOHAHbL I
BUKOHAHb, 3aNUCAHUX HA POHOSPAMU, MAE NPABO BUMALAMU OYMU BUSHAHUM AK BUKOHABEYb CBOIX 8UKOHAHD,
KpiM Mux 6unaokis, Koau HeHAOAHHs MAaKo20 Npasda OUKMYEMbCA CNOCOOOM GUKOPUCMAHHS GUKOHAHHA, i
3anepeyygamu npomu 0y0b-sK020 NEPEeKPYYEeHHs, CHOMBOPEHHA abo [HWOI 3MiHU CBOIX BUKOHAHbL, AKI
MO2HCYMb 3A80A8AMU WUKOOU 11020 penymayii».

VY 3B’513Ky HEBUKOHAHHIM Cy0’€KTaMU TOCIIOJIApIOBAaHHS BHUIIIE3a3HAYCHUX 3aKOHOJABYMX BUMOT, B
VYkpaiHi ckanacs 3JI0YMHHA IPAKTUKA He O0JIIKOBYBAaTH CTBOPEHI NMpaliBHUKAMH 1HTEIEKTyaJIbHI MPOIYKTH
B SIKOCTI HemarepiadbHHX akTHBiB. He oOmikoBaHMI iHTENEeKTyadbHUH MPOAYKT HE BuMarae cruiata 18%
MOJATKIB 3 MPUOYTKY MiJNPUEMCTB Bij 00Iry HeMaTepiadbHMX aKTUBIB. HaciigxoMm HEBHILIATH, OKPIM
3apIUiaTHI, BHHAropoAW 3a BigUY)KEHHS MaiHOBHX INpaB HAa KOXHHH CIOCIO BHKOPHCTaHHSA TaKOX €
HapaxyBaHHS 1 HEe BUIIATa 3 IIMX JOXOAiB TBOpLiB 18% mogatky 1o Or0[KeTy AepiKaBu.

3a pe3ysIbTaTOM TaKoi MPAKTHKU «/HMeNeKmyanbHa 61ACHICMb He 8UKOHYE POJlb Pecypcy 8 cucmemi
@opmyeannsa HayionanbHo2o0 6azamcmed i He 6NIUBAE CYMMEBO HA PIBGEHb MEXHON0TUHOI 6e3neKu 0epiucasu,
il Konxypenmocnpomodcricmo. Ilpu cepednvomy noxasnuxy 6 Kpainax €C de obcseu HemamepianbHUx
axmugie cxradaioms 50-80 % 6i0 banancosoi sapmocmi nionpuemcme i opeamizayiu, 6 Yxpaiui éonu ue
nepesuwyroms 1,5 % eapmocmi ocrnognux 3aco6is, 6 moi uac, AK 3a NIOPAXYHKAMU eKCnepmie peanvHa
6apmicmes MaKux aKmueié cmaHogumy He menwie 15 Mapo. epH., a NOMEHYIHO MOJNCIUBL 00cA2U MAKUX
axmusgie docsiearoms 200 mapd. oon. CLIA» - nocmiguna Paga HamioHanbsHOI Oe3neku i 000poHU YKpaiHu
21.11.2008 p. B momoBinmHiil «IIpo mpaBo i 3aXUCT iHTENEKTYalbHOI BIACHOCTI Ta MOCWICHHS ii posi y
(opMyBaHHI IHTENEKTYalIbHOI BJIACHOCTI Ta MOCWIIEHHA ii poni y (GopMyBaHHI Hal[lOHANBHOTO OaraTcTBa
Ykpainmy.

3akoHHM Maike BChOTO CBITY, 30KpeMa i B YKpaiHi, IpyHTYIOThCS Ha PUMCBKOMY IpaBi BIACHOCTI.
PumMmcbke pedoBe mpaBo HapoOMKyBalnoch B yack paboBnacHunrsa. CpopmoBane B nepion Pumcrkoi immepii
pedoBe MPaBO BIOPSIIKOBYBAIIO MPABOBITHOCHHU MK TOCITOIapeM Ta pabaMu.

CydJacHa mpaBoBa HOpMa, sIKa BiJoOOpakae CyTHICTH pabcTBa - Ile HEMOXKIIMBICTH paba BOJOIITH
pe3yibpTaTaMu CcBO€i mpami. Pab Moxke OTpuMaTtu BHHAropoAy 3a CBOIO Mpaiio, aje He Mae MpaB Ha
pe3ynbTaTH CBOET pOOOTH.

Koncrurymiss HeszamexxHoi VYkpaiHu 3BiUIbHHJIA BCiX TBOPIIB IHTENIEKTyaJlbHOI BIIACHOCTI Bif
pabctBa. Crartst 41 BcTanoBmia, mo «KokeH Mae MpaBO BOJOMAITH, KOPUCTYBATHUCS 1 PO3MOPSIKATUCS
CBOEIO BIACHICTIO, pe3yIbTaTaMH CBOET IHTENEKTYaIbHOI, TBOPUOI JisSUTEHOCTI.

Lle o3nHawae, MmO CIUIATHBIIM TPaIiBHAKY-aBTOPY (BUKOHABIIO) TOHOpAp, SKWil € 3apIuIaTHEIo,
poboTonaBens cTae JHIle KiHIEBUM crokuBaueM. 3rigHo m.2.1.3. IHCTpykuii 31 CTaTHCTHUKH 3apoOiTHOI
iati[12], roHopap BXOIUTH 1O OCHOBHOTO ()OHAY OIUIaTH mpami. Sk KiHLEBUH CHOXHMBa4, poOOTOAABEb
Ma€ TpaBO CaMOCTIHO KOPWUCTYBAaTHUCh pE3yNbTaTOM TIpali aBTopa (BHUKOHABIM), ane O0e3 Tmpasa
BUKOPHCTOBYBATH YY)y BJIACHICTB 1 3apOOJIATH Ha pe3ylibTaTaX iHTEJIeKTyalbHOI TBOPUOi AiSUTEHOCTI CBOTO
npauiBHuka. 3rigHo cT.41 Koncturyuii Ykpainu, poOoronaBenp He Mae mpaBa Oe3 J03BONY BIIaCHHKA
OTPUMYBATH JOXiJ] BiJl TPONAXy, OPEHAW, BIATBOPIOBAaHHSI, JEMOHCTpallii, MyOJiYHOTO BUKOHAHHA,
PO3IMOBCIOKEHHS PE3yIbTaTIB IHTEIEKTYIBHOI TBOPUOI MisUTBHOCTI CBOTO TIPAIliBHHUKA.

[Ilo6 oTpumaTé MpaBO BHUKOPUCTOBYBAaTH 4Uy)Ky BIACHICTh 1 3apoOJsTH Ha IHTENEKTyalbHil
BJIACHOCTI CBOT'O TIpalliBHUKA, pOOOTOAABELb IOBUHEH OTPUMATH Y HHOTO 03B Ta BUKYIUTH (BiIUy>KUTH)
MaiHOBI ITpaBa iHTEICKTYaTbHOI BJACHOCTI.

3a Biuy)KeHHs] MafHOBMX MPaB BIaCHUKA poOOTOAaBeLb 30008’ I3aHNUH YKIaCTH TOTOBIp 1 CILTATUTH
okpemy BuHaropoay. Came tak BcraHoswiu ctarts 41 Koncrutyii Ykpainu, [lonaTtkoBuit kogexe Ykpainu,
[ICBO 8, Hamionansauit ctagmapt 122, Hamionansauit crangapt Ne4 ta iHI HOpMaTHBHI aKTH.

3apruiara ciutayyeThcs poOOTOAaBIEM 3a Te, 11100 TBip a00 BUKOHAHHS OYJIM CTBOPEHI ITPALliBHUKOM.
A BuHaropoja 3a MalHOBI TpaBa, sIKi BHHUKIM B pe3yibTaTi cTBOpeHHs 00’exty IB, crutadyerscs
poboTonaBueM 3a Te, 00 BiH MII BUKOPHCTOBYBAaTH BJIACHICTh HpalliBHUKA. 3TiHO CBOrO €KOHOMIYHOTO
3MICTy BHHAropoja 3a MaiHOBI IIpaBa TBOPIII-TIPAlliBHUKA, 1€ OIiaTa poOOTOAaBIEM Omeparlii 3 KymiBii-
MPOJAXyY CBOTO MaOyTHHOTO (hJiHAHCOBOT'O MOTOKY.

3apmaTHa 3a poOOTY 1 KymiBis paB - Lie pi3Hi rocrnogapceeki onepaii. Lle pisni Bumnaty, ski mo-
PI3HOMY OIOJIATKOBYIOTHCS 1 TIO-Pi3HOMY BiJOOpakaloThCs B JOKyMEHTax (iHaHcoBoi 3BiTHOCTI. Came Tak
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BcTaHoBieHO [lomaTkoBuM KoJiekcoM YKpainu, HakazamMu MiHictepcTBa (iHaHCiB YKpaiHu Ta YTOAoIo mpo
acomianito Ykpainu 3 €sponeiicbkuM Coro3oMm.

Tiapku B OMHOMY CEKTOPi, BiJl HEY3TOKCHOCTI OKpEMHUX IPaBOBUX HOPM 10 BUMOT KoHcTuTymil
VYkpainu, HauioHaJdbHa €KOHOMIKa y c(epi CTBOPEHHS 1 BUKOPUCTaHHS ayaioBizyalsHUX TBOpiB 3a 2000 p.-
2007 p. moHeca BeIMYE3HUX 30UTKIB.

1. 3rigao manmx JHepsxkomcrary (muct Bim 06.08.2008 Ne04/4-6/347) moxomu MiANpHEMCTB 3a
BHJIOM €KOHOMIYHOI HisuTbHOCTI «BupoOuumnteo ¢imeMiBy (kox 3a KBEJ — 64.2), ckimagaioTs
2 224 200 000 rpu.. BignmosigHo m0 4.5 cr.15 aBTOp Mae mpaBo HAa OTPUMAaHHSA BHUHAropoau 3a Oynb siKe
BHKOPHUCTAaHHSA TBOPY, 3TimHO 4.2 cT.33 3akoHy: «ABTOpPChKa BHHAropoja BH3HAYAETHCS y JOTOBOpI Y
BUIJIA/I BIICOTKIB BiJl JOXOIY, OTPMMAHOI'O BiJf BAKOPHUCTAHHS TBOPY, a00 y BHUIIsIAI (PIKCOBAHOI CyMH YU
iHMKUM 49UHOM. [IpM IbOMY CTaBKM aBTOPCHKOI BMHATOPOAM HE MOXXYTh OyTH HIDKYMMH 332 MiHIMaJIbHI
ctaBkH, BcraHoBieHi Kabinerom MinictpiB Ykpainu». IloctanoBoto KMV Big 18 ciuns 2003 p. Ne72 He
BCTAHOBJICHO MIHIMAIBHOTO pO3MIpy BHHAropoj asTopaM, Bu3HaueHumu c1.441 LIKY cnocobamu.
Kepytouncs c1.8 LIKY : «Ananoria 1. fkimo uuBiiabpHI BITHOCHHM HE BperysiboBani uuM Kogekcowm, iHIIMMu
aKTaMM LMBIJIBHOTO 3aKOHOJABCTBA a00 JOTOBOPOM, BOHH PETYJIIOIOTHCS THMH IMPABOBUMH HOPMaMU LIbOTO
Kozekcy, IHIIMX aKTiB MUBIJIBHOIO 3aKOHOIABCTBA, 110 PErYJIIOITh MOIIOHI 32 3MICTOM IIUBIJIbHI BIIHOCHHU
(aHamoris 3aKoHY)», MOYKHAa CTBEP/UKYBATH, IO KOKHUM 3 IT'SITH aBTOPIB ayJiOBI3yalbHOTO TBOPY HE
orpuMaHo 1% - 3aramoM 5 % 3 KOXHOTO ay[dioBi3yaJbHOTO TBOPY. MOXHa CMITMBO CTBEPAXYBAaTH, ILO
aBTOpamMH He oTpuMaHo 5% 3 mux goxomniB — 111 210 000 rpH., a neprkaBHuil Or0mkeT He oTpuMas [1/1DO 3
X BUHAropo B po3wmipi 16 681 500 rpw..

2. BigmoBizHo nmo 4.2 c1.39 3akony: «MaifHOBI mpaBa BHKOHABIIB MOXYTb I€pedaBaTUCS
(BimuyXyBaTucsl) iHIIUM 0cobaM Ha MiJACTaBi OTOBOPY, B SKOMY BH3HAYarOTHCS CIIOCIO BHKOPUCTAHHS
BHKOHAaHb, PO3MIp 1 TOPSAAOK BHIUIATH BHHATOPOIH, CTPOK Jii TOTOBOPY 1 BHUKOPUCTAaHHS BHUKOHAHb,
TEPUTOPIs, Ha SIKY PO3IOBCIOKYIOTHCS IepelaHi IIpaBa ToIlo. Bu3HaueHi 10roBOpoM CTaBKU BHHAropoau
HE MOXYTb OYyTH HW)KYUMH 3a MiHIMaidbHI CTaBKM, BcTaHoBieHi Kabinetom MiHicTpiB YKpaiHu».
IMocranoBoro KMV Big 18 ciuns 2003 p. Ne72 He BCTAHOBICHO MIHIMAJIBHOTO PO3MIPY BHHAroOpoO.
BHUKOHABIIM, Bu3HaueHuMH cT.453 1KY cnocobamu. Kepyrouncsk cr. 8 LIKY : «Ananoris 1. SIkio uBiibHI
BITHOCHHM HE BperyiboBaHi uM KonexkcoM, iHIIMMHM aKkTaMy IMBUIBHOTO 3aKOHOJABCTBa ab0 IOTOBOPOM,
BOHH PETYJIOIOTHCA THMHU NPAaBOBUMH HOpMamu 11boro Konekcy, iHIIMX aKTiB LMBIILHOTO 3aKOHOJABCTBA,
IO PETYJIOI0TH MOJIOHI 32 3MICTOM IWBIJIBbHI BIJIHOCUHH (QHAJIOTIS 3aKOHY)». MOXKHA CTBEpIDKYBATH, IO
BHUKOHABI[IMU HE OTpuMaHO 5% 3 mux moxoniB — 111 210 000 rpH., a AepkaBHHUN OFOKET HE OTPHUMAaB
[MAPO 3 uux BuHaropox B po3mipi 16 681 500 rpH..

3. Jloxoau MiANPUEMCTB 3a BUIOM €KOHOMIUHOI HisIbHOCTI «PO3moBCIoOKeHHS PiIbMIBY (KOI 3a
KBE]J] — 64.2), cknagatots 824 800 000 rpH.. BiamosigHo a0 4.5 ¢T.15 aBTOp Mae mpaBo Ha OTPUMAaHHS
BUHaropoau 3a Oynb ske BUKopucTaHHA TBOpy. lloctanoBoro KMV Bim 18 ciuns 2003 p. Ne72 He
BCTaHOBJICHO MiHIM&JIBHOTO PO3Mipy BHHArOpoJ aBTOpaM 3a Iel BHJ| BUKOPUCTaHHs, BH3HaYeHUH cT.441
LKY. Kepyrouucs ct. 8 LIKY: «Ananoris 1. SIKiio 1uBiIbHI BIIHOCHHU HE BperysboBaHi 1uM Kojekcom,
IHIIMMH aKTaM{ LUBIIBHOTO 3aKOHOJABCTBa ab0O JOTOBOPOM, BOHU PETYJIOIOTHCA TUMH IPaBOBUMH
HOpMamu 1poro Konekcy, iHIMX akTiB IMBLIBHOTO 3aKOHOAABCTBA, IO PETYNIOIOTH MOAIOHI 3a 3MiCTOM
IUBUIGHI BIJTHOCHHHW (@HAJIOTisS 3aKOHY)». MOKHa CTBEpIDKYBaTH, IIO KOXHHM 3 II'SITH aBTOPIB
ayZaioBi3yalbHOTO TBOpY He oTpuMaHo 1% - 3aranom 5 % 3 LbOr0 BUKOPHCTaHHS ayAiOBi3yaJlbHOTO TBOPY.
MosxHa CMITMBO CTBEp/KYBaTH, IIO aBTOpaMu He oTpuMaHo 5% 3 mmx goxoxiB — 41240000 rpH., a
nepxkaBHuii 6romxet BTpatu [1JPO 3 nux BuHaropoa B po3mipi 6 186 000 rpH..

4. BignosigHo 1o 4.2 c1.39 3akoHy: «MaifHOBI TpaBa BHUKOHABIIIB MOXYTh IE€pPEIaBaTUC
(BimuyxyBaTHCcs) iHIIAUM oco0aM Ha TIiJCTaBi JOTOBOPY, B SIKOMY BH3HAYalOTHCA CIHOCIO BHKOPUCTAHHS
BUKOHaHb, PO3MIp i MOPSAAOK BUIUIATH BHHATOPOJH, CTPOK [ii JOTOBOPY 1 BHUKOPUCTAHHS BHKOHAaHb,
TEPUTOPIs, Ha SIKY PO3MOBCIOKYIOTHCS TIepe/laHi MmpaBa Tollo. BU3Ha4YeHi JOroBOpOM CTaBKM BHHATOPOAU
HE MOXYTh OyTH HWXYHMH 32 MiHIManbHI CTaBKH, BCTaHOBIEHI KaOinerom MiHicTpiB YKpaiHm».
[locranoBoro KMV Big 18 ciuas 2003 p. Ne72 He BCTAaHOBIEHO MIHIMAIBHOTO PO3MIpYy BHHATOPOI
BUKOHABI[SIM 3a II€H BUJI BUKOPUCTaHHs, BusHaueHoro cr.453 1IKY. Kepytounchk c¢1.8 LIKY: «AHnanoris 1.
SKI0 UMBIIBHI BITHOCHHU HE BperysiboBaHi nmuM Kojexkcom, iHIMUMY aKTaMH IMBUILHOTO 3aKOHOJABCTBA
ab0 IOTOBOPOM, BOHH PETYJIOIOTHECS TUMH MPABOBUMH HOpMaMH I1boro Kopekcy, iHIMX aKTiB MUBIIHHOTO
3aKOHOJABCTBA, LIO PEryNIOIOTh MOAIOHI 32 3MICTOM LHWBIIBbHI BiJHOCHHHU (aHAJIOTisl 3aKoHY)». MoskHa
CTBEpIKYBaTH, IO BUKOHABLSMH HE OTpUMaHO 5% 3 [bOro BUAY BUKOPUCTAHHS BHUKOHAaHHS —
41 240 000 rpH., a nepxauuii 6ropreT Brpatus [1/1DO 3 nux BuHaropos B po3Mipi 6 186 000 rpH..
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5. Jloxoau mianmpueEMCTB 3a BHIOM €KOHOMIUHOI IisIbHOCTI «/lisbHICTD y chepi paaioMoOBIeHHS 1
tenebaueHHs» (kox 3a KBEJL — 92.2) cknanu 14 196 100 000 rpH. BpaxoByroun BUMOT'Y 3aKOHOAABCTBa, 110
BHHAroOpoja JUIsi aBTOPIiB 1 BUKOHABITIB HE MOKe OyTH MEHIIIe HiXK Iie BcTaHoBIeHO Kabinerom MiHicTpiB
Vkpainu, 3rigHo [omatky 1 IlocranoBu KMV Big 18 ciuns 2003 p. Ne72, aBTOpamMu HEe OTpHUMaHO
283 922 000 rpH, a BHKOHABIi-aKTOPH HE OTpuManu BuHaropox B po3mipi 141 961 000 rpu. Biamosimno
JepxaBauit 610xeT Ykpainu He orpuMaB [[JIPO 3 nux He HapaxOBaHWX aBTOpPaM BHHATOPOJ B PO3MIipi
42 588 300 rpu. ta [11dO0 3 He HapaxOBaHWX BUKOHABIIM BUHATOpoT B po3mipi 21 294 150 rph.

3riHO HaJaHUX HEMOBHHUX JAHMX, TUNbKH y cepi BUpOOHUITBA i BUKOPUCTAHHS ayAioBi3yaJbHHX
TBOpIB 32 HEMIOBHUMH JIAaHUMHU CyMa He OTPUMaHUX BUHATOPOJ] aBTOPaMH i BUKOHABIIMH 3a miepion 3 2000 —
2008 p.p. (0e3 Bpaxysanus 2008 p.) ckinamae — 730 783 000 rpu. JleprkaBHuii OFOKET BiAIMOBIAHO HE
orpumas I1JIDO 3 nux He HapaxoBaHUX BUHAaropo B po3mipi 109 617 450 rpw..

Indopmanis [depxkkomcraTy YKpaiHi HE MiCTUTD B CO01 JaHUX PO TOXOAH OIOKETHUX YCTaHOB, HE
BpaxoBaHa iH(popMaIlis Tpo JOXOAW BiJi ONTOBOI TOPTiBII HU(PPOBUMHU BiJICOMUCKAMH 1 BiJleOKaceTaMu
(KBEJL - 51.43.2), po3api6uoi Toprisii Bigeodimsmamu (KBE]L - 52.45).

ITocranoBa KMV Bix 18 ciuns 2003 p. Ne72 He MICTUTh MiHIMAaTbHUX CTaBOK BHUHATOPOJ IS
BUPOOHUKIB Iepuioro 3amucy ¢iibMiB, HE MICTHCh CTaBOK BHHAropoJi 3a BCi CIOCOOM BHKOPHCTAaHHS
ayJIi0Bi3yaJIbHOI POJYKIIii JJIsl aBTOPIB 1 BAKOHABIIIB.

Tox po3paxoBaHi 30MTKM TUTBKH y cepl BUKOPUCTAHHS ay[iOBI3yaJlbHUX TBOPIB, Y 3B’S3KYy 3
BiJICYTHICTIO TIOBHOI HEOOX11HOI iH(pOpMAIIii, MPAKTUIHO 3MEHIIIEH] Ta 3aHHKCHI.

Crnin 3a3Ha4ynTH, IO BHHATOPOJA 32 BiAUYKCHHS MAiHOBHX NpaB MOBWHHA HApaxOBYBAaTHUCH 1
BUIUIAYYBATHUCh B YCbOMY CEKTOPi KyJIbTYPHU, HAYKH 1 OCBITH.

Buxmagaui 3BO € aBropamMu i BHUKOHaBISIMH CBOIX JIEKIIiH, MiJpyYHUKIB, HAYKOBO-HABUAIBHUX
MaTtepialiB, OCBITHIX mporpaM. HaykoBii € aBTOpaMu CBOiX HayKOBHX CTaTei, MOHOTrpadii, MiIpydHUKIB,
MPOEKTHOI IOKYMeHTaIlii, GopmMyJ1, po3po0oK, JOCHTIIKEHB TOIIO.

Benuuesnwmii crimcok HeBpaxoanoro BBII meprkaBwu, sikuii ChOTOAHI MPAKTHYHO BUKOPHCTOBYETHCS
B TIHBOBOMY 00Iry.

BucHoBku. EKOHOMIYHI MOKa3HUKHU JIEP)KaBH OE3MOCEPEIHBO 3aJISKATh BiJl TOUHOTO BH3HAUCHHS
€JIEMEHTIB eKOHOMIYHOI KOHCTPYKIIii, sika BimoOpakaeTbcs HOpMamu TpaBa. HeBiAMmoBiAHICTE MPaBOBUX
HOPM JI0 €KOHOMIYHOT KOHCTPYKIIii €BPOIIEHCHKOI MOJIETI OXOPOHH TPaB aBTOPIB i BUKOHABIIIB HE JI03BOJISE
peaizyBaT B YKpaiHi €)EKTUBHUI CKOHOMIYHHMI PUHOK TPAB IHTEJIEKTYaJbHOI BIACHOCTI. 3T1JIHO CBOTO
eKoHOMiuHOTro 3MicTy B €C MaifHOBI mpaBa iHTENEKTyaldbHOI BIIACHOCTI SK PE3yNbTaT IHTEIEKTyalbHOi
TBOpPYOi IisTILHOCTI, HABITh CTBOPEHI HA YMOBAaX TPYAOBOTO AOTOBOPY, HAJIEKATh TBOPIIO IHTENEKTYaIbHOTO
MPOAYKTY, IO Takoxx BcraHoBieHo cT.41 Koncrurymii YkpaiHu, BUMOramMu MiKHApOJHHX JOTOBOPIB
000B’s13k0BUX i1 YKpainu. PoOoToaBels Moke OTpUMATH Ii MaiHOBI MTpaBa TUTLKH 3a IUIATY, | TUTBKHA Ha
BH3HAYEHHNX 3aKOHOJABCTBOM YMOBAaX, K II€ Iepen0adeHo €BPONEHCHKOI0 €KOHOMIYHOK KOHCTPYKIIEHO i
MPaKTUKOIO.

1. BpaxoByroun 3a3Hauene y 4.2 cT.16 3Y «lIpo aBTopchKe npaBo i CyMiXkHI IIpaBay MailHOBI IpaBa
Ha CITy>)KOOBHIA TBip HEOOX1THO MPU3HAYNTH aBTOPY «SKIIIO iHIIIE He BCTAHOBIEHO JOTOBOpOMY. BuHaropoaa,
B "acTuHi 3-0i i€l cTaTTi Mae OyTH BCTAHOBIIEHA BiATIOBIAHOIO Ta MPOMOPIIIHOIO B KOHTEKCTI 3raJlaHoi
HupektuBu 2019/790/€C npo aBTOpChbKE MPaBO B €IMHOMY ITUGPOBOMY PUHKY: 32 CTBOPSHHS TBOPY 1 3a
BIIUY’KCHHS MalHOBUX TIpaB Ha CTBOPECHHM aBTOPOM TBIp, a TAKOX BPaxOBaHO IMPABO aBTOPIB i BUKOHABIIIB
BUMAaraTl 3MIHEHHsS pO3MIpy BHHAaropoAyd IOIOKEHOMY B JOTOBOPI Yy BHMNAAKY SKIIO Y3TO/DKEHa
BUHArOpojia HEMpPOIOPIIIHHO HHU3bKA TMOPIBHAHO 3 ycCiMa HACTYIIHUMH BIAMOBIAHMUMH JOXOJaMH BiJ
BUKOPHUCTAHHS TBOPY 200 BUKOHAHHSI.

2. 3a CTaTHCTUKOK Ha CBITOBHX pHHKAX IHTEICKTyaJdbHOI BIJIACHOCTI CHOTOJHI JIOMIHYE
ayJioBisyalibHa MPOAYKLis. BpaxoByroun CKIaaHICTh ayAioBi3yaJbHHX JIOTOBOPIB, HEOOXiTHO IOTOBHHUTH
3V «llpo aBTOpchke mpaBo i CyMixkHi mpaBa» cT.16-1 «AyzmioBizyanbHHMI MOCTAaHOBOYHHMH JAOTOBIp 3
aBTOpoM» Ta CT.39-1 «AymioBi3yaldpbHUH ITOCTAHOBOYHHUH MIOTOBIp 3 BHUKOHABIIEM» B SIKHX BHKOPHUCTATH
IocBia po3BuHyTHX Kpain €C Ta mpuOau3Ho BimoOpasutu Hopmu cT..132-25, cr.L132-28, c1.L132-30
Konekcy inTenexTyanbHoi BiacHOCTI @paHii.

3. MaiiHOBi mpaBa TBOPLIB HE MOXXYTh OYTH BiZIOKPEMJICHMH BiJ] CIIOCOOIB BUKOPUCTAHHS TBOPIB 1
BUKOHAaHb, & MAIOTh HaJIaBaTHCh HA KOXKEH CIOCIO BUKOPUCTAHHS TBOPY a00 BukoHaHHs. Cratti 429, 430 LIK
VYkpaiHu Takox MaroTh OyTu npuseneHi go Bumor ct.41 Koncrurtyuii Ykpainu, Hopm bepHcbkoi koHBeHIIT
PO OXOPOHY JITEpaTypHUX 1 XyHoxkHiX TBOpiB, Jorosopy BOIB mpo aBropcbke mpaso, Jorosopy BOIB
Npo BUKOHAHHS 1 QoHOrpamu, MiKHapOJHOI KOHBEHIIII PO OXOPOHY iHTEpECiB BHKOHABIIB, BUPOOHUKIB
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¢donHorpam i opranizaniii MoBieHHs (PuMcrkoi koHBeHIii), ¢1.169, ¢1.170, c1.171, c1.173, c1.174, cT.178,
cT.179, c1.187, c1.188, ¢1.190, c1.191 Yroau npo acomiamnito Ykpainu 3 €C.

4. HeoOxigHo B [TogaTkoBOMY KOAeKCl YKpaiHU BiJ0Opa3uTH BCi BUHATOPOIU TBOPIIIB:

1) T'onopap (3apruiaTHsi) 32 CTBOPSHHS IHTENEKTYaIbHOI BJIACHOCTI HA YMOBAX TPYAOBOTO JIOTOBOPY
(ITADO, €CB);

2) Bunaropoga 3a CTBOpPEHHS IHTEIEKTYyadbHOI BIIACHOCTI HA YMOBaxX IHBLILHO-TIPABOBOTO
norosopy (ILIDO, €CB);

3) Bunaropopa 3a BiJuy>XeHHsS MallHOBUX IIpaB iHTeNeKTyanbHoi BiacHocTi (ITDO);

4) Posuiti 32 BAKOPUCTaHHS 00 €KTIB NpaBa iHTenekTyanbHoi BiacHocTi (ITJDO).

Tobto, nornosanTH [lomaTkoBuii koneke Ykpainu mianyHkToM 164.2.3-1 nynkry 164.2 crarti 164
BU3HaueHHsM Jloxomy, SIKUil He € POSUITI a € IIaTol0 3a MaliHOBI MpaBa.

5. HeoOxizHo npuBectu [HCTPyKIirO 3i CTATUCTUKM 3apoOiTHOI miartu, 1o 3arBepikeHa Hakazom
JepxaBHOro KomiteTy craTHCTHKH Ykpainu 13.01.2004 NS5, 3apeectpoBano B MiHicTepcTBi IOCTHIT
VYxpainu 27 ciuas 2004 p. 3a N114/8713 no Bumor [lomatkoBoro komekcy Ykpainu i BimoOpasuTu Bei
BUHAropoJy TBOPLIB.

6. HeoOXiHO pO3AIMMTH JOXOAW «3a MPOJaXK (BIAUYXKECHHS) MaliHOBHX TpaB IHTEIEKTyalbHOI
BJIACHOCTI» BiJ| JIOXOJIIB «3a BHKOPHUCTaHHSI 00’€KTiB MpaBa IHTEJCKTYyalbHOI BIACHOCTI (POSIITI)» SIK 1
BCTAHOBJIICHO 73-Ma MDKHAapOAHMMH YroAaMd YKIaJeHUMH YKpaiHOWO 3 IHIIMMHU JepXaBaMu IIpo
YHUKHEHHsI TO/BiiiHOTO omnonatkyBaHHs. [IpuBectu Hakaz MinictepctBa (inanciB Ykpainu «[Ipo
3arBepkeHHs (opmu [lomaTkoBOro po3paxyHKy CyM JOXOJy, HapaXxOBaHOIO (CIUIAYEHOI0) HA KOPHUCTh
¢iznuyHuX 0ci0, 1 cyM yTpumaHoro 3 Hux noaatky (¢popma Ne 171d) ta [lopsiaky 3amoBHEHHS Ta MOJAHHS
MOJaTKOBUMH areHTamu llogaTkoBoro po3paxyHKy CyM JOXOAY, HAPaxOBaHOTO (CIUIAYEHOI0) Ha KOPHCTh
¢i3nyHuX 0ci0, i cyM yTpuMaHoro 3 HuX moaaTky» Bif 13.01.2015 Ne4 no Bumor myskry 14.1.225, crarti 14
IMonarkoBoro Konexcy Ykpainu, mynkry 4 [onoxkenHs (cranmapty) Oyxraiarepcbkoro oomiky 15 «oxiny,
myHkTy 3 3aranpHoi wactuHH HamioHameHoro craHmapTy Ned4 «OriHka MaifHOBUX TpaB iHTENEKTyalbHOI
BJIACHOCTI.

BizncyTHicTh BiIOOpa)keHHS CTATUCTUYHHMX JaHHMX MO0 BUKOPUCTAHHS HEMAaTepiaJibLHUX aKTHBIB HE
JO3BOJISIE TPOBOAMTH AaJEKBAaTHUN aHaji3, IHTEPIpETalli€l0 Ta MNPEICTaBICHHS MAAaHUX, HE O3BOJIIE
3MIACHUTH PEIEBAaHTHHUI MPOTHO3 IIOJI0 OTPUMAHHS JIep:KaBHUM OFO/DKETOM TMOJATKIB 3 JOXOIIB (hi3MUHUX
oci0 Ta 000B’s3k0BUX TarexiB €CB Tomo. HeoOxigHo po3poO0UTH MEpBUHHI JOKYMEHTH CTaTUCTUYHOI
3BITHOCTI Ta [HCTpyKIifo momo ix 3amoBHEHHs Auis (ikcaiii BUKOPUCTAHHS B TOCIIOAAPCHKIN MisTBHOCTI
cy0’eKTamMu TOCIIOIapIOBaHHs 00’ €KTIB MpaBa IHTEIEKTyallbHOI BIACHOCTI (HEMaTepiaJbHIX aKTHBIB).
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YK 347.77.03

JEL: JO1, J83, K11, O34, P14

JIi Apryp KocraHTHHOBHY, MOJOAIIMIA HayKoBUH criBpoOiTHHK, Y «lHCTHUTYT HOCHimKEHDb
HAYKOBO-TEXHIYHOTO NoTeHuiany i icropii Hayku iMm. .M. loopoBa HAH Ykpainn». ExoHomiuHO-nipaBoBi
BiTHOCMHU Mixk aBTOpoM i podoTogaBmeM a00 3aMOBHHUKOM. PosrisiHyTo mpobiemy QopmyBaHHS
IHCTUTYTIB TIPUBJIACHEHHSI 1HTEJEKTYaJbHOI BJIACHOCTI, 1[0 CTBOPEHAa HA YMOBAaX BUKOHAHHS CIYXOOBHX
(TpynoBux) 00OB’s3KiB a00 Ha 3aMOBIICHHs, SKa ICHYE JO CHOTOJHI 4epe3 HEeY3rOJPKEHICTh UYMHHOTO
3akoHOAaBcTBa YKpainu 3 KoHcTurymiero YkpaiHM Ta 3 HOpMaMH MiXHApOAHUX OOrOBOpPiB, 3rogy Ha
000B’sI3KOBICTh AKHX HajgaHa BepxoBHoto Pajoro Yipainu. HeoOXiaHicTh po3B'a3aHHs CylepeqHOCTEH HOpM
1 MpaBWJI B3aEMOJIIT TBOPIIB 13 3aMOBHHKAMH 1HTEJICKTYalbHOI MPOIYKINI Ha3pijiia JaBHO, aje, Ha »KaJb, ii
BUpilIeHHs OyJ0 3a0JI0KOBaHO SIK HEPOPMATFHUMHI HOPMaMH 1 MpaBWIIaMU TIOBEIIHKH, 110 OyIH OTpHMaHi
CYCIIITLCTBOM Y CITQJOK BiJl PaJASHCHKOTO 3MICTY aBTOPCHKHX mpaBoBimHOcHH B YPCP, Tak i HOpMamm
HAI[IOHAJILHOTO 3aKOHOJABCTBA. Y 3B‘S3KYy 13 3a3HAYCHHMHM MPOTUPIYYSAMH B YKpaiHi BUOYJIOBYBAJIUCH
MPAaBOBITHOCHHHU, KON HOPMATHBHI aKTH, SIKUMH PETYNIOIOTHCS IIi MPABOBIMHOCHHHW, OTPUMAJH CTaTyC
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Demography, labor economics, social economics and policies _

«peKOMEHJaIl», a He O0OB’SI3KOBUX JUISi BUKOHAHHS TMPAaBOBUX HOPM. 3aBISKH Il HEBiAMOBITHOCTI
E€KOHOMIKa JICpKaBH 3 KO)KHUM POKOM CTPIMKO BTPaya€e CBiii HAYKOBO-TBOPYUII MOTEHITIA i IHTEICKTYaIbHY
CKIIaZoBy. 30allaHCyBaHHS IPABOBIMHOCHH COITIAJIbHOI EKOHOMIKM Ta TeOopii BIACHOCTI O3BOJHUTH
peaizyBaTd I1HCTUTYLIOHAJbHI NPHHLUMIM HAJIEKHOTO PO3MONUTY I1HTENEKTyalbHOI BIIACHOCTI, IO €
HEOOXiTHOI0O YMOBOIO PO3BHUTKY BCi€l YKpaiHCBKOi €KOHOMIKH. METOI0 CTaTTi € BHUSBJICHHS €BPOMEHCHKOI
C€KOHOMIYHOI KOHCTPYKIIii IPaBOBIAHOCHH TBOPIIIB-IPAlliBHUKIB Ta POOOTOMABLIB 4Yepe3 MPU3MYy HOPM
HAI[IOHAJbHUX 3aKOHIB, IHIIMX HOPMATHUBHMX AaKTIB Ta HOPM MDKHAapOJHHMX JIOIOBOPIB, 3rojia Ha
000B's13KOBICTh SKHUX HajgaHa BepxoBHoro Pamoro YkpaiHu, siKi € 4aCTHHOIO HAlliOHAIBHOTO 3aKOHOIABCTBA
Ykpainu.

Knwouoei cnosa: eKoHOMIYHAa CHCTEMa, IHTENEKTyalbHA BIACHICTh, IHTENEKTYalbHUH MPOAYKT,
aBTOPCHKE TPaBO, HEMaTePiaJbHUM aKTHB, PHHOK 1HTEJIIEKTYaIbHOI BIIACHOCTI, TATEHTHE MPABO, IHCTUTYIIT
OXOPOHH 1HTEIIEKTYyaIbHOI BIACHOCTI.
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and Science History Studies of the NAS of Ukraine. Economic-Legal Relations between the Author and
the Employer / Customer. The total value of all transactions in the intellectual property market is a
reflection of the economic condition of this market. The system forming is the primary transaction of
alienation of property rights from the creator to the employer to use the result of intellectual, creative activity
in business. Without adherence to the exact economic content of this primary transaction, it is impossible for
the state to obtain a proper economic result. The purpose of the article is to identify the European economic
structure of legal relations between creators-employees and employers through the prism of national laws,
other regulations and international treaties, the consent of which is given by the Verkhovna Rada of Ukraine,
as a part of national legislation of Ukraine.
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